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KEY PERFORMANCE INDICATORS: NOVEMBER 2018 THROUGH APRIL 2019

RETAIL FOODSERVICE

$1.00

Average Selling Price

Category Average Selling Price per Unit for
the 4-weeks ending March 24, 2019

30.8 uiion

Consumer Media
|mpressions

Includes offline, online and social media

impressions through April 2019

1 8305 Million

Consumer
PR |mpressions

Media coverage secured with print,
broadcast and online media outlets

through April 2019

3.4 viion

Trade Public Relations
Impressions

Positive direct CAC trade public
relations circulation through April 2019

1 oo 3 Million

Consumer Website Visits

A 24% decrease in visits to
CaliforniaAvocado.com versus the same

period in 2018

7

Foodservice Chain Promotions

Number of Foodservice chain
promotions scheduled (90 chains
contacted)
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201819 2017118 201617
Est. % % %

Origin Volume (MM Ibs)| Complete* | Volume (MM Ibs)| Complete | Volume (MM Ibs)| Complete
California o1 29% 107 32% 72 33%
Chile 34 48% 22 44% 46 51%
Mexico 1,216 62% 1,069 56% 955 58%
Peru 0 0% 0 0% 0 0%
Other 6 103% 2 49% 4 48%
Total 1,307 55% 1,200 48% 1,077 51%
*hased on cument projections Source: HAB/CAC
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REVENUE - CROP MOVEMENT AND MEASURES

California Avocado Grade and Size Distribution - This Year vs. Last Year
November 1 -April 30, 2019 November 1 - April 30, 2018
(millions) % (millions) %
Grade Size Sze % Founds | Dollars | Avglug$ | Consigned| Size% | Founds Dollars | Avg Lug § | Consigned
Hass#1 Conv |40 1% a0 50/ 4977 1% 7% 53 848 4054| 3%
48 44% 116 225§ 4008 1% 36% 264 4258 4053 1%
60 23% 6.1 110/§ 4608 2% 29% 209 284|§ 3425| 1%
70 9% 25 448 M73| 2% 16% 115 132|$ 2004 1%
84 4% 10 11§ 2962 | 4% 7% 54 488 2250 1%
Al 264 486|§ 4684 2% 733 1022(§ 32| 1%
Hass#2Conv  |AN 18 27|8 38| % 70 70/ 2589 4%
Hass #1 Organic  |All 29 65/ 5528 1% 6.9 118|8 4320 1%
California Avocado Region Distribution - This Year vs. Last Year
November 1 -April 30, 2019 November 1 - April 30, 2018
(millions) % (millions) %
Region Region % | Pounds | Dollars | Avglug$ | Consigned | Region % | Pounds Dollars | Avg Lug § | Consigned
EAST CENTRAL 2% 05 10/ § 4765| 5% 1% 1.2 15/§ 3268 1%
NORTHEAST 3% 09 178 5078 | 0% 1% 1.2 17|8 07| 1%
PACIFIC 75% 236 429|§ 4642| 2% 79% 69.2 9378 3434| 1%
SOUTHEAST 2% 07 14/8 4043 0% 1% 05 08§ 3651 0%
SOUTHWEST 2% 06 10/§ 4454 | 0% 2% 18 2218 HN4| 0%
WEST CENTRAL 3% 1.1 22| 5026 0% 2% 19 25/ 3426 0%
EXPORT 13% 41 79|§ 4899 1% 14% 12.1 192§ 3991 1%




California Avocado Commission Dashboard

2018-19 Update: May Board Meeting (5/16/19)

CONSUMER ONLINE &
REVERGE ADVERTISING SOCIAL MEDIA SRS

RETAIL FOODSERVICE

RESEARCH

REVENUE - CROP MOVEMENT AND MEASURES

Size Distribution and Average Lug Price ... o R
Hass #1 Conventional (November-April) Siz::*l.
i ™ 50
2018/2019

A

-
2016/2017

AN
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Source: AMRIC
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REVENUE - RETAIL SALES AND VOLUME

RETAIL Mar-2018 Mar-2019
(4 wks) (314118 - 3/2518) (31319 - 3/24/19) -

2018-19 Update: May Board Meeting (5/16/19)

RETAIL FOODSERVICE

Volume (Unit) 175,821,910 197,028,478 +12.1%
Dollars $190,989,759 $197,758,149 +3.5%
Avg. Selling Price/Unit $1.09 $1.00 -7.6%
RETAIL Apr-Sepl7 Apr-Sep18 ,
| | G
Volume (Unit) 895,052,842 1,188,327,329 +32.8%

Avg. Selling Price/Unit $1.38 $1.11 -19.7%

RETAIL Oct17-Mari18 Oct18-Mar19 Variance
Non-California Season (10/1/17 - 3/25/18) (9/30/18 — 3/24/19) s

Dollars $1,133,125,002 $1,166,535,779 +2.9%
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REVENUE - RETAIL SALES AND VOLUME

Avg. Retail Price Avg. Retail Price Avg. Retail Price
$1.38 $1.04 $1.11

Off Season

California Season California Season
Apr - Sep 2017 Oct 2018 - Mar 2019 Apr - Sep 2018
(412117 - 9124/17) (9/30/18 - 3/24/19) (411118 - 9/23/18)
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CONSUMER ADVERTISING - OUTDOOR
* 3,493,268 Impressions

* Six locations in Los Angeles, San Francisco, San Diego and Orange County
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~ T
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CONSUMER

ADVERTISING

CONSUMER ADVERTISING - AUDIO: SPOTIFY

* Sponsored Listening sessions, audio and overlays
* Targeted to California artists, cooking and dinner party
playlists and outdoor lifestyle playlists

UPGRADE

100% Lounge

sted by Spotify - 101 song

PAUSE Q

Violet Breeze Surf The Orange Wa
All Good Crade All Good

Palma de Lounge Sonaya Summer Lounge
Through The Static Keppel Skies 1 Am Sick Of This W.

Varispeed Fairy

WHY CALIFORNIA? b ‘ y irage Dye O
=

California Avocado Commission "

=N~ O 4% 4

Vv Advertisement
California Avocado Commission

WHY CAUIFORNIAT » & '
N -

LEARN MORE

E——
0.02

21443
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CONSUMER ADVERTISING - DIGITAL - BRAND

* Digital video,

mobile and display banners

* 793,891 YouTube Impressions for Preseason video

CONSUMER PR RETAIL FOODSERVICE

SUBSCRIBE

= FOOD&WINE

HOME ) TRAVEL

L.A. Fine-Dining Vet Vartan

4

f 4
"4

‘)\_IFORN“

o Ap0%

LA Food Guide - 15 Must Hit Places to Eat in Los Angeles

511,796 views

‘ Mty Trave Ton

ALMOST IN SEASON

HOME IS WHERE
\ THEGROVEIS @)

Satvig The HARDES
o LEVEL

place

]
sustLE

7 Breakfast Foods That Give You The
Most Energy So You Can Start Your Day
Like A Boss

GOOD PEOPLE,
GREAT AYOCADOS

. Abgaryan Opens Bold New
Venice Restaurant

Yours Truly is bringing the heat to

ALlne Uisener Dosalasraeud sariele Alnlan

=

e

Place([e)

TASTEMADE

SUBSCRIBE

FOOD&WINE

HOME ) TRAVEL

L.A. Fine-Dining Vet Vartan
Abgaryan Opens Bold New
Venice Restaurant

Yours Truly is bringing the heat to

Allns Wimaaener n,\..l,x“g el AZnlean

e

You([T)

LE
BUSTLE
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CONSUMER ADVERTISING - DIGITAL - RETAIL

* Digital video, mobile and display banners
* Utilizing store location data to drive users to retail stores

RETAIL

VIANT.

Recipes Healthy Party Food Mother's Day Shop Chopped Worst Cooks in America Shows ) Watch Full Seasons

s What'sNew LiveTV  Digital Series

What's Cooking

'W Mo
SO YOU CAN At

GUAC THE GUAC : MOREVIDEOS ©

W H A E'F
YOU'RE SO CLOSE TO FRESH / L $ 8
| CALIFORNIA AVOCADOS. ° e, MOV|’E NIESH

4 Easy DIY Cleaners

Skip the cleaning-supply aisle and save some cash by making your own

Video Newsletter

== EXPLORE

REAL SIMPLE

7 Sneaky Ways to Squeeze
More Fruits and Vegetables
into Your Diet

With zero mention of celery juice or sad steamed spinach.

By Betty Gold

More

REAL SIMPLE

RECIPES RECIPE COLLECTIONS & FAVORITES HEALTHY MEALS

Updated: May 01, 2019

NOW IN SEASON

YOU'RE SO CLOSE TO FRESH 9
CALIFORNIA AVOCADOS.
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CONSUMER ADVERTISING - SOCIAL - BRAND
* 1,426,278 Impressions
* 285,106 Engagements with a 19.9% Engagement Rate

. Season—long social advertising across top platForms

st Instagram
California Avocados |
5 @ ca_svocados
Spoasored

The wait is over. The California Avocados have
returned.

https:/iwww. californi

mistore-locator

% California Avocados

The wait is over, avocado lovers: Fresh
California Avocados are now in season! Here's
where to find them:

hitps://www. californiaavocado.com/store-locator

GRILLED
CALIFORNIA
AVOCADO

MANGO

PANINI
S "i’ 3 ;

Learn More

Qv A

ca_svocados California Avocados come in all shapes

and sizes! @MY

OO% 14 52 Comments 86 Shares

e - Learn More
= California Avocados Learn More
'_1'_‘7 Like () Comment £ Share ' 5 O Q Y m
™ 2 ) 10K 375 Commentz 11K Shares ca_avocados \® @@What does every #StPatricksDay
©=#0 K 375 Comments 1.1K Shares celebration need? MORE GREEN. @brandiego
Like |. | Comment f Share

G S
faCEbOOk@ Citber Jnst @meél
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CONSUMER ADVERTISING - SOCIAL - RETAIL

* 528,498 Impressions faCEbOOk@ , qr@

CONSUMER

ONLINE &

ADVERTISING SOCIAL MEDIA

° N o, [
6,059 Engagements with a 1.15% Engagement Rate twitter
* Hyper-targeted social for each retailer
California Avocados . California Avocados @ % galifornia Avocados @ .
Sponsored - @ @CA_Avocados @CA_Avocados
THE TIME HAS COME. In-season California Great news, avocado lovers: You can find ATTENTION: Fresh California Avocados are
Avocados are available at Gelson's Markets fresh, in-season California Avocados at your now available at @mollie_stones! Stop by to
*ripe now*! Stock up at your local store today. local @bristolfarms *ripe* now! & #; & $; stock up today.

OF J0¥ 3

" v:“{_;n L 8 I

It's California Avocado Season at Mollie Stone's Markets!
molliestones.com

GELSONS.COM bristolfims.cor 457 PM - 4 Feb 2019
It's California Avocado -
Season at Gelson's! 142 M - 18 Apr 2018 sreess s OQQ@DOOE@ D
Q 4 s Q 86 i
4 Retweets 57 Likss * '
@ © % You and 297 others 9 .90l 0%
28 Comments 31 Shares Q g B O sz ih

i Like () comment £ share

Ge)@son’zs UBristol Farms MOLLIE STONE'S®
<« )y
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ONLINE MARKETING: NOVEMBER 2018 - APRIL 2019

CONSUMER WEBSITE SOCIAL MEDIA
o #of Visits: 1.03MM (-24% decrease YoY) * Facebook
* Page Views/Visit: 1.32 (-2% decrease YoY) — Total Fans: 330.2K (-1% decrease YoY)
* Time onsite: 0:41s (-2% decrease YoY) — Impressions: 662.6K (-83% decrease YoY)
* Total Page Views: 1.5MM (-22% decrease YoY) o Twitter
— Total Followers: 20.2K (4% increase YoY)
CONSUMER BLOG — Total Retweets: 311 (94% decrease YoY)
* # of Visits: 441.2K (30% increase YoY) * YouTube
* Time onsite: 2:53 (65% increase YoY) — Views: 926.6K (124% increase YoY)
— Subscribers: 1,069 (45% increase YoY)
* Instagram
NOTES — Followers: 42.5K (13% increase YoY)
* Facebook, Twitter, Instagram, and Pinterest posts ran — Impressions: 807.7K (-81% decrease YoY)
during preseason and to kick off the season, reaching a
premium audience that resulted in a high number of EMAIL
engagements * Average Open Rate: 18.4%
* Retail campaigns ran on Facebook, Twitter, and Instagram ¢ Click through rate: 2.6%
and were hyper-targeted with messaging that was * Emails Sent: 1email to an average of 200k
customized for each retailer successful deliveries
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CONSUMER PUBLIC RELATIONS - NEWS BUREAU

* Fulfilled both proactive and ongoing responsive requests from media covering California Avocados

* Total Impressions To Date: 176,387,973

EatingWell o

11 Spring Fruits and Vegetables

California Avocado Commission Dashboard

T e
to Buy Right N
" hell i LIt finall I,
ez :S;?N i(:r?'\d:/):a :Eevrvlfr;:/;rasnd ello to these fresh spring fruits and vegetables. It's time to finally reintroduce your plate
on any and every res
ol ks ot e Avocados
‘escaping this formerly humble
fruit. So what catapulted it to 5
su 2 May 15 the haryvesting time for Calfornia avocados

(lust i time for Cinco de Mayo!). Oneahird of an
WOCado has S0 calones and ciose to 20 vitaming and

Beart-healthy monounsaturated fats, (Related

nat Soldity You

er
oéw Mv/ar/d

red:Dile AVOLado Nutrnition F

the Frui)

iyl ing campe Y
; ¢ i
e, AVOCados take out four 1o five days Lo ripen. but
bt eyl el e YOU Can speed things up by plading the avCado in 3
‘backyand, planning to graft the Pucrtconto  avocados grown in California, which in turn. .
g prdri i) et :”""““’““"“"‘"" brosan paper bag with an apple or banana for a few
= o oo pll days. Ripe unopened votado can be stored In the
fr

wige 1Or two to three days

90F 12 ALLPHOTOS 38
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m CONSUMER PR RETAIL FOODSERVICE

CONSUMER PUBLIC RELATIONS - SEASON OPENING ANTICIPATION
* Partnered with Chef Mike Fagnoni of Hawks Public House in Sacramento who developed iconic California
recipes, hosted kickoff media/influencer event with live demo and distributed press release featuring the

one-of-a-kind recipes and benefits of eating seasonally

* Total Impressions To Date: 35,216,152

Chef Mike Fagnoni’s California Avocado
and Roasted Beet Salad, featured in
Season Opening Anticipation campaign.

Media and influencer guests enjoyed a
four-course lunch featuring California
Avocados at Season Opening
Anticipation event.

Molly Hawks, Chef Mike Fagnoni and Jan
Delyser welcomed Season Opening
Anticipation guests on 4/6 at Hawks

Public School in Sacramento.
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ONLINE &
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CONSUMER PUBLIC RELATIONS - BLOGGER ADVOCATES
* Food Blogger Advocates and Health and Wellness Blogger Advocates develop and publish monthly California
Avocado recipe posts through July. Ambassadors include bloggers from: Cooking with Cocktail Rings, Rustic
Joyful Food, Yummy Healthy Easy, Kirbie’s Cravings, The Roasted Root, Whitney Bond, Eating by Elaine and

Meal Prep Chef

* Total Impressions To Date: 3,400,010
California Avocado Kale Salad with Cashew Ranch Dressing and Crispy

Chickpea Croutons (vegan)

FRESH CALIFORNIA AVOCADO & CHIMICHURRI BREAKFAST BOWLS

California Avocado Sweet Potato "Toasts”
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Total consumer impressions secured to date: 183,494,883

CONSUMER PUBLIC RELATIONS

EatingWell

AVOCADO EATS IN ¢

a sacfoodandbooze « Follow
¢ Hawks Provisions and Public House

sacfoodandbooze W We are al
avocado-holics being from
Sacramento so we are celebrating
@ca_avocados with the California
Avocado Commission \ Thank you
@ chef @chefmikefagnoni and
@hawksprovisionsandpublichouse
for delicious brunch
#CAAvoSeasonOpener
#SacFoodandBooze

carpediem2063 Looks delicious.

Y
\ ashleynewell.me That Tartine

’ ? was everything

oAy W

320 likes

Root 246 Unveils New Spring Dinner
and Bar Menus

Corque, located in the heart of

California Avocado Seas! ning Partners.

*This is a comprehensive total of all PR-related coverage from November 1, 2018 — April 30, 2019. It includes print, broadcast and online
coverage, as well as program extension coverage (such as social media posts from our Artisan Chefs, etc.), year-to-date, and therefore is
higher than traditional media impressions.
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RETAIL FOODSERVICE

CONSUMER REGISTERED DIETITIAN NUTRITIONIST (RDN) PROGRAM
RDNs developed four (4) new recipes for use on CAC website, blog, and social media platforms

Avocado

Mashed Cauliflower with

California Avocado /

California Avocado Loaded

California-style Stuffed Bell
Peppers
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CONSUMER REGISTERED DIETITIAN NUTRITIONIST PROGRAM
Elizabeth Shaw, MS, RDN, CLT, CPT -- The Scoop Blog and ShawsSimpleSwaps Instagram

10:00

O

THE SCOOP BLOG i
\ll Catego of the @ca_avocados &

https://www.californiaavocado.com/blog/april-2019/cook-like-a-californian

HOME %‘ H:ﬁ RECIPES [\\ LIFESTYLE
\]

California Avocado Loaded
Sweet Potatoes

COOK LIKE A CALIFORNIAN

Elizabeth Shaw 0z / 15/ 2010 PREP CoOK

AR
- - Tan
over this one!!

@ca_avocados swipe up
B for the recipe!!!

@®  Send message

S-post Instagram Story: 2,139 impressions
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RETAIL

CONSUMER REGISTERED DIETITIAN NUTRITIONIST PROGRAM
Manuel Villacorta, MS, RDN -- Video series about “gut health” lives on CAC’s YouTube channel

Manuel’'s Minutes: Benefits of How to Reduce Visceral Fat
Avocado in Diets with California Avocados

Benefits of Probiotics &
Prebiotics Foods for Gut...

How to Reduce Chronic 3 Types of Fiber in California Benefits of Monounsaturated
Inflammation with Californi... Avocados Fatty Acids
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ONLINE &
SOCIAL MEDIA

RETAIL - CUSTOMIZED RETAIL INFLUENCER PROGRAMS

Four (4) in-person meetings with targeted influencers to develop customized programs

A ‘) In-store demo program at 4 stores (2 SoCal/2 NoCal); 4 three-hour demos
b per store during May and June

Albertsons SAFEWAY.

9 Team Education and Wellness Program includes giveaway of swag bags &
a eys cutters; California Avocado Consumer Sweepstakes on Raley’s Facebook

site during Memorial Day Week

RETAIL

9 Great Gelson’s California Avocado Festival includes Superfood Spotlights
and recipe booklets for in-store tours; blog for Gelson’s website
P g

Distribution of Superfood Spotlights at in-store events and one-on-one

NEW nutrition counseling with customers
MARKET
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RETAIL - RETAIL PROMOTIONS

Two (2) California Avocado Superfood Spotlights were developed and distributed to Retail RDs at CAC’s top-tier accounts

to provide to consumers at point-of-purchase during California Avocado season
VO S

Albertsons  SAFEWAY.

ONLINE &
SOCIAL MEDIA

CALIFORNIA AVOCADO SUPERFOOD SPOTLIGHT
CALIFORNIA AVOCADO SUPERFOOD SPOTLIGHT

@ CALIFORNIA AYOCADOS drscaoes
COOKLIKE A CALIFORNIAN:

FRESH, FLAVORFUL, FUN!

1 Mother Nature's

CALIFORNIA AVOCADOS

THE FOOD THAT FITS.

f R In a world where eating plans can have so many foods that are off limits, it is good to know
heart-healthy* California Avocados are an approved food in most plans. Avocados are extremely
versatile and can make everyday dishes healthier by their contribution of naturally good fats and nearly 20
vitamins, minerals and phytonutrients. And, did you know avocados are a good source of fiber? Dietary fiber
adds bulk to the diet and can help you feel fuller faster, which can increase satiety and help manage weight

Here is a review of some of the current popular eating plans and diets that
include avocados among their approved foods:

DIET NAME GENERAL DESCRIPTION BENIFITS
Mediterranean- Whole grains, fruits, vegetables, nuts, legumes, fish | May lead to more stable blood sugar,
style Diet @) | and seafood, healthy fats like olive oil and avocado, | lower cholesteral and triglycerides, and

moderate portions of dairy foods, eggs and small | a lower risk for heart disease and other
amounts of poultry; eat in small amounts: red meats, | heaith problems !
sweets, eggs and butter
DASH (Dietary Emph tables, fruits and whol 3 Shown to lower high blood pressure and
Approaches (@) | includes fat-free or low-fat dairy products, fish, improves cholesterol levels, reducing
to Stop poultry, beans, nuts and vegetable oils; limits heart disease 2
Hypertension) Diet | foods high in saturated fat and sugar-sweetened
beverages/sweets
Vegetarian Diet /™ | Generally, focuses on plants for food, including Tends to have fewer calories, lower
@ fruits, vegetables, dried beans and peas, grains, levels of saturated fat and cholesterol,
seeds and nuts; excludes meat and more fiber, potassium and vitamin C

than other eating patterns. Vegetarians
tend to have lower cancer rates 5

Vegan Diet R
(J

Vegetarian diet excluding animal products

Can get all the nutrients needed from
the diet. However, vegans must be
careful to eat a wide variety of foods
to meet their nutritional needs 4

=

High protein diet emphasizes lean meats, fish/
seafood, fruits, vegetables, eggs, nuts, seeds and
healthy oils; eliminates cereal grains, legumes, dairy,
potatoes, processed foods, refined vegetable oil,
salt and pepper

May help you lose weight or maintain
weight 5. However, there are no long-
term clinical studies about the benefits
of this diet

Whole 30 Diet /"
()

Moderate portions of meat, seafood and eggs;

lots of vegetables, some fruit, plenty of natural fats.
and herbs, spices and seasonings: eat whole and
unprocessed foods; avoid sugar, alcohol, grains,
dairy and legumes

May help you lose weight &, However,
there are no long-term clinical studies
about the benefits of this diet

Keto y
(Ketogenic) ()
Diet

Vary low carb diet of fruits,

fish and seafood, natural fats, meat and cheese;
avolds carb foods containing a lot of sugar and
starch

There are no long: clinical studies
about the benefits of this diet

oking like > much

you're in for ac and trying new thi

flavortul, and fun!

How do you cook like a Californian?

IT'S AS EASY AS 1, 2, 3.

, Find a local retailer that sefls
Fresh California Avocados and
look for the California label.

(OO,

2.Pack in the produce! Add strawberries,
avocados, and nuts to salads, avocado
to smoothies, bell peppers and mushrooms
to frittatas; the Californian style of cooking
I filled with fresh produce.

Keep your eye on cooking for heaith and

° wellness! Providing nourishing foods for your
body, like heart-heaithy* superfood California
Avocados, fits in perfectly with the active
California lifestyle, Just one-third of a medium
California Avocado (50 g) has 80 calories and
contributes nearly 20 vitamins, minerals, and
phytonutrients, making it a perfect snack
whether you're hiking in the mountains or
catching a wave at the beach

FLAVORFUL: Sy farowd 1

So, give fresh, flavorful, and fun cooking
a try with my recipe on the back for
California Avocado Loaded Sweet Potatoes.

Follow us on Twitter, Instagram or Pterest & CA_Avecasos or Like us on Facebook ot
Facebook com,Califer niaAvocados or visit CalifornuAvocade cam

Raleys
PCL

COMMUNITY
MARKETS

G(e,&on’zs

Note: This list is not a recommendation to use any of the diets above, but a highlight of the eating plans and diets based
on the latest information. It is recommended that you consult your physician before starting any diet. T T
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RETAIL - RETAIL PROMOTIONS

* Mollie Stone’s kicked off the California Avocado season with a Big Game Sales MOLLIE STONm

& Display Contest (January 23 — February 5) MARKETS
* In February, Mollie Stone’s ran a California Avocado and California Walnut '

Board co-marketing promotion featuring demos for Heart Health Month
(February 6 — February 26)

kS
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ONLINE &

SOCIAL MEDIA RETAIL

RETAIL - RETAIL PROMOTIONS
* Gelson's Big Game Sales & Display Contest (January 23 - February 5)

°© Stores experienced sales increases versus prior year
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RETAIL - RETAIL PROMOTIONS @ristol %I’HIS

* Passport to Savings Program (April 3 - May 28)
* California Avocados featured in Bristol Farm’s Passport to Savings digital offers supported by social

California Avocado Commission Dashboard

media, digital materials and in-store signage

California
AYOCADOS

Avocados Are a
Heart-l—leallhy,
Nutrient-Dense
Superlood. TIEN
Contain Good
Fats and are
Naturally Sodiums,
Sugar- and
Cholesterol-Free
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THE PACKER
THE PRODUCE NEWS

CONTRING FAESH PROGKCLAROUND THE GLOWE SNCT 19
|'

“SNACK

[ftedest

usiness

Tux

HELBY
EPORT

L 4

11 trade print ads running from

March through April 30, 2019

SOCIAL MEDIA

CONSUMER PR RETAIL FOODSERVICE

California Avocados.
There is a Difference.

Your consumers look forward to the

California Avocado season. They want that
delicious California Avocado satisfaction that
comes with every bite.

It’s no secret there will be fewer this year, which
means they will be more anticipated than ever
before. So, we'll ensure retailers merchandising
California Avocados will have availability

all season long — especially during the

American Summer Holidays.

Talk with your supplier about distribution

opportunities. Contact your California
Avocado Merchandiser about customized
marketing support.

YEARS

. For More Information
Grown in the U.S.A. 800-344-4333
CaliforniaAvocado.com/Retail
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California Avocados is a Difference!
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81 trade digital ads running from The total impressions for the March through April

March through April 30, 2019 print and digital campaign are 6,917,282
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TRADE PUBLIC RELATIONS - NOVEMBER 2018 THROUGH APRIL 2019

* Proactive and ongoing reactive outreach to trade media covering California Avocados

* Distributed three press releases; numerous interviews and coverage from trade media guests at PR event
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TRADE PUBLIC RELATIONS - SEASON OPENER HIGHLIGHTS

* Key topics included crop updates, marketing plans and season opener activities

Ay

* Coverage in all major produce trade publications

» California Avocado

r;Fresh =
KPlaza W Commission
g A ¥ ALY Dialing into consumer
i SS—— THE PB! !D! !! E !ﬂEwS fervor for everything
FOUNTIED TN MY+ 13 Thrones-related, the
commission asks
consumers to embrace

FEBRUARY 28, 2019 their inner Targaryen—and

The California Avocado Commission is actively building anticipation for the 2019 perhaps hatch a dragon of
California avocado season, teasing targeted consumers with social media their own
commnnmmmandmwhnsm:hnmknmdbodwnmw«s.omupm
crop Some smaller California retailers have
already mnnmed to California avocados, with earh harvest imentory building in
January to support the Super Bowl —

The current estimate for the California
avocado crop for the CAC fiscal year
(November 2018 to October 2019) is 175
million pounds. which is about half the
volume of 2017-18.

Distribution will be targeted mainly to
Californis and the West, With targeted
distribution, the harvest season is expected to / o
budld into March with peak volume .
availability from April through July. Some
volume may continue later, particularly from
California’s northernmost avocado-growing
regions.

“The commission is excited for the California
avocado season start and the focused
marketing support that is about to begin.”
s2id Jan DeLyser, CAC vice president
marketing. “We're buflding anticipation,
letting targeted consumers know that the season is almost here via social media. The
Scoop blog and communication by California avocado brand advocates.”

C_A.stoonnnunu ns)ladeoftahfmmaﬂcmnacampmmmmvu Customized
with retadlers and foodservice operators fs also 2
morcomponmtofmzcshhmn\uado support plan.

California avocado growing regions are receiving considerable rainfall early this season,
which has created some delays in harvesting.

“Winter rains are very welcome, helping with tree health and frult sizing.” said DeLyser.
“The California avocado growers whose crops were adversely impacted by last year's
extreme temperatures are continuing to bufld for the future with good cultural practices
and some replanting.”

Anticipation building for California avocado
season

\"" Perishable h
A News.com

California Avocado Commission Strikes While
the Iron is Hot
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FOODSERVICE - CHAIN PROMOTION COVERAGE THROUGH OCTOBER

2019 Branded Chain Promotions: 7
2019 Completed Chain Menu |deation Presentations: 3
2019 Chains Contacted: 90

H

w mMEXICAN - GRILL

Marie Callenders

Restaurant & Bakery
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FOODSERVICE CHAIN PROMOTIONS
Xperience Restaurant Group — March 3 - April 21

A T

Ckcvys 9 units (CA) ,ﬁ 31 units (CA) ACAPULC() 4 units (CA)

ELTDR[TD RESTRURANT ¥ CAMTINA
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SEAFOOD(FAVORITES ; §5vSEAFOOD MENDTS
.................................... AVATLABUE FOR A LIMITEDSTIME -ssssscessssssrsasasssestsaasarsasas
Appetizen g SEAFOOD SELECTIONS aperizen QT T
o CEVICHE* ROJO 11.99 ***** b o ¢
mahi-mahi, shimp, guacamole, o Y M e
> pineapple, mango relish b 4 S 5 AN
<. - q
{ ~ N
SEAFOOD TACO TRIO ... N &
Three Dos Equis beer battered ) concRER
mahi-mahi or shrimp tacos, topped with 5,
oy avocado slices and served with 2 ENTREES

frijoles de la olla and rice. 15.99 2
Make them grilled upon request S e CRAB & SHRIMP ENCHILADAS 1899

lump crab meat, shrimp, jack cheese, onion, cilantro,
L KLY ml " roasted tomatillo sauce, avocado slices, sour cream,

CRAB & SHRINP ENCHILADAS rice, sautéed vegetables
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= I 77 units (CA, OR, AZ)
March 4 — June 16
CALIFORNIA
ROLL SALAD
(ALE, EDAMAM , THAI RIC

f H 43 units (CA AZ,NV, OR, WA, ID)
April 22 - September 1

RETAIL FOODSERVICE

: %, 51units (CA, UT,NV)
Marie Callenders March 21 - June 12

Restaurant & Bakery

SPRING INTO MARIE'S PIE COMBOS

Fresh Avocado and Shrimp Stack Appetizer

Fresh avocado, pico de gallo and spicy
chipotle ranch dressing layered and topped

«  with Cajun-grilled shrimp. Served chilled
with crispy tortilla chips. 9.49 Cal: 590

FRESH LETTUCE WITH DICED TOMATOES
AND JICAMA, SLICED RADISH, ROASTED
CORN, AND CHEDDAR JACK CHEESE
TOSSED IN AVOCADO RANCH DRESSING,
TOPPED WITH HONEY CHIPOTLE GLAZED
GRILLED CHICKEN AND FRESH AVOCADO.

= 420 units (CA, NV)
CNnnv c ’
-BeJJ'MJ April 8 — August 18

ADD

FRESH

LOCAL

_ AVOCADO

A FORN,S
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FOODSERVICE - ONSITE MENU IDEATION SESSIONS ‘2 P
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https://www.google.com/imgres?imgurl=https://s3.amazonaws.com/placewisesitecontent/images/api/stores/1002.svg&imgrefurl=https://www.themallincolumbia.com/en/directory/nordstrom-4730.html&docid=mRi1h8tveZSfZM&tbnid=wbLcBT-Gxp_lrM:&vet=10ahUKEwix88SC6NzhAhWB11QKHchMBOgQMwhgKAIwAg..i&w=800&h=219&bih=770&biw=1536&q=nordstrom%20logo&ved=0ahUKEwix88SC6NzhAhWB11QKHchMBOgQMwhgKAIwAg&iact=mrc&uact=8
https://www.google.com/imgres?imgurl=https://cdn.freebiesupply.com/logos/large/2x/nordstrom-2-logo-png-transparent.png&imgrefurl=https://freebiesupply.com/logos/nordstrom-logo-3/&docid=-npLr0Rd_QUJjM&tbnid=_IRyJQ08GAaamM:&vet=10ahUKEwjG2a2y6NzhAhVJl1QKHa6ZD_IQMwg9KAAwAA..i&w=2400&h=2400&bih=770&biw=1536&q=nordstrom%20logo&ved=0ahUKEwjG2a2y6NzhAhVJl1QKHa6ZD_IQMwg9KAAwAA&iact=mrc&uact=8
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FOODSERVICE - PRINT ADVERTISING

* Three print ads running in Restaurant Business, FoodService Director and Plate

* 4 placements resulting in almost 191,311 impressions

ENERGIZE

CALIFORNIA BURGERS CALIFORNIA BOWLS

Plate: Mar/Apr Plate: Jan/Feb FoodService Director: March
Restaurant Business: Feb The Habit Burger Grill University of Oregon
Nickel Diner - Los Angeles, CA
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FOODSERVICE - DIGITAL ADVERTISING

Recipe Watch Food News Media’s 5 Recipes RB Daily
¢ 3x: Feb - April insertions ¢ 2x: Feb & April insertions * 2x: March - April insertions
¢ 269,085 impressions * 43,003 impressions * 192,336 impressions
e 555 clicks e 220 clicks * 85clicks
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FLATURED RECIPE

California Avocado & Crab Toast

THRECIPEWATCH o e o)
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Since Avocado Toast evolved from a local trest into & menu standard,
chefs havo creatod 2 myriad of variations on the theme. Pairing crab with
Fresh California Avoordos has proved 2 popular combination. Count on
California growers to deliver the bast quality fruit for spring and summer
NS,

R
A ATADY
Cowen Eggs & Sam wen Dururian Tacu Tacu Spicy Lasb Meaiall with  Busivs Busts Eany Exrinn:
Cattoeria Avocado Vet Yoou! Smico Simpy Soathenm 5
Red Prans 2t
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National Culinary Review’s The Culinary Insider

How to become a
commodity board chef

< DOEER

by Jooy Shee

T Arosghout Cuve Woelley's
0 s seven-year 2

epag relatie

culinary e ~ fiem s Dheor-ye.

eship 2% Dishey Wertd In the sarty W%s

N s GeveloDmreat with A

g, e Deliave:

t i e of the MESt MMPOMATL things he A 1o purve the way &

business, (O C ASDIOACS, Denvet, 2 Culinary ConBtLANCy with COMMOHiTy DOMES 25 Nis CIMNLS. He Shares the type of

WOk be Boes And Sow Be GO1 Lhe EpPOMUTIY 10 work with Ns commotity llents.

Wow 6 you Segin comsuiting for commodity boards?

1 10 fo0ws an commadity boss. As | began my censsting business,
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Caering season is here
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catersource@ TOPICS ~ ABOUT US

RESTAURANT

CATERSOURCE CONFERENCE ADVERTISE

W

FOOD & BEVERAGE (/TOPICS/FOOD-BEVERAGE)

A Recipe for Avocado Lovers

By Kathleen Stochr (/author/kathlcen-stockr)

MARCH 27, 2019
(‘author/kathleen-

stoehr)

T the highlights of the short excursion was a trip o Selare Restaurant in San

Diego (hitp://solarelounge.com), where patio bites pre-dinner included:

his past August, I had the opportunity to be educated(] and delighted[] with
all things avocado via a grove tour in the southemn California area, One of

CLUB & RESORT BUSINESS*

Chorizo California Avocado Egg Roll

e

Ingredints:

California avocado relish with tuna crudo (a knockout![] wow)
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Chain Gang Meeting (February 5)
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San Francisco Meet-Up 2.0 (April 30)
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CONSUMER RESEARCH: 2019 CALIFORNIA AVOCADO TRACKING STUDY

Study summary: an online survey of avocado purchasers to measure brand and competitive awareness plus consumer
attitudes

Previously an annual study, now biannual
This year the survey questionnaire was trimmed for efficiency
Study results are used to hone marketing messages to consumers and the trade

Research will be fielded in early July with results by October




