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KEY PERFORMANCE INDICATORS: NOVEMBER 20177 THROUGH OCTOBER 2018

$1.24

Average Selling Price

Category Average Selling Price per Unit for
the 4-weeks ending September 9, 2018

440.3 v

Consumer Media
|mpressions

Includes offline, online and social media
impressions

1 054 Billion

Consumer
PR |mpressions

Media coverage secured with print,
broadcast and online media outlets

through October 2018

7.6 wiion

Trade Public Relations
|mpressions

Positive direct CAC trade public
relations circulation thru October 2018

2.6 wiion

Consumer Website Visits

A 19% increase in visits to
CaliforniaAvocado.com since 2017

21

Foodservice Chain Promotions

Number of Foodservice chain
promotions scheduled this year
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REVENUE - CROP MOVEMENT AND MEASURES

201718 201617 2015116
Est. %

Origin Volume (MM lbs) Complete* Volume (MM Ibs) % Complete Volume (MM Ibs) % Complete
California 321 96% 216 100% 401 101%
Chile 30 83% 90 100% 41 100%
Mexico 1,928 107% 1,660 100% 1,694 100%
Peru 175 109% 139 100% 68 100%
Other 3 78% 7 100% 2 100%
Total 2,483 105% 2112 100% 2,206 100%

*based on current projections Source: HABICAC
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REVENUE - CROP MOVEMENT AND MEASURES

California Avocado Grade and Size Distribution - This Year vs. Last Year

November 1 -October 31, 2018

November 1 - October 31, 2017

(millions) Yo (millions) Yo

Grade Size Size % Pounds Dollars | Avg Lug $ |Consigned| Size % Pounds Dollars | Avg Lug § | Consigned
Hass #1 Conv 40 8% 208 324|§ 4065 4% 10% 16.3 330|% 5266 4%
48 35% 90.2 1453|§ 4088 2% 36% 60.8 12445 5280 3%
B0 28% 712 1001| 3 35566 1% 26% 439 B16)/ % 4798 3%
70 16% 408 489/ % 3046 2% 14% 241 3685 4068 6%
84 8% 201 184/§ 2303 1% T% 11.1 13115 3130 6%
All 2589 3658/ 3594 2% 1671 308.8| % 4810 4%
Hass #2 Conv All 257 2685 2692 3% 15.8 232|% 3975 T%
Hass #1 Organic  |All 261 475|5 4582 1% 175 4275 6144 1%

California Avocado Region Distribution - This Year vs. Last Year
November 1 -October 31, 2018 November 1 - October 31, 2017

(millions) Yo (millions) Yo

Region Region % | Pounds Dollars | Avg Lug $ | Consigned | Region % | Pounds Dollars | Avg Lug § | Consigned
EAST CENTRAL 2% 69 96/ 3609 3% 4% 786 144| 5 5069 T%
NORTHEAST 3% ) 14715 39N 2% 5% 10.2 205|% 5348 6%
PACIFIC 80% 2578 3601| 5 3565 2% 1% 158.9 2940|% 4823 4%
SOUTHEAST 2% 73 10.3|5 3583 1% 3% 6.1 115§ 5071 T%
SOUTHWEST 2% 7.0 91§ 3295 1% 3% 6.9 11915 4378 1%
WEST CENTRAL 3% 895 132| 5 3554 2% 4% 78 14715 5029 4%
EXPORT 7% 235 366(F 3940 1% 5% 10.2 210/% 5176 0%
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REVENUE - CROP MOVEMENT AND MEASURES

CONSUMER
ADVERTISING

REVENUE

Size Distribution and Average Lug Price . /,017 h
Hass #1 Conventional (November-October)
a ™
2017/2018
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REVENUE - RETAIL SALES AND VOLUME

RETAIL Sep-2017 Sep-2018
(4 wks) (8/20/17 — 910N7) (8119/18 — 9/9/18) -

Volume (Unit) 121,210,348 160,675,937 +32.6%
Dollars $183,885,696 $199,758,616 +8.6%
Avg. Selling Price/Unit $1.52 $1.24 -18.1%

RETAIL Apr-Augl/ Apr-Augi8 :
California Season (412117 — 9N0NT) (411118 - 9/9/18) Variance

Volume (Unit) 834,912,367 108,763,556 +32.8%

Avg. Selling Price/Unit $1.36 $1.10 -19.5%
RETAIL Oct16-Marl7 Oct17-Mar18
Non-California Season (10/2/16 - 3126/17) 10117 - 3/125/18) -

Dollars $991,390,127 $1,135,757,119 +14.6%
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REVENUE - RETAIL SALES AND VOLUME

Avg. Retail Price Avg. Retail Price Avg. Retail Price
$1.38 $1.16 $1.10

Off Season
California Season California Season
Apr - Sep 2017 Oct 2017 - Mar 2018 Apr - Sep 2018
(412117 - 9124/17) (10/1117 - 3/25/18) (411118 - 9/9/18)
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CONSUMER ADVERTISING - PRINT

A 1,589,898 impressions for April - July issues
A In-book full page ads ran in LA Magazine, Orange Coast, San Francisco Magazine, Seattle Met, Portland
Monthly, 5280 (Denver), San Diego Magazine and Salt Lake Magazine aligned with relevant food content

A Back cover positions were secured in San Diego Magazine, Sactown Magazine and Seattle Met

DRINK
& Oranﬁ eCoast Back Covers
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CONSUMER ADVERTISING - OUTDOOR
A 3,833,400 Impressions
A Eight locations in Los Angeles, San Francisco, San Diego and Seattle

9399999
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CONSUMER ADVERTISING - EVENTS - TASTEMADE SMORGASBURG
A California Avocado was the sponsor of The Smorgasburg Popup event on the Santa Monica Pier on March 10

A California Avocados were the hero ingredient in 10 dishes with select vendors. In addition to the day’s activities
including a California Avocado photo booth, Tastemade captured gorgeous footage that was used to create social
videos that were promoted on Tastemade’s and Smorgasburg’s Facebook and |nstagram channels

A 228,000 Impressions

California Avocado

Spicy Crab Salad

ive

Iced California
Avocado Matcha Latte

California Avocado

Halo Halo
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CONSUMER ADVERTISING - EVENTS - DISNEY
A From March 2 - April 12, California Avocado was a sponsor of the Disney California Adventure Food & Wine
Festival with branded booth with three custom menu items featuring California Avocados
A There were Farm to Table seminars held with “Meet the Farmer” (Doug O’Hara) sessions along with a culinary
demo featuring California Avocados

A 16,700,000 |ressions
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CONSUMER ADVERTISING - AUDIO: PANDORA
A 16,191,134 Impressions
A 127,169 clicks with a 0.79% Click Through Rate
A Custom Mixtape

A Retail mobile audio and display targeted by market

pandora’

A Sponsored Listening experience

A Mobile Pin to Pinterest banners IT’S

ORNIA e —y
ADO < Adele Radio
ON

WHY CALIFORNIA? »
” COMING FROM

A GROVE
IT’S )| NEAR YOU AR

ORNIA = [0S
ADO g
ON

WHY CALIFORNIA? »

Tattoo (How 'Bout You)
In Real Life

Tattoo (How 'Bout You) (Single)

Advertisement
Your station will be right back [Why Ads? ]
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CONSUMER ADVERTISING - AUDIO: SPOTIFY

A 9,048,817 Impressions - -
A 43,093 clicks with a 0.48% Click Through Rate Spotify

A Brand Playlist
A Branded Dinner Moments

“Summer in California” Playlist

Branded Dinner Moments

7

ATASTE I ==
oF CALI-
FORNIA

CALIFORNIA BY NATURE
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CONSUMER ADVERTISING - DIGITAL - BRAND
A 54,552,588 Impressions
A 292,225 clicks with a 0.54% Click Through Rate
A 9,325,311 Content and Pre-roll Video Views

A 446,251 Engagements = — ¢
A Digital video, mobile and display banners BRSNS
o )‘A“\/OCd dos ‘ ﬁ ?”I‘F:?:TE:DIENT AVOCADO ICE CREAM -
e Il - COMING FROM A [JHi IERESESCI
;c“n‘c?féfé‘ GROVE NEAR YOU ||| | @ s mscnee
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CONSUMER ADVERTISING - DIGITAL CUSTOM CONTENT
Buzzfeed Quiz and Add Yours posts prompt user engagement BUZZFeeD

Your Brunch Choices Will Determine 71\81?“ Tasty with California Avocados.
Where In California You Should Live VIS June 29 at 8:53 AM - Paid - @

@~

CONSUMER

ADVERTISING

Are you a NoCal or SoCal local? No matter where you

: i : .
bruiich: Callfomia Avocados can:meke it better: Hello, avocado ice cream! Have fun and get creative with some of these

recipes for your next California Avocado treat.

’.‘.\‘ CaliforniaAvocados
o‘ﬁ BuzzFeed Quiz @ shared a link — with ol Like Page  ***
California Avocados.
4 hrs - Paid * &

WWW.BUZZFEED.COM
16 Creative Ways To Eat A California Avocado
Hello, avocado ice cream! Have fun and get creative with some of these...

[C) Like D Comment A) Share

BUZZFEED.COM

Your Brunch Order Will Reveal Where You Should Really Live
In California

) PRV
’ . 16 Creative Ways To Eat A California Avocado

&y

Tt

, Hello, avocado ice cream! Have fun and get creative with some
oY Like (O comment 2> Share N 2 @ caifonisvocados

of these recipes for your next California Avocado treat.
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CONSUMER ADVERTISING - DIGITAL CUSTOM CONTENT BUSTLE
— v

Long form editorial content focused on driving time spent

E
BUSTLE Q

LE
gusT= Q

Sponsored by CALIFORNIA AVOCADOS

5 Healthy Avocado Dishes That Go Way
Sponsored by CALIFORNIA AVOCADOS BCyOI]d Avo Toast

We Tried Living Like the Ultimate D

Californian For A Week And Here's
What Happened

After the harsh (and bizarre!) winter we experienced on the East Coast,
I'm definitely not the only person in New York City who considered a
cross-country move. When you think about it, the appeal of the West

BY ERIN KEL 2 months ago

BUSTLE

Day Three: pe, i &
Routine rfecting The Ultimate Morning
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marie.reginato « Follow
Los Angeles, Calitornla

marie.reginato | know how much you guys
love your avocado toast o, I've partnered
with @ca_avocados to bring you the Perfect
Avocado Toast Board! & #ad. I'm telling ya,
California Avocados are the ideal food for
experiencing an array of flavor pairings. And
there are just a few things to keep in mind
when building your avo toast board and I'l
take ya right through them @ First things
first, choose your bread, then your spread,
layer with avocado slices and toppings.
Choose your bread (| love 3 good sourdough
loaf), then have a few spreads avalable —
red bell pepper hummus, pesto or even
babaganoush are great! Now, layer with the
best part, fresh @ca_avocados slices! I've
been a huge fan of California avocados my
whole life and | especially love that they're
responsibly grown by California farmers who
nurture the avocados and the land every

o Q A
2,119 likes

Add a comment.

ONLINE &

CONSUMER PR

@ thetoastedpinenut « Follow

thetoastedpinenut #ad I'm OBSESSED with
sweet potato fries and avocadio lately! Just.
Cannot. Get. Enough. I'm dipping my fries in
a creamy, fluffy California Avocado, lime,
cilantre, hemp SAWCE. Honestly, avocados
canmake or break the sauce so | always
look for the best, fresh and creamy
@ca_avocados. | love that | get to support
local produce grown in Californiall Full
creamy avocado recipe is on the blog if you
want to make it too!!

Load more comments

s.elisabet.f Fantastic lighting

nushfoods Yummmm
twospoons.ca | want all of
delicious omg!
kaleintheclouds 00000 gimme this!

toddlermunch @ @@
QQ L
2,545 likes

! Looks

Add a comment

RETAIL

CONSUMER ADVERTISING - DIGITAL CUSTOM CONTENT

)\ leefromamerica @ » Follow
Paid partnership with ca_avocados

leefromamerica California Avecado
smoothie cubes &/ #ad

This is cne of my favorite hacks for
thickening my smoothies. As someone who
is banana

intolerant, avocados add a creaminess and
thickness to my smeothies without spiking
my blood

sugar. Can | get a hell yessssss?

To make:

1. mash avocado (| used @ca_avocados) ina
big bow! with a fork for a few minutes until
as

creamy as possible. Using the fork, carefully
place mashed avocado into ice cube trays (I
use

sifcone trays for easier removal)

2, Place in freezer for 24 hours until frozen
(covered or uncovered)

®Q A

10,668 likes

FOODSERVICE

/e doliyandoatmeal « Eolloy

ilver Laks, Los Angales

dollyandoatmeal (#sponscred) Raise your
hand if you have a deep leve for California
Avecados &/ 707 .

They've been a staple In my olet for years. |
find them to be one of the most versatile
fcods you can eat. From dessarts, to
dressings, fazzing up salads, etc., etc.!.
But ancther way | love using avocados is in
dip. Yes, 1 love guacamole just as much as
you, but during the height of soring. when
everything's so fresh and green, and tasty,
usually take itchen leftovers from the end
of the weex anc blend them int a creamy,
herby dip for the weekend, ,

This time, I've got some leftover peas, aill,
cllantro, lemon Juice, salt, EVOO, and of
course, @Ca_Avocados are my choice for
the tastiest avos, What are you making with
avocados these days? &/ &/ &

e

1,289 likes
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CONSUMER ADVERTISING - DIGITAL CUSTOM CONTENT FOOD62

Recipes from five California-based influencers and restaurants
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CONSUMER ADVERTISING - DIGITAL CUSTOM CONTENT [m NATIVO

Native posts used to tell California Avocado stories in custom articles

ALeQETE R R

HOME IS WHERE
THEGROVE IS

4 Yoy o Aty St g

2 RECIPES » 7 LIFEHACKS » # FOR THE HOME » L. FASHION » W INSPIRATION v & CONTACT USw»

HOME IS
WHERE THE
GROVE IS

Mamjo Cocorut Cupcakes © Way-; to Tell i You Are Homemade Starbucks Drinks
Taoke Dessert To The Obsessed With CaliFornia To Serve In Your Own
Tropics Avocados Kitchen

Homemade Fruit Roll Ups For Easy Homemade Ketchup Vitamin C Smoothie Boosts
Kids Lunch Without All That Extra Sugar Immunity And Keeps Colds
And Flu At Bay

HOME IS WHERE
THE GROVE 13
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CONSUMER ADVERTISING - DIGITAL - RETAIL - @
A 54,114 158 Impressions VIANT. Place

A 93,534 clicks with a 0.17% Click Through Rate
A 3,483,376 Video Views

A Digital video, mobile and display banners

CONSUMER

ADVERTISING

m Get your healthy start here. use cose for yoscustommesigian  STARTTODAY >

8 Reader-Approved Recipes to Get You Out of
Your Lunch Rut

f - \ oy pandora’

ccccc Verizon ¥ 6:15PM 7 60% W
w SAN FRANCISCO +

CALIFORNIA

CURRENTLY

- ~
4 47% € SWIPE

MAP HUMIDITY uv WIND SPEED

Recipes Healthy PartyFood Iron Chef Gauntiet Full Episodes ONTVNOW ¥

" o

i e
A LITTEE'TASTE OF PARADISE
|

HOURLY FORECAST

YOU’RE SO CLOSE TO FRESH
=z CALIFORNIA AVOCADOS.

Mostlv stinnv

)@ Ralphs —
is 1.3 miles away

d YOU'RE SO CLOSE TO FRESH 6 e o %

CALIFORNIA AVYOCADOS.
@ AccuWeather .,
| ) T = L B
Stuffed Avocado Tempura

View Video Info
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CONSUMER ADVERTISING - SOCIAL - BRAND

California Avocado Commission Dashboard

CONSUMER

ADVERTISING

A 35,215,770 Impressions @ o

Sponsored

A 1,115,925 Engagements with a 3.17% Engagement Rate

A Season-long social advertising across top platForms

California Avocados @ o
@CA_Avocados
@Q May your weekend be wonderful and
your avocados be ripe. & @

N
e g Y.

CALIFORNIA
AVOCADO

California Avocados @ o=e
Published by California Avocado Commission - May 22 at 12:42pm - Q
This fresh avocado toast from Kitchen Konfidence celebrates pickled

spring produce in vibrant hues of orange and pink.
https://www.californiaavocado.com/.../california-avocado-toas...

Learn More

Qv H

ca_avocados BOWL GOALS. Tag a smoothie-loving
friend who would try this avocado pineapple smoothie
bowl by @runningtothekitchen! @ \®

facebook. twitter Snapchat Instngram,
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CONSUMER ADVERTISING - SOCIAL - RETAIL y
A 10,531,348 Impressions faCEbOOkﬂ
A 125,162 Engagements with a 1.19% Engagement Rate twitter

A Hyper-targeted social for each retailer

@CA_Avocados

California Avocados [b .ee
Sponsored - @ % California Avocados @ i

Fresh California Avocados are the key to Avocado lovers, California Avocados are in
creating this California Roll classic. Pick up all season and in stores now! Find them at your ‘/’} California Avocados ¢
the ingredients today at your local Pavilions! local @Albertsons today! oy
CALIFORNLAROLL The time to pick up fresh, in-season California

Avocados is ripe! Find them at your local
@Raleys now.

;—\hj
It's California Avocado Season at Albertsons!

o i i www1 albertsons.com
It's California i.\\.locado SHOP NOW
Season at Pavilions!

4
o It's California Avocado Season At Raley's!

[ﬂ) Like () Comment £> Share
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CONSUMER ADVERTISING - IN-STORE AUDIO
A 183,493,800 Impressions ('n store
AUDIO NETWORK

A In-store radio reaching shoppers while they are in their local stores

FredMeyer
Smith's '

PAVILIONS  VONS m{‘:‘!\m @

SAFEWAY (Y

FOOD STORES
A (

“Ralphs> Ra('etj’s BEgAlR

R e g
£\ Albertsons
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CONSUMER ADVERTISING - PARTNERSHIPS
A Sold over 100 meal kits through the Chef’d online meal store
A The California Roll with Spicy Garlic Edamame was the top seller

T— L AW ) = ,‘i}yv 3 . o
. CaliforniaRoll » 3'
2 /;f/;’; with Spicy Garlic Edamame»

California Avocados

CONSUMER

ADVERTISING

fGaﬁf&ma

Easy California Eggs Benedict 5 : 0! n1a lfls}gT%q‘sv
with Citrus Salad wzth Gri co
Caltforma Auocados
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ONLINE MARKETING: NOVEMBER 2017 - OCTOBER 2018

CONSUMER WEBSITE SOCIAL MEDIA
A # of Visits: 2.58 MM (+19% increase YoY) A Facebook
A Page Views/Visit: 1.38 (+3% increase YoY) T Total Fans: 333.4K (1% increase YoY)
A Time onsite: 0:42s (-4% decrease YoY) T Impressions: 9.0MM (-36% decrease YoY)
A Total Page Views: 4.3MM (+25% increase YoY) A Twitter
T Total Followers: 20.2K (11% increase YoY)
CONSUMER BLOG T Total Retweets: 2.1K (-77% decrease YoY)
A # of Visits: 757K (+15% increase YoY) A YouTube
A Time onsite: 1:34 (-41% decrease YoY) T Views: 1.31M (63% increase YoY)
T Subscribers: 933 (15% increase YoY)
A Instagram
NOTES T Followers: 42.3K (14% increase YoY)
A Facebook, Twitter and Instagram posts ran seasonal and T Impressions: 22MM (82% increase YoY)
timely messaging, reaching a general audience that
resulted in a high number of engagements EMAIL
A Retalil campaigns that ran on Facebook and Twitter were A Average Open Rate: 15.1%
hyper-targeted and messaging was customized for each A Click through rate: 1.7%
retailer A Emails Sent: 13 emails to an average of 200K
successful deliveries
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CONSUMER PUBLIC RELATIONS - NEWS BUREAU

Fulfilled both proactive and ongoing responsive requests by media covering California Avocados

Total Impressions: 802,998,907

The San Diego Union-Tribune

You don't have to worry about an
avocado shortage this year

SATURDAY, AUGUST 25
10:15-11:15AM
5 LIBERTY STATION PT. LOMA

RETAIL FOODSERVICE

























