


Grade Size Pounds Dollars Pounds Dollars

Hass #1 Conv 40 5% 11.9 31.4 65.97$       8% 17.5 31.3 45.55$      

48 28% 61.7 167.6 67.92$       35% 74.6 134.2 45.52$      

60 30% 64.6 158.8 61.47$       28% 60.1 92.8 39.22$      

70 21% 45.4 91.8 50.56$       16% 34.1 40.2 29.90$      

84 11% 25.0 41.0 40.98$       8% 16.8 16.5 24.67$      

Other 4% 9.2 6% 12.1

All 100% 217.8 490.7 58.81$       100% 215.2 332.9 39.21$      

Hass #2s All 19.5 36.0 46.20$       19.7 23.6 30.84$      

Hass Organic #1 All 21.5 57.8 67.19$       18.8 41.5 56.17$      

Region Region % Pounds Dollars Avg Lug $ Region % Pounds Dollars Avg Lug $

EAST CENTRAL 5% 13.9 31.9 57.44$       3% 6.8 10.1 38.17$      

NORTHEAST 4% 10.2 25.1 61.64$       2% 6.6 11.4 43.12$      

PACIFIC 79% 213.7 473.6 55.40$       83% 219.3 341.9 39.68$      

SOUTHEAST 4% 10.2 25.3 61.89$       3% 7.8 14.1 45.43$      

SOUTHWEST 4% 11.0 25.1 56.95$       3% 7.6 11.9 39.75$      

WEST CENTRAL 4% 10.5 25.1 59.75$       3% 7.8 11.7 37.94$      

EXPORT 0% 1.2 2.8 57.38$       4% 9.9 16.1 41.51$      

November 1, 2021 - October 31, 2022 November 1, 2020 -October 31, 2021

(millions) (millions)

California Avocado Grade and Size Distribution - This Year vs. Last Year
November 1, 2021 - October 31, 2022 November 1, 2020 - October 31, 2021

(millions) (millions)

California Avocado Region Distribution - This Year vs. Last Year
All Varieties

Size % Size %Avg Lug $ Avg Lug $



Origin  Volume (MM lbs) 

Est. % 

Complete*  Volume (MM lbs) 

% 

Complete  Volume (MM lbs) 

% 

Complete

California 275                          102% 257                          103% 373                          100%

Chile 14                            140% 4                               187% 9                               100%

Mexico 2,047                       83% 2,332                       98% 2,103                       100%

Peru 251 126% 177 77% 161 100%

Other 35                            233% 9                               134% 9                               100%

Total 2,622                       88% 2,779                       97% 2,655                       100%

*based on current projections

2021/22 2020/21 2019/20

U.S. Hass Avocado Supply (November-October)

Source: CAC



Size Distribution and Average Lug Price
Hass #1 Conventional (November-October)

Source:  AMRIC
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California Avocado Month –
Giveaway on Facebook, 

Instagram and in the enewsletter

California Avocado Month –
Video reel featuring Mike 

Sanders posted on Facebook 
and Instagram







Cinco de Mayo – featured 
CAC’s Classic Guacamole recipe 
video on Instagram and Facebook

–

California Avocado Month –
Facebook feature on Jamie 
Johnson

Peak season – Mike Sanders 
video reel featured featured 
on Facebook
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The best avocados have California in them.

Keep up with demand, carry California Avocados.  
Contact us for customized marketing programs and POS material.

Your shoppers anxiously anticipate the California season because of the consistent  
quality, freshness and homegrown taste of fresh California Avocados. They value the 
California dif ference and spend more when California Avocados are available. You can 
give them what they’re asking for and benef it  from California season’s higher sales 

velocity, increased dollar sales and shopper preference.

Avocado Sales Grow When California Avocados are in Season!

1California Season (26-wks ending Aug ‘21) vs. non-California Season (26-wks ending Mar ‘21)
22021 California Avocado Tracking Study Q9. If given a choice, which avocados 
  would be your preference? Answers: Avocados grown in...
3Sales Velocity = Dollar Sales per Million ACV. California Season (26-wks ending Aug ‘21) vs. 
  non-California Season (26-wks ending Mar ‘21)

Weekly Dollar Sales  
increase by 10%, a lift of 
nearly $800k per week1

Increased sales velocity 
of 4% means more  

dollars for retailers3

In the West, 70% of avocado 

shoppers with a preference would 

choose California Avocados2

© 2022 California Avocado Commission. All rights reserved.

Scan the QR Code for  
more information or visit  
CaliforniaAvocado.com/Retail
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