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*This is a comprehensive total of all PR-related coverage from November 1, 2017 – April 30, 2018. It includes print, broadcast 
and online coverage, as well as program extension coverage (such as social media posts from our Artisan Chefs, R.D. 

Ambassadors etc.), year-to-date, and therefore is higher than traditional media impressions.
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http://www.andnowuknow.com/
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R E G I O N  I S  T H E  B E S T …

◼ 2 0 1 7  

CALIFORNIA MEXICO
◼ 2 0 1 6  
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Data Source: IRI Consumer NetworkTM 2016 (All figures are rounded) / Hass Avocado Board

$271.6Dollar purchases in millions: $211.8 $224.0 $123.3 $153.5 $154.1$233.0

Total U.S. = $1,437.9

$66.6

Category Development Index (CDI): 142 74 74 84 66160 82


