California Avocado Commission Dashboard Update 2021-22 Year-End

KEY PERFORMANCE INDICATORS: NOVEMBER 2021 - OCTOBER 2022

$1.20 325.5 viior 976.9 v

Average Selling Price Consumer Media Consumer
Impressions PR Impressions
Category Average Selling Price per Unit for the Includes offline, online and social media Media coverage secured with print, broadcast
4-weeks ending October 2, 2022 impressions through October 2022 and online media outlets, as well as retailer

communications through the 2021-22 season

52 oo Million 2 506 Million 3 8

Trade Public Relations Facebook Impressions Retail Promotions
Impressions
Positive direct CAC trade public relations A 45% increase versus the same period in 2021 Number of Retail Promotion Agreements fully
circulation through October 2022 executed in the 2021-22 season
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REVENUE: CROP MOVEMENT AND MEASURES

California Avocado Grade and Size Distribution - This Year vs. Last Year
November 1, 2021 - October 31, 2022 November 1, 2020 - October 31, 2021
) (millions) . (millions)
- Size % AvgLug$ | Size % Avg Lug $
Grade Size Pounds Dollars Pounds Dollars
Hass #1 Conv 40 5% 11.9 314($ 6597 8% 17.5 313|$ 4555
48 28% 61.7 1676 $ 6792 | 35% 74.6 1342| $ 4552
60 30% 64.6 158.8| $ 6147 | 28% 60.1 928|$ 39.22
70 21% 45.4 91.8| $ 50.56 16% 34.1 402($ 29.90
84 11% 25.0 410( $ 40.98 8% 16.8 16.5( $ 2467
Other 4% 9.2 6% 12.1
All 100% 217.8 490.7( $ 58.81 | 100% 215.2 3329($ 3921
Hass #2s Al 19.5 36.0] $ 46.20 19.7 23.6|/$ 30.84
Hass Organic #1 | All 215 578| % 67.19 18.8 415|$ 56.17
California Avocado Region Distribution - This Year vs. Last Year
All Varieties November 1, 2021 - October 31, 2022 November 1, 2020 -October 31, 2021
(millions) (millions)
Region Region % Pounds Dollars Avg Lug $ | Region % | Pounds Dollars | Avg Lug $
EAST CENTRAL 5% 13.9 319|$ 5744 3% 6.8 101( $ 38.17
NORTHEAST 4% 10.2 2511 $ 61.64 2% 6.6 11.4($ 4312
PACIFIC 79% 213.7 4736($ 5540 | 83% 219.3 3419| $ 39.68
SOUTHEAST 4% 10.2 253|$ 61.89 3% 7.8 141|$ 4543
SOUTHWEST 4% 11.0 2511 $ 56.95 3% 7.6 11.9]1$ 39.75
WEST CENTRAL 4% 10.5 251|1$ 59.75 3% 7.8 11.7|$ 37.94
EXPORT 0% 12 28($ 57.38 4% 9.9 16.1| $ 4151




California Avocado Commission Dashboard Update

REVENUE

REVENUE: CROP MOVEMENT AND MEASURES

2021-22 Year-End

2021/22 2020/21 2019/20
Est. % % %

Origin Volume (MM Ibs) | Complete* | Volume (MM Ibs)| Complete | Volume (MM Ibs)| Complete
California 275 102% 257 103% 373 100%
Chile 14 140% 4 187% 9 100%
Mexico 2,047 83% 2,332 98% 2,103 100%
Peru 251 126% 177 71% 161 100%
Other 35 233% 9 134% 9 100%
Total 2,622 88% 2,179 97% 2,655 100%
*based on current projections Source: CAC
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REVENUE

REVENUE: CROP MOVEMENT AND MEASURES

Size Distribution and Average Lug Price (. A
Hass #1 Conventional (November-October) 2020/21 Other,
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Source: AMRIC
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REVENUE: RETAIL SALES AND VOLUME

ﬁ)— 9/56_;%21 9/85/;_%2?22 Variance
Volume (Unit) 151787430 147,981,529 2.5%
Dallar $184,568,224 $178,196,523 -3.5%
Avg. Selling Price/Unit $1.22 $1.20 1.0%

RETAIL Mar21-Aug21 Mar22-Aug22 Variance
California Season (3/1/21-8129121) (2128122-8128122) -
Volume (Unit) 1135,375,654 993,159,020 12.5%
Dollars $1,302,120,590 $1,450,470,841 +11.4%
Avg. Selling Price/Unit $1.15 $1.46 +27.3%

RETAIL Sep20-Feb?1 Sep21-Feb22 Variance
Non-California Season (8/31/20-2/28/21) 8/30/21-2/27/22 -
Volume (Unit) 1143969549 1000,392,990 12.6%
Dollars $1,298,464,093 $1,464,337,278 +12.8%
Avg. Selling Price/Unit $1.14 $1.46 +29.0%
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REVENUE

REVENUE: RETAIL SALES AND VOLUME

Avg. Retail Price Avg. Retail Price Avg. Retail Price
$1.15 $1.46 $1.46

Off Season

California Season California Season

Mar 2021 - Aug 2021 Sept 2021 - Feb 2022 Mar 2022 - Aug 2022

(371721 - 8/29/21) (8/30/21 - 2/27122) (2/28/22 - 8/28/22)
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CONSUMER
ADVERTISING

CONSUMER ADVERTISING: OUTDOOR
* 42,209,352 Impressions

* Seven high-impact locations throughout Los Angeles, San
Francisco, San Diego and Orange County

* 155 Volta Electric Vehicle Charging Stations across

multiple retall locations

* 32 units in Premium Dining and Shopping Centers in
Orange County and San Francisco Los Angeles
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CONSUMER
ADVERTISING

CONSUMER ADVERTISING: OUTDOOR

Volta Charging Stations

SF Broadway Plaza

OC Fashion Island OC Irvine Spectrum
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CONSUMER
ADVERTISING

CONSUMER ADVERTISING: AUDIO
* 33,239,503 Impressions
* 36,086 Clicks with a 0.22% Click Through Rate
* 11,536,660 Video Views

* Targeted listening sessions, audio, banners,
overlays, in-car audio and podcast live reads

2021-22 Year-End
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CONSUMER
ADVERTISING

CONSUMER ADVERTISING: DIGITAL BRAND hulu

* 107,315,355 Impressions
* 237,510 Clicks with a 0.29% Click Through Rate
* 56,182,780 Video Views

* Digital video, mobile and display banners
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CONSUMER
ADVERTISING

CONSUMER ADVERTISING: DIGITAL CUSTOM CONTENT

Custom content including six recipe videos and images prominently featuring California Avocados shared
across Food52’s Instagram, Facebook and TikTok along with their website, email and custom “Play Me A
Recipe Podcast”
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CONSUMER
ADVERTISING

CONSUMER ADVERTISING: DIGITAL CUSTOM CONTENT

Custom content including an interactive flowchart on The Kitchn’s site, home to five recipes that
prominently feature California Avocados. Recipes were also distributed across The Kitchn’s Instagram,
Facebook, Pinterest and TikTok channels as well as their daily email
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CONSUMER
ADVERTISING

CONSUMER ADVERTISING: DIGITAL CUSTOM CONTENT

Custom content including five Influencers on Instagram and five Influencers on TikTok posting original
recipe videos in feed and in their stories
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CONSUMER
ADVERTISING

CONSUMER ADVERTISING: DIGITAL RETAIL
* 62,879,352 Impressions
* 375,252 Clicks with a 0.6% Click Through Rate
* 5,168,260 Video Views

* Promoted in-store availability to drive users to retailers carrying California Avocados
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CONSUMER
ADVERTISING

CONSUMER ADVERTISING: SOCIAL BRAND 'i

* 35,251,118 Impressions
* 1,350,673 Engagements with a 3.83% Engagement Rate

. Season—long social advertising across top platForms
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CONSUMER
ADVERTISING

CONSUMER ADVERTISING: SOCIAL RETAIL 'i

* 4,803,677 Impressions
* 33,306 Engagements with a 0.69% Engagement Rate

* Promoted California Avocados in-store to drive users to retailers
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CONSUMER
ADVERTISING

CONSUMER ADVERTISING: CALIFORNIA AYVOCADO MERCHANDISE SHOP
* 29,800 visitors (208% increase YoY)

55,600 page views (63% increase YoY)

208 total orders (27% increase YoY)

1.95 items/order (-2% decrease YoY)

$82.97 average order value (-2% decrease YoY)

Best se||ing products

by quantity

* All comparisons to same time period FY21

Best selling products

by net $ sales
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ONLINE
MARKETING

ONLINE MARKETING: NOVEMBER 2021 - OCTOBER 2022

SEARCH RESULTS
Organic Search Impressions: 34.6MM CONSUMER WEBSITE
Paid Search Impressions: 5.2MM

o # of Visits: 1.1I8MM (-15% decrease YoY)

SOCIAL MEDIA . Rage Viev.vs / Visit: 1.32 (Flat oYoY)
e Facebook * Timeon S|te:.37 seconds (-10% decrease YoY)
~ Total Fans: 317.0K (0% change YoY) * Total Page Views: 1.82MM (-17% decrease YoY)
— Impressions: 25.6MM (45% increase YoY)
* Twitter

— Total Followers: 20.8K (0% change YoY)
— Impressions: 58.5K (54% decrease YoY)

* Youlube
= Views: 15.2MM (13% increase YoY) EMAIL
- Subscribers: 31K (1% Increase YOY) o Average OPen Rate: 331%
* Instagram * Click through rate: 2.3%
— Followers: 42.8K (0% change YoY) * Emails Sent: 7 emails sent to 169K recipients per

— Impressions: 454K (-96% decrease YoY)

email
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CONSUMER
PR

CONSUMER PR: VIRTUAL COOKING CLASS WITH MEG QUINN

* To promote California avocado season, CAC hosted a virtual charcuterie board class in partnership

with LA-based food stylist and charcuterie board expert Meg Quinn (and moderator Erica Domesek,
founder of the lifestyle brand P.S.- | made this...)

Meg was joined by 16 media attendees from national, regional and local consumer and trade outlets, as
well as four retail contacts

Through earned media relations, as well as distribution of a press release and mat release, the program
resulted in 213,017,227 impressions across national and regional media outlets, including Associated

Press, The San Diego Union-Tribune and Los Angeles Downtown News, as well as organic social mentions
from attendees
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CONSUMER
PR

CONSUMER PR: 10TH ANNIVERSARY OF CALIFORNIA AVOCADO MONTH

* In honor of the 10th anniversary of California Avocado Month in June, the Commission partnered
with southern California native Chef Nyesha Arrington to create two delicious and seasonal recipes
prominently featuring California avocados (California Avocado Crab & Tuna
Stack and Grilled California Avocado & Peach Salad), which were promoted via press and

mat releases

* CAC also hosted a California avocado grove open house, where attendees experienced first-hand
what it takes to grow California avocados — from picking California avocados directly from the trees
to watching a grafting demonstration to |earning how to create an avocado rose

* Through earned media relations, the program resulted in more than 695,062,896 impressions
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CONSUMER
PR

CONSUMER PR: CALIFORNIA AVOCADO MONTH PROCLAMATIONS

The PR team also secured four proclamations and one scroll from the following CA cities and counties,
officially recognizing and celebrating June as California Avocado Month: San Diego County (districts 4
and 5), cities of Santa Paula and San Luis Obispo and Los Angeles County
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CONSUMER
PR

CONSUMER PR: BRAND ADVOCATES

* To celebrate California avocado season and promote the seasonal availability of California avocados,
the Commission partnered with five influencers to serve as this year’s Brand Advocates. The Brand
Advocates were chosen based on their significant influence on social media, large viewership on their
blog channels and their vibrant content creation

= The ask for this season was to develop unique recipes promoting California Avocados on their

respective social media channels, including their blog, Instagram, Facebook, TikTok and
Pinterest pages

* Between March and June, the Brand Advocate program secured 469,630 blog post

impressions and 1,258,023 social media impressions, resulting in a total of 1,727,653 impressions
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CONSUMER

PR

CONSUMER PR: NEWS BUREAU

Throughout the 2022 season, the team identified relevant story angles for CAC and leveraged its unique
perspective and assets to promote with consumer media. Reactive and proactive news bureau media efforts

resulted in 64,056,604 impressions.

According to _, avocado oil is made by pressing the pulp of pitted
and skinned avocados. Then, oil and water are separated from the pulp using a

centrifuge. Next, the oil is skimmed from the top of the water, resulting in the avocado
oil we buy in grocery stores. Avocado oil and extra virgin olive oil are made using

similar processes, but what's the nutritional difference between them? Let's break it
down.
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CONSUMER/
TRADE

LIVING WELL

CONSUMER/TRADE - LIVING WELL: BRAND ADVOCATES

Living Well Brand Advocates are registered dietitians and trusted experts, whose passion for sharing tips
and ideas for good health and good food is leveraged to tell the California Avocado healthy lifestyle story,
as well as communicate the California fruit’s superiority and seasonal availability.

Bonnie Taub-Dix, MA, RDN, CDN Manuel Villacorta, MS, RDN, Liz Shaw, MS, RDN, CLT, CPT
Mascha Davis, RDN, MPH

“Longer-term influencer partnerships increase connection and authenticity, which

consumers value.” —Social Media Today, May 2022
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CONSUMER/
TRADE

LIVING WELL

CONSUMER/TRADE - LIVING WELL: BRAND ADVOCATES

The LWBAs developed nine new recipes for use in social media, Commission website articles and recipe
database, television segments and activations/events with CAC’s targeted retailers. Their recipes were
developed to align with current food and nutrition trends, presenting new and inspired usage ideas for
California Avocados.
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CONSUMER/
TRADE

LIVING WELL

CONSUMER/TRADE - LIVING WELL: BRAND ADVOCATES

Consumers value nutrition news delivered by credentialed nutrition experts.
The LWBAS’ carefully craft activations to |everage their nutrition knowledge and California Avocado
messages. These activations provide CAC’s and its retailers audiences with informative content.

Manuel Villacorta produced a 3-
video series on “How California
Avocados Can Benefit Your Weight
Goals,” which he posted to his
YouTube Channel and promoted

across his social media platforms, on
his website and in his newsletter; he

Mascha Davis shared and early season ”Know also wrote an article for the CAC

Where Your Food Comes From” with an 11-slide website that featured additional tips

Instagram Story and a California Avocado Month and links to the videos

giveaway with her 84,600 followers
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CONSUMER/
TRADE

LIVING WELL

CONSUMER/TRADE - LIVING WELL: BRAND ADVOCATES

Throughout the California Avocado season, the LWBAs delivered a variety of activations on their social
media platforms and the Commission’s, as well as regional television to help drive engagement.

Liz Shaw demonstrated
how California Avocados
pair perfectly with
kitchen staples to create
mealtime magic on ABC
10 News, San Diego

Connect

Liz shared her dairy-free
and vegan recipe,
California Avocado “Feta”

She also offered professional Greek Mezze Salad, on her
Bonnie Taub-Dix shared tips for adding California Instagram
why she loves California Avocado to new, different

Avocados with her 6,000  and tasty recipes

Instagram followers




California Avocado Commission Dashboard Update 2021-22 Year-End

RETAIL

RETAIL: TRADE RELATIONS - KEY ACCOUNT MARKETING COMMUNICATIONS

CAC worked with key accounts to secure, create and run multi-platform social media campaigns throughout
the season in support of the Commission’s retail marketing promotions as well as their own initiatives.
Customized content was provided to convey California Avocado-specific messages and show California
Avocado branding. This messaging spoke directly to retailers’ customers at targeted top-tier accounts through
their social media platforms and other digital marketing tools including social media, websites and mailers.

California Avocado Month — California Avocado Month —
Video reel featuring Mike Giveaway on Facebook,
Early-season Big Game Day ~ Sanders posted on Facebook Instagram and in the enewsletter
promo on Instagram and Instagram
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RETAIL

RETAIL: TRADE RELATIONS - KEY ACCOUNT MARKETING COMMUNICATIONS &
G on’s
Early-season March
Madness Watch
Party snacks posted The Lyall family
to Facebook and was highlighted
Instagram on Facebook in

Gelson’s July

Farmer Feature

Giveaway -
Summer
grilling on

Instagram

Cinco de Mayo - Supported with CAC’s Chipotle Lentil Tacos

with Peach and California Avocado Salsa recipe video as well as

posts for guacamole on |nstagram and Facebook




California Avocado Commission Dashboard Update 2021-22 Year-End

RETAIL

RETAIL: KEY ACCOUNT MARKETING COMMUNICATIONS

DBristol Farms

newf()und

= Mmarket

The California Avocado Commission was invited to participate in the grand opening

event of Bristol Farms’ Newfound Market; the event was attended by more than 30

bloggers and local VIPS; attendees were served fresh California Avocado guacamole
and provided brochures and promotional items
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RETAIL

RETAIL: TRADE RELATIONS - KEY ACCOUNT MARKETING COMMUNICATIONS

California Avocado Month —
Facebook feature on Jamie
Giveaway — Promoted on |nstagram and featured Johnson

CAC’s California Avocado Steak Sandwich
Peak season — Mike Sanders

video reel featured featured
on Facebook

Cinco de Mayo — featured
CAC’s Classic Guacamole recipe
video on Instagram and Facebook
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RETAIL

RETAIL: TRADE RELATIONS - KEY ACCOUNT MARKETING COMMUNICATIONS

California Avocado Month was featured in a 4-week Instagram and Facebook
series of posts that incorporated messaging, assets and images provided by

CAC, including the 10t Anniversary logo




California Avocado Commission Dashboard Update

2021-22 Year-End

RETAIL

RETAIL: TRADE RELATIONS - KEY ACCOUNT MARKETING COMMUNICATIONS

Nugget

M ARKETS

CAC-provided a feature

Supported California Avocado season with a article for enewsletter

video reel on |nstairam and TikTok

California Avocado
Month - Two giveaways
featured in enewsletter
and on social media
platforms
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RETAIL

RETAIL: TRADE RELATIONS - KEY ACCOUNT MARKETING COMMUNICATIONS

National Avocado Day - Posts featured on retailer’s
lnstagram/Facebook platforms using Commission—provided copy and
a reel Featuring Mike Sanders speaking about “two crops”
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RETAIL

RETAIL: RETAIL DIETITIAN RELATIONS

As part Hy-Vee’s April “alC3 Screening Tour,” California Avocados were included as a recommended
food for those with pre-diabetes and Type 2 diabetes. In addition to being included in local market media
coverage, California Avocados were named “Dietitian’s Pick” with display signage in all Hy-Vee stores
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RETAIL

RETAIL: RETAIL DIETITIAN RELATIONS

The Commission was asked to present a “virtual lunch cook
along” to the Hy-Vee dietitians. CAC LWBA Manuel Villacorta
demonstrated his Roasted Vegetable Pasta with Avocado Pesto
Sauce providing nutrition, handling and usage tips and California
messaging along the way. He also responded in real time to the
dietitians’ questions. Dietitians shared their progress on their
social media platforms as well as (@hyveehealth
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RETAIL

RETAIL: RETAILER INTERACTIVE EVENTS: CAC VIRTUAL COOKING CLASS E’)SOL\)@ Mm

Save Mart’s social media manager created and posted a reel documenting her experience and shared it
on their Instagram and Facebook, providing call-outs of California Avocados throughout
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RETAIL

RETAIL: PROMOTIONS
* Month-long sales contest promoting March Madness
* California Avocado display bins & sponsored March Madness POS for use in store displays

e 3.1%-to-13% unit volume movement over previous year brand awareness
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RETAIL: PROMOTIONS

* California Avocados in Colorado February

RETAIL

2021-22 Year-End

* Front-page ad (February 23) and huge displays move good volume of early product
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RETAIL

RETAIL: PROMOTIONS
* Big Game display contest January 26 — February 16

e 18-31% Unit volume movement increase over previous year in stores
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RETAIL

RETAIL: PROMOTIONS

GEM Promotions in April
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RETAIL

RETAIL: PROMOTIONS

First of Season Online Shopper Special — February 28




California Avocado Commission Dashboard Update 2021-22 Year-End

RETAIL

RETAIL: PROMOTIONS




California Avocado Commission Dashboard Update 2021-22 Year-End

RETAIL

RETAIL: PROMOTIONS

* Farmers Market displays with CA GROWN features California Avocados on display during
April and will be back again in June

e California Avocado Sales Contest to run in June to boost additional sales
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RETAIL

RETAIL: PROMOTIONS

* Sales contest, Albertson/Vons for U Coupon at $.50 off bulk
California Avocados and CAC display bins

e 23.2% increase in sales

* 14,000 approximately coupons redeemed
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RETAIL

RETAIL: PROMOTIONS qﬁ; ,
(elson’s

July Local Grown Contest with CA GROWN Partner
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RETAIL

|

RETAIL: PROMOTIONS
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e California Avocado ads also in N\ay and June - all incremental to last year

* There was no California presence in the #2 Kroger division last year
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RETAIL: PROMOTIONS
* July Sales Contest on bagged California Avocados

+ $100,000 and 104% increase in units over last year

RETAIL

2021-22 Year-End

91|

I!g! [ [ ]]
D [HFS
Iidl -
albuli




California Avocado Commission Dashboard Update 2021-22 Year-End

RETAIL

RETAIL: PROMOTIONS
Independence Day Sales Contest

* 13-28% increase in sales over previous contest
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RETAIL

RETAIL: PROMOTIONS
GEM Field Guide Feature and online marketing
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RETAIL

RETAIL: PROMOTIONS
* June CA GROWN and California Avocado promotion and Farmer’s

Market promotion on Local Grown

e California Avocado grower feature ad

 36-53% increase in sales for avocados alone over last July
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RETAIL

Southwest-Arizona - Sales Contest and Albertsons/Safeway for U digital
coupon on bags

e 18,751 units sold

RETAIL: PROMOTIONS
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RETAIL

RETAIL: PROMOTIONS SPROUTS

Custom display boxes in California and Arizona stores, feature ads and store training FARMERS MARKET
bulletin on California Avocado growing regions
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RETAIL

RETAIL: PROMOTIONS
* Bulk and bagged ads

. August co-promotion with Tajin sales contest
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RETAIL

RETAIL: PROMOTIONS

THE

* Digital ads on bulk, prepared guacamole ads with in-store branding and Reed variety FRESH

MARKET
&

* 159 stores in 19 states up and down East Coast
N\ay18 June 27 July 31

August 3 August 5 August 21
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RETAIL

RETAIL: PROMOTIONS ,@ristol %rms
* Month of August Sales and California Signage Contest

* Small Avocados, Organic Small Avocados and Organic Bags, plus house-made Guacamole

e Sales increases YOY from 9% to 24%
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RETAIL

RETAIL: PROMOTIONS
* Month of August Sales Contest

* Small Org Hass, Reed, Fuerte, Organic Bags, Morro Bay included in contest

* O out of 19 stores achieved over 10% lift in sales
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RETAIL

RETAIL: CORPORATE PROMOTIONS

* Digital coupons on Branded California Bag at Key Kroger Divisions:
- Ralphs
- Fred Meyer
- QFC
- Smith’s
= King Soopers added (No Coupon)
265,000 downloads

Sold 17,000 bags on promotion

Over 90,000 bags loaded into Kroger stores

All Tier 1 markets:

- Seattle, Portland, San Francisco, Los Angeles,

San Diego, Denver, Salt Lake City
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RETAIL

RETAIL: CORPORATE PROMOTIONS

Temporary price discount on dedicated California promotion in Colorado:

e June 15 thru June 21
= Aurora Colorado Depot
- $2.00 offer to Costco Members
= This year’s results:
= ASP: $8.76 this year vs. $6.05 last year
= Units: +32.5% over previous 7 days
= Dollars: +37.7% vs. last year

¢ Costco Buildings Participating in:
— Colorado

- New Mexico
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RETAIL

RETAIL: CORPORATE PROMOTIONS - SPOTLIGHT RECIPE VIDEO

* Digital advertising with shop now option
Over 10,500,000 impressions

Delivered on and off Walmart Site

Tracking conversions thru August

Using CAC creative on retailer portal

CAC advertising one step closer to purchase
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RETAIL

* Fresh California Avocados featured in digital advertising campaign, 165 clubs

RETAIL: CORPORATE PROMOTIONS

* April 15 - May 16; 4.5 million impressions — new distribution in Midwest
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RETAIL

Highlights from our 2022 California Avocado Marketing program which were presented to

our targeted retailers by the retail marketing directors

RETAIL: CALIFORNIA AYVOCADO MARKETING PROGRAM
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RETAIL

A full page of editorial content and full-page ad ran in the March issue of Produce Business

RETAIL: MASTERS OF MERCHANDISING 2022

N.
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RETAIL

To launch the season, a two-page spread ran in the February issue of The Snack magazine with
a special vellum overlay to reveal how California Avocados grow sales when in season

RETAIL: TRADE PRINT AD
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2021-22 Year-End

RETAIL

RETAIL: TRADE PRINT AD

17 print ads ran from February through October generating 1,966,901 impressions

utll ‘ef.' e

increase by 10% alift of shopperswith a preference would
nearly $800k per week' choose California Avocados®

Increased sdes velocity
of 4%means more
dollarsfor retailers®

Avocado Sales Grow When California Avocados are in Season!

Your shoppers anxiously anticipate the California season because of the consistent

quality, freshness and homegrown taste of fresh California Avocados. They value the

Cdliforniadifference and spend more when California Avocados are available. You can

give them what they're asking for and benefit from California season’s higher sales
velocity, increased dollar sales and shopper preference.




California Avocado Commission Dashboard Update 2021-22 Year-End

RETAIL

RETAIL: TRADE DIGITAL ADS

* 689 digital ads ran from February through October generating 34,012,052 impressions
* Total print and digital impressions: 35,978,953

CEQ*

WINSIGHT
G
8 Gig
S

&
Ugin®

The digital ads featured a “Maximize Sales” button. The button/ad linked to CAC’s retail
website page where the |mcographic represented information that supported the sales data

of how retailers can grow their sales when California Avocados are in season.
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RETAIL

RETAIL: TRADE DIGITAL ADS

A video trailer ran on AndNowUKnow in April
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RETAIL: LINKEDIN m

From November 1, 2021 through October 31, 2022, 75 posts garnered 568,363 Impressions.
Additionally, the posts received 5,177 engagements with a 4% engagement rate (average engagement
rate is 2% for LinkedIn). Overall, the page has a follower growth rate of 44% with over 750 new followers

and a total of 1,690 followers
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RETAIL

* More than 10.9 million Trade PR impressions in November — October

RETAIL: TRADE PUBLIC RELATIONS

* Key press releases since August: Personnel News and |FPA
* Delyser interviews and CAC insertion in media-driven topics contributed to signiﬂcant
coverage with key print and digital publications
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RETAIL

RETAIL: TRADE PUBLIC RELATIONS - OTHER FY 2021-22 HIGHLIGHTS
e 10th Anniversary of California Avocado Month pick up was very strong — 900K+ impressions

* Social + awards coverage (Benedict 40 under Forty, Produce Business Marketing Excellence
Award and HAB 20t anniversary awards to growers + Delyser) complemented releases
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FOODSERVICE: CHAIN PROMOTIONS

27 units (NorCal/Bay Area)
April 1 - May 31

California Avocados on the menu

Over 1,000 pounds per location

California Avocado
Commision

1 of 5 social

Website |ogo media posts
placements

2021-22 Year-End

FOODSERVICE

FLAME & BROILER

SIMPLY HEALTHY

99 units (CA, AZ)

April 1 - April 29
California Avocado upsell
294 pounds per location
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FOODSERVICE

FOODSERVICE: CHAIN PROMOTIONS

DELTaco

| 400 units
43 L.,InItS (CA, NV) (CA AZ, NV, OR, UT, WA)
April 1 - May 31 April 14 - June 8

Kahuna-style upsell California Avocados on the menu

Over 330 pounds per location

Over 1,300 pounds per location

Website logo

placements
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FOODSERVICE: CHAIN PROMOTIONS

14 units (NorCal/Bay Area)
April 18 — May 31

California Avocados on the menu

616 pounds per location

2021-22 Year-End

FOODSERVICE

8 units (NorCal/Bay Area)
April 22 - June 3
California Avocados on the menu

415 pounds per location

Website logo

placements
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FOODSERVICE: CHAIN PROMOTIONS
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* 16 units (12 Mixt; 4 Split)
May 23 - July 1
Northern California/Bay Area

California Avocados on menu

Over 1,100 pounds per location

2021-22 Year-End

FOODSERVICE

20 units
May 30 - July 5
Southern California chain

Seasonal celebration and California Avocado upsell

415 pounds per location
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FOODSERVICE

FOODSERVICE: CHAIN PROMOTIONS

60 units (CA, AZ, CO, OH)
June1-30

Avocado Toasts

134 pounds per location
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FOODSERVICE

FOODSERVICE: CHAIN PROMOTIONS

* Approximately 100 units

12 brands across the western states
May 31 - July 4
Celebrate California Avocado Month

89 pounds per location

#californiaavocados
#California

(®ca_avocados
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FOODSERVICE

FOODSERVICE: MENU IDEATION SESSIONS

Utilizing a chain’s current inventory of items, provide menu
concepts featuring California Avocados, on innovative dishes

Concepts based on chain’s menu strategy and operational setup

* California-based chain, 22 units in LA, Orange County and San Diego

* Plans to launch California Avocado Toast pizza in spring 2023
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FOODSERVICE

FOODSERVICE: MENU IDEATION SESSIONS
* 20 units, California-based chain

* Presented 8 concepts, requested recipes for 4

* Launch spring 2023
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FOODSERVICE

* National Association of Colleges & Universities Food Service: ™
Continental/Pacific Region $ NAC UFS
* March 3-5, Reno, NV

* Colleges and Universities foodservice directors, culinary
managers, chefs, purchasing, RDs

FOODSERVICE: EVENTS
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FOODSERVICE

FOODSERVICE: EVENTS

FOODOVATION

EXCHANGE

* Avolour and Flavor Building - Fallbrook, CA +  FoodOvation Exchange #27 - Sun Valley, 1D
* April6-7 « April 10-13

* Customized educational tour e One-on-one40-minute meetings with

13 operators
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FOODSERVICE

FOODSERVICE: EVENTS

Chain Gang
* May 3, Long Beach, CA
* Abusiness networking food show event with one-on-one access
sharing information and creating a ‘community’ of supply chain
executives and suppliers

. Engaged with chain culinary and marketing executives to
generate awareness and interest in Fresh California Avocados
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FOODSERVICE

FOODSERVICE: EVENTS

National Restaurant Association (Chicago, IL):

* Marketing Executive Group (MEG), May 18-20
* NRA Brunch, May 22
 |IFEC Bubble Reception, May 23

. Engaged with chain culinary and marketing executives to generate
awareness and interest in Fresh California Avocados
* Served innovative dishes that reinforces “California-style”
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FOODSERVICE

FOODSERVICE: EVENTS

Food News Media Orange County Meet-Up
* July 19

* Lido Bottleworks Newport Beach

* Engaged with local and emerging chain owners, culinary and marketing executives to generate
awareness and interest in Fresh California Avocados
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FOODSERVICE

FOODSERVICE: EVENTS

* July 28-29, Monterey, CA
* Restaurant chains and K-12 schools

* Produce purchasing and menu planners/developers
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FOODSERVICE

FOODSERVICE: EVENTS

Flavor Experience Conference

August 15-17, San Diego, CA

Restaurant chains, Universities, Contract Management Companies

Produce purchasing and menu planners/developers
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FOODSERVICE: EVENTS

FOODOVATION

EXCHANGE

* FoodOvation Exchange #29 - Sun Valley, ID
* September 18-20

* One-on-one 40-minute meetings with
13 operators

FOODSERVICE

2021-22 Year-End
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FOODSERVICE

FOODSERVICE: PRINT ADVERTISING

* Focus on California Avocado season and California cuisine and style

* 3 print publications (Flavor & The Menu, FSR and Plate); 7 insertions
* 207,358 impressions

FLAVOR

oe

Take food further




2021-22 Year-End

FOODSERVICE

California Avocado Commission Dashboard Update

FOODSERVICE: DIGITAL ADVERTISING

. Leverage insertion dates in season to build awareness of California Avocado season

* 20 digital ads appeared on five platforms (Informa: Recipe Watch, NRN A.M.; NRA SmartBrief and Winsight
Recipe Report, Igfc)wte )

* Delivered to over 1,250,000 readers
* With almost 300,000 impressions
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FOODSERVICE

FOODSERVICE: ENEWSLETTER

. Leverage media publications’ databases with custom content newsletters

* Deliver message of the benefits of seasonal, local ingredients

Flavor & The Menu

April 6 and July 13
deployments

Delivered to 7,957 and
7,774 recipients

41% average Open Rate
6,529 Impressions
Received 340 Clicks to
feature articles and
foodservice recipes on
CaliforniaAvocado.com

FSR magazine

May 2 deployment
Delivered to
21,578 recipients
31% Open Rate
21,702
Impressions
Received 79 Clicks
to foodservice
recipes on
CaliforniaAvocado.
com
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FOODSERVICE

FOODSERVICE: PUBLIC RELATIONS

* Over 4.0 million Foodservice PR impressions to-date
* Key topics: Avocados, California style, Plant-Based, Local
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RESEARCH: STUDIES COMPLETE AND IN DEVELOPMENT

Report on Inflation and its |mpact at Retail

. Scope: a look at rising prices and the impact on avocado dollar sales and volume. Also includes an
overview of the current state inflation is having on food, energy, etc.

* Original and update complete; presented to CAC Marketing Committee

2022 California Avocado Tracking Study

* Objectives: to monitor performance vs. plan objectives, to better understand consumer attitudes
and to showcase reasons why retailers should merchandise California Avocados

* Methodology: quantitative study of nearly 1,400+ avocado purchasers
* Timing: fielding in July-August, full report delivered in September; presentation to CAC Board 11/17

2022 Nielsen Advertising Study

* This study measures the brand impact of the California Avocado online campaign against the
intended audience across multiple equity metrics and provides creative diagnostics

* Methodology: responses are gathered from a third-party survey panel
* Timing: fielding occurred during media campaign, full report by 11/15
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EXPORT: SOUTH KOREA

California Avocado Virtual Cooking Class (April 19)
* Celebrity Chef Boeun Lee
* Rice wrapped in greens with California Avocado sauce
* California Avocado Banana Smoothie

* Nearly 10,000 views through April

California Avocado In-Person Cooking Class (April 27-28)
* Celebrity Chef Young Bin Kim
* 30 Participants
- California Avocado Tuna Salad
— California Avocado Spring Roll
— California Avocado Chocolate Chip Cookies

California Avocado Verbal Demos:
e 35 Emart stores

- April 15-17, 21-23
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EXPORT: SOUTH KOREA
Chef N\arketing — Recipe Videos

Collaborated with five renowned chefs who have a YouTube presence
to create recipe videos Featuring California Avocados for their viewers

* Edward Kwon: California Avocado Open Sandwich, California Avocado
Tomato Tartar & Garlic Crostini and Crab Roulade with California
Avocados

* Gerrard Park: Open Sandwich with Soft Chicken Breast Steak and

Creamy California Avocado Mousse

* Leo Kang: California Avocado & Lobster Cannelloni
* Minjoo Yoo: California Avocado Cheesecake & Ice Cream

* Yeongbok Lee: Braised Scallops with California Avocados

Over 115,000 views and 2,700 likes




