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Promoting California avocados for the Cinco de Mayo holiday presents an opportunity to secure a strong position 
for the fruit early in the season, build brand awareness and keep the volume pipeline moving on behalf of California 
avocado growers. Due to supply timing, retail support for including California avocados in Cinco de Mayo programs 
has been soft for several years. This season, however, conditions aligned such that growers and handlers had sufficient 

volume of the fruit on hand — enough to make retail partners feel comfortable with committing to the California Avocados 
brand in time for this popular meal and social event.

This year, the number of retailers promoting California avocados during the lead up to the event (April 29 – May 5) climbed 
significantly from three to 14 (a 367% increase). A variety of promotions showcasing the locally grown fruit took place in Al-
bertsons/Vons, Bristol Farms, Gelson’s, King Soopers/City Market, Mi Tierra, Mollie Stone’s, New Seasons Market, Nugget 
Markets, Raley’s, Ralphs, Safeway, Sprouts Farmers Market, Target and The Fresh Market. These promotions, which took place 
in the west and with select customers outside the west, contributed to an increase in branded displays and sales of California 
avocados during this time period.

2025 Cinco de Mayo 
Retail Promotions of California Avocados 

See Substantial Growth
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