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KEY PERFORMANCE INDICATORS: NOVEMBER 2019 - OCTOBER 2020

$0.99 288.4.i.. | 970.5 v

Average Selling Price Consumer Media Consumer
Impressions PR Impressions
Category Average Selling Price per Unit for the Includes offline, online and social media Media coverage secured with print, broadcast
4-weeks ending October 4, 2020 impressions through October 2020 and online media outlets, as well as retailer

communications through October 2020

1 703 Million 203 Million 1 2

Trade Public Relations Consumer Website Visits Foodservice Chain Promotions
Impressions
Retail and foodservice public relations circulation Recipe page visits grew 36% versus the same Number of Foodservice chain promotions
through October 2020 period in the year prior completed (70 chains contacted)
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REVENUE

REVENUE: REVENUE - CROP MOVEMENT AND MEASURES

201920 201818 2017118
Est. % % %

Origin Volume (MM Ibs) | Complete* | Volume (MM Ibs)| Complete | Volume (MM lbs)| Complete
California 362 98% 217 100% 338 100%
Chile 9 28% 93 100% a0 100%
Mexico 2104 98% 1,552 1% 1,534 80%
Peru 161 B86% 178 100% 174 100%
Other 9 116% 1 100% 3 100%
Total 2,645 96% 2,011 B1% 2,099 B4%
*based on current projecions Source: HAB/CAC
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REVENUE: CROP MOVEMENT AND MEASURES

California Avocado Grade and Size Distribution - This Year vs. Last Year

2019-20 Year-End

November 1 -Ociober 31, 2020

Movember 1 - Ociober 31, 2019

(millicns) % (millicns) %
Grade Size Size % Pounds | Dollars | Avglug$ | Consigned| Size% | Pounds Dollars | Avg Lug § | Consigned
Hass #1 Conv 40 11% 138 7§ 4124 2% 11% 17.0 383§ 5703 1%
48 7% 1153 1874| 8 4103 1% J9% 62.8 1458( § 58.49 1%
60 25% Taa 1134|§ 3628 1% 25% 385 855/ § 5480 1%
0 13% 383 437/ 8§ 28.01 1% 12% 192 380|§ 5048 2%
a4 6% 186 164(8 2220 1% 5% a8 127§ 3673 2%
Crher 4% 264 00% 13.8
Al 100% 3122 4549/ % 3679 1% 161.1 3491|§ 5489 1%
Haszs #2= Al 249 245/ 8 2613 6% 105 197(§ 4825 2%
Hass Organic #1  |All 323 677§ 5312 1% 181 491|§ 6851 1%
California Avocado Region Distribution - This Year vs. Last Year
MNovember 1 -Ociober 31, 2020 Movember 1 - Ociober 31, 2019
(millions) %, (millions) %,
Region Region % | Pounds | Dollars | Avglug $ | Consigned | Region % | Pounds Dollars | Avg Lug § | Consigned
EAST CENTREAL 3% 129 197( 8 38489 2% 5% 95 239|§ 6364 2%
MORTHEAST 3% 11.0 171§ 3839 1% 4% a6 214| 8§ 6226 1%
PACIFIC % 290 3 4207| % 36.89 2% T6% 152 4 3284| % 5H475 2%
SOUTHEAST 5% 201 321| % 4006 1% 3% 5.5 128| § 5892 1%
SOUTHWEST 4% 142 209 8 3ITXH 1% 4% 71 172( § 6064 0%
WEST CENTRAL 5% 174 262§ 3778 0% 5% 1001 233§ 5809 0%
EXPORT 3% 129 211§ 4093 0% 4% 76 152( § 5021 1%
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REVENUE

REVENUE: CROP MOVEMENT AND MEASURES

Size Distribution and Average Lug Price " 2018/19 ™)
Hass #1 Conventional (November-October)
i ™
2019/20

AN

. "y

Source: AMRIC
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REVENUE: RETAIL SALES AND VOLUME

RETAIL Sept19 Sept20 Variance

(4 wks) (9/9/19-10/6/19) (9/7/20-10/4/20) =
Volume (Unit) 165,501,564 200,063,998 +20.9%
Dollars $198,226,329 $197,770,724 -0.2%
Avg. Selling Price/Unit $1.20 $0.99 -17.5%

RETAIL Apr19-Sept19 Mar20-Aug20 Variance
California Season (4/1/19-9/29/19) (3/2/20-8/30/20) -
Volume (Unit) 1,098,670,159 1,440,307,557 +31.1%
Dollars $1,431,253,503 $1,599,897,955 +11.8%
Avg. Selling Price/Unit $1.30 $1.11 -14.7%

RETAIL

Non-California Season

Sept18-Feb19
(8/27/18-2/24/19)

Sept19-Feb20

9/2/19-3/1/20

Variance

Volume (Unit) 1077,928,095 1142,514,256 +6.0%
Dollars $1169,288,888 $1,214,311,703 +3.9%
Avg. Selling Price/Unit $1.08 $1.06 -2.0%
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REVENUE

REVENUE: RETAIL SALES AND VOLUME

Avg. Retail Price Avg. Retail Price Avg. Retail Price
$1.30 $1.06 $1.11

Off Season

California Season California Season

Apr 2019 - Sept 2019 Sept 2019 - Feb 2020 Mar 2020 - Aug 2020

(41119 - 9/29/19) (912119 - 3/1/20) (3/2/20 - 8/30/20)
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CONSUMER
ADVERTISING
CONSUMER ADVERTISING: OUTDOOR Son Diego Bilbonrd

* 9,090,328 Impressions

Three locations in Los Angeles, San Diego
and San Francisco

AYOGADOS

The best avocados have California ; in them.

Los Angeles Day/Night Billboard

f‘ E o | AN o “"%'W‘ AT

AVGQ ®OS

The wmmc&rmﬁm

San Francisco BART Train Wrap
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CONSUMER ADVERTISING: AUDIO P
* 32,337,204 Impressions e Spotify

pandora
* 116,517 Clicks with a 0.55% Click Through Rate
« 2,808,680 Video Views

* Sponsored listening sessions, audio, desktop overlays
and a custom playlist (via Spotify)

@ California Vibes
AVOC"DOS i "

The best avecados have
Califernia vibes in them.
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CONSUMER

ADVERTISING

CONSUMER ADVERTISING: AUDIO CUSTOM CONTENT P

Custom rich media unit that allows Pandora listeners to select “the best thing in “
California” and interact with motion enabled California Avocado visuals PANdOra

e Get uninterrupted listening in

@ \Uninterrupted Listening

‘ t te ste
by California Avocados Get uninterrupted listening in

13

G RETRY

TAP THE BEST THING
IN CALIFORNIA

€A

SUNSHINE DREAMS COASTS

The best avocados have

California sunshine in them Thebeiiayacadas F=os
——— gt e, S

The | N os have ™ California drcamii_nrthcm

California coasts in them

Uptown Funk (Feat. Bruno Mars) ra Level of Concern
i

Twenty One Pilots

Mark Ronson
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CONSUMER

ADVERTISING

CONSUMER ADVERTISING: DIGITAL - BRAND POPSUGAR. YIANT.
* 153,460,852 Impressions mm CONDE NAST hulu
+ 168,865 Clicks with a 0.11% Click Through Rate & YouTube .

* 89,346,055 Video Views TASTEMADE

gum
EATER

* Digital video, mobile and display banners

= POPSUGAR.rooo f@ aw L’:‘-’::;’.‘.'-:L,,"

How To Master 5 Basic Cooking Skills -
Gordon Ramsay

This No-Bake S'mores Pie Will Fill You With So

26M views 4 yeers sgo
Much Nostalgia For Your Childhood Summers i L U d [+]
. [T i u g A6RL 23K Sham Comniaad Sava
@) Cordon Ramsay SUBSCRIBE
:

Autoplay B

Gordon Ramsay
Demonstrates Basic

| THE BEST N oking Skils | Ut..
JATIONAL AVOCADO DAY \ S
— CELEBRATIONS e 19 J i 2nknaTioe - -

Hands-on Time Total Time Yield

25 Mins
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CONSUMER

ADVERTISING

CONSUMER ADVERTISING: DIGITAL CUSTOM CONTENT TASTEMADE

Custom content including three recipe videos, prominently featuring California Avocados, distributed
across Tastemade’s Instagram, Facebook and Pinterest along with Tastemade TV
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CONSUMER

ADVERTISING

CONSUMER ADVERTISING: DIGITAL CUSTOM CONTENT

A custom recipe hub destination on Eater’s site, featuring six original recipes
and illustrations. This was amplified across Eater’s Instagram and Facebook

EHTER ADVERTISER CONTENT FROM C}i’;;-

6 Avocado Recipes That Taste Like
California

If anything was meant to zhuzh up your summer meals, it's an avocado
born and raised along the coast. Here's how to take your food to an “extra”
level with California Avocados.

Updated Jun 15, 2020, 7:04am DT | By Vox Creative

E eater
Sponsored

Avocado mint and gingersnap ice cream
sandwiches are the dessert vou never knew you

Learn More

Qv

Paid partnership with ca_avocados
eater Avocado, mint, and gingersnap ice creai
1 sandwiches are the dessert you never knew

R
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CONSUMER

ADVERTISING

CONSUMER ADVERTISING: DIGITAL CUSTOM CONTENT

Instagram influencer content, including posts and stories, featuring California inspired dishes

realandvibrant + Follow

®

-‘@ kalememaybe @ + Follow

icumber, and

Qv

11194 likes

LET'S COOK

Avocado + Citrus Salad

@

teresa oo can'l

avocado & California Avocados

Grapefruit
Blood Orange
Orange
Lemon

ored Fennel

Qv A

1,278 likes
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CONSUMER

ADVERTISING

CONSUMER ADVERTISING: DIGITAL - RETAIL VIANT
* 9,312,194 Impressions :
* 28,696 Clicks with a 0.31% Click Through Rate
e 9,294 211 Video Views

* Store location data to drive users to grocery stores that carry California Avocados

= sheknows
VAN

EXCLUSIVE: Why Rachel
Bloom Might Not Tell Her
Newborn Daughter She's in
Trolis World Tour

RACHAEL Feod s Fun  Video Healthylivng HomeS DY Sesutyastie Ufe Showinfo Giveaways Q fFY PE

5 Mistakes People Make
When Wearing Face Masks

AVOGADOS #iiii”  asiman s! P

Watch How to Make Your Own Play Dough at Home With Kids

TITORNY
Save Mart o &
AVOGADOS 9z, comerons (%
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CONSUMER

ADVERTISING

CONSUMER ADVERTISING: SOCIAL - BRAND @ y
« 24,425,723 Impressions oo |

* 5,545,824 Engagements n

° n-lon 1al rtisin r latform The best avocados have
Season-lo g socia advertis g across top P atrorms Cor et e

California Avocados @ e Q 2 1 126 Q « ] I
Sponsored - @
You know California has some of the best weather, culture and scenery.
But did you know that the best of California is inside every California qmmm
Avocado?
P ETT Californis Avocades 1. W B
@ ca_avocados
shop.californiaavocado.com Sponsored

The California Avocado
Merch Shop

Y \ Show off your love of California Avocados with the latest avocado
Sy merrh.
i ‘J:i California Avocados
-~

=127k followers

Photos Comments

Tried this Pin?
Add a phota to shaw how it went Add photo
& 146 24 Comments 19 Shares
OO+ Learn More >
o Like () Comment 7> Share

Qv A

ca_avocados Calling all grillmasters! Have you ever
grilled a California Avocado? If not, today’s your day.
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CONSUMER

ADVERTISING

CONSUMER ADVERTISING: SOCIAL - RETAIL
* 301,142 Impressions

* 2,655 Engagements

. Hyper-targeted social for Gelson’s and Mollie Stone’s

ca_avocados
Sponsored

Learn More

Q2 € ¥ A

ca_avocados Get ready for @ everything: California
Avocados are in season and available at ... more

California Avocados
Sponsored

Learn More >

Qv A

It's avoCAdo time ® : In-season California Avocados
are available at your local @gelsonsmarkets now!

2019-20 Year-End

California Avocados .oe
Sponsored - @

Game Day just got even better: California
Avocados are now available at Mollie
Stone's Markets!

California Avocados @
@CA_Avocados

Great news: Fresh, in-season California Avocados are
now available at @Mollie_Stones!

MOLLIESTONES.COM
Mollie Stone's Mark
Store Locator - CA

o Like )

It's California Avocado Season at Mollie Stone's!
& www.molliestones.com
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ONLINE
MARKETING

ONLINE MARKETING: CALIFORNIA AVOCADO MERCHANDISE SHOP

* Website: Shop.CaliforniaAvocado.com
* Launched on 9/8

N 0

. TR T

* Email blast sent to consumers on 10/8

California Avocados Released A Bunch Of Merch
That Gives A Shout Out To Your Favorite Superfood

2o s, Wb v fox Yo

* Social Rollout began on 11/10

SHOP HOME ALL PRODUCTS APPAREL LIFESTYLE RECIPES AND MORE
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ONLINE
MARKETING

ONLINE MARKETING: CALIFORNIA AVOCADO MERCHANDISE SHOP

ZW0
>0
—H0
mr-

Instagram Influencer content, launched in early October, spotlighting California Avocados
merch and driving consumers to the Merch Shop site

W mayandtravel » Follow ‘ shenskablog « Follow
#aid partnershio with ca_svocados

Napa Californis

w mayandtravel What's better than
starting a new day with avocado B
i \B st
vocada s a p
daily ctet and F@ca avocados is my
hey arc super fre:

0 shenskablog Appreciating every little
wialk in our ncighborhood cxtra hard
. raudly wearing
R #nd representing
hat's our home If you

i nom in tull swing with their cute

mer te bag and avocado
statems Il Cheek out the
Calilunmia Ay

emed soparel tha

a wacnikedyta @
wocads \B

~ Vlike Ruply

—  View replies 1)

natalie_shitlaw | love aada | o) of gy tusksandtails needmea g
eat them all the time! @ ¥ it oo
oQv A oQv N

1,669 likes 503 likes

‘ teanelll + Follow o kakashadne. ¢ :‘“”‘f" @ ianguitherme « Follow
‘ teaneill When | was small, avocados o kokoshanne |1 sk e vl | love ianguilherme us What s better than 3
were dessart! h awozado | mest b i w

chill morning walk at the brach? net

snsolbies an i it e i)
1he ice tray... lew things take me biack
st Coast livin’ than my favonte
littha kutter fruit. | hank you, Californa
f y favorite now t shirt,

weather and del
veggies. $s0ansored Lvery moming,
the day starts with the fresh avocado
f this
slenilay, |

ach el firsicde
bag!. Check out the Califormia

vocado Merch Shop at the ink In my
2 for avocados,

Jjasperpugao Lutic

¢ Vlike Reply

Qv W
22,751 likes

!

!
|
:
l

e
he link in my ko
nave so many great

realifornisovolAdos

Bana Kaliforniya'nin en 4ok ney
$evdidimi Sorarsanz. mewve.

oQv N

1,344 likes

merch shop at the link in my bio to
get one these eaponsorcd
tealiforniaaveCados

wa Pra (im, pouras Coisas Si0
hores que a vibe de uma
aminhada matnal na prala

Por agui o Outone j chegou e td
preparas imo com esse meietom
2ika ¢ confortaved que a

ados me emvion 0

£ Calilinniz

®*QvY W
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ONLINE MARKETING: NOVEMBER 2019 - OCTOBER 2020

2019-20 Year-End

SEARCH RESULTS
Organic Search Impressions: 57,950,000
Paid Search Impressions: 1.541,639

CONSUMER WEBSITE
# of Visits: 2.28 MM (3% decrease YoY)
Page Views / Visit: 1.27 (5% decrease YoY)
Time on site: 38 seconds (7% decrease YoY)
Total Page Views: 2.89MM (7% decrease YoY)

CONSUMER BLOG
# of Visits: 707k (16% decrease YoY)
Time on site: 3:15 (5% increase YoY)
NOTE: The blog was discontinued as a
standalone section of the consumer website
on September 15. Comparing only the 10.5
months against FY2019, the decrease in
traffic YoY is 8%

SOCIAL MEDIA

Facebook

— Total Fans: 324.8K (-1% decrease YoY)

— Impressions: 2.3MM (-61% decrease YoY)
Twitter

— Total Followers: 21.4K (-1% decrease YoY)

— Total Retweets: 360 (-88% decrease YoY)
Youlube

= Views: 1. IMM (270% increase YoY)

— Subscribers: 2K (60% increase YoY)
Instagram

- Followers: 42.3K (-3% decrease YoY)

— Impressions: 570K (-80% decrease YoY)

EMAIL

Average Open Rate: 15%
Click through rate: 1.4%

Emails Sent: 6 emails to an average of 28k successful deliveries
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CONSUMER
PR

CONSUMER PR: CALIFORNIA AVOCADO MONTH & CALIFORNIA AVOCADO SUMMER AT HOME

Due to COVID-19 and the required stay-at-home orders, the PR team strategically pivoted from
traditional in-person activations to safe, contactless events which continued momentum for California
Avocados during the peak of the season

* For California Avocado Month, CAC partnered and coordinated with Chef Jordan Kahn of Michelin-

ranked restaurant Vespertine to develop an eight-course meal Featuring never-before-seen
California Avocado dishes. The meal secured interest from top-tier outlets, such as Eater, Sunset

Magazine, Parade, Martha Stewart Living, and POPSUGAR, garnering 93,429,482 impressions

* Additionally, for CAC’s Summer at Home program, CAC partnered with three award-winning chefs
in three distinct markets (Seattle, Portland and Sacramento) to create unique meals, which were
couriered to top-tier media from select restaurant partners. This program garnered a total of

62,961,104 impressions

e ™
MANY THANKS TO
@HANOAKPDX &
@CA_AVOCADOS FOR
THIS DIVINE MEAL! §

Green almonds, frozen
California avocado capsule,
hyacinth, pineapple weed

CALIFORNIA AVOCADO MONTH
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CONSUMER

PR

CONSUMER PR: NEWS BUREAU & SEASON OPENER AT THE JAMES BEARD FOUNDATION

* To officially announce the start of the season, CAC sponsored a San Francisco-based event with The
James Beard Foundation and conducted targeted local market outreach

To remain top-of-mind throughout the season, CAC identified relevant story angles and leveraged its
unique perspective and assets to promote with the media

This year, CAC received media interest for its many recipes, how to freeze/preserve avocados
information and more

* Reactive and proactive news bureau media efforts resulted in 716,335,633 impressions

'Ihe Beet @ The Daily Meal Patch

Now's The ’nme To Rev Up Your Recipe Repertoire:
Avocad

Wild Berry Frozen Yogurt & ao@e +

e Avocado loa Cres velvety and incredible! Yoi it . - . n
e California Avocado Lime Fudge

0 but will love the chocolat: eminess! These recipes are brought to .

Parfait

up this sward-winning chel's savoey dish made with pulf
8.

Try avocados in dessert

IS R -
Mmmm\m\\ TS
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CONSUMER
PR

CONSUMER PR: CALIFORNIA AVOCADO MERCHANDISE SHOP

* To drive awareness, buzz and traffic to CAC’s new merchandise shop, the PR team developed a press
release and conducted media outreach to both local and national consumer publications, highlighting
California as the inspiration behind the new collection

* Throughout the program, the team secured coverage in various national lifestyle and local media
outlets, including Delish, Real Simple, Distractify, Scary Mommy and the Orange County Business
Journal (online and print)

* This program garnered 45,387,309 impressions

delish REALSIMPLE DISTRACTIFY

California Avocados Released A Bunch Of The 50+ Best Gifts for Foodies  Celebrate National Taco Day 2020 With These Truly
Merch That Gives A Shout Out To Your . e Taclic Deale
Favorite Superfood in 2020 Guac-Taslic Deals
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CONSUMER
PR

CONSUMER PR: BLOGGER ADVOCATES AND SCOOP BLOG

 CAC partnered with various influencers to develop unique content promoting California Avocados on

social media and CAC’s Scoop Blog:

— Six blogger advocates across different themes (health, wellness and lifestyle) and seven
additional inspirational bloggers to amplify content during peak season (June - July)

- Three vloggers (video bloggers) and one recipe developer to create CAC-owned content for the
website and social channels

* The blogger advocate program secured more than 3,006,320 blog post impressions, and more than
35,241,846 social media impressions, resulting in a total of 38,248,166 impressions during the span
of the program (March — September)

* The Scoop Blogger program resulted in 10 new videos and 12 new recipes/blog posts for CAC to share
on its website and social channels
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CONSUMER/
TRADE

LIVING WELL

CONSUMER/TRADE - LIVING WELL BRAND ADVOCATES

e CAC engaged with this highly respected group of dietitians and wellness advocates to serve as trusted
sources and provide interesting usage ideas and cooking techniques using California Avocados that align with
today’s food and lifestyle trends

* Activations on their social media platforms and regional television segments ran throughout the California
Avocado season, peaking during the summer months, leveraging California Avocado Month to raise
awareness and promote sales during the July 4th timeframe | oo

B «ms @

The Healthlest Summer Picnic & Potluck Dish | Join me while | cook Gluten
Free Avocado Bread! Recipe here: hitps /it ly/2YKIOowW @ | #partnership
with Calfornia Avocados #sponsored

ﬁ Manuel Villacorta was live. % Edible Nutrition Wose
EPSU S 4hs-Q

#DYK Di¢ you snow Califoria Avocacos are ocally and resporsibly grown
by Callornla tarmers whe nurture the avecades 2nd the land very step of
e weay? Froen Monluiey to San Divge! Amd they s availabie scasonally
{Soring-Summer). #eponzonsd

| APIAFIHAPM E 1)

<

*PATTY MASTRACCO
KMPH.COM
Chef Patty Mastracco, 5/28/20 - Cooki

@Just Weadyla

Before you #menupian for the
#dthofJuly check here for my
latest tweets sharing recipes
made with @CA_Avocados
Celebrate with this delicicus and
nutritious California native!

California Avocado growers put . ]
JOIN ME [ [beisiioniuituiisinid Total impressions: 2.2+ M
lN THE nurtured, planted and harvested. o o o_o .
. 9 Digital and traditional media

48 views

manuel.villacorta Almost every delicious
sandwich has a secret sauce.

Check out my latest recipe California
Avocado @/ Steak Sandwich = using a
delicious sauce that brings an explosion #{
of umami flavors. So good &
@ca_avocados

activations

«Go to my bio @manuel villacorta to find

1" (
the link for this nutritious and yummy recipe! '\ % “ e ‘{%

#sponsored #sandwich #easyrecipe E {! 2
#avocado o

o Use ]
d p &
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CONSUMER/
TRADE

LIVING WELL

CONSUMER/TRADE - LIVING WELL BRAND ADVOCATES (CONT.)
4 new posts for CAC’s The Scoop with dietitian-developed recipes

THE SCOOP BLOG THE SCOOP BLOG

((6) wome O mecwes % LirEeTiE %) home il secees [ wresae
THE MEDITERRANEAN LIFESTYLE WITH CALIFORNIA

SAY 'SPA-VACADO'WITH CREAMY CALIFORNIA AVOCADOS

AVOCADO SPA SMOOTHIE

Weney Jo Puterson
Bannie Taub-Dix
05 /27 / 2020

THE SCOOP BLOG e 4 The Secon g/ et

Y

A 0
( (o HOME ﬁu RECIPES % LIFESTYLE

h GET COOKING WITH HEART-HEALTHY CALIFORNIA THE 2CO0R PLOKG

AVOCADOS

N 2] HOME O hecees (\ uresmvis
Manuel Villscorts, MS, RON 26 /10 / 2000 » © JH ? —\\‘

cersmencns o ve g COOKING FOR ONE IS FUN WITH CALIFORNIA
avocado whichcontrbutes naay. | AVOCADQS
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CONSUMER/
TRADE

LIVING WELL

CONSUMER/TRADE - LIVING WELL BRAND ADVOCATES (CONT.)

9 new consumer and retail friendly recipes for CAC website — 7 developed by dietitians

A
P ol

b PG o8
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RETAIL

RETAIL: CALIFORNIA AVOCADO RETAIL COMMUNICATIONS RESOURCE KIT

. 4-page electronic resource distributed to retail influencers at key accounts
* Delivered on “why California Avocados” and reinforced CAC as the “go to” resource

* Provided ready-to-use materials to support retail programs and initiatives

AVOGADOS

Seasonal Stories —Angles and Ideas Sesronal Stecien ~ Angles and Lean

Lunting bt by pos b i

Recipes and Product Images for Your Usa

The best avocados have Californias in them. oy ot e

© P Foaty o, o it ponbt & 5 ok
S ot mnnan

& Mhcbnd Vi Frod 8ot ond mgeinion ore A of
e b s

D L L L S TP —.
RRPAVIA- YUl sy M

Fon o mgratenm Bty of e Susenn Ling

California Avocado Manth

£ dsan)

. Cot somrgre = o ke b woh o vt
- TV g - et Bt @ saman "y
At et - N b4 S, o, e, bb oo

-, o o 4 o A g

Fo o g stonn.. s 13 Ko 1 At P and

Pun tn Cot mn Avnts Sy

Wl 2k gt
e

So ! S0 gond oot
S
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RETAIL

RETAIL: CUSTOMIZED RETAIL INFLUENCERS
Planned and implemented customized programs with Retail Dietitians and Influencers to align with

RMDs efforts at top-tier retailers
Total impressions: 14.2 M

Digital and traditional media activations lIE STONE
£ Albertsons SAFEWAY €9 MOL INE'S®

b ?Aolllé S'tones Markets
28 June at 10:36 - O
_ & Red, White and enter to WIN 1 BIG BOX of Fresh California
Avocados for your 4th of July celebrations! Guacamole, salads,
smoothies, toasts & even grilled to perfection - we want this versatile
fruit to be the all-star of next weekend's backyard barbecue!

Prize includes:
1 BIG BOX of aFresh California Avocados... See more

facebook /s

Due to Covid-19, the planned in-store demos and tastings

shifted to Facebook Lives by Albertsons-Safeway dietitians ‘__—:_;:— EEE!

in Northern California. This Facebook Live attracted an :

audience hungry for fresh ideas. It attracted the largest Kroger Live Naturally/ OO =3 Shcomineiis o e

audience ever for this Nor Cal retailer Optimum Wellness magazines Total Program Impressions: 15,487
Reach: 707,446 Impressions: 1,113,000

Total Program Impressions: 902,854
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RETAIL

RETAIL: CUSTOMIZED RETAIL INFLUENCERS (CONT.) Raleys. BELAIR. NOB HILL.

NATIONAL AYOCADO DAY - JULY 31

E’)SOL\)@MM gre— Co-d.eveloped 4-wee|'<
LOCAL GROWER — © multi-partner promotion

for Raley’s with CA
drocano>

GFOWI I “Ca|i|or| |ia
’
CALIFORNIA

+5eatt Van Dex Kae's farily 1z het powig
Feacioe In Calfanila for more that 50
7030 The Van Dir Kar's are oes of more

Secured free placement

of grower profile in

weekly ad Happy Hour at Home”

Total Program

than 3,500 Califernia Avocadu grewers

Impressions: 7,192,715 = it California Avocados were
e

featured in social media

+Califorrin Avccados ar piokiac wt ther pess

¥/ e s = oaeese o Postson Raley’s
’ . oQv N Facebook and Instagram,
TASTES FROM CLOSE TO HOME Rl

e on their website recipe

Nugget Daily Dish s vt eius doiss jorost ‘ Eage and on ?l_\?OOd Day
g acramento segment

Impressions: 84,706

Rafeys Bel/Air NOB HILL SHOP  COMMUNITY  OURPURFOSE  PRARMACY  sTomes Q

Secured free o
placement of e

Foodie FAQ ™
highlighting the o

California Fresh Herb Guacamole with Feta

unique qualities of == Foodie FAQ Avcados

Produce ey .
. . Pocigpn & sl Phan=ig ROeE
C a | |‘FO rnia Spechlty Cheees Avwtaioe are oy 5 da especk:Zy when thiey o gomer: gkt bee = e Geldes
Stave Whetser stoffed o7 om toost, b smaootzses o salads, Jed's goae and el wrh
BpecRitp by o o e focte b Galforan g soccared
Avocados . S o
Thoe Fisdal Cutalue oo i lim Tt NG 8] YUBA CITY 79/56& SUNNY

Wine & Czesee Palrings

I m P ress i ons. ;-::a;.. W16 100wl far 60 el T o i

102,547 s
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RETAIL

RETAIL: CUSTOMIZED RETAIL INFLUENCERS (CONT.)

During the month of July, Hy-Vee’s Retail Dietitians shared how to swap heart-healthy “llvoou
California Avocados in BBQ and picnic favorite recipes provided by CAC

@ Hy-Vee (1700 Valley West Dr, West Des Maines, 1A} - Follow
July 20 3t 13U AM - Q

Results:
More than 500 social media posts

Hass Avocados sales increased 17% for July 2020 compared to July 2019
Total Program Impressions: 311,300

Avocado Toss - Dietitian Pick of Month
ko Cancoctiors can you think o> ¢ &) &

TOP POSTS
#hyveedietitian @ Hy-Vee (Savage, MN)

Pick up nutritious
Dietitian Get ;"Ii3a:|11b?g:"':he4th f July with this light i f traditional Ca I ifo rn i a Avo Ca d os at
Approved Recipe poe‘a;zasayl'ag!cee rate the of July wr IS lighter version of traditiona

Hy-Vee Regislered Dielitian Melissa Jaeger showcased this delicious yo u r I o Ca I H y-ve e

Patriotic California Avocados Potato Salad recipe on WCCO-TV | CBS
today!

Minnesota,

ItIs quick and easy with only 5 ingredients and Is packed with healthy fats
and fiber making it the perfect side for the 4th of July!

Hy-Vee (1700 Valley West s
Dr, West Des Moines, 1A)

Watch the full segment here for the complete recipe:

http:/fms.spr.ly/6182TINTY @ July 20 at 10:30 AM - @
#HyVeeDietitian #HyVeeDietitianApproved #CaliforniaAvocados

Avocado Toss - Dietitian Pick of

California Avocado Brownies Month
How many Cado Concoctions can you think of?
Qv W ¢ & &

shakopeehyvee These rich fudgy brownies
are hiding a secret! () @/

We've replaced half of the butter with
avocado and there's no flour to speak of.

By doing so, we've reduced the fat, calories,
sodium and cholesterol while adding the
nutritional benefits of the avocado.

Visit California Avocados site to give this

Check out your #HyVeeDietitians flavorful ways
to use avocados. Whether you slice it, dice it, or
spread it, California Avocados are a mealtime (or
snack time) staple.

Let us know how you use the almighty avocado

recipe a try! MINNESOTA CBSLOCAL COM L | |
Recipe: Patriotic California Avocado Potato Salad @ #HyV s abiEs $
s eeDietitianApproved #PickOfTheMonth
@CA_Avocados #Hy\VeeDietitianApproved Melissa Jaeger, registered dietitian for Hy-Vee, shares (3:39). WCCO Mid-.... y PP

#CaliforniaAvocados
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RETAIL

RETAIL: CUSTOMIZED RETAIL INFLUENCERS (CONT.) T"TER BRUS

‘? 9 —— MaTrkets.
O n A S'-f'.ll IID.S, NAIKIYS_

arn
€Z5) NOW IN STORE Il staterbros

__‘%’& d (-“;'x'ckg staterbros Did you know that you can
) - P £ Ao > . grill avocados? It's the perfect time
A ¥ S . e

. y . Gelson's Markets

CAC partnered with Gelson’s in a s 12 August-@

Californiz Avocados and roasted #HatchChiles combine to create 2
luscious smoky sauce in just a few minutes! Order your roasted Hatch

fully integrated promotion during

too because summer is peak

i . Chiles here ge!sons.com/hatchchiies and try this recipe: California Avocado season! And when
their annual Hatch Chile event. Caifornia Avocado Hatch Chle Sauce i comes to rling, @ca avocados
Serves: 4 can play a starring role throughout
Lo your meal by not only adding great
. . . e . INGREDIENTS taste, but a nutrition boost to your
-1 ripe, Fresh Californ'a Avocados, peeled, seeded and rough appetizer, salad, side, main dish and
Along with retail activities in the 71 pe ahy SRty St st i L o
% , de-seed, squeeze lemon or lime
-4 roasted Hatch Chiles, peeled, seeded and chopped
produce and fresh prepared foods Gl ey Qv -

-1 iemon, juice only

INSTRUCTIONS
1. Blend all sauce ingredients until smooth.

departments, unique usage ideas and @ Liked by muddycookery and 450 others

recipes were featured on social media

Serving Suggestion: Brush some of the California Avocado Hatch Chile

an d LOS Angeles region a | teleViSiO n Sauce on dinner plates and top with grifled steak, chicken or fish. Top

with additional sauce or serve aiongside. Also makes a zesty spread for

broadcast sandwiches =Y W o oven o -
: Beverage Pairing: Bright and citrusy sauvignon bianc, P ! R —
I mPressions: 4’282’41 2 *Large avocados are recommended for this recipe, A large avecado & T = * = Ll S

averages about 8 ounces. If using smaller or larger size avecados
adjust the quantity accordingly.

Impressions: 165,000

IMORNING NEWS

Hatch chile recipe ideas with Gelson's

000000

Meet the Laders Rarch tesm. We're hap...

o8 =

) Page transparency
e

= oage cested - 10 Juy 2004

Q  Pae manager iccation: Unted States
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RETAIL

RETAIL: RETAIL PROMOTIONS @ristol g- S
* Fall Passport Ad with special at 2/%$3 on large bulk avocados

= 32% increase in Avocado sales with Passport Ad, in addition to merchandising
conventional and organic avocados in stores from September through November

clipless coupon

One-third of a medium avocado
(50 g) has 80 calories and contributes
nearly 20 vitamins, minerals and
phytonutrients, making it a heart-healthy
choice to help meet nutrient needs.
Although phytonutrients are not essential,
research suggests they may promote
human health.

California Avocado

Commission

CALIFORNIA

AYOCADOS SAYE
Sale price reflected on shelf tag. 5 o¢
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RETAIL

RETAIL: RETAIL PROMOTIONS

Geﬁson’,d

September and October promotion celebratlng Morro Bay Growers and a focus on organic

bulk avocados as well. CAC branding displayed via in-store signage and display bins

The best avocados The best avocados
have California in them. have California in them.

-“AVOGADOS
L)
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RETAIL

RETAIL: RETAIL PROMOTIONS STATER BROS..

* Great late-season support from Stater Bros. Markets with a Labor Day ad, and social media posts
featuring California Avocado recipes — average sales lift over 29.6%

* Mid-September ad also promoting California Avocados on the front page

. Spooktacular Ad promoting California Avocados and guacamole recipes

wOQKIy Ad \Cnange cucuarn) My Store
Valid Sep 16 - Sep 22 Victorla TnTER BRO S' CrdeeOrine  Weekly A3 Raripes Rlog  CurStom - Ahoutls -
sl ot — M A kTS,

= Grid View
How We're Creating a Safer Shopping Experience

TATER BROS. Halloween
Spooktacular

Visit us on Halloween from 12pm to 6pm
for a FREE kids goody bag

T\FORN
P4 ¢
d¥ocano® Each

Avocados
Medium Size
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RETAIL

RETAIL: RETAIL PROMOTIONS

* Promotions with California’s Hispanic markets broadens California

Avocados brand loyalty

Late-summer Ads continued in August September and October

= Average sales lift 24% - 43% bagged and bulk Frwt

Aguacate
Grande
Large Avocados
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RETAIL
RETAIL: RETAIL PROMOTIONS Raleys. BEL/AIR. NOB HILL.

* Feature Ads Labor Day and Halloween
* Online shopper specials
* Co-partnered promotion with CA GROWN campaign

— California Secretary of Agriculture visited a Raley’s store with their Director of Produce and

Floral, Michael Schutt

Rafeys BEl/AIR NOB HILL

é/ow 72@10(// s Fve 7{0/ 74

it . 7 ' Hass Avocados
\g\‘\‘\ \ f 7" .":’i;’ 3 1ea

1.97. "

¢ ¢ \ : Q Produce
Holiday Red ( y >

Seedless Grapes

Localy sowms i Calherin
Hass Avocados

Raley's Unlrimmed DISCLAIMER
= 3.9] .
«J11h. s260t

2 for $4.00 (s2.00:e3) EndsAug 11
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RETAIL

RETAIL: PCC COMMUNITY MARKETS AND NEW SEASONS MARKET / NEW LEAF MARKETS
e PCC Markets Large Organic Bagged Avocado signs & promotion
* eAd Flyers with New Seasons Market

ORGANIC CALIFORNIA
AVOCADOS

Hass avocados turn almost black when ripe. They have an oval
shape. Very high oil content.

Grown in California

$6.99:.. i

You Save $1.00 Expirs: 0818120

DELICIOUS%

Dinner is always delicious wnth »
Smart Chicken. Thoughtfully ralseq.’\
antibiotic-free, and 100% air chilled™ " 31

MEAT, SEAFOOD & PRODUCE

MEET THE
GUNKELS,

Growers of the famed
Maryhill peach.

BEER & WINE

ALL BULK SAUSAGE

PREPARED FOODS

NEW SEASONS MARAET

STUMPTOWN SUKALT WUV UEAL \
PREMIUM SPARKLING ki i 0,
BAGELS gy, | WATER COFFEE 20 /o
W SCRSONS NIRRT W SEASONS MADET Selectod i — off
| PIENJULY r-.mna reata ey

HARD
CIDER

SEPT 3o-ocrs k

Limited 1 330CK am Mnd.
Mo aadiinst case Bscounts

CAPRESE SALAD | 1'ME BURNSIDE SPICY
S et SHRIMP l.lll

8199 J SZSSE $129%9

e? Just fext FLYER to 54967.
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RETAIL

RETAIL: RETAIL PROMOTIONS

COSTCO.

* California Avocado Video served up on Costco
Facebook, Instagram and Pinterest channels
* Two separate campaigns with over 90 MM
impressions
- Facebook first campaign
— Instagram and Pinterest campaigns
followed

* 3 weeksin w
* 2 weeksin fmrnﬁfmﬂ’
California Avocados

2 wee kS n e 9 when you buy FOUR (4) California Avocados,
ml sﬂ any size. Excludes organic.

Exp 08/08/2020

Load to Card

Save $1.00 on 4

OVER 250,000 AVOCADOS SOLD
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RETAIL

RETAIL: RETAIL PROMOTIONS
e Walmart & Sam’s Club campaigns total over 90 MM impressions

m . Digital ads served on geo—targeted basis around

+ Geo-targeted digital advertising in August clubs serviced out of Riverside California

Distribution Center (CA, AZ, NV)
 Campaign began August 12

The best
avocados
have
The best L California
L in them.
avocadoshave 27¢ Enjoy peak
California o e
in them.
Enjoy peak

of the season
buttery taste.

California
Avocados

i
Buy:

itnow
in-store
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RETAIL: RETAIL PROMOTIONS

Jchnuck/

. Digital coupons Featuring a
boosted email offer with recipe
inclusion — two events

CRNIA A
£ % <D

SOMums5\0%

SAVE 10%

'a FRESH
CALIFORNIA
' AVOCADOS
Limit 5 per account

SIMP%I

S MEAI.S FOR 550 OR I.ESS

TROPICAL HONEY GARLIC

BURRITO CHICKEN AND
BOWLS POLENTA
VIEW RECIPE VIEW RECIPE

HUNGARIAN BLACK BEAN CHILI
ICE

CHICKEN PAPRIKASH AND R
VIEW RECIPE VIEW RECIPE

SOUTHERN BARBECUE |

WAFFLE STACK
VIEW RECIPE
SAVE 10% r SAVE 10%
a FRESH 2 SCHNUCKS
CALIFORNIA '~ SHREDDED CHEESE
AVOCADOS e
[ oo ]

2019-20 Year-End

(H-E-B))

Digital coupon on Jumbo California

Avocados (August 19 - August 25)

Offer promoted on HEB.com to web
visitors and Online Shoppers

— Buy Two Get One Free

Ty
cb"‘j”‘k
2o cAD0%

JUMBO
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RETAIL: RETAIL PROMOTIONS

* The Fresh Market April Season °
Kickoff with Backroom poster printing

* 159 stores in 15 states

CALIFORNIA AVOCADO

COMMISSIODN

Receiving, Storage & Handling Tips:

= {adle pre-conditonal 2,ocaccs with care; thay are a perisratie nzm

= Gagrelly, firm pre-cooditioned fruft £ be belr about 35 days 2nd
Bk b Ripe frutfar atee 2-3 s,

Display &
Merchandising Tips

= Rk avcanos anksell urepe sz as maeh 452 o 17
= A5 agenzral ke, psplag 173 Nipe, 173 Breaking, 143 Firm aupeades.

{Dispay a greaige percentagn of Ripe and Breaking i 1o buik
IMpUKE Saks)

Ay sticks your dpo avccalos!

= For oalire results, Calfamia Srocavas shauls nat b displeyid o0
felrigeraled vel-racks under £2°F,

® N syl Califoera Soonadus vear msbog syseens.
o Rurkabe b dlisple deily i rmirs ey onor qual gy fnit.

® Dispiay #«acados rext 0 tomatnes. oniors, limes ard precit sas
wrinrazse yuor daatiment’s noemantal ses.

For more information call:
(949) 341-1955

Visit Caltfornladvocado.com/Retall for additional information

b

2019-20 Year-End

RETAIL

THE

FRESH

September and October Ads
and In-Store Signage

MARKET
>

| AD Week 10/7 - 10/13 | | AD Week 10/14 - 10/20 |

S kOeals | = Toshids " TrshDeals @
Hass Avocados | Hass Avocados Hass Avocados
@B, 3.5 3.55% || 9, $400
Save up to 32 ea e e v | it ﬁ_ll__ wen -

l AD Week 10/21 - 10/27

o FreshDenls = . FroshDeals =

Hass Avocados

Rebuttal Stores

Hass Avocados

3. %5% 4,559 |
L':ww e (gi’l l“‘----w o I

&

Rebuttal Stores

All other stores
i TreshDeals " = Fresh Deals

Hass Avocados  Hass Avocados
Hass Avocados -
Save up to 74'ea i 4. 35°° ] i 3 1-.: 5500
i wr
P o | . )
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RETAIL: EXPORT PROMOTIONS - SOUTH KOREA 1 s
insight ¢
 Emart Stores Tasting Events: maft I " R xbollonce
= May 15 - May 17, May 29 - Jun 13 (Th-Sa or Fr-Su) |
= 37 Stores, 3 days per week Americ
merican Tray ——

— California Avocado Smoothies B S

American Tray Salad & Sandwich Collaboration
= Salad Franchise Restaurant who specializes in
American-Style Salad Bowls & Sandwiches
- California Avocado Shrimp Salad with Lemon

Balsamic Vinegar dressing

— California Avocado Banana Almond Milk

Cooking School Events with Celebrity Chef and Social Media Influencers
- I\/\ay 27 & N\ay 28 71151,«4 /q,uk;ﬁ,,,;, DL |0 OHEALE RAUS A

Sampling Promotion at Outdoor Events _ We—
- California Avocado Sandwiches T T :
- Califomia Avocado Smoothies
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RETAIL

RETAIL: EXPORT PROMOTIONS - SOUTH KOREA -y .
Homeplus <, GS Retall

=—=WHOLESALE Korea * In-Store Guacamole Tastings (170 stores)
* 16 locations (May 18 - May 24) e June5-June 15

* |nstant Redeemable Coupon

- $2.00 off each bag of California Avocados

OIEFteE HET YA SE
DY FH FEYLch

: (} OtRIt=e] 85 ZICHSE O 7 2| Alm]

OFE7I= o
LT 24

2 E2 IE 22w AsLch
OB MR 270 S S MR IC mOfS =
R AL

CALIFORNIA

YOI 3 LUES, o8 9 sdahE HE
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RETAIL

RETAIL: MARKETING PROGRAM PAGES

@ 2020 | MARKETING PROGRAM @ 2020 | MARKETING PROGRAM

ZRLIT ORI
2020 | MARKETING PROGRAM

REGION PREFERENCE (4nco; ttase wts e peforsmce, by maries’ OUT OF HOME ADVERTISING

Quaf Home advartising in traditional and naw madis cannects with tzrgated
consumers whers they are 2nc keeps Ca i%orn = Avozsdos top of mind in season.
Heve are exsrmples of the 2020 campsign, *~he Best Avacados Have
Calitsmia 14 Them™:

Consumers in the West state & distinct preferance for California Avecados.

THERE IS ADIFFERENCE WITH
CALIFORNIA AYOCADOS!

It's a difference founded on reliability from
California growers who are committed to
consistent quality. It's a tradition of excellence

and fresh-to-market domestic supply.
Experience the difference of California Avocado
season and our innovative marketing program

for 2020.

TOTAL WEST T
- g Py SHopPYEC
o : \ Dining Centers
INNOVATIVE, BRANDED CALIFORNIA AVOCADO
CUSTOMIZED SOCIAL, DIGITAL AND GEO-TARGETED
PROMOTIONS THROUGHOUT THE SEASON DRIVE EA
SHOPPERS TO YOUR STORES

T bl wi@m P VIANT. 9w

H
- T pencon

gumgum” @q@m~ EATER “'@m CONDL NAST

Oversized Posters

L

FACEROCKEANS  TWITTRR FO.LOMGSS

329,167 21.6K
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RETAIL

RETAIL: MASTERS OF MERCHANDISING 2020
A full page of editorial content and Full-page ad ran in the March issue of Produce Business

CALIFORNIA AVOCADO COMMISSION

2020 MARKETING PROGRAM

The best avocados have California in them.
Your shoppers anticipate the Califoria season because of the consistent quality, freshness and homegrown taste
they've come to expect. After all, it's a tradition of excellence and fresh-to-market comestic supply that guarantees
the difference with California Avocadoes! Enjoy your success with the California Avocado season and our innovative
marketing programs for 2020 developed to drive consumers to ycur stores.

Targeted, Customized Marketing Support Count On California To Give Your Customers
Innevative, branded Califomia Avecady customizad sozial, digitel and What They're Asking For All Season Long
geo-targeted promotions threugheut the season orive shoppars to your Califemia Avecados” fresn-to-market Califomia Avccados craate
stores. Secd made retal vidas can be custamized for your store bervers. endless for seascoal 0

_@ 9). = o=~ * Start of the Celifomia Seasan

* Laster or Spring Cecbeations.

* Memeril Doy

+ Cdifomia Aecade Month - June

- qmhof July

= Surmmer B00s are Farnily Gel-logeihes
* Labor Day

Retsil Dietitians Programs: s vl progams facsing
onesting right and incuding Ualfamia Awucados oo the phate.

i Programs: Exciting rew g8
for rateikees ncluding custom content with and without wdeo; seesonal story
ideas for retaier Lsein local markets; g owervignettes [usage deas ad racipas,
organe, it genessiond], and st o arfine samsaesEveeys

3 - rtenals 1c ger s
purcreses and promate fresh Celiforna Avacadas in yaur stares.

Utilze our *Suparfoed Spotight” information sheers o ratail influancers at INSIST ON CALIFORNIA AVOCADOS
pont-of-purchaze and one-on-ona consultaticns. New this yaar: razipes with st Cdiforriatwecado.comyResal to ceder your POS matenal or ask your
mages “r the Madremanean Diet, Gilkrg and Mant Crios. Retail Merketing Diectors for marketig campeigns and customaad repeds,

CALIFORNIA AVOCADO COMMISSION
CuiforriaAvousdy, coryRstsil
deuzivavoeado o

XU MARCH 3 FRODECE RINNGSS AASTRRS 06 MERCHANTSING
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RETAIL: POSTCARDS

Announcing the Season

AVOGADOS

The best avocados have California in them.

«» California avocado volume is projected to be 369MM pounds

+ 67%" of avocado purchasers in the West stated a distinct
preference for California avocados

+ 85%"" of avocado shoppers say they “love avocados” and half
of them say “they always have to have avocados in the house”

Merchandising Tip: Be sure to promote California avocados
during the season in order to increase retail sales.

CaliforniaAvocado.com/Retail

2019-20 Year-End

RETAIL

Summer Sales

Sales Increase Dunng the Cahforma Avocado Season

Summer)

= Dollars (Millions) Price/Unit

s1 18 s124 ;7 S0 SLIF O g5
o — — i

$1.08 $0.98 &

Period

The best avocados have California in them.
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RETAIL

RETAIL: TRADE PRINT AD SEASON LAUNCH
A two-page spread ran in the February issue of The Snack magazine with a peel-off textured sticker to

launch the season

.\e

The Best Avocados

AVO< ADOS

Have CAlifornia In Them

There is a difference with California Avocados!

That's why your shoppers anticipate the California season.
From the consistent quality, freshness and homegrown
taste, they want that delicious California Avocado
satisfaction with every bite. It's a tradition of excellence

to pass the plate with California Avocados—bringing family
and friends together for nearly a century—especially during
the American Summer Holidays.

Count on California and give your customers
what they're asking for all season long.

For Customized Marketing Support: - - .
CalifornizAvacada.com/Retail The California Season is Almost Here!

The Best Avocados
Have CAlifornia In Them

There is a difference with California Avocados!

That's why your shoppers anticipate the California season.
From the consistent quality, freshness and homegrown
taste, they want that delicious California Avocado
satisfaction with every bite. It's a tradition of excellence

to pass the plate with California Avocados—bringing family
and friends together for nearly a century—especially during
the American Summer Holidays.

Count on California and give your customers
what they're asking for all season long.

For Customized Marketing Support:
CalifornisAvocado.com/Retail

The California Season is Almost Here!




California Avocado Commission Dashboard Update

RETAIL: TRADE ADS - PRINT

37 print ads ran from February through October
31,2020 generating 5,057,390 impressions

"“SNACK
THE PACKER

_THE PRODUCE NEWS

i e Pame 450 1 bt 1 o

b
s

HELBY
EPORT

L 4

[0

g

CRNIA A]
£ % <D

SO 155105

RETAIL

AVOGADOS

The best avocados
have Californiain them.

There is a difference with California Avocados! That’s why your shoppers
anticipate the California season. From the consistent quality, freshness
and homegrown taste, they want that delicious California Avocado
satisfaction with every bite. It's a tradition of excellence to pass the plate
with California Avocados—bringing family and friends together for nearly

a century —especially during the American Summer Holidays.

Count on California and give your customers what they’re asking for

all season long.

For Customized Marketing Support:

CaliforniaAvocado.com/Retail

2019-20 Year-End
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RETAIL: TRADE ADS - DIGITAL

509 digital ads ran from
February through October 31,

7 Th b d PO
ALAPOPERVT I AVO G ADOS have Caiifornia in them, &4

impressmns CaliforniaAvocado.com/Retail

THE PACKER THEPRODUCE NEWS AVOCﬁ DOS

The best avocados

pOHELEY | (SR have California in them.
g © 7 CalifornizAvocado.com/Retail
. @osm"'

The best avocados
have California
in them.

ﬂi r 3
AV perishable

A News.com

Progressive Avcch DOS

The best avocados have
GROCER rv‘ AndNowUKnow i FrESh)’;

| : California in them.
Plaza /

c‘,_\JFORN,"1
[VO-'J;(Q DALy vy .
3vocap0

The total number of impressions for the Celifotnisavecade: comRstall

2020 print and digital campaign is
28,652,349

CaliforniaAvocado.com/Retail
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RETAIL: LINKEDIN

As of October 31,2020, the LinkedIn page has 526 followers,

averaging 32 new followers per month

Engagement rate 6% (average is 2%) — followers are engaged
with content

LinkedIn page viewed 1,253 times by 509 unique visitors -

name, content or logo clicked 1,297 times

Top Posts: September 3, Grower video post - 30,722

impressions and 259 clicks

August 6, The California Difference — 23,911 impressions and
86 clicks

July 31, National Avocado Day - 18,515 impressions with 227

clicks

The post with the most likes was the N\arketing Excellence
Award on 10/29 - this was a non-sponsored post — 34 likes

Stats are from March 5 (first post) through October 31st - 36

posts / 129,196 impressions

2019-20 Year-End

RETAIL

==, California Avocado Commission
\’:‘!} 386 followers

California Avocado Commission is now on Linkedin! Follow us to receive updates
on delicious California Avocados!

==, California Avocado Commission
@EP 526 followers
(L&) s26 wers

4d
The California Avocado Commission was honored to receive Produce Business
Magazine‘s Marketing Excellence Award for the ninth consecutive year. We are
very proud to continually work with industry leaders. Click here to read ...see more
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FOODSERVICE

FOODSERVICE: CHAIN PROMOTIONS
* 2020 BRANDED CHAIN PROMOTIONS: 12
« 2020 CHAINS CONTACTED: 70

* 2020 MENU IDEATION SESSIONS:
— IN-PERSON MEETINGS PUT ON HOLD DUE TO COVID-19

ERIK’S

FLAME & BROILER

—, SIMPLY HEALTHY
/‘\ ] .
rubios<

BURGER GRILL GRIlL

nnnnnnnnnnnnnnnnnnn

B ISLANDS

fine burgers & drinks
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FOODSERVICE

FOODSERVICE: CHAIN PROMOTIONS

DeLTaco SHARKY'S P

April 23 - July 31 - aTRE May 15 - July 16 June 1 - June 30

gl ToVE 55 ANDWICHES

AVOCADO SEASON . Tuesday Single
200 Units Z s 26 Units 62 Unlts L E%Sm

AVOCADO TRIVIA

JOIN US EVERY THURSDAY

Sandwiches pictured: #299
JUN 25- UL 16

Mello Kitty (Vegan Breaded
Chicken, Zesty Orange
Glaze, Avocado, Pepper
Jack), #265 Reading
Rainbow (Avocado, lke's Red
Pepper, Cheddar).

@SharkysSocial

0006

for a chance to win avo-swag +
asl ’ rd

ERIK’S TS —~= .
b I OASTAL

OS5 July13 - Aug 18
June 1 = June 30 PELEAE =~ — __°— ot "6

20 Unite June 1 - Aug 31 (= — 167 Units

Eriics DeliCate

— R PSRN T BT RET | Qv———y =
© + O & e “e 1s@
27 U n ItS veere CeRCOUS. ANa haaIUl IVaCAd0s Tom The 3
i ot They ot their start vack in 1978 - - s o =
res 3,500 growers in our home stated oS NOW
.

MENU CATERING OUR PRILOSOPHY * FUNDRUISERS WOW WWmG BLOG REwdR0s (R

" )

CALIFORNIA AYOCADOS

This nutrient dense fruit is included in almost all our entrees

o) Like [ Commmont 2 Sham UUR HENU
° emant S TR Our menu fuses coastal-inspirad lavors ur

Mexican haritage to croata award
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FOODSERVICE

FOODSERVICE: CHAIN PROMOTIONS
SUPER

DUPER

FLAME & BROILER 7
June 1 - Aug 31 N—

186 Units WE ARE 9 |
OPEN! July 6 - Aug 5 9@ @Qc July 6-—Aug10

12 Units

! AAAAAAAAAYOCADOS!
PICK UP NOW 13 Unlts . i
mtl:eb“ Products and services 1o site visitors. For more. _:'r > ically
Informetion, se= our Privacy Policy. e it )
T ISLANDS
B“RGER GR“.I. fine burgers ¢ drinks

July 17 - Aug 10
27 Units ST Aug 1 - Oct 31 53 Unlts 7_./_ 7
. 26 Units eyl it
AVOCADO FAVORITES...
A0 e T ¥ SUNSET CHOPPED e
. S*”E:Z'h" rcj,:: T N Ao CHICKEN SALAD e o e e
i o : ’:"\ b3 - 12.49 these fresh and healthy fruits on your next Isiands visit.

@ habitburgergrill  + Following

Check out a few of our favorite avocado menu items..

' @ ha Imbug«glll wn © \ P 2
/ #summes u avocad v ¥ s P
. Your protein, romaine lettuce, 2] n
el 2
#burgerlover #instafoodie % 4 ? B Aocado, red cabbage tomato, @ CHICKEN CLUB WRAP (2 KAANAPAL! KOBB SALAD
Qv N A M5 - roasted com, green onion, (¢} MAUI BURGER (&) HOUSE-MADE GUACAMOLE
. - cilantro, queso fresco,

280 likes
- pepitas and tortilla strips

vvvvvv

mmsemmaz | (B)) CF) (80 sisnscis
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FOODSERVICE

FOODSERVICE: EVENTS

e Chain Gang (in-person)
— February 6,2020
= spoke with 20 chains and 30

connections

= discussed 2020 crop volume and
promotion opportunities

* PMA Foodservice: Delivered (Virtual)
= July 20-24, 2020

= almost 3,000 online attendees

= dedicated sponsor page
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* Food News Media (FNM)
Orange County Meet-Up
April 2020

- FNM Webinar (August 25, 2020)

- 232 registered attendees for the What
Matters Most for Your Post-Pandemic Menu

* Marketing Executive Group (MEG)
May 13-15, 2020 / Chicago, IL

- MEG Reimagined - multi-month
touchpoint opportunities to engage with
chain marketing managers/directors:
September — December

* |nt’| Foodservice Editorial Council (IFEC)
Scheduled for FY November 2021

- Met with 11 editors and garnered Interest in

45 pitches
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FOODSERVICE

FOODSERVICE: PRINT ADVERTISING

* Four publications: Plate, FSR, Restaurant Business and FoodService Director

* Appeared in 14 insertions to-date
* 591,667 impressions

* Plate readership study: top 4 “Took/Plan Action” advertiser — 43% of readers already use;
11% visited website

Create California Cuisine with a
California Orlglnal

Create California Style with a Create California Flair with a
California Original California Ori‘in.l
California produces svocados thet are colorful, lush 2 e = It's tough to beat the fresh appeal of California Avocados, Straight
flavor, manu-friondly and floxible, and they anchor the craveablo — o : from the Golden State, California Avocados win customers with
dishes that typify California cuisine. Elevate a menu standard to 2 new a b, their lush flavor and texture and endless versatiiity. To add a
level with this Calforia spin. California Avocado Everything Tosst A 4 e O California taco, California pirza, California poke or California
Salel gistan oncs it Witk 'x' sl ot doactaie S DI W chicken sando to youe manu, just layer on the Caifornia Avocados.
take on a popular favorite, Picked at the source: the best How can you say California in a dish, a bowl or a bite? Pour an
avocados have. them, For more information, please visit the love: California Avocados. For mere information, please visit
CalifornisAvocado.com/ Foodservice

Colifermin Avscods Everything Toast Sclod
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FOODSERVICE

FOODSERVICE: DIGITAL ADVERTISING

“Toastest with the Mostest™
Pokecado Toast with

* Five digital platforms SrlioniRseae

>3
* 24 placements ' Vo &
* 1,853,736 impressions

MHRECIPEWATCH oo | (550

The provenance of Calfornia Avocados
tums an artisanal food craze nto a best

seller Trust California Avocados to deliver
the seasonal style of a California original

FEATURED PRODUCT

Plantain-California Avocado Rolls with
Garden Cabbage Salad

Plant-forward menus are the new normal, and California Avocados have
been there every step of the way. This California original adds beautiful

color, creamy texture and nutty flavor, and goes with just about
everything.

Baked Alaska
S California-Style
J¥ocans>

Lomi Lomi

Salmon in

g a California
Avocado Half

Imagine the cool, sensuous, very

California taste of avocado in |
dramalic desserts. The provenance of |
ingredients matters to consumers. |
Make California Avocados part of your |

story.
The best avocados At o
3 S California Avocado growers set the standard for the
Av o c ‘ . DOS have California in them. @ =

Create California Style avocado connoisseur and that dedication hardly goes
unncticed when a perfectly ripe California Avocado half
shellis the essential complement for lomi lomi salmon.
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FOODSERVICE: PUBLICITY

* 65 placements; 4,849,805 impressions

* Ad value equivalent to $161,019

=

Recipe report: Speed-scratch
cooking

®O®@

Fried Avocado Wedges With Mango
Jalapeno Sauce

GORNIA AV
AN 2019-20 Year-End

SOMums5\0%

FOODSERVICE

MENV

Recipe report: Fresh takes for
spring

O

o) |

e, #
CANDID INSIGHTS & SAVVY SOLUTIONS 4 s cesemn
=

Ml EVVIRERTITNE"

fVE CONCEPTS §§

e
v

@ |
NO BONES
BEACH CLUB

Avoeados for our #1 selling
item, our Beer Battered
Avocado Tacos. T
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FOODSERVICE

FOODSERVICE: SPECIAL PROJECT - KITCHEN COLLABORATIVE

* Provide chains’ culinary directors who were furloughed during the pandemic with an opportunity to
work on a project
= All participating chefs declined payment and offered to the non-profit organization: Children
of Restaurant Employees (CORE)
* Each sponsor received five unique recipes developed by a chain culinary director
= Presence in Flavor & The Menu May/June issue and in newsletters distributed between May -

July
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FOODSERVICE

Jeffrey Meyer Paul Muller Jeffrey Hanak Keith Brunell Michael Israel

VP of Culinary VP Culinary VP Culinary Corporate Sr. Mgr. Culinary
Romano’s Macaroni  Operations Chili’s Chef Development
Grill & Lazy Dog Nordstrom The Cheesecake
Sullivan’s Steakhouse Restaurants & Bar Restaurants Factory

A8

3-Way California Flash-Fried California Grilled California Avocado California Avocado & Grilled California
AvoTlacos Avocado Salad with Minted Mojo Miso Ginger Soba Avocado Ssam
with Denver Poppers Vinaigrette Noodles
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FOODSERVICE

FOODSERVICE: SPECIAL PROJECT - HELPING RESTAURANTS FEED FRONTLINE WORKERS

* Sqirl - prepared 300 meals a day for furloughed restaurant employees and families
- California Avocados placed in meal bags
- 4-week support

- 15 cases

* Mixt - prepared meals delivered to local hospitals around SF/Bay Area and LA
- California Avocados ingredients in salads, etc.

- 2-week support

- 6 cases
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RESEARCH: ADVERTISING RESEARCH
* Nielsen Brand Effect Impact of Campaign Media on Brand Perceptions Highlights — Top 3 Key

Takeaways
o Overall, exposure to the campaign generated significant lifts in awareness (unaided and aided)
o Overall creative executions performed well following forced exposure; Anthem video (Now in
Season) performed best
o Hulu was the best performing media site on awareness, favorability and purchase consideration

L]
*/ CREATIVE | BRANDING @ SUPER USERS | CALIFORNIA AVOCADO

After campaign exposure, Super Users were more likely than the control to describe their averall opinion about

The “Anthem Video (Now in Season) Califernia as an avocado growing region as very or somewhat favorable.,

had the best branding as nearly all
adults who viewed it said they would
definitely remember the ad was for
California Avocado, outperforming all M
other creatives. Favorability | Recommendation

% Top Two Box % Top Two Box

The "Coast Video™ was not as memorable
as the other creatives.

0% 9%

Coast Video (E
Typ le Fals 17 Typiicaaly Fals © 7
0 1ar Wesk AvDrados Per Week
| ynuld et be sure w = Contral mExpossd = Centrol = Exposed
== |would nel o be s weas an sl for avecados
Faf. o Wil oL desonbe vour &l opnich about avecadss from 2ach o the folowng grovang regior r.
Heve i Y0 10 racommend 3 mua:l f'nne o of tra falkovd qq n,'*agﬂrrwmh T pEOpa, flh you
G215, Thinng about t1e a2 wau've Just seen, which one of the phrases below appies o ths as? i
o) Hast A ihem Wig2o (Mow In S=2ason) (194), Dreams Vizeo (198), Love Video (187), Summer ¥idzo sital Ieila shows a sian (LS [ s iy Regionn) Guse. Sonbol ! Crpaseds (4120 424), Typeally Tuls 12 Avocados Per Week Shaw, sigrificant differ at Snows o dreclional dfferenze al
IQb) L. st den 1195 ;mm m nfdv Cotral xpwdl '17 'mq, 9|:-1. o J erce BI% conlidence
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2019-20 Year-End

FOODSERVICE: RESEARCH UPDATE
e Patrons A&U

- Updated 2018 research on value of “California” and “California Avocados” on the menu

following COVID-19

= Consumers continue to place an emphasis on source of origin on fruits & vegetables:
locally sourced was important to 46.2%; grown in state 43.6%; grown in US 64.7%

= Avocados is the strongest associated crop with “California”

= Consumers positive opinion of California Avocados continues

= The value for “California” and “California Avocados”, especially among residents of the
Pacific region, is still in favor
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RESEARCH: FOODSERVICE RESEARCH HIGHLIGHTS

Item Expectations of “California” Descriptor

45%
‘ 42%,
] P

20%
347
3%
2% ee
27%
1%
T o14% .
I I 2% 12w 2% g
P P & ‘
) I
& F

Includes avocado
Premium quality
Fremium price
Trushworthy
Plant-bosed/ forward
Vegetarian
Ve+gcn
Includes almonds
Includes chease
Hand crafted

Includes walnuts

Includes garlic

Avocado are strongly tied to “Cailifornia”. Avccado is the strongest associated crop with the “California” description, cutranking
any other crop. In fact, almonds dropped inranking over the past two years.,

Frash Includes fresh produce
(% indicafing
: & Healthy Fresh
Includes fresh produce Healthy

Fremium quality
Includes avecado
Premium price
Includes almonds
Wegetarian
Includes walnuts
Includes fish{ seafocd
Includes garlic
Hand crafted
Includes cheess

& &£ & F P
W S & ' S L Includes fish/ seafood Vegan
RIS R

Includes potatoss

Includes French fries

2019-20 Year-End

&
Includes potatoes
Includes French fries
The benefit of California Avocados being domestic remains compelling for consumers with nearly half willing to pay ltem association with “California” d. iptor remains relatively unchanged. Thase items with statistically signficant ceclines -
more. Cor‘sumfrs are equally lkely to pay more for Caltornio Avocados now as in 2018 s o comestic ootion vs international sources. salads, dip appelizers and lishf seafoed enlidas - ara lkely impaclad by The shul down ol eslauanls whera consumers are mos| lkely
o engags with hose iherns
. ., Items Associated with “California™ Descripter
Willingness to Fay More vs Internalional Sources % Indlecting
ST — A0 2013
m Definitely “robably Maybs, maybe not Probathy not m Defnitsty not

G

2018
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