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KEY PERFORMANCE INDICATORS: NOVEMBER 2018 THROUGH OCTOBER 2019

$1 .29 1 92.6 Million 799.3 Million

Average Selling Price Consumer Media Consumer
Impressions PR Impressions
Category Average Selling Price per Unit for Includes offline, online and social media Media coverage secured with print, broadcast
the 4-weeks ending October 6, 2019 impressions through October 2019 and online media outlets, as well as retailer

communications through October 2019

907 Million 2034 Million 8

Trade Public Relations Impressions Consumer Website Visits Foodservice Chain Promotions
Positive direct CAC trade public relations
circulation through October 2019 A 23% decrease in visits to Number of Foodservice chain promotions
CaliforniaAvocado.com versus the same completed (90 chains contacted)

period in 2018
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REVENUE - CROP MOVEMENT AND MEASURES
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201819 2017118 201617
Est. % % %

Origin Volume (MM Ibs) | Complete* | Volume (MM Ibs)| Complete | Volume (MM Ibs)| Complete
California 212 118% 338 100% 216 100%
Chile 53 76% 50 100% 90 100%
Mexico 2,023 103% 1,924 100% 1,660 100%
Peru 178 99% 174 100% 139 100%
Other 11 189% 3 100% 8 103%
Total 2477 103% 2489 100% 2113 100%
*haced on cument projecions Source: HABICAC
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REVENUE - CROP MOVEMENT AND MEASURES

California Avocado Grade and Size Distribution - This Year vs. Last Year
Movember 1 -Ociober 31, 2019 Movember 1 - Cciober 31, 2018
(millions) % (millions) %
Grads Size Size % Pounds | Dollars | Awglug$ |Consigned| Size% | Pounds Dolars | Avg Lug $ | Consigned
Hass#1 Conv |40 11% 170 83§ 5703| 1% 8% 208 324|§ 4065| 4%
48 39% 628 1458|% 5849 | 1% 35% 90.2 1453 § 4088 | 2%
60 25% 395 855§ 5480 | 1% 28% 712 1001 § 3556 | 1%
70 12% 19.2 380|§ 5048 | 2% 16% 409 489|S 3046| 2%
84 5% 8.8 127|8  3673| 2% 8% 20.1 1848 2303 1%
Al 1611  3491|% 5489 | 1% 258.9 3658 § 3594 | 2%
Hass#2 Conv  |Al 105 197|§ 4825 2% 257 268§ 2692| 3%
Hass #1 Organic  |Al 18.1 491|8 6851 1% 26.1 4758 4582 | 1%
California Avocado Region Distribution - This Year vs. Last Year
Movember 1 -Ociober 31, 2019 Movember 1 - Cciober 31, 2018
(millions) % (milions) %
Region Region % | Pounds | Dollars | Avglug$ | Consigned | Region % | Pounds Dollars | Avg Lug § | Consigned
EAST CENTRAL 5% 95 239|§ 6364 | 2% 2% 6.9 96§ 3609| 3%
NORTHEAST 4% 86 24|8 6226| 1% 3% 95 147§ 3971 2%
PACIFIC 76% 1524 3284|% 5475| 2% 80% 257.8 3601 § 3565 2%
SOUTHEAST 3% 55 128§ 5892 1% 2% 73 103§ 3583 1%
SOUTHWEST 4% 71 172/ 6084| 0% 2% 7.0 91§ 3295| 1%
WEST CENTRAL 5% 10.1 233|§ 5809 0% 3% 95 132|§ 3554 | 2%
EXPORT 4% 76 152/ 8 5021 1% 7% 235 66| S 3040 1%
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Size Distribution and Average Lug Price . ..o R
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ONLINE &

REVENUE - RETAIL SALES AND VOLUME

RETAIL Oct-2018 Oct-2019
(4 wks) (9/16/18 — 10/7/18) (9/15119 — 10/6/19) -

2018-19 Year-End Update: November Board Meeting (11/21/19)

RETAIL FOODSERVICE

Volume (Unit) 153,939,326 165,368,751 +7.4%

Dollars $181,663,076 $197,766,583 +8.9%

Avg. Selling Price/Unit $1.18 $1.20 +1.3%
California Season {ABNE S12N8) (417719 - 9nh9) Variance

Volume (Unit) 1,031,160,146 932,933,363 9.5%

Avg. Selling Price/Unit $1.09 $1.31 +20.3%

RETAIL Nov17-Apri8 Novi8-Apr19 | \/riance
Non-California Season (1/5/17-41118) (11/418-3/31/19) ~eees

Dollars $968,484 481 $996 676,368 +2.9%
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REVENUE - RETAIL SALES AND VOLUME

Avg. Retail Price Avg. Retail Price Avg. Retail Price
$1.09 $1.03 $1.31

Off Season

California Season California Season
Apr—Aug 2018 Nov 2018 - Apr 2018 Apr —Aug 2019
(4/8/18 - 9/2/18) (11/418 - 4/119) (41719 - 9/1/19)
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CONSUMER ADVERTISING - OUTDOOR
* 14,194,702 Impressions
* Los Angeles, San Francisco, San Diego and Orange County

Los Angeles

Hf’.

COMMS PO A GROYT A

s

Orange County

San Francisco
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CONSUMER

ADVERTISING

CONSUMER ADVERTISING - AUDIO: SPOTIFY
* 16,604,736 Impressions

46,920 Clicks with a 0.28% Click Through Rate

385,657 Video Views

Sponsored Listening sessions, audio and overlays : .

* Targeted to California artists, cooking and dinner party

0 46 4 1 14:43 v 46 4 21442

playlists and outdoor lifestyle playlists . R -
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ADVERTISING

CONSUMER ADVERTISING - DIGITAL - BRAND . -

* 58,118,018 Impressions o
* 108,477 Clicks with a 0.23% Click Through Rate

* 26,821,657 Video Views
* Digital video, mobile and display banners

= SAN FRANCISCO
’ CALIFORNIA +

Avocado Recipes Beyond Guacamole -
359K views

1 L L » (] 5

Being On Your Phone At The
Supermarket Makes You Spend More,

BuSTLE e Q
Study Shows

91K 388 Share Download Save
2o Tasty
VU, 13M subscribers . SUE .
Up next Autopla: ‘
P Bey ALLERGIES NEXT7DAYS )

Which Celebrity Has Bl iors
ree len
;2;2:3( Guacamole SETTINGS 3 °

We Tried To Make A ¢

350-Year-Old Ice TODAY

Cream Recipe

Tasty MODERATE
2M views

@ AccuWoather

MMMMMM

GOOD PEOPLE, ; %
| GREAT AVOCADOS \

: 7 \;\
Pace@®@ hulu gumi BUSTLER T" R

TASTEMADE YulTD vIANT. @ 'Ho%
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CONSUMER ADVERTISING - DIGITAL CUSTOM CONTENT BUSTLE
— a

Custom content Featuring original photography and custom illustrated imcographics

= LE .
BUST v c Q
@ bustle @ « Following

‘Sponsoved by CALIFORNIA AVOCADO COMMISSION

Your Guide To Adding California
Avocados To Literally Everything

oy suzanng wexenzie | ebeureags | §

karen.moscow YUM

12w 1like Reply

, giangianvin X—ERFR2EMEE
B

Ow Reply

‘ lexydoll @lealunal2 ©

9w Reply

@ e.mader This caption looks like ©
someone who's never been to
america wrote it

9w Reply

®Q N

175,605 views
MAY 10

Add a comment...

GOOD PEOPLE,
GREAT AVOCADOS

HOME IS
WHERE THE
GROVE IS
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ADVERTISING

CONSUMER ADVERTISING - DIGITAL CUSTOM CONTENT

Instagram Influencer content throughout the Summer focused on inspirational, California-centric food

alanakysar @ « Follow

alanakysar @ This magical bowd of
California Avocado, Shoyu Egg. Hapa

R snixykitchen [ ve got 8 batch of this
fresh avocado mint chocolate ice

Rice (half white and half brown rice)
Furikake. Green Onions, and ribbons

of Kale massaged with 2 Sesame.
Vinaigrette has been on repeat as of
late. ! love the combo of buttery

cado farmers, | par
guacamole contest. and
fike 10 avocados that day
#bestdayever. Anyway, to make this
bowl, | prep 3 batch of 7-minute
shoyu eggs for the week, and the rest

Qb W

@ Uiked by cookingwithcocktailrings and
1,080 others

cream in my freezer. The California
sun s out 0 'm churning homemade
cream on repeat. | usually make
gan ice cream, and this version
with local premium @ca_svocad
even more creamy than usual. Two
full avocados give the ice cream base
a mouthfeel almost like rich
buttermilk ice cream - youd never
believe it was vegan. Flavored with
fresh mint from the garden and swirls
of bittersweet chocolate that break
nto shards when scooped, this
cream is the most refreshing way
kick off the warm weather! For the
best flavor and texture, look for ripe

u N
@ Liked by cookingwithcocktalrings and
2.346 others

o

@ sugarandcharm Our love runs deep
for @ca_avocados! We made the

oauw

1,656 likes

most delicious avocado popsicles for
summer that would also be great for

the 4th of July coming up! They're

creamy and full of flavor and

nutrients! California Avocados are

Iocally and responsibly grown by

California farmers who nurture the

avocados and the land, e

the way. No wonder w' °
much! #ad #westcog

sharzadkiadeh @

right up my alley!t

snixykitchen + Follow

snixykitchen This avocado key lime
mousse with toasted macadamia nuts
is a refreshingly b essert that
ams California. It tastes exactly
Tike 8 whipped key lime pie, but it's
sweetened only with maple syrup, is
vegan, and is made with
e ados! When whipped with
coconut cream, local premium
avocadas give the mousse a light and
airy creamy texture. Key lime zest and
juice flavor the mousse with tartness
balanced by a hint of maple syrup,
and toasted macadamia nuts add a
textural crunch. When | started dating
Lucas (from Texas). he was shocked
by the way Californians put avocados
in everything. Now he's also a super
e e wbin

2_ave

Liked by cookingwithcocktailrings and
1171 others

alanakysar @ « Follow
Venice, Caffornia

@

alanakysar @ Lately, @mosesaipa
and | have been cooking all our
meals al fresco and cannot wait to
getto grilling this Memorial Day
weekend! Well be pairing all our
grilled mains with this Fresh Herby
California Avocado, Radish, and
Cucumber (Stone Fruit, if available)
Salad. | love the contrast of textures,
from the smoothness of fresh
@ca_avocados, to the crisp crunch of
the radishes and cucumber to the
succulent Stone Fruit. And then all
dressed up with 2 vinaigrette of lots
of fresh herbs and spices, this salad
really sings. #WestCoastBestAvos
#ad

2

Tw

oQd W

1137 likes.

®
®

o

@ Liked by cookingwithc
1,369 others

sugarandcharm « £}

sugarandcharm It
California avocadod
farmers who nurtut
and the land. From
breakfast to dinner
lttle sait, we can ail
are 50 versatile! We
simple, fresh salad
perfectly with ingre
cilantro, lemon ol
cream and 3 homet

o

cookingwithcockta

Bca_avocados! R
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CONSUMER ADVERTISING - DIGITAL CUSTOM CONTENT w
Two Tasty videos featuring custom California Avocado recipes and topics TASI& '
alldle f

il eSS

-~

Jus buzzfeedtasty

¥ Sponsored

buzzteedtasty Dip your way through Califoernia with
these creamy and crunchy avocado fries, ...
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CONSUMER ADVERTISING - DIGITAL CUSTOM CONTENT TASTEMADE

California Avocado custom video program with four snackable social videos

- P ;
i tastemade © « F = Rlg Tastemade * () Follow
. '2id partnership with ca_avocados Finally, the RIGHT Way to Pick, Ripen & Cut an Avocado
een smoothies o fresh salads 10 bright y 10 enjoy creamy Ca

tastemade

) The RIGHT Way to Pick, Ripen
f "ORNIA & Cut a California Avocado

. 3

A facebook.com

2 Comments v

e Tastemade saved to | Know The §2
Avocado’s Extra
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RETAIL

CONSUMER ADVERTISING - DIGITAL - RETAIL @
33,485,218 Impressions @ Waze Place

* 134,720 Clicks with a 0.40% Click Through Rate VIANT.
* 12,678,387 Video Views
* Digital video and mobile banners

Utilizing store location data to drive users to retail stores

3 °
Recipes Healthy Party Food Mother's Day Shop Chopped Worst Cooks in America Shows (=] Watch Full Seasons o

[ FullEpisodes What'sNew  LiveTV  Digital Series JUST PICKED

»

AND READY FoR pickup Gy ]

Avsilsble *
What's Cooking PAVILIONS

ok Nt 7 Made for Two with DRIVE THERE Favorite @
L 8.8 8 & - " ; 28538 3 . Topless Baker § 2Mmins sway :

Avocado Tacos

Pavilions
s Angeles, CA

2 Vs 7 N A 727N vmp‘:}i:
SO YOU CAN ; % k

GUAC THE GUAC MOREVIDEDS ©
fH?:T.:{': {:‘E LY v
PAVILIONS

Video Newsletter Good morning Go later

1 /_\ |

YOU'RE SO CLOSE TO FRESH 9 Roiphs 748 AT
CALIFORNIA AVOCADOS. SGF s MOVIE NIGHT

(& 3
4 Easy DIY Cleaners W 1T :
N find it at @ 'y
{ 5E4 o o ‘@

Skip the cleaning-supply aisle and save some cash by making your own.
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ADVERTISING

CONSUMER ADVERTISING - SOCIAL - BRAND

California Avocados &
@CA_Avocados

* 18,352,920 Impressions P/ ' ' DD DD D
* 2,649,265 Enga‘gements ‘w.ith a14.44% Engagement Rate § "y ! g g v g r g r g
Season-long social advertising across top platforms it's the weekend and you're about to guac out.

ca_avocados
Sponsored

Callfomla Avocados

Sponsored

The wait is over, avocado lovers: Fresh
California Avocados are now in season! Here's
where to find them:

hitps://www. californiaavecado.com/store-locator

CALIFORNIA AVOCADO
. PIE SMOOTHIE'BOW|

é
=-

"r*'Avoﬂbo%H
| LOVE YOU’

CALIFORNIA AVOCADO MONTH
O Q V E] LITTLE

ca_avocados Beep beep, W coming through! Fuel up for
your daily commute with this satisfying ... more

©OO% 14K 52 Comments 86 Shares

'_ﬂ‘, Like k—l Comment ;:,\ Share

Pinterest

facebook. =

Snapchat Instagram
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CONSUMER ADVERTISING - SOCIAL - RETAIL

7,536,417 Impressions faCEbOOka , @

* 512,429 Engagements with a 6.80% Engagement Rate twitter Instagram

. Hyper—targeted social for each retailer

_ . California Avocados & “
@ California Avocados cos ‘ Instagram l & @CA Avocados
|

CONSUMER

ADVERTISING

Sponsored - @ . . .
Great news, avo lovers: California Avocados are now in-

season and available at @StaterBrosMkts!

ca_avocados
Sponsored

The summer of smoothies is herel Pick up fresh
California Avocados and your favorite frozen
fruits at Fry's Food Stores to create your own
cool concoctionl!

It's California Avocado Season at Stater Bros!
& www.staterbros.com

4:39 PM - May 28, 2019 - Twitter Ads Composer
frysfood.com
It's California Avocado SHOP NOW Wiy M ; ] View Twieet actiiy
sl
season at Fry s O Q v m 100 Retweets 740 Likes
©0% 18 20 Comments 72 Shares ca_avocados IT'S GAME TIME. Stop by
@agelsonsmarkets for fresh California Avocados &
[ﬁ) Like O Comment Fb Share everything else you need to be the game day ... more
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ONLINE MARKETING: NOVEMBER 2018 - JULY 2019

RETAIL FOODSERVICE

SEARCH RESULTS
Organic Search Impressions: 42.1MM
Paid Search Impressions: 2.2MM

CONSUMER WEBSITE
# of Visits: 2.34MM (-9% decrease YoY)
Page Views/Visit: 1.33 (-4% decrease YoY)
Time on site: 0:41s (-2% decrease YoY)
Total Page Views: 3.11MM (-28% decrease YoY)

CONSUMER BLOG
# of Visits: 846K (12% increase YoY)
Time on site: 3:05 (128% increase YoY)

SOCIAL MEDIA

Facebook

— Total Fans: 329.4K (-1% decrease YoY)

— Impressions: 5.9MM (-34% decrease YoY)
Twitter

— Total Followers: 21.6K (7% increase YoY)

— Total Retweets: 3.1K (48% increase YoY)
YouTube

= Views: 3.0MM (129% increase YoY)

— Subscribers: 1,280 (37% increase YoY)
Instagram

— Followers: 43.5K (3% increase YoY)

— Impressions: 2.9MM (-87% decrease YoY)

NOTES
Facebook, Twitter and Instagram posts ran seasonal and
timely messaging, reaching a general audience that
resulted in a high number of engagements
Retail campaigns ran on Facebook, Twitter, and Instagram
and were hyper-targeted with messaging that was
customized for each retailer

EMAIL
Average Open Rate: 33%
Click through rate: 3.3%
Emails Sent: 14 emails to an average of 25K
successful deliveries
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CONSUMER PUBLIC RELATIONS - NEWS BUREAU

* Fulfilled both proactive and ongoing responsive requests from media covering California Avocados

* Total Impressions To Date: 572,676,936

EatingWell

escaping this formerly humble
fruit. So what catapulted it to
su ?

Ho%;(%gqa/a

K ver
T;éw Wor/A

=

Sy R

course’ s e
scedlingsin bisrual Los Angeles County ke upthe vast majoriy 98 percent)of
Bockyand,plnins o raftthe Puericonto avocados grown n Calfornia. whichin turn

e b el e ke b rov 0 pecoof S s e

11 Spring Fruits and Vegetables
to Buy Right Now

Say goodbye to winter, and hello to these fresh spring fruits and vegetables. It's time to finally reintroduce your plate
to warm-weather flavors.

Avocados

May I3 the harvesting time for California avocados

1. Onethird of an
chose 1o 20 vitaming and
Iy fruits that contain
ed fats. {Related

NUInton Faces That Solidify You

the Frut)

To chedk the ripeness of an avocado, sently squeers

the 3vo<ado without ap 100 Much pressure al

% can brutse the frut). Unripe

ut four
) by placing the avac

10 five days Lo ripen, but

330N 2

afew

fe or banana fo
€an be stored in the

90F 12 ALLPHOTOS 33
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CONSUMER PUBLIC RELATIONS - ARTISAN CHEF

* Partnered with various notable chefs around California to secure positive coverage surrounding the

California Avocado season

* Total Impressions To Date: 22,069,084

Root 246's new spring menus will see 14 items not previously featured on the restaurant’s
menus,

Root 246 Unveils New Spring Dinner
and Bar Menus

April 16,2019 | Industry News

Solvang, California, restaurant, Root 246 at Hotel Corque, located in the heart of
Santa Barbara wine country, has officially launched new spring dinner and bar
menus, the second set of the restaurant’s seasonal menus crafted by Chef Crystal
“Pink” DeLongpré. In conjunction with the spring menus launch, Root 246 has also
announced the appointment of new, in-house pastry chef, Bethany Burns, whose
inaugural dessert menu debuted on April 12. Additional news from Root 246 included
the announcement of Chef Pink's role as one of the California Avocado Commission’s
California Avocado Season Opening Partners.

 Trink pou) Can Doy GO & oy GOOF CUD & S0 WY B D INGAAIB Rings On The 0 Bt of e ABMc) Thonk agan Frt s
Ok Bartecrart ot Ba Wrstbele o0 & Solvang & Wenchng & monty Mgh Tes Expesence g May 1580m 1833 pm The
Crerl o Nitre e 10d 107Ted N Mo I At ME0U 0T Pt Ters of tatet 000 Sver) DL <OTORN v Pooe Sreceut e
W0 1anAeChel Wnch Ot L) Gearmesd wil 0 Wil peananal OCE Rgoedenty Al of e BnCnets Can Be youn % 550 3 penan
Rozervators 8% e Vat Irtardoat com or Wd B rewtawrant o1 1 acstock 1 eare o

+ Aot 248 1 SoMang Burched nw SNg Gnner B02 Der MenuT S0¢ I0PEIE § New OGN pattyy Coe' Rethary Bumat e
Suitert Fane SN B DICHN ThOCEE Deind BUler Cnch b (ee s o ik a6d Sk CSOCTUNe AND Swinat Sutter AND
CORY S000N1 Yo e Bt 000k 30 G Chad Crpstet P’ DaLongors i DRI rdu YWl B e ried MMage
Wh Cared 005 YR red TRt Souse-raade oty 9nd IKoemen Ch KON S8 Wl 63 DCH SSIELE N 4 ROSEL Sroth wih Weecons
heteds Ut bear, Vieyer Hemin. a0 Beih harte The Cattermus Avocedt Commutin L0 avounied INE O Fre wis one of
T COMIOEON | CaRmE AvECas Se000n Coewng ParTent 10 crem Pk 30 B MOUBKD & e vJIENIN 1M I
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CONSUMER PUBLIC RELATIONS - BLOGGER ADVOCATES

* Enlisted six Food Blogger Advocates and two Wellness Blogger Advocates to create unique, original recipes
featuring California Avocados. Each recipe accompanied a descriptive blog post and high-quality photography

* Each Blogger Advocate published their content to their blogs and social media platforms

* Blogger Advocates include Rustic Joyful Food, Yummy Healthy Easy, Kirbie’s Cravings, The Roasted Root,
Cooking with Cocktail Rings, Whitney Bond, Alyssa Gagarin and Eating by Elaine

* Total Impressions To Date: 10,757,387

TN . RN @ i
e "~ o melissmahoney @bee_butters

bee_butters Yesss the swoet
‘potato toast

4ot bristolfarms These are stunning

. jessicafratzke these ok fab &

SPICY SHRIMP-SALAD STUFFED BAKED AVOCADOS
Avo matcha all day,

@ e These ok so i oy - SUSTROCIRAY.
refreshing 18 oy overy dayl & This post is sponsored by the California Avocado Commission.

:
r View replies This recipe is inspired by over the top sushi rolls turned into a low-carb and fun appetizer/ snack perfect for spring and summer
‘ mccool.kim @widm ‘entertaining. Chopped and sautéed shrimp are combined with spicy mayonnaise, green onions and crispy, toasted panko breadcrumbs
. v @ . and piled into avocado boats and baked. While many recipes serve avocado at room temperature — in this recipe they are warmed in the
‘oven, making them even creamier, complimenting the shrimp salad filling (although they can also be eaten cold).
oan R V) Py California Avocados are in season so take advantage of the fresh fruit (yes, avocado is a fruit) while you can! The 2019 season runs from
§ Liked by widlywholesome and Qg A

late March through July so while shopping, look for avocados with the littie California Avocado sticker. Avocados with some imperfections
are still delicious, and since this recipe uses the avocados as a serving vehicle you can utilize some of them that are slightly flawed. I try
not to waste anything so this is a good way to utilize some faintly over-ripe avocados without tossing them.

8310thers
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CONSUMER PUBLIC RELATIONS - SCOOP BLOG CONTENT DEVELOPMENT

 Partnered with three top-tier influencers to create beautiful, multi-faceted content for CAC’s Blog, The Scoop
* Every month (March through July), Dara Michalski of Cookin Canuck developed two recipes with corresponding
blog posts and high-resolution photography

* Dzung Duong served as CAC’s Mythbuster, tackling common misconceptions and offering educational resources
for consumers

* Erin Alderson produced four short-form videos, offering step-by-step instructions for one-of-a-kind recipes

GRILLED SHRIMP SKEWERS WITH CALIFORNIA IS THERE A DIFFERENCE BETWEEN SMALL AND LARGE
AVOCADO-CILANTRO SAUCE AVOCADQOS?

Dara Michalski ©7 /03 / Dzung Duong 02/ 14/ 201g
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RETAIL

CONSUMER PUBLIC RELATIONS - SEASON OPENER

* Hosted media and influencer event in partnership with Chef Mike Fagnoni at his Sacramento
restaurant, Hawks Public House to promote the kick-off the California Avocado season

* Total Impressions To Date: 72,714,058
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CONSUMER PR RETAIL

CONSUMER PUBLIC RELATIONS - CALIFORNIA AVOCADO MONTH
 Partnered with Chef Sam “The Cooking Guy” Zien and all other restaurants in San Diego’s Little ltaly
Food Hall to offer and promote specialty dishes starring California Avocados, available to consumers for

the entire month of June

* Total Impressions To Date: 70,572,052
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CONSUMER PUBLIC RELATIONS - SUMMER ENTERTAINING

* Leveraged Michelin-recognized partner, Chef Brad Cecchi to create two unique California Avocado
dishes and serve as a campaign spokesperson, sharing tips and recipes during the peak season

* Total Impressions To Date: 49,147,063

: RAMEN I (
TRACY 94/58 & VACAVILLE 96/58
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Total consumer impressions secured to date: 797,936,580

CONSUMER PUBLIC RELATIONS

California avocado and roasted beet salad with (=] e Lice o] Restavants & Bars
navel oranges and olive tapenade AVOCadO _ Lover ert.
Silky smocth avocados are mixed with earthy roasted bests and 2 briny A I .

olive tapenade to make 2 deliciously satisfying salad!

e e oo B — California Chef Shares - TaSty
Recipes

The beloved avocado shines in these dishes curated for California
Avocado Month in June.

~ 4OMING OF
FOX 5 MORNING NEWS AT 9

AVOCADQ SEASON

It's officiall The California Avocado Commission has announced that the 2019 avocado season has begun and enlisted the help of chef Mike Fagnoni to celebrate the fruit at his
restaurant Hawks Provisions and Public House

“As a California chef, | try to craft my restaurants’ menus around what's in season locally, as it ensures we're using the freshest and best-tasting ingredients,” Fagnoni says. “Now
that California avocados have arrived, I'll be incorporating them into a number of dishes because their creamy texture truly elevates any recipe.”

Not only delicious and heart-healthy, California avocados are naturally sadium-, cholesterol- and sugar-free with “good” fats galore But you'd better move fast—California avocados
are only available for a limited time.

*This is a comprehensive total of all PR-related coverage from November 1, 2018 — October 31, 2019. It includes print, broadcast and online
coverage, as well as program extension coverage (such as social media posts from our Artisan Chefs, etc.), year-to-date, and therefore is
higher than traditional media impressions.
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CONSUMER REGISTERED DIETITIAN NUTRITIONIST (RDN) PROGRAM

* Partnered with two Registered Dietitian influencers to create:

= Four (4) unique original recipes featuring California Avocados
= Multi-faceted content for CAC’s blog, The Scoop
- Content for individual RDN social media platforms, including YouTube
* RDNs include: Elizabeth Shaw, MS, RDN, CLT, CPT and Manuel Villacorta, MS, RD

* Total Impressions To Date from RDN promotion of content created for

CAC channels: 200,000

THE SCOOP BLOG

3 YouTube

o o o T weme

Qv N
79 views

manuel.villacorta Its California Avocado
season! @ca_avocados Check out my
latest post that includes a fun video
series about How to Cook Like a
Californian. You'll learn how to choose
and cut an avocado my new recipe Wild
Rice Pilaf with California Avocado.

GOING VEGAN OR VEGETARIAN?

SsbetsShaw

Manuel’s Minutes: Benefits of

Avocado in Diets For entire video series and recipe, link in
my bio @manuel.villacorta .
#sponsored #glutenfree #easyrecipe
#instapotrecipes #healthyfood
#registereddietitian #manuelvillacorta

A Q o A

‘hat 6o vegan and vegetarian diets
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CONSUMER REGISTERED DIETITIAN NUTRITIONIST (RDN) PROGRAM
RDNs developed four (4) new recipes for use on CAC website, blog, and social media platforms

Avocado

Mashed Cauliflower with

California Avocado

California Avocado Loaded

Sweet Potatoes

California-style Stuffed Bell
Peppers
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CONSUMER REGISTERED DIETITIAN NUTRITIONIST (RDN) PROGRAM

* Four (4) in-person meetings with targeted influencers to develop customized programs: Albertsons-Safeway,
Raley’s, Gelson’s and New Seasons Market

* 48 in-store demos with 800 samples served at Albertsons-Safeway

¢ Online consumer sweepstakes at Gelson’s and Raley’s

* In-store Great Gelson’s California Avocado Festival

* Grilled California Avocados featured in editor’s letter in Kroger publication “Living Naturally”

* Articles featuring California Avocados published on retail blogs: Mollie Stone’s, Stater Brothers and Gelson’s

* Materials for in-store events and one-on-one consultations at New Seasons Markets

* Total Impressions To Date: 1.15M

& manuel.villacorta

il

‘ VT

wlﬂ»my

u,adwmu

Post Details

5 Performance for Your Post
I

— @ Pl e s 7 T ) FYY X1 E—
The S S 9 SWEEPSTAKES & po—

1¢ Survey Says...  ——

B 2 THEBEST-WAY TO TELL IF ocado Culnary GiftBasket, a case of ok A =
and a $50 git card vaiid at Raley's, Bel A, 3nd o 14z
YOURAVOCADO-ISRIPE
- ON THIS POST:

AVOCADO TIPS! CHOOSING AND RIPENING

Ripe or Unripe, You Decide

10
1. Tell us your favorite spring or summer California Avocado recipe or QLo
3
%
B

Qv N
159 likes

manuel.villacorta Thrilled to be one of
the first Safeway’s supermarket dietitian
and happy to be featuring one of my
favorite fruits, California Avocados @/
Making a delicious California Roll Poke
Bowl @ca_avocados

#sponsored #registereddietitian
#manuelvillacorta #hearthealth
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RETAIL - RETAILCOMMUNICATIONS ASSETS
Three (3) California Avocado Superfood Spotlights were developed and distributed to Retail RDs at CAC’s top-tier

accounts; 1,125 copies were distributed to consumers at point of purchase during California Avocado season

LN QY Gelions

Albertsons  SAFEWAY.

NEW B 7.2 0], RS

PCC COMMUNITY
MARKETS

RKaley's

CALIFORNIA AVOCADO SUPERFOOD SPOTLIGHT

CALIFORNIA AVOCADOS
THREE REASONS TO EAT IN-SEASON

WHAT DOES IT MEAN TO EAT “IN-SEASON™?

 means enjoyig fufts and vegetabies i thelr
TOBR o crovin cevson e Froh Cattornia
Avocados Inspring and summer

Did you Know tha the Stateof ¢

lifornia produces
aver a third of the country's vegetables and two-thirds
of the country’s frults and nuts? And, among those frsh
produce items are California Avocados..Mother Nature's
perfect goodness.
There are three BIG reasons to eat in-season:
1. Flavor: Freshly picked,
in flavor and nutrition.
2.Nutritional Value: Eresh frult and vegetables are full of
antioxidants and phytonutrients. California Avocados
contain the antioxidants vitamin C (4% DV), vitamin
(6% DV), and futein + zeaxanthin (136 micrograms).
3.Smart: By filling your plate with lots of in-season,
dolicious, colorful produce, there’s less room for less
healthy options.

+50a50N produce is at its peak

Seasonal Sensations: Pairing California
Avocados with the best of spring and
summer all day long

SMOOTHIES - Start the day with a
refreshing smoothie; add juicy fresh
berries and avocado

SOUP - Make ahead your favorite gazpacho with
tasty summer tomatoes; add chunks of avocado

SNACK- Turn up the heat with a cool Calﬂovnu saisa
made with fresh watermelon, chiles and avi

SALAD - Toss a main salad with grilied chicken or fish,
add tasty summer tomatoes and chunks of avocados

SUPPER - Enjoy a satisying entréa made with
deliclous, nutritious California Avocados, get creative
and try them in stuffed boll peppers, grain bowls,
pasta, or as a topping on your favorite protein

SWEETS - Drizze slices of juicy summer stone fruit
and creamy avocado with honey for a light dessert

California Avocados:
Fueling an active lifestyle
Eating avocado is a great way to fuel an
active lifestyle, The body needs to replace
electrolytes it loses from sweating, especially
in the summer months that coincide with
California Avocado season (April-August),
Potassium is an electrolyte and helps
muscles contract and reguiate fluids and
mineral balance in and out of body cells,
Healthy avocados contain 250 mg of
potassium (6% DV) per 50 g serving.

Callfornia Avocados are In season spring through summer. Look for Callfornia on the label!

Follow us on Twitter, Instagram or Pins

t ECA_Avocados or Like us on
visit

cebook at

) 8003444533

CALIFORNIA AVOCADO SUPERFOOD SPOTLIGHT

CALIFORNIA AVOCADOS e

COOKLIKE A CALIFORNIAN:

FRESH, FLAVORFUL, FUN!

Cook like a culinary superstar with Mother Nature’s
a perfect goodness, California Avocados!

The avocado toast trend has “spread” across the country
but cooking like a Californian is so much more. It means

you're in for adventure and trying new things. It means fresh,

flavorful, and fun!

How do you cook like a Californian?

IT’S AS EASY AS 1, 2, 3.

1. Find a local retailer that sells
Fresh California Avocados and
look for the California label.

2.Packiin the produce! Add strawberries,
avocados, and nuts to salads, avocado
to ies, bell peppers and
to frittatas; the Californian style of cooking
is filled with fresh produce.

Keep your eye on cooking for health and

*wellness! Providing nourishing foods for your
body, like heart-healthy* superfood California
Avocados, fits in perfectly with the active
California lifestyle. Just one-third of a medium
California Avocado (50 g) has 80 calories and
contributes nearly 20 vitamins, minerals, and
phytonutrients, making it a perfect snack
whether you're hiking in the mountains or
catching a wave at the beach.

So, give fresh, flavorful, and fun cooking
a try with my recipe on the back for
California Avocado Loaded Sweet

culsine. Slice, mash, cube. Top, spread, mix in. No matter how
youenjoy I, smply add delicious, nutrtious avocadoto your
favorite meal and relish In this West Coast flavor!

FLAVORFUL: Say farewsll to boring spreads and helo to the
rich, creamy fiavor that California Avocados bring! There's no
‘question, yourll have the most popular dish at the summer
potiuck when you add wholesome California Avocados.

good friends funt
That's what ¥ou can expect when Calforia Avocads re
hthem

nto dips, or use In mkm the possibiites are truy sndless

Follow us on Twitter, Instagram or PInterest @CA_Avocados or LIke us on Facebook at
Visit

Callfornia Avocado Commission 12 Mauchiy,

Invine, CA 92618 800344,

CALIFORNIA AVOCADO SUPERFOOD SPOTLIGHT

CALIFORNIA AVOCADOS

THE FOOD THAT FITS.

6} In a world where eating plans can have so many foods that are off limits, it is good to know
heart-healthy* California Avocados are an approved food in most plans. Avocados are extremely
versatile and can make everyday dishes healthier by their contribution of naturally good fats and nearly 20
vitamins, minerals and phytonutrients. And, did you know avocados are a good source of fiber? Dietary fiber
adds bulk to the diet and can help you feel fuller faster, which can increase satiety and help manage weight.

Here is a review of some of the current popular eating plans and diets that
include avocados among their approved foods:

DIET NAME

Medlterranean-
style Dlet

GENERAL DESCRIPTION

Whole egetables, nuts, legum

and sestood, hww e e olive ofl and avocado
moderate portions of dairy foods, eggs and small
amounts of poultry; eat in small amounts: red meats,
sweets, eggs and butter

BENIFITS

May lead to more stable blood sugar;
lower cholesterol and triglycerides, and
a lower risk for heart disease and other
health problems !

DASH (Dletary
Approaches (g
to

Stop
Hypertension) Diet

Emphasizes vegetables, fruits and whole-grains;
includes fat-free or low-fat dairy products, ish,
poultry, beans, nuts and vegetable oils; limits
foods high in saturated fat and sugar-sweetened
beverages/sweets

‘Shown to lower high blood pressure and
improves cholesterol levels, reducing
heart disease 2

Vegetarian Diet @

Generally, focuses on plants for food, incl
fruits, vegetables, dried beans and peas, grains,
seeds and nuts; excludes meat

Tends to have fewer calories, lower
levels of saturated fat and cholesterol,
and more fiber, potassium and vitamin C
than other eating pattems. Vegetarians
tend to have lower cancer rates3

Vegan Diet @

Vegetarian diet excluding animal products

Can get all the nutrients needed from
the diet. However, vegans must be
careful to eat a wide variety of foods
to meet their nutritional needs 4

Paleo Diet @

High protein diet emphasizes lean meats, fish/
seafood, fruits, vegetables, eggs, nuts, seeds and
healthy oils; legumes, dairy,

May help you lose weight or maintain
weightS. However, there are no long-
term clinical studies about the benefits

potatoes, processed foods, refined vegetable oil,
salt and pepper

of this diet

Whole 30 Diet @

Moderate portions of meat, seafood and eggs;

lots of vegetables, some fruit, plenty of natural fats,
‘and herbs, spices and seasonings; eat whole and
unprocessed foods; avoid sugar, alcohol, grains,
dairy and legumes

May help you lose weight 6. However,
there are no long-term dlinical studies
about the benefits of this diet

Very low carb diet comprised of fruits, vegetables,

Keto
fish
Diet

natural fats, meat and cheese;
avoids carb foods containing a lot of sugar and
starch

There are no long-term clinical studies
about the benefits of this diet

govfency/p

Aora/orian

Note: This list is not a recommendation to et af the dliets above, but a highlight of the eating plans and diets based
It

on the latest information.

before starting any diet.

heart disease.
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PBH 2019 EDUCATION2ACTION RETAIL DIETITIAN EVENT

. Sponsored Retail RDs from across the country to attend education
event at PMA Fresh Summit
. Participated in Networking Reception

California Avocado Commission Dashboard

* Provided Retail RDs with topical information at Networking Reception

* Education Retail RDs at in-booth presentation emphasizing unique
competitive advantages of California Avocados

* CAC logo featured on promotion materials and signage
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RETAIL - RETAIL PROMOTIONS

* Mollie Stone’s kicked off the California Avocado season with a Big Game Sales MOLLIE STONm

& Display Contest (January 23 — February 5) MARKETS
* In February, Mollie Stone’s ran a California Avocado and California Walnut V '

Board co-marketing promotion featuring demos for Heart Health Month
(February 6 — February 26)

5 -
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RETAIL - RETAIL PROMOTIONS
* Gelson's Big Game Sales & Display Contest (January 23 - February 5)

°© Stores experienced sales increases versus prior year

I~

A,
/\ %
A
e

)

»

California
Avocados
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RETAIL - RETAIL PROMOTIONS OBristol Farms

* Passport to Savings Program (April 3 - May 28)
* California Avocados featured in Bristol Farm’s Passport to Savings digital offers supported by social

California Avocado Commission Dashboard

media, digital materials and in-store signage

California
AYOCADOS

Avocados Are a
Heart-l—leallhy,
Nutrient-Dense
Superfood. Thal
Contain Good
Fats and are
Naturally Sodiums,
Sugar- and
Cholesterol-Free
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RETAIL - RETAIL PROMOTIONS

* California Organic Avocado Demos the week of the Memorial Day
- 20 Southern California Locations
- 20 Northern California Locations
= Demo results showed a double-digit increase in sales over last year

* California Avocado Superfood Bowls video continues to run on the Costco Quick & Easy Recipe Videos website:

- https://www.costco.com/quick—and—easy—recipe—videos—entrees.html

California Avocado Superfood Bowls
California avocados + beautiful presentation = delicious. California Avocado Superfood
Bowls Recipe



https://www.costco.com/quick-and-easy-recipe-videos-entrees.html

\‘\‘QRNIAAVQQ
California Avocado Commission Dashboard 2018-19 Year-End Update: November Board Meeting (11/21/19)
Commis$O™

RETAIL

RETAIL - RETAIL PROMOTIONS
June Sales & Display Contest in all 27 locations

A W ey |
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RETAIL - RETAIL PROMOTIONS d L\ Albertsons VONS PAVILIONS

* As part of their Locally Grown program, Albertsons, Vons an
Pavilions Locations displayed California Avocados throughout the season
- California Avocado grower Scott Van der Kar is featured on hanging banners in Albertsons and Vons stores
= Growers Mike Sanders and Chris Ambuul are featured on display signage and on the display bins

= Albertsons and Vons utilized customized decals on California Avocado display bins to showcase their fresh

California Avocados

At
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RETAIL - RETAIL PROMOTIONS L\ Albertsons VONS PAVILIONS

* Influencer Grove Tour
- CAC hosted Albertsons-Vons-Pavilions (AVP) Influencer Brandon Matzek from Kitchen Konfidence
(http://www.kitchenkonfidence.com)
= Mike Sanders and Chris Ambuul hosted the grove tour at Rancho Santos Tomas
- AVP created and posted a video on their social channels
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RETAIL - RETAIL PROMOTIONS

* Raley’s produce managers competed in July to sell the most California Avocados

to win a place for the Raley’s Annual Passion Tour

. . . . . . wll Verizon ¥ g % . NOB HILL
* California Avocados on dlsplay with added |mpu|se dlsplays around the store <v@ o - roops

N0 NS

* Raley’s Something Extra digital weekly special July 17

- Featured California Avocados 2 for $4.00

HASS
ANOCADOS

2 for $4

Large Hass Avocados
Locally grown in
California.

shop now
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Albertsons SAFEWAY.

RETAIL - RETAIL PROMOTIONS

* Two-week Social Media Campaign in June

* Resulted in highest engagements of this level funding for the division

Satews
‘, Juna :?Z-_.J:--\-\'

Looking for the perfect recipe for your summer gathering? This healfthy, low-
fat, tri-color potato salad features Califomia-grown avocados. The
creaminess of the avocados mix together deliciously with the Gresk yogurt,
Dijon mustard and fresh dill for  classic but mayo-fres potato salad that
yeur guests will love. Cafifornia Avocados are available at your local Safeway
through the summaer! http://bitly/2UEMLEC

Southwest
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Sam’s Club June 16 - June 17 in-club events Walmar :'(
103 clubs in CA, NV, AZ, CO, NM .

$342,000 in weekly sales for participating clubs

Club average sales of $3,300 for the week * Walmart pre—July.4th in—store de'mos in
40 Walmart locations in California

* Sampled California Avocados with Tajin

* Sales up 24% vs. week prior, plus 36% vs.

same Week year ago

Now in Season aad Available Here

For Califorss A

vocsds recipes
visit CalifornisAvocade.con
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* Big Book Ad: June

* Sales contest: June 19 - July 4

* Social media posts

* California Avocado Toast Three New Ways recipe video

SOCIAL MEDIA

GREAT OFFERS!

VL

Card not required n Albertsons

HASS AVOCADOS
- e

Prices Effective: June 3 - June 30, 2019

BIG BOOK

Savings

Calavo.

RETAIL

£ O

Albertsons SAFEWAY.
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RETAIL - RETAIL PROMOTIONS

* Distributors Serving Regional Chains & Independents
* Organically Grown Company
- PCC Markets - New Seasons Market @"‘e -
- Newport Stores - Metropolitan Markets R BT
* Sales contest (June 10 - June 23)
* Social media display contest
[ ]

California Avocado Zucchini Flatbread recipe video
* Recipe posts for winning

mecwyatt 6 &

(e 9ypsysouls 1431fyo man doesnit
" like your fruit jokes..yo need to
let that mangol!! Lol

brandontinlin Love that bowl

oQud N

# Liked by organicgrownco and 6 others

TOMMY ATKIN




California Avocado Commission Dashboard

2018-19 Year-End Update: November Board Meeting (11/21/19)

ONLINE &
SOCIAL MEDIA RETAIL

RETAIL - RETAIL PROMOTIONS

BNWG

* |n-store demos in 20 locations in July

NORTHWEST GROCERS ° Custom signage

* IGA and Thriftway retail groups
* Grads, Dads and 4t of July Advertising (May - July)

California

o 9 /sﬁ

AVOCADOS :
SRR ggc :
EA. ¢

CALIFORNIA
AVOCADOS

4/85

%53

CALIFORNIA )

AVOCADOS

2/ 34
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RETAIL - RETAIL PROMOTIONS MOLLIE

% , MARKETS

Q ons * Late-Season Sales & Display Contest in all 9 locations
* Late-Season Sales Contest in all 27 locations * August 28 - September 3 ; \
* August 19 - September 8
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NEW B3 ¥-%4 01 'k

Kaleys |
BE%IR * Enlarged Displays

NOB HILL * September 1 - September 30

[ = m.“ - 23
‘ =S ﬁ" % =
L 8

e Custom signage

e Late-Season California Avocado Promotion

* August 28 - September 3

8509 .- AR SR L
< B @8 B8 -
B Raley's
— Saon Francisco, CA, 8/28/2019
3 for $5
Large Hass Avocados 2
Locally grown in California ’ —
Limit 6 .
MORROIBAY]
o A){&D_G_ADOS"" en
Fresh Grocery sl 5
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RETAIL - TRADE ADVERTISING - PRINT

THE PACKER California Avocados.
There is a Difference.
THE PRODUCE NEWS

v ot P ARUND T w0 e
It's no secret there will be fewer this year, which

the means they will be more anticipated than ever
N A K before. So, we'll ensure retailers merchandising

California Avocados will have availability

Your consumers look forward to the

California Avocado season. They want that
uce delicious California Avocado satisfaction that

all season long - especially during the

GT% American Summer Holidays.
fGEST

Talk with your supplier about distribution

opportunities. Contact your California
Avocado Merchandiser about customized

HE‘ LBY marketing support.
EPORT

24 trade print ads ran from March through
October 2019

Tux

For More Information

(Campaign ended in July/The Packer Growninthe USA. 800-344-4333

CaliforniaAvocado.com/Retail

Commemorative Issue ran in October)
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THE PACKER
_THE PRODUCE NEWS

There is a Difference!

AndNourMnomnr” 1-800-344-4333
produce tdustry news
Fresh % Sho.pper.s Look for : N There is a Difference!
Plaza .- CaI'qunla Avocados Dl{”ng the \ \ CaliforniaAvocado.com/Retail
American Summer Holidays 1-800-344-4333

GROCER

203 trade digital ads ran from

March th h October 2019 . .
arch throtgh toctober The total impressions for the March through October

(Campaign ended in July/Produce News print and digital campaign was 13,664,771
PMA video sponsorship ran in October)



http://www.andnowuknow.com/
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TRADE PUBLIC RELATIONS - NOVEMBER 2018 THROUGH OCTOBER 2019

* Proactive and ongoing reactive outreach to trade media covering California Avocados

California Avocado Commission Dashboard

* Distributed eight press releases; numerous interviews and coverage from trade media guests at PR events

e Positive news stories reached more than 9.7 million impressions

" 3 r-Fresh BQ !IQ bl !MS
C ){1/[/7?' (27 NPlaza Strong Memorial Day avocado demand gets THE P s D ke E E
( )“/ vocadod California avocado sexson kicks off boost fromCAC California Avocado Commission launches
= Summer Entertaining program

Rain brings smiles to avocado growers

Perdue Observes Challenges Facing California
Avocados First-Hand

. iooo
SABETY

.
of July and other sammer with participeting retxi lecy

PERIMETER

UmRGESTRE

AV Perishable e
’A\ News.com “““'“‘““"

California Avocado Season Marketing Support
Begins

Avocados remain huge retail draw
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TRADE PUBLIC RELATIONS - NOVEMBER 2018 THROUGH OCTOBER 2019
* News highlighted California Avocado crop updates and marketing programs

* Trade PR coverage was particularly strong in Q4 with articles about CAC’s PMA Fresh Summit activities with
positive 2020 crop outlook, plus Spann’s World Avocado Congress presentation and Arnett’s promotion

supermarket

PERIMETER

;:::2 == S::;[a‘ 9'\ Ili\’lerlshable California Avocada Commission names VP
e ik i THE PRODUCE'NEWS
Biggest problem facing avocado sector in coming. sverm | Protos _ GlovalReta_Catendr_ Sutmcrbe | Early Projection For Increased 2020 California -
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ONLINE &
SOCIAL MEDIA CONSUMER PR FOODSERVICE

RETAIL: EXPORT PROMOTION (IN-COUNTY REPRESENTATION)

e A request for proposal seeking representation in South Korea to develop and coordinate
promotional activities for California Avocados in the South Korean market was submitted in March
* INR Communications in Seoul South Korea was selected in June

* They were responsible for the ongoing management of the promotional activities, submitting

”
progress reports, and preparing a year-end final report evaluating activity results and making I “ R insight &

. A reputation
recommendations for future activities excellence

Esther Seo Senior
Executive Director

Promotion Pillar

Jeesun Youn
Senior Account Executive

BUSINESS Successfully penetrate California Avocados
OBJECTIVES into the Korean food market

* Generate awareness and purchase of California Avocados by shoppers from
25-49 years in collaboration with one or more retail partners

= Generate awareness and purchase of California Avocados by consumers
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California Avocado Commission Dashboard

ONLINE &
SOCIAL MEDIA

RETAIL

RETAIL: EXPORT PROMOTION (RETAIL)

* Emart in-store tasting events at 37 locations (June 6 — June 31)

* |n-store signage (posters) at demo stations

* California Avocado Smoothies were sampled

* Information regarding the health benefits and premium qualities
of California avocados

* 51% volume increase vs. year prior

* 72% sales increase vs. year prior

\:b‘gﬁr&'.ms!nﬂl | f
oI B3 |
v

)
PREMIUM

CALIFORNIA AVOCADO
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ONLINE &
SOCIAL MEDIA

RETAIL

RETAIL: EXPORT PROMOTION (FOODSERVICE)

¢ Collaborated with JULIO Restaurant to develop new recipes utilizing California Avocados that could
appeal to Korean consumers and raise awareness of California Avocados

MEXICAN CUISINE
- Baked California Avocado Garlic Shrimp and Nonalcoholic California Avocado Margarita
* Table-tents and canvas posters produced for use at JULIO restaurants

* June 26 - July 31

California
BAKED"AVOCADO (WITH SHRIMP)
(Ho|2= WXL} OlEIIS HRE) -5
SENM F& W2 X L0} 0Pt 0 w14.9
LB R WE20|8 NSF AHaLI

(©)AV0cADO
D4R OpFI 2} APZE Ol 2l 22l2luct
(avecado, goric tutter, com

52129 WAL} OpRIIS
B B OF QAL

Calitornia Avocado Smoothie
(742X L|0} opR7tE AQC)
A o2 74| X Ljo} =2|0|of OtRILE 175
S2R Q-89 2UOKLE AQciQuct,
SISt oM MBSl A% HFULAYOR ZHSMAL,

\ % WUF L0} OpRTIE WSt
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ONLINE &
SOCIAL MEDIA RETAIL FOODSERVICE

RETAIL: EXPORT PROMOTION (COOKING CLASS WITH CELEBRITY CHEF)

* Two Cooking Classes with Celebrity Chef Min Joo You (June 18) Web Page
* The celebrity chef informed participants about the health benefits of California Avocados
* Demonstrated the California Avocado Frittata, California Avocado Smoothie and California T fE3s b
. W3 ELJO} oI
Avocado Guacamole recipes Sai=apAl 2K} B

28 participants, among them 18 Instagrammers and 13 bloggers

PEAK SEASON SPRING - SUMMER!
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ONLINE &
SOCIAL MEDIA

FOODSERVICE - CHAIN PROMOTION COVERAGE THROUGH JULY

RETAIL

FOODSERVICE

2019 Branded Chain Promotions: 8
2019 Completed Chain Menu |deation Presentations: 5
2019 Chains Contacted: 90

Cafe Rio

MEXICAN GRILL.

H

w mMEXICAN - GRILL

Marie Callender's

Restaurant & Bakery
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FOODSERVICE CHAIN PROMOTIONS

Y 4
* June 3 - September 1, 2019 cA‘e E"

* 126 Units (UT, WY, AZ, NV, ID, MT, CA, WA, CO, DC) MEXICAN GRILL.
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ALL DAY LONG .
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DELIVERED DAILY
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RETAIL FOODSERVICE

NORDSTROM

Chile en Avo-gada The Baaaaad Sheep

BLACK ANGU§ <3

Geﬁ)on% " o



https://www.google.com/imgres?imgurl=https://s3.amazonaws.com/placewisesitecontent/images/api/stores/1002.svg&imgrefurl=https://www.themallincolumbia.com/en/directory/nordstrom-4730.html&docid=mRi1h8tveZSfZM&tbnid=wbLcBT-Gxp_lrM:&vet=10ahUKEwix88SC6NzhAhWB11QKHchMBOgQMwhgKAIwAg..i&w=800&h=219&bih=770&biw=1536&q=nordstrom%20logo&ved=0ahUKEwix88SC6NzhAhWB11QKHchMBOgQMwhgKAIwAg&iact=mrc&uact=8
https://www.google.com/imgres?imgurl=https://cdn.freebiesupply.com/logos/large/2x/nordstrom-2-logo-png-transparent.png&imgrefurl=https://freebiesupply.com/logos/nordstrom-logo-3/&docid=-npLr0Rd_QUJjM&tbnid=_IRyJQ08GAaamM:&vet=10ahUKEwjG2a2y6NzhAhVJl1QKHa6ZD_IQMwg9KAAwAA..i&w=2400&h=2400&bih=770&biw=1536&q=nordstrom%20logo&ved=0ahUKEwjG2a2y6NzhAhVJl1QKHa6ZD_IQMwg9KAAwAA&iact=mrc&uact=8
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ONLINE &
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RETAIL FOODSERVICE

FOODSERVICE - PRINT ADVERTISING

* Three print ads in Restaurant Business, FoodService Director and Plate
* Nine insertions resulting in 454,434 impressions

ENERGIZE

CALIFORNIA BURGERS CALIFORNIA BOWLS

Nickel Diner - Los Angeles, CA The Habit Burger Grill University of Oregon
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ONLINE &
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RETAIL FOODSERVICE

FOODSERVICE - DIGITAL ADVERTISING
Recipe Watch Food News Media’s 5 Recipes RB Daily

4x: Feb — July insertions * 5Sx: March - July insertions
467,928 impressions

186 clicks

6x: Feb — July insertions
549,584 impressions * 164,744 impressions
* 1,042 clicks © 495 clicks [t e T

300 e Woutle wow ) 1 ored. o 13 6nc v,

ﬂ'!RECIPE WATCH s e o

RESTAURANT

June 2019

1 you have trouble viewing this email, tead the online version.

PHRECIPE WATCH s e st
sa|  SRECIDES,

Organic Arugula Salad
with Tempura California
Avocado

‘YCALIFORNIA AVOCADOS

In season now

Roasted Unagi with Golden Banana Biscuit Ice Cream "Tacos" with Bird Nest Kale Salad
California Avocado Sushi with Nutella® OREO Cookie Pieces
[ Today's chefs domand the inestand | Time ko Rrash your boked goods! | This portatle dessert tacotums:a | sofk-bolod oggis nestedin & mx of
freshest ingredients to craft their Top,drtzle or i your qualty bakery | savery iradion on fs head withan | vibrant salad greens then iopped with
croations. Gallomia Avocado growers Htoms with daicous Notatal outar sholl made rom thin shool cake | 1oasiod Poanus, shitake MushroOms
filed with smooth ice cream, topped and crispy wonton strips.

Work year-round to ensure ther fruit
meecs exacing cuelty iandarce. | Avsate n 8 converlend 6010, b, | wilh ounchy cooke pleces and
2.21b. piping bag or .52 oz. porton  drizzled in
control packs.

"

https:/imail.hover.com/?_task=maild_safe=18_uid=36&_mbox=INBOX.AVOCADO.CAC+2019.Media.Informa_action=print&_extwin=1
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ONLINE &
SOCIAL MEDIA RETAIL FOODSERVICE

FOODSERVICE - PUBLIC RELATIONS
* 48 pick-ups THE BEST
* 3,450,730 impressions

?OFTHE
* $115,388 comparable ad value / I”L(/’IC

ETHNIC

INFLUENCES
ENLIVEN A
POPULAR
DAYPART 8

el Restaurante
RECIPE OF THE WEEK

Brought toyou by S‘/SCO Picay
Salpica

FLAVOR Gl flash Tz ‘/\'I'\r*‘ T

Ticocsersice proiter pizza
The Rise In Produce-Topped
Pizza On The Menu

Your customers will love this cool summer aguachile that
combines the amazing textures and flavors of shrimp,

avocado and cucumber. A sure menu hit! ) Power Couples _
Commaodity boards make great partners when it comes to menu promotions. From

seasonal features to ingredient-specific ideas, they help restaurant brands with new news.

READ ON >
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ONLINE &
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RETAIL

FOODSERVICE

FOODSERVICE - EVENTS
Chain Gang Meeting (February 5) Int’l Corporate Chefs Association (June 23-25)

= I
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FOODSERVICE - EVENTS

The Flavor Experience (August 19-21) Global Culinary Innovators Association (Oct 5-8)
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CONSUMER RESEARCH: 2019 CALIFORNIA AVOCADO TRACKING STUDY

* Study summary: an online survey of avocado purchasers to measure brand and competitive awareness plus consumer
attitudes

* This year the survey questionnaire was trimmed for efﬁciency
. Study results are used to hone marketing messages to consumers and the trade

* Research fielded August 14-September 11; Board presentation of findings on November 21




