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KEY PERFORMANCE INDICATORS: NOVEMBER 2017 THROUGH APRIL 2018

$1.08

Average Selling Price

Category Average Selling Price per Unit for
the 4-weeks ending March 25,2018

43.3 viion

Consumer Media
|mpressions

Includes offline, online and social media
impressions

425 viion

Consumer
PR |mpressions

Media coverage secured with print,
broadcast and online media outlets

through April 2018

3.5 mition

Trade Press |mpressions

Positive direct CAC trade press
circulation thru April, 2018

1.3 mitor

Consumer Website Visits

A 28% increase in visits to
CaliforniaAvocado.com since 2017

7

Foodservice Chain Promotions

Number of Foodservice chain
promotions scheduled this year
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REVENUE - CROP MOVEMENT AND MEASURES

2017118 201617 2015116
Est. % % %

Origin Volume (MM Ibs) Complete* Volume (MM Ibs) Complete Volume (MM Ibs) Complete
California 110 30% 7% 35% 118 30%
Chile 22 36% 46 91% 23 96%
Mexico 1,073 60% 955 57 % 1,045 62%
Peru 0 0% 0 0% 0 0%
Other 2 96% 4 48% 1 40%
Total 1,207 90% 1,080 51% 1,187 54%
*based on curent projeciions Source: HAB/CAC
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REVENUE - CROP MOVEMENT AND MEASURES

California Avocado Grade and Size Distribution - This Year vs. Last Year

November 1 -Apnl 30, 2018

November 1 - April 30, 2017

(millions) ] (millions) ]

Grade Sire Size % Pounds Dollars | Avg lug § | Consigned | Size % Pounds Dollars | Avg Lug %* | Consigned
Hass #1 40 7% R 87[ & 4056 2% 10% 5.1 102/ § 5H19d 5%
43 36% 275 444| 8 4055 1% 7% 18.9 382§ 5119 1%
60 20% 218 2078 3428 1% 26% 134 239§ 4617 3%
70 16% 12.0 138/ § 2912 1% 14% 73 1056 § 3737 4%
84 7% L] 50(& 2253 1% 6% 3.3 34| & 2711 5%
Al 76.4 1067 § 3b26 1% 50.8 010/ § 4500 3%
Hass #2 Al 7.1 T2( % 2600 3% 49 63 & 3610 4%
Hass #1 Crganic  |Al 70 12018 4317 1% 5.2 13| § 5486 0%

California Avocado Region Distribution - This Year vs. Last Year
November 1 -Aprl 30, 2018 November 1 - April 30, 2017

(millions) Yo (millicns) %o

Fegion Region % | Pounds Dollars | Avg Lug § | Consigned | Fegion % |  Pounds Dollars | Avg Lug & | Consigned
EAST CENTRAL 1% 1.3 16/ % 3288 1% 2% 1.0 18| & 4372 6%
NORTHEAST 1% 1.2 17| &8 34907 1% 3% 16 33| & 5222 2%
FACIFIC 78% 716 972|§ 3438 1% 79% 487 86| § 4529 3%
SOUTHEAST 1% 07 09( & 3560 0% 2% 15 23| & 4753 2%
SOUTHWEST 2% 19 248 .M 0% 3% 16 24| % 3306 2%
WEST CENTRAL 2% 21 28(8 M4 0% 2% 15 29| % 4912 3%
EXPORT 14% 125 19.8| § 3992 1% 9% 54 107 & 4874 0%
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REVENUE - CROP MOVEMENT AND MEASURES

Size Distribution and Average Lug Price (2016/2017 )
Hass #1 Conventional (November-Apri)
g
2017/2018
. A
g ™y
2015/2016
b A
Source: AMRIC
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REVENUE - RETAIL SALES AND VOLUME

RETAIL Mar-2017 Mar-2018
(4 wks) 3I5117 - 3126/17) (314118 - 3/25/18) -

Volume (Unit) 131,150,305 176,334,373 +34.4%
Dollars $171,091,611 $191,270,193 +11.8%
Avg. Selling Price/Unit $1.30 $1.08 -16.9%
| Ctamtion | st | GESED | v
Ca|ifornia Season 4/3/116 — 9/25/16 (41217 — 9124117) Va riance
Volume (Unit) 931,090,316 885798948 4.9%

Avg. Selling Price/Unit $1.11 $1.38 +24.5%
RETAIL Oct16-Mar17 Oct17-Mar18
Non-California Season (10/2/16 — 3126/17) (101117 - 3/25/18) -

Dollars $991,390,127 $1,135,757,119 +14.6%
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REVENUE - RETAIL SALES AND VOLUME

Avg. Retail Price Avg. Retail Price Avg. Retail Price
$1.11 $1.16 $1.38

Off Season
California Season California Season
Apr - Sep 2016 Oct 2017 - Mar 2018 Apr - Sep 2017
(4/3/16 - 9/25/16) (10/1117 - 3/25/18) (412117 - 9124/17)
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* In-book full page ads ran in LA Magazine, Orange Coast, and San Francisco magazine aligned with relevant food
content

CONSUMER

ADVERTISING

CONSUMER ADVERTISING - PRINT
¢ 364,120 impressions for April issues

* Back cover positions were secured in San Diego N\agazine and Sactown N\agazine

FOOD A DRINK
M 2 & Oran Back Covers

IS WHERE THE
GROVE IS4

| SREATNew pLAces T0 EAT 2018
THE TAST J

COMING FROM

IS WHERE THE

GROVE IS
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CONSUMER ADVERTISING - OUTDOOR

CONSUMER PR RETAIL FOODSERVICE
* 147,000 Impressions

* Los Angeles outdoor board located directly on the high traffic Lincoln Blvd. reaching commuters and
residents of nearby Venice, Santa Monica, and Marina Del Rey neighborhoods

G

1ING FROM A GROVE NEAR YOU % ‘
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CONSUMER ADVERTISING - EVENTS - TASTEMADE SMORGASBURG

* California Avocado was the sponsor of The Smorgasburg Popup event on the Santa Monica Pier on March 10

* California Avocados were the hero ingredient in 10 dishes with select vendors. In addition to the day’s activities
including a California Avocado photo booth, Tastemade captured gorgeous footage that was used to create social
videos that were promoted on Tastemade’s and Smorgasburg’s Facebook and Instagram channels

* 1,426,090 Video Views

S F

California Avocado

Spicy Crab Salad

&
=\

Iced California
Avocado Matcha Latte

|

California Avocado

Halo Halo
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CONSUMER

ADVERTISING

CONSUMER ADVERTISING - EVENTS - DISNEY
* From March 2 - April 12, California Avocado was a sponsor of the Disney California Adventure Food & Wine

Festival with branded booth with three custom menu items Featuring California Avocados
* There was also a Farm to Table seminar held and a “Meet the Farmer” (Doug O’Hara) a|ong with a culinary demo

featuring California Avocados

e

i S~
l 3 ®I§NEF
‘ CALIFORNIA ADVENTURE

FOOD &WINE

 FOODsWI

' 4. ‘ Sl © i} y | FESTIVAL
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CONSUMER ADVERTISING - AUDIO: PANDORA
* 3,278,914 Impressions

27,828 clicks with a 0.85% Click Through Rate
Custom Mixtape

pandora

Retail mobile audio and display targeted by market
Sponsored Listening experience

Mobile Pin to Pinterest banners IT’S

- CALIFORNIA s —
AVOCADO pde s

SEASON )
CLICK To WHY CALIFORNIA? »

HEAR OUR COMING FROM GREEN PIZZAWITH
A GROVE

EXCLUSIVE IT’S NEAR YOU EALIEQRN) CALIFORNIA
MIXTAPE CALIFORNIA AVOGADOS
PLAY NOW » ' AVOCA Do OCAD
) SEASON

WHY

Advertisement

Your station will be right back Why Ads?
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CONSUMER ADVERTISING - AUDIO: SPOTIFY

* 2,457,639 Impressions M ‘
* 8,761 clicks with a 0.36% Click Through Rate e SpOtIfy

* Brand Playlist

* Branded Dinner Moments

“Summer in California” Playlist

Branded Dinner Moments
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CONSUMER ADVERTISING - DIGITAL - BRAND

* 11,231,517 Impressions

* 18,751 clicks with a 0.17% Click Through Rate
* 2,296,588 Video Views

* Digital video, mobile and display banners

LE
BUSTLZ Q

FOODS2

Avocados - — o ﬁ ?IN.EIENTAVOCADOICECREAM
. o 2ol ..... B} COMING FROM A “© » 20 =

WHERE THE Sim|

pleCookingChannel
GROVE IS ' g VA et acibars @ SUBSCRIBE
““u Up next Autoplay @i
| 3lIngredient H

" Avocado Ice
| Cream (No Mac...
ry James Stone

Jerry
45K views

EattheTr. S1+E
How to Make
Avocado Ice Cre...
0P R Food

PR S
A » POPS
[ S h 698K

FOOD NEWS. c

Here's a Fresh Way to Pop the Question

X vioEos
‘(_‘ Avocados At It Again: Ultra-Creamy But Not Heavy

?" " ‘4 Ice Cream

TJastomade 1FOODS2
BUSTLE  Youllif:
T /Y
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ADVERTISING

CONSUMER ADVERTISING - DIGITAL - RETAIL

* 3,215,082 Impressions VIANT' Place@

* 7,957 clicks with a 0.25% Click Through Rate
* 523,629 Video Views

Get your healthy start here. use coce for your custom meal plan START TODAY ’

. Digital video, mobile and d isplay banners 8 Reader-Approved Recipes to Get You Out of
Your Lunch Rut
@ =
®0000 Verizon T 6:15 PM 7 60% .
W wmmeso
CURRENTLY

— ~
0 47% € SWIPE

The
Weather O\ < FND ME
Channel

- & 60° San Diego, CA @ i | < ADDLOCATIONS
GROWN IN

PLACE ON ESR
RIGHT HER

[hceiesnic .
YOU'RE SO CLOSE TO FRESH AU TSTE OF rARADS
CALIFORNIA AVOCADOS.

Q Relel,.., IS 0 s V- mmg
TGS ° - 4 GET DIRECTIONS » VISIT WEBSITE YOU'RE SO CLOSE TO FRESH
SETTINGS 2 is 1.3 miles away k04 = ooy

CALIFORNIA AVYOCADOS.

HOURLY FORECAST

# AccuWeather . 4

EEETe
Stuffed Avocado Tempura

View Video Info

TRENDING NEWS
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CONSUMER ADVERTISING - SOCIAL - BRAND
9,176,246 Impressions [ Ry
* 299,164 Engagements with a 3.26% Engagement Rate

. Season-long social advertising across top platforms

. California Avocados o Like Page
% California Avocados & » /ﬁv Sponsored - @

@CA_Avocados

It takes 14 - 18 months to grow a California Avocado. They're worth the wait.
@ Q M ay your wee kend be wonderful and https://www.californiaavocado.com/the-california-difference
your avocados be ripe. &) @

CHILLED
AVOCADO &
ROASTED

POBLANO

California Avocados & .
@CA_Avocados
Finish this sentence: | eat avocados @&/ for

12% Breakfast

Learn More
11% Lunch
9% Dinner O Q v
68% E Al " g
very meal ca_avocados BOWL GOALS. Tag a smoothie-loving
S 055 ot 10 e it 14K Reactions 262 Comments 808 Shares friend who would try this avocado pineapple smoothie

bowl by @runningtothekitchen! ®

oY Like (J) Comment 7> Share

facebook. Yy 3 D Dinterest

twitter Snapchat
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aovermising | | | sociat meia RETAIL
CONSUMER ADVERTISING - SOCIAL - RETAIL ,
* 2,328,851 Impressions faCEbOOkQ
* 6,818 Engagements with a 0.29% Engagement Rate twitter

. Hyper-targeted social for each retailer

California Avocados [I)b .o
Sponsored p California Avocados & %
‘d @CA_Avocados

Fresh Calri]f.orgia';-\vo'ca%os are th.e ksy to Avocado lovers, California Avocados are in —
cregtlng fl .IS alifornia Roll classic. ICK up all season and in stores now! Find them at your p Cfllforma Avocados @ o
the ingredients today at your local Pavilions! local @Albertsons today! d @CA Avocados

The time to pick up fresh, in-season California
Avocados is ripe! Find them at your local
@Raleys now.

CALIFORNIA ROLL

2 QP | ll
| 5

It's California Avocado Season at Albertsons!

It's California A‘\\‘/ocado SHOP NOW o albertsons con
Season at Pavilions!

4
o It's California Avocado Season At Raley's!

[ﬂ) Like C] Comment 4> Share .
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CONSUMER ADVERTISING - IN-STORE AUDIO

11,088,000 Impressions
* In-store radio reaching shoppers while they are in their local stores (lﬂ StOl'e
AUDIO NETWORK

PAVILIONS VONS PON

Albertsons

(§) B Kaleys Betair

SAFEWAY
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ONLINE MARKETING: NOVEMBER 2017 - APRIL 2018

CONSUMER WEBSITE SOCIAL MEDIA
o # of Visits: 1.28 MM (+28% increase YoY) * Facebook
* Page Views/Visit: 1.35 (-1% decrease YoY) — Total Fans: 317.4K (4% increase YoY)
* Time onsite: 0:41s (-9% decrease YoY) — Impressions: 8.58MM (-13% decrease YoY)
* Total Page Views: 2.05MM (+29% increase YoY) o Twitter
— Total Followers: 19.4K (16% increase YoY)
CONSUMER BLOG — Total Retweets: 10.6K (432% increase YoY)
* # of Visits: 341K (-4% decrease YoY) * YouTube
* Time onsite: 1:45 (-36% decrease YoY) = Views: 419.4k (95% increase YoY)
— Subscribers: 729 (29% increase YoY)
* Instagram
NOTES - Followers: 40.2K (13% increase YoY)
* Facebook, Twitter and Instagram posts ran seasonal and ~ Impressions: 11.3MM (182% increase YoY)
timely messaging, reaching a general audience that
resulted in a high number of engagements EMAIL
* Retail campaigns that ran on Facebook and Twitter were * Average Open Rate: 20.98%

hyper-targeted and messaging was customized for each

Click through rate: 1.62%

Emails Sent: 7 emails to an average of 217K

retailer

successful deliveries
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CONSUMER PUBLIC RELATIONS - NEWS BUREAU

Fulfilled both proactive and ongoing responsive requests by media covering California Avocados

Che Oregonian

Avocados 101: How to pick, store, and keep them
from turning brown

Athough avocados are mostly used
gstatia T z

presidant of marketi
dos r

vy snd mava s b
r shipping far and wide.

back home with the:

California
! drearg.
19

QUESTIONNAIRE:
= GARCIA-

THE CALIFORNIA QUESTIONNAIRE: GABE GARCIA
The acclaimed chef and Oxnard
fc rrites.

native sha

“For me, cooking is an expression of the relationship that | have with the growers, with my team, and
with the people who enjoy our food,” says Gabe Garcia, head chef at Oxnard hotspot Tierra Sur at
Herzog Wine Cellars. “I want to honour all of the hard work that it takes to grow and produce these
ingredients. | want to reflect that care and dedication in the effort that my team and | put into each
dish.”

Garcia’s culinary vision is evident in inventive dishes like Lamb Chorizo con Huevo and a Farfalle
served with beef neck ragu, grilled broccolini, and toasted pine nuts. And because Tierra Sur is
located within the West Coast's largest kosher winery, you can pair your food with some wonderful
wines, including a variety of single-vineyard Cabernet Sauvignons from the Napa Valley.

1. Where do you live? My home is in Oxnard.

2. Why there? | am a third-generation Oxnard resident—I was born and raised here. Also, our
weather is the best on the West Coast.

3. Who or what is your greatest California love? As a chef, | would have to say our agriculture is
my greatest California love. Avocados, citrus, strawberries, and grapes are incredible here, and
they’re all right in our backyard and locally sourced for our menu.

RETAIL FOODSERVICE

fLos Angeles Times

[onirose ¥ roco Pituest

Toast, guacamole and more great ideas for avocados, now in scason

[ ' [EEEETE ' v 0 o~

‘What's in season: Given our continuing love of 2ll things avocado, including toastand
guacamole, its not hard to imagine that California is the largest producer of the tropical frnit
in the United States or that half the state's crop is grown within 2 couple hours’ drive of Loz
Angeles. Lucky us. Still, it might be hard to think of avocados as having 2 season, given the

i imports available the year in But lecally grown
avocados typically begin showing up in early spring, with a season that generally runs into
the summer months. Known 2arly on as allizator pears for their coarse texture and dark skin,
avocados vary dramatically in color, texture, shape and even size, ranging from as little as a
few ounces to up to four pounds per fruit. Of the many varieties available, look for the dark,
pebbly textured Hass; smooth, green Fuertes; spotted, creamy Pinkertons; smooth, oval
Bacons; and the mild-flavored, shiny, yellow-green Zutano avecados.

Guacamole and more: 21 of our favorite recipes using avocado >

‘What to cook: Avocado toast might still be the dich of the moment, but there's so much
‘mora to be done with the fruit. Other than adding avocado to salads and sandwiches, try
blending the stuff into soup, sauce — even ice cream. And no party is really complete without
2 bowl of guacamole.

‘What's on the horizon: Berriez, including ies, blackberries and ies, are
‘making 2 colorful and Parzian 75 are just beginning to show up.
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CONSUMER PUBLIC RELATIONS - ARTISAN CHEF/SEASON OPENER

Developed and distributed season opener press release Featuring iconic California recipes created by chef partners Josiah

Citrin of Melisse and Charcoal and Kevin Meehan of Kali Restaurant

* Chef Josiah Citrin

* Melisse and Charcoal Venice

* Linguine with California Avocado Pesto
and Cherry Tomatoes

* Chef Kevin Meehan,
e Kali
* Charred California Avocado Salad
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CONSUMER PUBLIC RELATIONS - BLOGGER ADVOCATES
* Food Blogger Advocates and Health and Wellness Blogger Advocates are developing monthly California Avocado recipe

posts through August
* Ambassadors include bloggers from: Cookin’ Canuck, Cooking with Cocktail Rings, Life is But a Dish, All Day | Dream

About Food, The Roasted Root, Yummy Healthy Easy, Naturally Ella and Kirbie’s Cravings

‘\L..

THE R cook'ng

with cocktail rings

— oy v
@ - S\ K
)
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CONSUMER PUBLIC RELATIONS - NEWS BUREAU

Total consumer impressions secured to date: 425,918,366

FOODBEAST

FOOD NEWS

A Museum Dedicated Entirely To Avocados Is
Opening This Summer

Peter Pham
Apriz.2018

California Avocado Commission Dashboard

o . Prove Your Dedication to the Avocado at
& . S ] This Pop-Up Museum

Holy guacamole

T e v

| e o aEe 5 N

When the Museum of Ice Cream first opened, everyone went nuts trying to get their tickets
and capturing that sweet experience for all to see on social media, It seems we might be in
for a similar treat this summer, especially if you're a fan of avocados.

The Cado s sid to be an immersive pop-up museum experience dedicated to California
Avocados set to open this June in San Diego, CA.

At 6,700 square feet, the museum will feature seven rooms each boasting large-scale
interactive art installations. Created from 16 shipping containers, the Cado will be entirely s
mobile. [oxe) 0

*This is a comprehensive total of all PR-related coverage from November 1, 2017 — April 30, 2018. It includes print, broadcast
and online coverage, as well as program extension coverage (such as social media posts from our Artisan Chefs, R.D.
Ambassadors etc.), year-to-date, and therefore is higher than traditional media impressions.
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RETAIL - REGISTERED DIETITIAN NUTRITIONIST (RDN) PROGRAM

Michelle Dudash, RDN, chef & nutritionist
* Created a delicious recipe California Avocado Pad Thai with Chicken and Carrots

* Appeared in cooking segment on 12News Arizona Midday with audience of 100K
* Featured on Twitter & Instagram with 9,200 followers

michelledudash - Follow
Kpnx Television NBC-Channel 12, Televisio...

michelledudash Shared my brand spankin’
new recipe | created for @ca_avocados: CA
Pad Thai with Chicken and Carrots on
@arizonamidday. Soooo good, easy to make,
and satisfying. With @jan.datri, one of my
most favorite people on the planet. The last
pic is of my new and exciting spring shoes... to
go with the spring produce. OBVI. (Recipe link
in profile +
https://www.michelledudash.com/2018/04/20
/california-avocado-and-chicken-pad-thai/ )
#CACSpokesperson

© Q A

20 likes
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RETAIL - RDN PROGRAM

Katie Ferraro, MPH, RDN, CDE, addressed the healthy eating habits behind a plant-based diet with an article for CAC’s
blog, The Scoop

HEALTHY CHOICES = HEALTHY HABITS

Katie Ferraro (/blog/Authors?u-Katie Ferraro) 03 / 26 / 2018

- J
\ " s

- @
N

It's always a good time to take a closer look at how your plate shapes up and explore the numerous

ways in which healthy habits pay off. One healthy habit is eating a powerful plant-based diet that
includes fruits like nutrient-dense California Avocados.

'3

When it comes to improving health and nutrition. one of the most beneficial changes we can make is to
cut back on animal foods and eat more plant foods. If you want to really go further with your plant foods.
aim to eat more heart-healthy" superfoods, like California Avocados. Avocados provide nearly 20
vitamins and minerals, and more importantly, they provide beneficial unsaturated fats (good fats) that
help lower heart disease risk. Why do you need fats? Because the body needs some dietary fat in
moderation to help with absorption of nutrients. Good fats can help improve intake of dietary without
raising LDL *bad" cholesterol levels and over 75% of the fat in avocados are unsaturated fats

"While many factors affect heart disease. diets low in saturated fat and cholesterol may reduce the risk
of heart disease

AVOCADOS: AN ALL-DAY KIND OF FOOD

Look at your typical day and consider the number of times you eat. Is there room in any of those “eating
events” to add more plant foods?
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RETAIL - SUPERMARKET DIETITIAN (SD) ASSETS

This first of three California Avocado Spotlights was produced and sent to SDs at top-tier retailers for use at point-of-

purchase

CALIFORNIA AVOCADO SPOTLIGHT

CALIFORNIA AVOCADOS

GOOD FOR THE
HEART.
GREAT FOR THE SOUL.
T e mpce sy

to lower your risk for heart
disease and stroke.

Living a healthy lifestyle does not

e to be difficult
Start by preparing healthy meals, reading the

Nutrition Facts panel before you buy food, and getting

regular exercise. To aid in achieving the Dietary Guidelines

for Americans and American Heart Association

recommendations to eat a variety of fruits and vege

bles

California Avocados

are a Heart-Check food
certified by the

American Heart Association

CURRIED SWEET POTATO NOODLE SALAD

Recipe Certified by the American Heart Association’
SERVES4  TIME 30 MINUTES

to help control weight, cholesterol, and blood pressure:

heal

healthy avocados are a nutritious fruit and a good source of fiber. Fiber can help you feel fuller faster,

ich can increase satiety and help manage weight. One-third of a medium avocado (50 g) h

and contributes “good" fats and nearly 20 vitamins and minerals, making it a nutrient-rich choice

See how California Avocados perform against these heart-healthy guidelines:

INGREDIENTS
1 ripe, Fresh California Avocado, Y% tsp. sea salt, divided
peeled, seeded and diced 1 medium to large sweet potato

¥ cup plain, non-fat Greek yogurt
Tbsp. water

Tbsp. honey

Tbsp. apple cider vinegar

tsp. fresh minced ginger

peeled

medium sweet apple, peeled
cup
cup chopped scallions

cup California walnut halves,

Distary Guédelines for Americans

and American Heart A jon’ Recommendations.

Cattfornia Avocados Review

(Based on 1/3rd avocada,

Eat more fruits and vegetables

Avocados are a fruit

Consume foods rich in fiber

Avocados are a good source of fiber (11% DV)

Limit your intake of sodium, cholesterol
and added su

Avocados are naturally sodium-, cholesterol-
and sugar-free

Limit intake of saturated fats and replace
with unsaturated fats

Over 75% of the fat in avocadas are "good” fats
(5.9 mono and 1 g of polyunsaturated fat)

Eat a diet rich in potassium to help offset
some of the harmful effects of sodium
on blood pressure

Avocados contain 254 mg of potassium
or 6% D

Enjoy heart-healthy California Avocados—what your § desires.

*While many factors affect heart disease, diets low in saturated fat and chol

rol may reduce the risk of heart d

tsp. curry powder toasted and chopped
INSTRUCTIONS

VARIATION: For a maln dish, top wit

Nutrition Information Per Serving (without chicken): Calories 240; Total Fat 10 g (Sat 19,
Trans 0 g, Poly 3.5 g, Mono 4.5 g); Cholesterol O mg: Sodium 4 mg; Potassium 123 mg:
Total Carbohydrates 36 g; Dietary Fiber 6 g: Total Sugars 23 g; Adtied Suger 9 g:

Protein 9 g: Calcium 27 mg. % Daily Value™: Vitamin A 20%; Vitamin C 4% Calcium 25%:;
fron O%.

“Percent Daily Values (DV) are based on & 2.000-calorie diet. Your Daily Values may be
higher or lower depending on your calorie needs.

Average B-ounce avocado is recommended for this recipe. If using a smaller or larger size
avocado adjust the quantity sccordingly. As with all fruits and vegetables, wash avocados
before cutting.

Follow us on Twitter, Instagram, or Pinterest @CA_Avocados
or Like us on Facebook at Facebook.com/CaliforniaAvocados

California Avocado Commm
12 Mauchly, Suite L irvine, CA 92618 800,344 4333

201 Califa Avocado Commissicn. AX rights reserved.

For more recipes, nutrition
and general information, visit
CaliforniaAvocado.com.

Nutrition Facts
jper container

_ Trans Fatog

oy s g et s
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RETAIL FOODSERVICE

RETAIL - CUSTOMIZED SD CAMPAIGNS

10 Hy-Vee SDs reached out and requested materials for use in classes, demo, store tours, one-on-ones, health fairs, etc.

Hylee.

Byveo
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ONLINE & RETAIL

SOCIAL MEDIA

RETAIL - PRODUCE FOR BETTER HEALTH (PBH) ANNUAL CONFERENCE SPONSORSHIP

Reached SDs and influencers in one-on-one Business Exchange Appointments with CAC’s top-tier retailers
* Meetings with Albertsons, Coburns, HEB, Hy-Vee, Kroger, Wakefern/Shoprite & Schnucks

* CAC represented on a panel during the conference
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Commiss1O%

ONLINE &

SOCIAL MEDIA RETAIL

RETAIL - RETAIL PROMOTIONS SAFEWAY "

California Avocado Springtime Sales Contest (April 4 - May 8)
NorCal

“Made with California Avocados” stickers for fresh made guacamole
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ONLINE &

SOCIAL MEDIA RETAIL

RETAIL - RETAIL PROMOTIONS (%riStOI %rms

* Passport to Savings Program with California Avocado Ad & Demos (April 4 - May 29)

. il Verizon = 2:53 PM 7 3 91% ==
= Demos in all stores for May 4 '

< Video
* California Avocado Springtime Display & Sales Contest (April 25 - May 8) B sistolari
g — 4 o i— 2 - g N wil Verizon LTE 10:55 AM 7 % 86% -
.‘ : B oo <@ AV
. CIiPIeSS COUPOI’I Celebrate Cinco! Here's Your Last-Minute Cinco de

Mayo Shopping Guide...
Having trouble viewing this email? Click here for the
sah-versian

8 P T
c||p|ess coupon DBristol Farms
California Avocados
LARGE
AVOCADOS

CELEBRATE CINCO DE MAYO!

HERE'S YOUR LAST-MINUTE SHOPPING GUIDE:

California Avocados
LARGE
AVOCADOS SAVE

Sale price reflected
on shelf tag 50¢

QAW N

198 views - Liked by ca_avocados

bristolfarms @/ @/ @/ @ca_avocados
a " here! We're taking over Bristol Farm's
LGARN HORE - Instagram today with delicious stories

= iy A ™A a Q @) o

|nstagram Takeover
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RETAIL - RETAIL PROMOTIONS Walmart

* Co-Op in-store sampling events with Triscuit (April 5 - April 8) Save money. Live better.
* 315 Stores in California, Arizona, Nevada, Utah, Colorado, New Mexico and Oregon

) Triscuit_§
MAKE
_'SCUIT

v b

HAPPEN

R EORN, &

£¥5cAD0%

Triscuit
mnis

eve e ha- m
i — MAKE
— —SCUIT
HAPPEN

\\ B FOR Ny Now in Season #ad Available Here
» <
For Calforsis Avocade recipes
visit CalifornisAvocade.con
V0 ADO 3l
méity
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Commiss1O%

ONLINE & RETAIL

SOCIAL MEDIA

RETAIL - RETAIL PROMOTIONS

California Avocado Season Launch Co-Marketing Promotion & Sales Contest (April 25 - June 5)
Custom Orchard Bin Inserts
 POS Cards

‘,,‘,s :
CINCO DE MAYO E

DIGITAL DEALS [ %

4 DAYS

@satari wil 3
ON Y’ -

Ralphs Grocery @
WED., MAY 2 - SAT,, MAY 5

Download coupons on our wabma or app!
Looking for a fresh guacamole recipe for
this weekend? Try California's Best
Guacamole, a chunky guac filled with
chile, heirloom tomato, garlic, lime juice
and fresh, locally grown

Recipe here:
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SOCIAL MEDIA

RETAIL - RETAIL PROMOTIONS MOLLIE STONE'SE:

* California Avocado Springtime Display & Sales Contest (April 18 - May 1) MARKETS
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Fresh ===

TRADE PUBLIC RELATIONS - NOVEMBER 2017 THROUGH APRIL 2018 =

. . . . . . . Plaza ]
* Proactive and ongoing reactive outreach to trade media covering California Avocados

Wetter Olympics 300l meda Campagn hotdghts
Caldora avocasen

* Distributed 4 press releases/announcements; many interviews e T e e e

v P Catana Sorcaty Cammmnon Cil aset § w08 mets
At L b heg bk of Be Castmra roxate sence The
o I ]
Wt (ot 5 a0 W whe e 1L weanon S

The It Mage of P Campagn Cartemt on P RGN dat of Be
A 1 et Ao ey et S awr s g P e

* Reached more than 3.5 million impressions p e e i

The Packer

When it says ‘California, think of avocados

FOUNDED IN NYC * 18

| THE PRODUCE NEW

paremose  Produce industry tackles Super Bowl sales and
promoﬁons

\GGIE GIUFFRIDA | JANUARY 19, 2018

Tha Cpmvng Cammmany & B sodl hoasmmd. ot somet o Ba s
SR g 45 arars Bt Catars sscaces v § pad of
- S0t S T v v b e S
et AN A e ary W) 300 ey e w350 0
W greanars 7 At e U e 20% CAT 3 progem v Plechie
-~

CAC S wrter Garmes bl program Lortrasd Domegd Do cmry

ing this v o & by - P atr PG ( aiang S ats Peessoe Becouer; Sroote
- o Ioakiag at how o improve s fruit foe this .. ' -
promotsonal actrtses natioanide. 2 & The WAt Bene viage daen p CAC S wsl (e o g e

P v Gaen Soteg Tt Seradon Lan 0t % 5 Tt baawnr by

-’ et o FCE I B @aaitor o LD AT Lot M e
besaid . ii : A0 wwet

Ouian wms e S 3ot uiont Lr e 3543 ore Seves
Chargrorn Samam Oy Bopsn workrg wah Pae bx 11 sessors wd
4P M AR B B T e g Py e o S
o or, d ot B Camenacce VISR ter WO M Se
Wmng and W st 84 S N s o 1 -

i e et

California avocados coming to Chef’d
Apr 05, 2018 by Ashley Nickle

LEAWOOD, Kan. — Four recipes featuring California avocados will
soon be added to the online menu of meal kit company Chef'd.
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ONLINE &
SOCIAL MEDIA

RETAIL - TRADE ADVERTISING - PRINT

THE PACKER

USiness

]j’fﬁ' 0

The Details Are On The Inside

Every bite gets your customers closer to the golden state of California Avocados.

WINSIGHT

You know the California difference and so do your customers—that’s why they look

for the California Label. The California season is an occasion to celebrate

with the All-American avocado."

PRODUCE |,

Retailer

\\FOR,
Cs NIAN  Call1-800-344-4333 or visit CaliforniaAvocado.com/Retail for merchandising support
d . d . 'F and marketing programs to help grow your California Avocado business. Produce of U.S.A.
12 trade print ads running from Y
d¥ocanQ
. © 2018 California Avocado Commission. Al rights reserved.
March through April 30, 2018

*A Perfect Pairing for the American Summer Holidays!
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Details Are On The Inside
L™ CaliforniaAvocado.com/Retail N 1-800-344-4333

VFORN . . .
(ﬁ California Avocados You Know the Difference
dvocap0>

CaliforniaAvocado.com/Retail 1-800-344-4333

PRODUCE ,

oroduce industry news Retalle I' l\’i E::;I’a‘)

a
3
o
>
&

s,
-

-

s o

ANt nour?

THE PACKER  THEPRODUCE NEWS

WINSIGHT

-

94 trade digital ads running from - The total impressions for the March-April print
March through April 30, 2018 and digital campaign is 6,623,830


http://www.andnowuknow.com/

California Avocado Commission Dashboard

2017-18 Update: May Board Meeting (5/17/18)

ONLINE &

FOODSERVICE - CHAIN PROMOTION COVERAGE THROUGH APRIL
2018 Branded and Unbranded Chain Promotions: 7
2018 Scheduled Chain Menu Concept Presentations: 1

N] 2018 Chains Contacted: 87
NORDSTROM

On the menu

April 23-Sept 2 )
e
April 16—Aug 26
y e :
DELTaco

April 19-June 21

April 1-30

Kt A L

On the menu
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RETAIL FOODSERVICE

L
&I 5

[FRESH MEXICAN GRILL]

OUR GUAC IS E"'F’OD
¢XTRA(ORDINARY, “

ADD IT TO YOUR ORDER

N EW
SEAFOOD
STREET TACO

PLATTERS
featuring fire-grilled shrimp
and grilled wahoo!

oA

568 Locations e 20 Locations
April 1 = April 30 * April 16 - August 26
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ONLINE &
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RETAIL

FOODSERVICE

FOODSERVICE - CHAIN PROMOTIONS
e ESH
DeLTaco AT

FRESCA
BOWLS C

HNews Recipe -
POLLO ASADO WITH
Fheal, ANOCADD

S

Fire Grilled chicken layered
with queso fundido topped
with sour cream, avocado,

shredded lettuce,
and tomato.

e 400 Locations e 136 Locations
April 19 - June 21 * April 23 - September 2
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RETAIL FOODSERVICE

NORDSTROM BORDER

MEXICAN BRILL & CANTIHA

Cafe Bistro California Avocados exclusive  On the menu during season
Bistro Crab Stack on the menu thru June 150 locations
200+ locations 37 Chevy’s
39 El Torito
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SOCIAL MEDIA CONSUMER PR RETAIL FOODSERVICE

FOODSERVICE - CHAIN MENU DEVELOPMENT/IDEATION

e 250 Locations
* November 16, 2017

* Menu ideation
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FOODSERVICE - PRINT ADVERTISING

Plate Restaurant Business FoodService Director

* Total impressions to-date: 80,268 * Total impressions to-date: 213,735 « Total impressions to-date: 80,354

ENERGIZE

CALIFORNIA BURGERS

FOj
ERLIEOR N8 SERLIFORN, 8
;\‘ ‘ ;!QE
AV GeAnO> L¥ocanc>

CALIFORNIA BY NATURE CALIFORNIA BY NATURE

CALIFORNIA BY NATURE
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FOODSERVICE - ADVERTISING

Recipe Watch: March, April insertions  Restaurant SmartBrief RB Daily
* (169,245 impressions) * (68,993 impressions) * (Impressions TBD)
* 393 clicks e 23 clicks * Clicks (TBD)

ONLINE &

SOCIAL MEDIA

11700 Pave rouble viewtg this el read e onine erson

PYRECIPE WATCH e

PERFECT RESTAURANT
FLAVOR sesm

pr—— . tastes 'S & I i W
like... E{‘ W

Maveh 23, 018
How Golden Corral is bucking the buffet
NATIONAL N collapse
e Brrre———" ResTAURANT ) Restaurant SmartBrief P
California Avocado Cone Egg-in-a-Hole Bowl ASSOCIATION Consistent management helps the buffet chain flourish even as its competitors
GNP FORWARD struggle.
o . Oentonsy | F—
. | e = Setecy —
Prazen Pt ree wvpkes ot | patan T | mseeaaneont T | et byamemn SuTH RONY FEATURED RECIPE
bl ——

% California Avocado Bruffin

Keep customers happy during spring and summer with
Eresh California Avocado menu signatures. Roll bacon,

Otive Garden to lessen its dependence on promotions

ltve Garton wil iscontinse &5 "By O Take Cr” promoton  lavor of an everyday value strategy
70 ffort 10 move sy Ko promoonal peicing, parent Darden Restarants s The cham wil ot
woe of 5 rinw promosonal dests Bvs yer

Eoortarg (hee regnbatn) (472

ooozo

Get Recipe

» é\q tomato and Fresh California Avocados in brioche dough to
create a signature breakfast treat that puts a locally
grown, California spin on grab-and-go.

200

Datafiles

Pulled Pork and Cheese Korson Fried Chicken  NRN Top 200 Dataflles 2017
Stuffed Jalapeno Poppers Sandwich
made with RITZ Crackers
e am e iz Sweet By
pepper fakes. s
of o mayex gy cuchen,
‘Sopesi o s
them o togecher unchy,tasty meal wit a k.
To learm more about mango. Get Recipe Get the recips here. Purchase Now
varioties and moro viss
mango.orgfoodservice
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FOODSERVICE

RETAIL

SOCIAL MEDIA

FOODSERVICE - PUBLIC RELATIONS
30 PR and Editorial Placements (November 2017 — April 2018)
e 1,995,275 impressions and advertising value of $49,107

Meetthe ; RESTAURANT

Growers* USINESS

February 11, 2018

3 .

kik
a_mta Barbara Sun, Shade and Avocados i

This Week’s Top Stories

1. 6 starters that double as snacks

FOOD

With labor tight and all-day menus in demand, operators are turning to items that do
double duty.

RESTAURANT

Hunting Down Big Game Snacks

Avocados Kick Off 2018's Best Eating Experience

CAFE “Meet the Grower”

Recipedia

ado in your big game day starting lineup with these recipes from the
tchens and California Avocado Commission,

Reinhart Food Service
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CommissIO®

FOODSERVICE - EVENTS

Global Culinary Innovators Association CIA Healthy Menu Collaborative R&D
*  November 11 - 15, 2017 * January 18 - 19, 2018

California Avocado Commission Dashboard

.

N

Q“‘
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MIS!

ONLINE &
SOCIAL MEDIA CONSUMER PR RETAIL FOODSERVICE RESEARCH

In 2017, California Avocados continued to stand out as the best. However, their perceived superiority was not as

strong as 2016

REGION IS THE BEST..
CALIFORNIA ® MEXICO @
2016 (A)

PRODUCT PERCEPTIONS

m 2017 (B)
AR RANAAANN) 5722 M e
I o -
Has the freshest avocados
NRANARAARMMANMANN] 492 (NI 0%

41% 2"

A 47> I 5
39% L R

Has the most premium
quality avocados

Are most reliable when it comes
to taste, texture, appearance

Added in

2017 Look most appetizing after being cut: CA 35%, MX 14%, All perform the same 31%

Base: Aware of at least two regions 2016 (n=747). 2017 (n=730) Only S|gmﬁcant declines shown for CA. All other
Q10. For each phrase below, please choose the region that most describes the phrase. measures are comparable to last year.



California Avocado Commission Dashboard 2017-18 Update: May Board Meeting (5/17/18)

RETAIL RESEARCH

SUPER HEAVY AND HEAVY SHOPPERS ACCOUNT FOR A LARGER SHARE OF PURCHASES

IN HIGH CDI REGIONS A,
m Shopper Segment Purchases by Region

® Super Heavy mHeavy mMedium mLight

25% of Shoppers
=73% of Sales 1.1% 1.3% 1.9% 2.1% 3.0% 2.7% 3.0% 3.6%

Avocado Purchases by Segment
Total US.

Super Heavy
$1,051.9
73.1%

Total US. = $1,437.9

Northeast Midsouth Southeast Great Lakes Plains
Category Development Index (CDI){’ 74 74 84 66 82
Dollar purchases in millions:  $271.6 $233.0 $211.8 $224.0 $123.3 $153.5 $154.1 $66.6

Data Source: IRI Consumer Network™ 2016 (All figures are rounded) / Hass Avocado Board



