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KEY PERFORMANCE INDICATORS: NOVEMBER 2019 - OCTOBER 2020

$0.99 288.4.i.. | 970.5 v

Average Selling Price Consumer Media Consumer
Impressions PR Impressions
Category Average Selling Price per Unit for the Includes offline, online and social media Media coverage secured with print, broadcast
4-weeks ending October 4, 2020 impressions through October 2020 and online media outlets, as well as retailer

communications through October 2020

1 703 Million 203 Million 1 2

Trade Public Relations Consumer Website Visits Foodservice Chain Promotions
Impressions
Retail and foodservice public relations circulation Recipe page visits grew 36% versus the same Number of Foodservice chain promotions
through October 2020 period in the year prior completed (70 chains contacted)
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REVENUE

REVENUE: REVENUE - CROP MOVEMENT AND MEASURES

201920 201818 2017118
Est. % % %

Origin Volume (MM Ibs) | Complete* | Volume (MM Ibs)| Complete | Volume (MM lbs)| Complete
California 362 98% 217 100% 338 100%
Chile 9 28% 93 100% a0 100%
Mexico 2104 98% 1,552 1% 1,534 80%
Peru 161 B86% 178 100% 174 100%
Other 9 116% 1 100% 3 100%
Total 2,645 96% 2,011 B1% 2,099 B4%
*based on current projecions Source: HAB/CAC
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REVENUE: CROP MOVEMENT AND MEASURES

California Avocado Grade and Size Distribution - This Year vs. Last Year

2019-20 Year-End

November 1 -Ociober 31, 2020

Movember 1 - Ociober 31, 2019

(millicns) % (millicns) %
Grade Size Size % Pounds | Dollars | Avglug$ | Consigned| Size% | Pounds Dollars | Avg Lug § | Consigned
Hass #1 Conv 40 11% 138 7§ 4124 2% 11% 17.0 383§ 5703 1%
48 7% 1153 1874| 8 4103 1% J9% 62.8 1458( § 58.49 1%
60 25% Taa 1134|§ 3628 1% 25% 385 855/ § 5480 1%
0 13% 383 437/ 8§ 28.01 1% 12% 192 380|§ 5048 2%
a4 6% 186 164(8 2220 1% 5% a8 127§ 3673 2%
Crher 4% 264 00% 13.8
Al 100% 3122 4549/ % 3679 1% 161.1 3491|§ 5489 1%
Haszs #2= Al 249 245/ 8 2613 6% 105 197(§ 4825 2%
Hass Organic #1  |All 323 677§ 5312 1% 181 491|§ 6851 1%
California Avocado Region Distribution - This Year vs. Last Year
MNovember 1 -Ociober 31, 2020 Movember 1 - Ociober 31, 2019
(millions) %, (millions) %,
Region Region % | Pounds | Dollars | Avglug $ | Consigned | Region % | Pounds Dollars | Avg Lug § | Consigned
EAST CENTREAL 3% 129 197( 8 38489 2% 5% 95 239|§ 6364 2%
MORTHEAST 3% 11.0 171§ 3839 1% 4% a6 214| 8§ 6226 1%
PACIFIC % 290 3 4207| % 36.89 2% T6% 152 4 3284| % 5H475 2%
SOUTHEAST 5% 201 321| % 4006 1% 3% 5.5 128| § 5892 1%
SOUTHWEST 4% 142 209 8 3ITXH 1% 4% 71 172( § 6064 0%
WEST CENTRAL 5% 174 262§ 3778 0% 5% 1001 233§ 5809 0%
EXPORT 3% 129 211§ 4093 0% 4% 76 152( § 5021 1%
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REVENUE

REVENUE: CROP MOVEMENT AND MEASURES

Size Distribution and Average Lug Price " 2018/19 ™)
Hass #1 Conventional (November-October)
i ™
2019/20

AN

. "y

Source: AMRIC
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REVENUE: RETAIL SALES AND VOLUME

RETAIL Sept19 Sept20 Variance

(4 wks) (9/9/19-10/6/19) (9/7/20-10/4/20) =
Volume (Unit) 165,501,564 200,063,998 +20.9%
Dollars $198,226,329 $197,770,724 -0.2%
Avg. Selling Price/Unit $1.20 $0.99 -17.5%

RETAIL Apr19-Sept19 Mar20-Aug20 Variance
California Season (4/1/19-9/29/19) (3/2/20-8/30/20) -
Volume (Unit) 1,098,670,159 1,440,307,557 +31.1%
Dollars $1,431,253,503 $1,599,897,955 +11.8%
Avg. Selling Price/Unit $1.30 $1.11 -14.7%

RETAIL

Non-California Season

Sept18-Feb19
(8/27/18-2/24/19)

Sept19-Feb20

9/2/19-3/1/20

Variance

Volume (Unit) 1077,928,095 1142,514,256 +6.0%
Dollars $1169,288,888 $1,214,311,703 +3.9%
Avg. Selling Price/Unit $1.08 $1.06 -2.0%
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REVENUE

REVENUE: RETAIL SALES AND VOLUME

Avg. Retail Price Avg. Retail Price Avg. Retail Price
$1.30 $1.06 $1.11

Off Season

California Season California Season

Apr 2019 - Sept 2019 Sept 2019 - Feb 2020 Mar 2020 - Aug 2020

(41119 - 9/29/19) (912119 - 3/1/20) (3/2/20 - 8/30/20)
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CONSUMER

ADVERTISING

CONSUMER ADVERTISING: OUTDOOR Som Diogo Bilbond
A 9,090,328 Impressions

A Three locations in Los Angeles, San Diego

and San Francisco

AYOGADOS

The best avocados have California in them.

Los Angeles Day/Night Billboard

San Francisco BART Train Wrap
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ADVERTISING

CONSUMER ADVERTISING: AUDIO
A 32,337,204 Impressions
A 116,517 Clicks with a 0.55% Click Through Rate
A 2,808,680 Video Views

A Sponsored listening sessions, audio, desktop overlays
and a custom playlist (via Spotify)

PLAYLIST

@® California Vibes
AYOL"DOS

The best avecados have
Califernia vibes in them.

2019-20 Year-End

e Spotify P

pandora
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CONSUMER

ADVERTISING

CONSUMER ADVERTISING: AUDIO CUSTOM CONTENT P

Custom rich media unit that allows Pandora listeners to select “the best thing in “
California” and interact with motion enabled California Avocado visuals PANdOra

e Get uninterrupted listening in

@ \Uninterrupted Listening

‘ t te ste
by California Avocados Get uninterrupted listening in

13

G RETRY

TAP THE BEST THING
IN CALIFORNIA

€A

SUNSHINE DREAMS COASTS

The best avocados have

California sunshine in them Thebeiiayacadas F=os
——— gt e, S

The | N os have ™ California drcamii_nrthcm

California coasts in them

Uptown Funk (Feat. Bruno Mars) ra Level of Concern
i

Twenty One Pilots

Mark Ronson
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CONSUMER

ADVERTISING

CONSUMER ADVERTISING: DIGITAL - BRAND POPSUGAR. YIANT.
A 153,460,852 Impressions mm CONDE NAST h U I U
A 168,865 Clicks with a 0.11% Click Through Rate & YouTube .

A 89,346,055 Video Views TASTEMADE

gum
EATER

A Digital video, mobile and display banners

= POPSUGAR.rooo f@ aw L’:‘-’::;’.‘.'-:L,,"

How To Master 5 Basic Cooking Skills -
Gordon Ramsay

This No-Bake S'mores Pie Will Fill You With So

26M views 4 yeers sgo
Much Nostalgia For Your Childhood Summers i L U d [+]
. [T i u g A6RL 23K Sham Comniaad Sava
@) Cordon Ramsay SUBSCRIBE
:

Autoplay B

Gordon Ramsay
Demonstrates Basic

| THE BEST N oking Skils | Ut..
JATIONAL AVOCADO DAY \ S
— CELEBRATIONS e 19 J i 2nknaTioe - -

Hands-on Time Total Time Yield

25 Mins
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CONSUMER

ADVERTISING

CONSUMER ADVERTISING: DIGITAL CUSTOM CONTENT TASTEMADE

Custom content including three recipe videos, prominently featuring California Avocados, distributed
across Tastemade’s Instagram, Facebook and Pinterest along with Tastemade TV
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CONSUMER

ADVERTISING

CONSUMER ADVERTISING: DIGITAL CUSTOM CONTENT

A custom recipe hub destination on Eater’s site, featuring six original recipes
and illustrations. This was amplified across Eater’s Instagram and Facebook

EHTER ADVERTISER CONTENT FROM C}i’;;-

6 Avocado Recipes That Taste Like
California

If anything was meant to zhuzh up your summer meals, it's an avocado
born and raised along the coast. Here's how to take your food to an “extra”
level with California Avocados.

Updated Jun 15, 2020, 7:04am DT | By Vox Creative

E eater
Sponsored

Avocado mint and gingersnap ice cream
sandwiches are the dessert vou never knew you

Learn More

Qv

Paid partnership with ca_avocados
eater Avocado, mint, and gingersnap ice creai
1 sandwiches are the dessert you never knew

R




2019-20 Year-End

California Avocado Commission Dashboard Update

CONSUMER

ADVERTISING

CONSUMER ADVERTISING: DIGITAL CUSTOM CONTENT

Instagram influencer content, including posts and stories, featuring California inspired dishes

realandvibrant + Follow

®

-‘@ kalememaybe @ + Follow

icumber, and

Qv

11194 likes

LET'S COOK

Avocado + Citrus Salad

@

teresa oo can'l

avocado & California Avocados

Grapefruit
Blood Orange
Orange
Lemon

ored Fennel

Qv A

1,278 likes
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CONSUMER

ADVERTISING

CONSUMER ADVERTISING: DIGITAL - RETAIL VIANIT.
A 9,312,194 Impressions
A 28 696 Clicks with a 0.31% Click Through Rate
A 9,294,211 Video Views

A Store location data to drive users to grocery stores that carry California Avocados

=+ sheknows
VAN

EXCLUSIVE: Why Rachel
Bloom Might Not Tell Her
Newborn Daughter She's in
Trolis World Tour

RACHAEL Food & Fun  Video HealthyLiving  Home S DIV Besuty&Style Life  Showinfo  Giveaways Q fFY P @

5 Mistakes People Make
When Wearing Face Masks

AVOGADOS #iiii”  asiman s! P

Watch How to Make Your Own Play Dough at Home With Kids

TIFORNY
Save Mart > o
Avoc h DOS 9 28 miles awoy CET DIRECTIONS &
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CONSUMER

ADVERTISING

CONSUMER ADVERTISING: SOCIAL - BRAND r@ y
A 24,425,723 Impressions @i |

A 5,545,824 Engagements n

_ " <l The best avocados have
A Season |ong social advertlsmg across top platforms Db mosadinhiave

California Avocados @ e Q 2 1 126 Q « ] I
Sponsored - @
You know California has some of the best weather, culture and scenery.
But did you know that the best of California is inside every California qmmm
Avocado?
P ETT Californis Avocades 1. W B
@ ca_avocados
shop.californiaavocado.com Sponsored

The California Avocado
Merch Shop

Y \ Show off your love of California Avocados with the latest avocado
Sy merrh.
i ‘J:i California Avocados
-~

=127k followers

Photos Comments

Tried this Pin?
Add a phota to shaw how it went Add photo
& 146 24 Comments 19 Shares
OO+ Learn More >
o Like () Comment 7> Share

Qv A

ca_avocados Calling all grillmasters! Have you ever
grilled a California Avocado? If not, today’s your day.
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CONSUMER

ADVERTISING

CONSUMER ADVERTISING: SOCIAL - RETAIL @
A 301,142 Impressions |
California Avocados
A 2,655 Engagements @ S @

Game Day just got even better: California

A Hyper-targeted social for Gelson’s and Mollie Stone’s ¥ocados are nowavalablealdlie
one's Markets!

Instagram Instagram

ca_avocados California Avocados
Sponsored =y Sponsored

{Hl ! el o
\ i California Avocados & ¢
LN Sy

i, 1 : “\ : oA @CA_Avocados

Great news: Fresh, in-season California Avocados are

! ? MOLLIESTONES.COM finow available at @Mollie_Stones!
Mollie Stone's Mark
Store Locator - CA

: o Like )

Learn More . Learn More >

e N\ _
ca_avocados Get ready for @ everything: California ' h s ? - §

- | It's avoCAdo time ® : In-season California Avocados
vocados are in season and available at ... more y : : ‘
are available at your local @gelsonsmarkets now! It's California Avocado Season at Mollie Stone's!

& www.molliestones.com
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ONLINE MARKETING: CALIFORNIA AVOCADO MERCHANDISE SHOP

A Website: Shop.CaliforniaAvocado.com
A Launched on 9/8

A Email blast sent to consumers on 10/8

A Social Rollout began on 11/10

SHOP HOME ALL PRODUCTS

APPAREL LIFESTYLE RECIPES AND MORE

GORN A AV
(g @"“ 2019-20 Year-End
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California Avocados Released A Bunch Of Merch
That Gives A Shout Out To Your Favorite Superfood

2o s, Wb v fox Yo
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ONLINE
MARKETING

ONLINE MARKETING: CALIFORNIA AVOCADO MERCHANDISE SHOP

ZW0
>0
—H0
mr-

Instagram Influencer content, launched in early October, spotlighting California Avocados
merch and driving consumers to the Merch Shop site

W mayandtravel » Follow ‘ shenskablog « Follow
#aid partnershio with ca_svocados

Napa Californis

w mayandtravel What's better than
starting a new day with avocado B
i \B st
vocada s a p
daily ctet and F@ca avocados is my
hey arc super fre:

0 shenskablog Appreciating every little
wialk in our ncighborhood cxtra hard
. raudly wearing
R #nd representing
hat's our home If you

i nom in tull swing with their cute

mer te bag and avocado
statems Il Cheek out the
Calilunmia Ay

emed soparel tha

a wacnikedyta @
wocads \B

~ Vlike Ruply

—  View replies 1)

natalie_shitlaw | love aada | o) of gy tusksandtails needmea g
eat them all the time! @ ¥ it oo
oQv A oQv N

1,669 likes 503 likes

‘ teanelll + Follow o kakashadne. ¢ :‘“”‘f" @ ianguitherme « Follow
‘ teaneill When | was small, avocados o kokoshanne |1 sk e vl | love ianguilherme us What s better than 3
were dessart! h awozado | mest b i w

chill morning walk at the brach? net

snsolbies an i it e i)
1he ice tray... lew things take me biack
st Coast livin’ than my favonte
littha kutter fruit. | hank you, Californa
f y favorite now t shirt,

weather and del
veggies. $s0ansored Lvery moming,
the day starts with the fresh avocado
f this
slenilay, |

ach el firsicde
bag!. Check out the Califormia

vocado Merch Shop at the ink In my
2 for avocados,

Jjasperpugao Lutic

¢ Vlike Reply

Qv W
22,751 likes

!

!
|
:
l

e
he link in my ko
nave so many great

realifornisovolAdos

Bana Kaliforniya'nin en 4ok ney
$evdidimi Sorarsanz. mewve.

oQv N

1,344 likes

merch shop at the link in my bio to
get one these eaponsorcd
tealiforniaaveCados

wa Pra (im, pouras Coisas Si0
hores que a vibe de uma
aminhada matnal na prala

Por agui o Outone j chegou e td
preparas imo com esse meietom
2ika ¢ confortaved que a

ados me emvion 0

£ Calilinniz

®*QvY W
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ONLINE
MARKETING

ONLINE MARKETING: NOVEMBER 2019 - OCTOBER 2020

SEARCH RESULTS
A Organic Search Impressions: 57,950,000
A Paid Search Impressions: 1.541,639

CONSUMER WEBSITE
A # of Visits: 2.28 MM (3% decrease YoY)
A Page Views / Visit: 1.27 (5% decrease YoY)
A Time on site: 38 seconds (7% decrease YoY)
A Total Page Views: 2.89MM (7% decrease YoY)

CONSUMER BLOG

A # of Visits: 707k (16% decrease YoY)

A Time on site: 3:15 (5% increase YoY)

A NOTE: The blog was discontinued as a
standalone section of the consumer website
on September 15. Comparing only the 10.5
months against FY2019, the decrease in
traffic YoY is 8%

SOCIAL MEDIA

A Facebook

T Total Fans: 324.8K (-1% decrease YoY)

T Impressions: 2.3MM (-61% decrease YoY)
A Twitter

T Total Followers: 21.4K (-1% decrease YoY)

T Total Retweets: 360 (-88% decrease YoY)
A YouTube

T Views: 11.IMM (270% increase YoY)

T Subscribers: 2K (60% increase YoY)
A Instagram

T Followers: 42.3K (-3% decrease YoY)

T Impressions: 570K (-80% decrease YoY)

EMAIL
A Average Open Rate: 15%
A Click through rate: 1.4%

A Emails Sent: 6 emails to an average of 28k successful deliveries
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CONSUMER
PR

CONSUMER PR: CALIFORNIA AVOCADO MONTH & CALIFORNIA AVOCADO SUMMER AT HOME

Due to COVID-19 and the required stay-at-home orders, the PR team strategically pivoted from
traditional in-person activations to safe, contactless events which continued momentum for California
Avocados during the peak of the season

A For California Avocado Month, CAC partnered and coordinated with Chef Jordan Kahn of Michelin-
ranked restaurant Vespertine to develop an eight-course meal featuring never-before-seen
California Avocado dishes. The meal secured interest from top-tier outlets, such as Eater, Sunset

Magazine, Parade, Martha Stewart Living, and POPSUGAR, garnering 93,429,482 impressions
A Additionally, for CAC’s Summer at Home program, CAC partnered with three award-winning chefs

in three distinct markets (Seattle, Portland and Sacramento) to create unique meals, which were
couriered to top-tier media from select restaurant partners. This program garnered a total of

62,961,104 impressions

e ™
MANY THANKS TO
@HANOAKPDX &
@CA_AVOCADOS FOR
THIS DIVINE MEAL! §

Green almonds, frozen
California avocado capsule,
hyacinth, pineapple weed

CALIFORNIA AVOCADO MONTH
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CONSUMER

PR

CONSUMER PR: NEWS BUREAU & SEASON OPENER AT THE JAMES BEARD FOUNDATION

A To officially announce the start of the season, CAC sponsored a San Francisco-based event with The
James Beard Foundation and conducted targeted local market outreach

A To remain top-of-mind throughout the season, CAC identified relevant story angles and leveraged its
unique perspective and assets to promote with the media

A This year, CAC received media interest for its many recipes, how to freeze/preserve avocados
information and more

A Reactive and proactive news bureau media efforts resulted in 716,335,633 impressions

The Beet @ The Daily Meal Patch

Now's The Time To Rev Up Your Recipe Repertoire:
Wild Berry Frozen Yogurt & ao@e + Avocado Tart

California Avocado Lime Fudge ok ocanti chen
Parfait

elvety and incredible! You won't ip up this sward-winning chel's savory dish made with pult

ecipes are brought to you by

\“Wuvl‘u\\u'(i‘,f — .
R TS
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CONSUMER
PR

CONSUMER PR: CALIFORNIA AVOCADO MERCHANDISE SHOP

A To drive awareness, buzz and traffic to CAC’s new merchandise shop, the PR team developed a press
release and conducted media outreach to both local and national consumer publications, highlighting
California as the inspiration behind the new collection

A Throughout the program, the team secured coverage in various national lifestyle and local media
outlets, including Delish, Real Simple, Distractify, Scary Mommy and the Orange County Business
Journal (online and print)

A This program garnered 45,387,309 impressions

delish REALSIMPLE DISTRACTIFY

California Avocados Released A Bunch Of The 50+ Best Gifts for Foodies  Celebrate National Taco Day 2020 With These Truly
Merch That Gives A Shout Out To Your . e Taclic Deale
Favorite Superfood in 2020 Guac-Taslic Deals
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CONSUMER
PR

CONSUMER PR: BLOGGER ADVOCATES AND SCOOP BLOG

A CAC partnered with various influencers to develop unique content promoting California Avocados on
social media and CAC’s Scoop Blog:
— Six blogger advocates across different themes (health, wellness and lifestyle) and seven
additional inspirational bloggers to amplify content during peak season (June - July)
— Three vloggers (video bloggers) and one recipe developer to create CAC-owned content for the
website and social channels
A The blogger advocate program secured more than 3,006,320 blog post impressions, and more than
35,241,846 social media impressions, resulting in a total of 38,248,166 impressions during the span
of the program (March — September)
A The Scoop Blogger program resulted in 10 new videos and 12 new recipes/blog posts for CAC to share

on its website and social channels
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CONSUMER/
TRADE

LIVING WELL

CONSUMER/TRADE - LIVING WELL BRAND ADVOCATES

A CAC engaged with this highly respected group of dietitians and wellness advocates to serve as trusted
sources and provide interesting usage ideas and cooking techniques using California Avocados that align with
today’s food and lifestyle trends

A Activations on their social media platforms and regional television segments ran throughout the California
Avocado season, peaking during the summer months, leveraging California Avocado Month to raise
awareness and promote sales during the July 4th timeframe | oo

B «ms @

The Healthlest Summer Picnic & Potluck Dish | Join me while | cook Gluten
Free Avocado Bread! Recipe here: hitps /it ly/2YKIOowW @ | #partnership
with Calfornia Avocados #sponsored

ﬁ Manuel Villacorta was live. % Edible Nutrition Wose
EPSU S 4hs-Q

#DYK Di¢ you snow Califoria Avocacos are ocally and resporsibly grown
by Callornla tarmers whe nurture the avecades 2nd the land very step of
e weay? Froen Monluiey to San Divge! Amd they s availabie scasonally
{Soring-Summer). #eponzonsd

| APIAFIHAPM E 1)

<

*PATTY MASTRACCO
KMPH.COM
Chef Patty Mastracco, 5/28/20 - Cooki

@Just Weadyla

Before you #menupian for the
#dthofJuly check here for my
latest tweets sharing recipes
made with @CA_Avocados
Celebrate with this delicicus and
nutritious California native!

California Avocado growers put . ]
JOIN ME [ [beisiioniuituiisinid Total impressions: 2.2+ M
lN THE nurtured, planted and harvested. o o o_o .
. 9 Digital and traditional media

48 views

manuel.villacorta Almost every delicious
sandwich has a secret sauce.

Check out my latest recipe California
Avocado @/ Steak Sandwich = using a
delicious sauce that brings an explosion #{
of umami flavors. So good &
@ca_avocados

activations

«Go to my bio @manuel villacorta to find

1" (
the link for this nutritious and yummy recipe! '\ % “ e ‘{%

#sponsored #sandwich #easyrecipe E {! 2
#avocado o

o Use ]
d p &
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CONSUMER/
TRADE

LIVING WELL

CONSUMER/TRADE - LIVING WELL BRAND ADVOCATES (CONT.)
4 new posts for CAC’s The Scoop with dietitian-developed recipes

THE SCOOP BLOG THE SCOOP BLOG

((6) wome O mecwes % LirEeTiE %) home il secees [ wresae
THE MEDITERRANEAN LIFESTYLE WITH CALIFORNIA

SAY 'SPA-VACADO'WITH CREAMY CALIFORNIA AVOCADOS

AVOCADO SPA SMOOTHIE

Weney Jo Puterson
Bannie Taub-Dix
05 /27 / 2020

THE SCOOP BLOG e 4 The Secon g/ et

Y

A 0
( (o HOME ﬁu RECIPES % LIFESTYLE

h GET COOKING WITH HEART-HEALTHY CALIFORNIA THE 2CO0R PLOKG

AVOCADOS

N 2] HOME O hecees (\ uresmvis
Manuel Villscorts, MS, RON 26 /10 / 2000 » © JH ? —\\‘

cersmencns o ve g COOKING FOR ONE IS FUN WITH CALIFORNIA
avocado whichcontrbutes naay. | AVOCADQS
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CONSUMER/
TRADE

LIVING WELL

CONSUMER/TRADE - LIVING WELL BRAND ADVOCATES (CONT.)

9 new consumer and retail friendly recipes for CAC website — 7 developed by dietitians

A
P ol

b PG o8
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RETAIL

RETAIL: CALIFORNIA AVOCADO RETAIL COMMUNICATIONS RESOURCE KIT

A 4-page electronic resource distributed to retail influencers at key accounts
A Delivered on “why California Avocados” and reinforced CAC as the “go to” resource

A Provided ready-to-use materials to support retail programs and initiatives

AVOGADOS

Seasonal Stories —Angles and Ideas Sesronal Stecien ~ Angles and Lean

Lunting bt by pos b i

Recipes and Product Images for Your Usa

The best avocados have Californias in them. oy ot e

© P Foaty o, o it ponbt & 5 ok
S ot mnnan

& Mhcbnd Vi Frod 8ot ond mgeinion ore A of
e b s

D L L L S TP —.
RRPAVIA- YUl sy M

Fon o mgratenm Bty of e Susenn Ling

California Avocado Manth

£ dsan)

. Cot somrgre = o ke b woh o vt
- TV g - et Bt @ saman "y
At et - N b4 S, o, e, bb oo

-, o o 4 o A g

Fo o g stonn.. s 13 Ko 1 At P and

Pun tn Cot mn Avnts Sy
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RETAIL

RETAIL: CUSTOMIZED RETAIL INFLUENCERS
Planned and implemented customized programs with Retail Dietitians and Influencers to align with

RMDs efforts at top-tier retailers
Total impressions: 14.2 M

Digital and traditional media activations lIE STONE
£ Albertsons SAFEWAY €9 MOL INE'S®

b ?Aolllé S'tones Markets
28 June at 10:36 - O
_ & Red, White and enter to WIN 1 BIG BOX of Fresh California
Avocados for your 4th of July celebrations! Guacamole, salads,
smoothies, toasts & even grilled to perfection - we want this versatile
fruit to be the all-star of next weekend's backyard barbecue!

Prize includes:
1 BIG BOX of aFresh California Avocados... See more

facebook /s

Due to Covid-19, the planned in-store demos and tastings

shifted to Facebook Lives by Albertsons-Safeway dietitians ‘__—:_;:— EEE!

in Northern California. This Facebook Live attracted an :

audience hungry for fresh ideas. It attracted the largest Kroger Live Naturally/ OO =3 Shcomineiis o e

audience ever for this Nor Cal retailer Optimum Wellness magazines Total Program Impressions: 15,487
Reach: 707,446 Impressions: 1,113,000

Total Program Impressions: 902,854
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RETAIL

RETAIL: CUSTOMIZED RETAIL INFLUENCERS (CONT.) Raleys. BELAIR. NOB HILL.

NATIONAL AYOCADO DAY - JULY 31

E’)SOL\)@MM gre— Co-d.eveloped 4-wee|'<
LOCAL GROWER — © multi-partner promotion

for Raley’s with CA
drocano>

GFOWI I “Ca|i|or| |ia
’
CALIFORNIA

+5eatt Van Dex Kae's farily 1z het powig
Feacioe In Calfanila for more that 50
7030 The Van Dir Kar's are oes of more

Secured free placement

of grower profile in

weekly ad Happy Hour at Home”

Total Program

than 3,500 Califernia Avocadu grewers

Impressions: 7,192,715 = it California Avocados were
e

featured in social media

+Califorrin Avccados ar piokiac wt ther pess

¥/ e s = oaeese o Postson Raley’s
’ . oQv N Facebook and Instagram,
TASTES FROM CLOSE TO HOME Rl

e on their website recipe

Nugget Daily Dish s vt eius doiss jorost ‘ Eage and on ?l_\?OOd Day
g acramento segment

Impressions: 84,706

Rafeys Bel/Air NOB HILL SHOP  COMMUNITY  OURPURFOSE  PRARMACY  sTomes Q

Secured free o
placement of e

Foodie FAQ ™
highlighting the o

California Fresh Herb Guacamole with Feta

unique qualities of == Foodie FAQ Avcados

Produce ey .
. . Pocigpn & sl Phan=ig ROeE
C a | |‘FO rnia Spechlty Cheees Avwtaioe are oy 5 da especk:Zy when thiey o gomer: gkt bee = e Geldes
Stave Whetser stoffed o7 om toost, b smaootzses o salads, Jed's goae and el wrh
BpecRitp by o o e focte b Galforan g soccared
Avocados . S o
Thoe Fisdal Cutalue oo i lim Tt NG 8] YUBA CITY 79/56& SUNNY

Wine & Czesee Palrings

I m P ress i ons. ;-::a;.. W16 100wl far 60 el T o i

102,547 s
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RETAIL

RETAIL: CUSTOMIZED RETAIL INFLUENCERS (CONT.)

During the month of July, Hy-Vee’s Retail Dietitians shared how to swap heart-healthy
California Avocados in BBQ and picnic favorite recipes provided by CAC

Results:
More than 500 social media posts

Hass Avocados sales increased 17% for July 2020 compared to July 2019
Total Program Impressions: 311,300










































































































