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CALIFORNIA AVOCADO COMMISSION

* Non-profit, public agency serving California’s approximately 1,750 commercial

avocado growers on nearly 52,000 planted acres
e Commission provides marketing and promotional support

* Also, advocacy and support on issues involving water, labor, production, trade,

pest protection and food safety
* Grower funded check-off program
* $15MM annual budget (average)
* Typical season spring through summer
* Average annual production 250-400MM pounds
* 19-member board of directors, based in Irvine

* 11-member staff



%) CALIFORNIA AVOCADO COMMISSION

VISION

To be recognized as the
most-desired avocado in the
world by fostering a vibrant

iIndustry.

MISSION

To maximize grower returns
by enhancing premium brand
positioning for California
avocados and improving
grower sustainability.
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COMMISSION STRUCTURE

BOARD COMPOSITION (19 MEMBERS & ALTERNATES)

* Producer Members X o o -
— 10 Members (two from each district)

- 5 Alternate Members (one from each district)

- Elected by commercial avocado producers
within the respective districts

e Handler Members

- 2 Handler Members
- 1 Alternate Member
— Represent AMRIC handlers

— Elected by industry handlers W%@,E

* Public Member
— 1 Public Member 5 DISTRICTS

— Appointed by the Secretary of Food and
Agriculture
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2020 BEARING AVOCADO ACRES, BY COUNTY

Minor Counties

Variety CAC
Acres
Hass 45,068
Lamb-Hass 1,487
GEM 287
Other 492
Total 47,334
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Key Industry Goals
- Maintain grower competitiveness
- Safeguard grower economic interests
— Keep growers informed and engaged

— Ensure organizational integrity and stability



GROWER PROFITABILITY STUDY

Preliminary Top-line Results

* 1,743 grower surveys mailed
* 174 grower responses = 10% response rate

* 4,771 acres in responses = 10.5% of total producing acres

2020 2019 2018

Total Income, Expenses, & Net Margins
Total Gross Income $42,113,270 $40,346,948 $38,659,419
Total Expenses $40,631,536 $36,773,638 $36,095,913
Total Net Margin $1,481,734 $3,573,310 $2,563,506

* Full report expected for the November CAC board meeting
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Environmentally Friendly Farming Worker Well-Being Healthy Communities Economic Viability

THE BEST AVOCADOS HAVE CALIFORNIA IN THEM. LITERALLY.

These Golden State avocados are grown in the rich soil of California, warmed by its sunshine and cooled by gentle coastal breezes. California Avocados are locally and
responsibly grown by California farmers who nurture the avocados and the land every step of the way. They are committed to building and maintaining a sustainable
California Avocado industry by using environmentally friendly farming practices, ensuring worker well-being. contributing to healthy communities and maintaining
economic viability.



2021-22 CAC BUDGET

2020-21 Ending Reserves
« $9.6MM (approximately)
« A million dollars less than budgeted (crop shortfall of 55MM pounds)

2021-22 Board Approved
» 1.75% assessment (level) Industry Affairs &
« 300MM pounds (projected crop volume) Marketing Production Research
» $1.25 per pound (projected avg. price)
« $14.8MM CAC budget
« $9.5MM for marketing programs
« $1.5 for industry affairs &

production research

« $3.5MM for administration
« $300k grant programs

« 2021-22 budget will draw down
reserves by $1.9MM (projected)
to $7.7MM at the end of 2021-22 FY

Administration

2% Grant Programs
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MARKETING ORG CHART
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Strategic Planning Schedule & Guide

MARCH

FE BR UARY + Monitor, Evaluate, Adjust
o (e B + Virtual Board Meeting March 4
+ Virtual Board Meeting February 8

+ Virtual Marketing Committee Meeting February 16

JANUARY

+ Monitor, Evaluate, Adjust
+ Set Planning Schedule

DECEMBER

+ Business Plan Process Review and Calendar Year Development

+ Meonitor, Evaluate, Adjust
« Prior Year Performance Against Measures Tracking December 7 - 14

2021-22 Marketing Objectives

Increase California Avocado perceived value, preference and

NOVEMBER

« Launch 2021-22 Business Plan 1.

+ Virtual Board Meeting November 18 | It ith ¢ t
Oya y WI our arge S

2. Retain or increase the high awareness of the
California Avocado growing region among targeted consumers
Aspire to an average price per pound of $1.350r greater

OCTOBER
« Business Plan Draft to Board October 6 3.
+ Virtual Board Meeting October 13
- Approval of Business Plan, Budget and Assessment
- Discuss Monitoring/Measurement Process
+ 85% Business Plan Draft October 15
+ Submit CAC 85% Plan and Budget to USDA October 22
+ 2021-22 Contracts Finalized October 29

SEPTEMBER

+ Business Plan Draft to Bellamore September 8
« Business Plan and Strategic Intent Edits from Bellamore September 15

The best avocados have California in them.

APRIL

= Monitor, Evaluate, Adjust
* Initiate Trend/Data Research, Share Timeline/Save the Dates

MAY
+ Commencement of 2021-22 Planning Process
* Virtual Board Meeting May 20
— Board and Staff Review of Strategic Priorities

JUNE
* Marketing Staff/RMDs/Agencies/Strategic Planning
Video Conferences June 10 and 24
- Research and Data Review; Opportunities and
Differentiation

- Confirm/Draft Objectives
- Preliminary Budget Direction

* Virtual Marketing Committee Meeting June 16

JULY
* Marketing Staff/RMDs/Agencies Strategy Discussion July 7
= Submit Preliminary Strategies to Management July 13
= Consumer, Trade
* Research, Industry Affairs
+ Draft Objective Performance Measures July 13
+ Management Approval of Performance Measures & Strategies July 16
+ Individual Agency Video Conferences with CAC Teams July 19 - 23

+ Marketing Agency Evaluations July-August

AUGUST
+ Program Development and Integration (Agencies, Staff) August2-13
+ Virtual Board Meeting (Closed Session - No Agency Attendance) August 19
- 2021-22 Financial/Crop Outlook
- Approve Tentative 2021-22 Assessment Rate
* Draft Action Plans, Performance Measures and Budgets Due August 24



PRIORITY 1 AND INDUSTRY STRATEGY

INTENT 2025

Priority 1: Position California Avocados to be the world’s most-valued and desired avocados*

* (for consumers, retailers, foodservice operators, wholesalers, growers)

Industry Strategic Intent 2025

Mission: To maximize grower returns by enhancing premium brand positioning
for California Avocados and improving grower sustainability

Vision: To be recognized as the most-desired avocado in the world by Fostering
a vibrant industry

California Avocados will occupy a premium position in the market.
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WHO WE ARE SPEAKING TO:

PREMIUM CALIFORNIANS
‘ Bought an avocado Pay more for

in the last 6 months igh-quality items
b’ @ he last 6 high-quality

2 Seek out name-brand Consider honesty to
EA vs. generic products be of utmost importance

m.: Seek adventure in @CD Environmentally ' Demographic Breakdown
< their daily lives M conscious - Male/Female: 47% / 53%

Median HHI: $100K

Knowledgeable and influential about food 'ﬁ q Employed: 79%

Now Married: 55%

‘ u P 2 ‘ m-’ " Children in Household: 59%

Bachelor’s Degree & Above: 42%

Source: 2019 GfK MRI PROP Doublebase/Mullenlowe Mediahub/Scout



CONSUMER TARGETS ‘

Premium Californians: Average Daily Media Usage

On-Demand Print

Premium Cable 4 / 2%
5%\

Digital
6% Streaming Video

Streaming Audio
6%

Broadcast TV live
ISYA

Social Media
12%

Source: 2019 GfK MRI PROP Doublebase/Mullenlowe Mediahub/Scout



Avocado Super Users

* Avocado Super Users are the heaviest
consumers of avocados and a key segment
of Premium Californians to reach

* In order to reach Super Users, we target
the top quartile of avocado purchasers

* This top quartile of avocado purchasers is
defined by our media partners who have
shopper data that is used to create the
Super User target

. Super Users are |ayered into the media
plan with select partners for both retall
and brand campaigns




2021 MEDIA SCHEDULE g

CHANNEL

2| ofe|23|30] 7 |1a]21|28|a|n|8|2s]1]|8|1s]22]1|8|i5|22(20]5[12]19|26]3|10]17]2a31] 7 [14a]|21[28]5][12[19]26]2]|9]16]23|30] 6 [13]|20]27]4]|n]18]25
AUDIO
Spotify

Pandora

OUTDOOR

Los Angeles

Los Angeles - Venice
Orange County

San Diego

San Francisco

DIGITAL

Channel Factory (YouTube)
Food52

Food Network

GumGum

Hulu

Influential Influencers
POPSUGAR

PureWow

Tremor

Viant

SOCIAL
Facebeok

Instagram

Twitter

Pinterest

Retail Social (Facebook, Instagram, Twitter)

SEARCH

* The 2022 media schedule is in development
* Timing is flexible based on anticipations for the 2022 California Avocado harvest



CONSUMER ADVERTISING

The best avocados have California waves in them.

LEARN MORE

pandora

vvvvvvvvvvvvv

o5

w, ‘\\"m "”.;
AVOCADOS
The best avocados have California culture in them.
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CONSUMER ADVERTISING ’

2021 Outdoor

During peak-season, outdoor units were in
high-impact areas in Los Angeles, San Diego,
Orange County and San Francisco and a
hand-painted mural on a prime location in
Venice Beach

Venice Beach
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Digital Brand

. Partnering with prominent women’s
IiFestyle and foodie sites to spread
awareness about California Avocados

. Utilizing top pericorming ads across these
platicorms to catch the eye of consumers

= =no: REALSIMPLE

Most Popular
oo 35 Fe ht of =
22 % D s @

AVOEADOS

&) P memorviceo VIANT. @3 Youlube
POPSUGAR. HKuellew IFOODE2




CONSUMER ADVERTISING

Social Branding

Running brand content on top social media platforms
Facebook, Instagram, Twitter and Pinterest

@ California Avocados @ cee

Need some avo-inspiration for upcoming
festivities? Find the freshest California Avocado
ideas all in one place.

€

throughout the season

Instagram

ca_avocados
Sponsored

J 2 i
CALIFORNIA AYOCADOS
STUFFED WITH
DUNGENESS CRAB

California Avocados

LEARN MORE

Q© O & Michele F.. 12 Comments 28 Shares

U’_‘) Like £> Share

verage Company

© Qv N

ca_avocados Celebrate California Avocado season with
some fresh % merch! Free shipping on orders ... more

C) Comment

[OY B

California Avocados @ @CA_Avocados
- Apr 06
FRESH UPDATE: California Avocados are
now in seasonl! Find creamy avoCAdos
near you *ripe* nowl

- ©

It's California Avocado Season!
californiaavocado.com

California Avocados
Stuffed with Dungeness
Crab

20 min

7 California Avocados
/ 12.8k followers

12 ingredients

21
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Creative Animation: Waves




Fall 2021 New Merchandise

The California Avocado
Merchandise Shop is launching
a new line of products ranging
from aprons to posters and
apparel, there’s something for
every avocado fan, because the
best merch has California
Avocados on it!

23




CONSUMER MARKETING
WEBSITE REFRESH

CaliforniaAvocado.com Re-launched September 2020

FAQ FIND STORES

Retail Foodservice Media

CRMFORNS
Recipes v Lifestyle v Nutrition v How-To v Avocado 101 VvV Shop Merch Q
d¥ocano>

UNITED
PLATES OF

CALIFORNIA
AVOCADOS

at
3 T

CALIFORNIA
AVOCADOS

Did you know California Avocados are
in season from spring through summer?

LEARN MORE

é POS ORDER FORM

Use the handy online form to order recipe booklets,
recipe tear pads, educational info and other point-

of-sale materials.

6] Q

Get Cooking Avocado How-To's Nutritional Facts

California Avocados make any dish taste Learn how to grow;, pick and cut an avocado Did you know California Avocados ar
amazing. with our helpful how-tos. heart-healthy superfood?

FIND RECIPES SEE HOW-TO'S

LEARN MORE



SEASON OPENER ONLINE COOKING
CLASS WITH CHEF BRIAN MALARKEY

Chef Brian Malarkey’s Dungeness Crab Stuffed
California Avocado

REFINEY29 kltChn
Sunsel [ndepéiden

Che San Diego Union-Cribune

* More than 29 million impressions in 2021

* WI” conduct a S|m||ar event in 2022 Wlth Chef Brian Malarkey’s Cast Iron Ca/iforni Avocd;io &
a different host Peppercorn Filet Mignon with Broken Chipotle Vinaigrette



MODERN LUXURY & CALIFORNIA

AVOCADOS -

Enter The California Avocado
Recipe Contest

CALIFORNIA AVYOCADO RECIPE CONTEST

What is your must-eat avocado dish? Share it with us in owr California Avocado Recipe Contest!

Together with the California Avocado Commission, we are selecting the best California Avocado

recipes in the state.

ENTER NOW >

RECIPE CONTEST

Throughout the program, coverage was featured in
national and trade media outlets, including Yahoo!,
The Produce News, Bake Magazine and Supermarket

Perimeter, in addition to Modern Luxury’s channels,

resulting in more than 514 million impressions

El Cajon’s Mary Beth Porucznik’s California

Avocado & Shrimp Pizza won the contest



https://www.yahoo.com/now/celebrate-california-avocado-month-fresh-164000549.html
https://theproducenews.com/produce-living/celebrate-california-avocado-month-fresh-spin-summer-favorite
https://www.bakemag.com/articles/14870-california-avocado-reveals-winner-of-recipe-contest
https://www.supermarketperimeter.com/articles/6791-california-avocado-commission-names-winner-of-recipe-contest

CELEBRATING CALIFORNIA AYOCADO
MONTH AT THE DRIVE-IN

& A
X 3 o
% L>U;°RN14
- ! A
(@
Vo cADOS

I\ WELCOME

California Avocado Commission hosts Movie Night at Brea Mall
written by Thatsit June 23, 2021

Along with a mat release and Chef E Dubble’s social post,
the program resulted in more than 76 million impressions



* In May CAC will host a California Avocado Grove

Open House

— Media and influencers will be invited to this
immersive experience to share with their

followers

— Retail and foodservice representatives will be
invited to learn about the benefits of California

Avocados

* CAC’s public relations

team will promote key

messages about California

Avocado growers’
sustainability efforts

CALIFORNIA AYOCADO GROWERS & HANDLERS
STRENGTHEN CALIFORNIA’S ECONOMY

Growers' & Handlers’ Annual Expenditures
for California Avocado Production

$764.7MiLLION

Overall Business Activity in California
$1.581LLION
ANNUALLY

es
generated
ndlers

Labor Income Diffused s spent oo a variey

Throughout the State fseodand services i

$666.7MiLLION

ANNUALLY




Californiallvocado.com

Published by StreamYard @ - August 2 at 5:04 PM - @

#Sponsored | Avocados for Immunity!
-This video contains paid advertorial by The California Avocado

Commission. https://www.facebook.com/CaliforniaAvocados

Join me and the California Avocado Commission for a community
Q&A all about avocados and our immune system. Did you know that
one of our favorite foods (avocados!!) is a powerful boost to your
immune system? Leave your questions below and be sure to tune in
at 5pm Pacific | pm Mountain | 7pm Central | 8pm Eastern on
Monday, August 2th!

> CRISPY CALIFORNIA AVOCADO POTATO TOTS

CHECK OUT THIS RECIPE ON KMPH.COM

g, Manuel Villacorta
b. Yesterday at 11:55 AM . YouTube @ - @
if you are like me you love comfort food. So, tomorrow during my
Caliente Kitchen Show, | will be making what | consider to an American
comfort food icon, MEATLOAF! But not just your typical meatloaf. This
comfort food with a healthy and nutritious flair provides lean, high-
quality protein along with at least one serving of vegetables.
Incorporating California Avocados adds creamy flavor and nutrition to
the meatloaf with fiber and good fats from the avocado. Mushrooms
add a perfect finishing touch of umami flavor that makes this dish
simply irresistible. #sponsored

youTuse.com @ DIARe

How to Make a Comfort Food Meatloaf with a Nutritious
and Californian Twist

Gi: ca_avocados 2h || ICOREE
Learn California Avocado tips &
tricks from @bonnietaubdix!,

4:37
‘ o157

Meal Prep Sunday makes
Monday+Tuesday ea

ca_avocados.

e Just wendyjo
Paid partreeship wh ca swocados

Ay e oo <o e

& tiked by shawsimpleswaps ard 35 others

@




Bonnie Taub-Dix, MA, RDN, CDN

Manuel Villacorta, MS, RDN

30
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MARKETING> . Inl . <SUPPLY
11

ALIGNMENT IDENTIFICATION VALUE

Align marketing activities of California fruit Maximize category sales
with the distribution of and return value
California Avocados throughout the supply

chain



MONITORING CALIFORNIA CROP SHIPPED

WITHIN AND OUTSIDE CALIFORNIA REGION

California volume shipped within California increased to 134.4 million

Ibs. in 2020, the highest since 2016

California Avocados
(in millions of pounds)

M Shipped Within California Shipped Outside California

1714 90.0 e 127.3 61.0 g;j: 61.9 1011
529% 45% = 48% 40% 43Y% 439%

California Season 2013 2014 2015 2016 2017 2018 2019 2020

Source: AMRIC Hass #1 Conventional (pounds), California Region — 2019 = Mar-Aug 2019 (22 weeks), 2020 = Apr-Aug (26 weeks)
All other years had a 26-week California Season



CALIFORNIA AVOCADOS DROVE CATEGORY

GROWTH IN THE CALIFORNIA REGION

California Avocados increased +41% in average weekly volume

(in millions of pounds) California Avocado

volume up +41%

Import
volume up +6%
Total Avocado
volume up +26%

Average Weekly Avocado Volume Shipped within California t

2019 California Season 2020 California Season

Source: AMRIC Hass #1 Conventional (pounds), California Region — 2019 = Mar-Aug 2019 (22 weeks), 2020 = Apr-Aug (26 weeks)



FOB PRICE: CALIFORNIA AVOCADOS

DELIVERED AN FOB PREMIUM IN CALIFORNIA

California Avocados FOB averaged +77% higher than imports in the
2020 Season, and reached as high as +297% over imports

$50

$40

$30

$20

$10

$0

FOB of California Avocados shipped WITHIN California by week
2020 Fiscal Year (November - October)

=—California ==Imports

2020 California Seasen

Source: AMRIC Hass #1 Conventional (pounds) Nov 2019 - Oct 2020
California Season: 26 weeks ending 8/30/2020
Non-California Season: 26 weeks ending 3/1/2020



FOB Premium — 4-Year Average in California

California Avocados FOB averaged +16% higher than imports for the past four seasons

4-Year Average FOB of California Avocados Shipped in California

2017-2020 California Seasons
$60

e California e [MpOI

$50

$40

$30

$20

$10
Week #1 2 3 4 5 6 7 8 9 10 1 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26

Source: AMRIC Hass #1 Conventional (pounds) Jan-Oct 2020



RETAIL

California Avocados: Rising FOB Premium vs. Imports

FOB prices for California Avocados: Compound Annual Growth Rate* of +5.5%
Twice the rate of imports

FOB California Region / California vs. Imports
(2013-2020 California Season)
Import California Linear (Import)  weeeeeees Linear (California)
$60.00
$54.13
$55.00
$48.77
$50.00
$4s00 SN e\
....... +5.5%
340.00 $42.70% N §36.10 $44.44 $3810 Cacpe
$33.58 - .$3340/7
e $29.61 T T $3172 $35.45 +2.6%
000 el — Z CAGR*
: 30.69
25,00 $29.78 $
$26.26 $26.00
$20.00
2013 2014 2015 2016 2017 2018 2019 2020

Source: IRI/FreshLook California Region and Total U.S. excluding California - Mar-Aug 2020
*CAGR = Compound Annual Growth Rate. This is the average annual growth rate of FOB price since 2013

36



FOB PRICE PREMIUM

4-YEAR AVERAGE OUTSIDE CALIFORNIA

Outside of California, FOB price advantage averaged +77% vs. imports
over the past four California Seasons - reaching as high as +19% in

2020 (w/e 9/6)

4-Year Average FOB of California Avocados Shipped OUTSIDE California
2017-2020 California Seasons

$60
e California e |mport

$50

$40 /V‘Q\%

$30

$20
Week #
$10
1 2 3 4 5 6 7 8 9 10 N 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26

Source: AMRIC Hass #1 Conventional (pounds) Jan-Oct 2020



Sma” Large x—Large .
$1.90 | $1.51

TIER-ONE RETAIL MONITORING

PRICE INDEX

This retail

er saw significant growth in average weekly dollar and unit sales over 2019 and the Non-

California Season. California Season ASP was also +8% higher than the Non-California Season

1,800
1,600
1,400
1,200
1,000
80
60
40
20

Thousands

o o o o

0

CA Avos in Store

Trade Promotions

Social Media

Digital Marketing

Display Bins

California Season Retail Sales

mm Dollars oo Units —=@=ASP

$2.00

$1.50

$1.00
$0.50
$0.00

3/8 3NM5 322 3/29 4I5S 412 419 4/26 5/3 S5N0 517 5/24 5/31 67 614 6/21 6/28 7/5 72 719 7/26 8/2 8/9 8A6 8/23 8/30

$1,303.3 9234 $1.89

$1.31 $1.41

+51% vs. 2019
+28% vs. Non-CA

-25% vs. 2019
+8% vs. Non-CA

CA Season 2019 Non-CA Season 2020 CA\ Season 2020 CA Season 2019 Non-CA Season 2020 CA Season 2020 CA Season 2019 Non-CA Season 2020 CA Season 2020

Average W“kly Sales - Dollars (in thousands) A'erage WGekly Sales - Units (in thousands) ASP
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2021 MARKETING PROGRAM

The best avocados have California in them

California Avocados are in demand all season long. In fact, 81% of avocado shoppers surveyed in
the U.S. say it's important that their avocados are grown in the U.S." They anticipate the consistent
quality, freshness and homegrown taste that comes from California growers who are committed to |

consistent quality and reliability.

Consistency and reliability also are found in our innovative marketing program for 2021. Our

programs and people are dedicated to supporting your sales of California Avocados, year after year.

Targeted, Customized Marketing Support

Innovative, branded California Avacado customized social, digital and
geo-targeted promotions throughout the season drive shoppers to your
stores. Social media retail assets can be customized for your store banners
and are paid for by the California Avocado Commission in support of our
retail partners.

Customized Retail Influencer Programs

Are your marketing departments looking for ideas for your social media
content, newsletter, ad circular or other customer communication during the
spring and summer months? New and complimentary customized offerings
include social posts and blogs with and without video, seasonal story ideas
for retailer use in local media markets, on your website, in customer sweep-
stakes and California Avocado giveaways. We are ready to support you!

Source: 2020 California Avocado Tracking Study
'QC1. Price and ripeness are sometimes important factors in purchasing avocados.
How important are each of the following when purchasing avocados?

{Grown in the U.S.j Answers: extremely\veryisomewhat important.

“Q12C. How much do you agree or disagree with the following statement: | wish stores
would have better signage/labeling to let me know where the avocados | buy are
grown? Answers: strongly/somewhat agree.

60/ MARCH 2021 / PRODUCE BUSINESS

Retail Dietitian Relations

From helpful how-to tips to news you can use, nutritional information to
delicious recipes for virtual demos and more, we have inspiration for your
dietitians and cooking school managers.

WAy i
Merchandising Materials
Among avocado shoppers surveyed in the U.S., 63% agree they wish stores
would have better signage/labeling to let them know where the avocados
they buy are grown.” You can provide this information by using our California
Avocado merchandising materials to encourage impulse purchases.

Visit CaliforniaAvocado.com/Retail to order your POS material.

Contact your Retail Marketing Directors for customized marketing programs
and reports.

CALIFORNIA AVOCADO COMMISSION
CaliforniaAvocado.corm/Retail
deruz@avocado.org

MASTERS OF MERCHANDISING




RETAIL TRADE ADVERTISING “

Special Trade Print Ad to Launch the Season
An ad in The Snack magazine with a pop-out “CA” grabbed the trade’s attention

CALIFORNIA
AVOCADOS

Always in demand.

Retailers know their shoppers anxiously
anticipate the California avocado season
because there is a California difference.

In fact, 80% of avocado shoppers said it's
important that the avocados they buy are
grown by California farmers. They value the
care our nearly 3,000 growers put into
nurturing each avocado to ensure they get
that creamy California avocado taste with

= = == = every slice.
- .

shoppers the consistent quality, freshness
and homegrown taste they anticipate—
all season long.

—
=:._ Keep up with the demand and give your
i
=

The California Season is Almost Here!
The best avocados have
California in them.

For Customized Marketing Support: CaliforniaAvocado.com/Retail

Avocads Trecking Seudy Q. Price snd ipsness e somationas impartant
o o How ispartant s eoch ofthe following whon perchasing svocadon?

* or 1) Ansmers: extremelylverylsomenhst mportan.
‘

Lrocanc> © 2021 Califernia Avocade Commissica. Al ights reservad.




RETAIL TRADE ADVERTISING

Print Ads

Digital Ads
15 ads: 2,953,326 impressions

Total print and digital impressions: 34,639,054

THE PACKER

The best avocados

E D E have California in them. E D“ E gocsq.:
e y : \ oy
PERIMETER e

AV perishable o o
94\ News.com W

' AndNowUKnow' ‘FreSh).:
produce industry news

-Plaza /
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%) RETAIL TRADE ADVERTISING

Digital Video Ad
A video trailer ran on AndNowUKnow from March through July
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TRADE ADVERTISING

LinkedIn: B2B Social Network
* QOver 913 followers

— 422 new followers (October 2020 to October 2021)
* Generated over 484,754 impressions with a click-through rate above 2.5%,

signifying viewers are actively engaged

California Avocado Commission
@ 855 followers

4mo « Edited » ®

Our latest video explains the history, growers and culture of the California
Avocado. Learn more about the great beginnings of the California Avocado, the
growing and distribution process, and nutritional information because after all,
California Avocados are the heart of California. https://Inkd.in/gA2SWUi

California Avocado Commission

mo-®

Retail promotions during the California Avocado season generate consumer
interest. This past spring, we partnered with targeted retailers by developing sales

contests, digital demos, coupons, display bins, and social media to help boost sales
of avocados. Contact our retail directors to learn how your team can get involved
next season. http://ow.ly/8P5W50FB4nj

In honor of International Women’s Month, we’re honoring the women of CAC
and our Board of Directors. These women are dedicated and invaluable
members of our team, impacting the commission and the produce

see more

O & © 60 4comments

é Like @ Comment

* A CAC video sent to 200 grocery,

club and mass retailers
* Generating 77,685 impressions
E _SmartBri(:e.f'v: i LX)

CAC's experienced retail team implements avocado merchandising best practices,
provides information, builds custom promotions and is dedicated to helping retail

grow its avocado sales. #Sponsored by California Avocado Commission

'

Learn more

California avocados are now in season!



More than 8.5 million Trade PR impressions November — October

* Key Topics: season start, California Avocado Month, advertising and programs

e California Avocado brand messaging interwoven in all outreach

AV EEE
California Avocado Marketing Ramping Up
With COVID Impacts Remaining

California avocado forecast
weighs i at 202 million pounds

The Pucker

Brand advocates build awareness of California

avocados

Celebrate California Avocado
Month with this fresh spin on a
summer favorite

California summers are

filled with warm nights,

trips to the coast and an

abundance of fresh, local 3

produce, like delicious in- ~ *

season California

avocados. Grown in the

Golden State from San Diego to Monterey, the

versatile fruit adds dynamic flavor and texture to

everyone's favorite summer dishes and is

;:v‘elel()r:aled each June during California Avocado
on

@
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California Avocado Commission Offers
Summer Marketing Support

Summer marketing support for California
avocados
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California Avocado Commission videos feature road
trip theme

The best avocados
have California in them.

A3 pentup des.
 has procuced three viceos

Recorded in Henry Cowell e Park and the Trona
Plinnacies in e California De:
enjoying the beauty of nature
heme of the best avocacos

e featured recipes Cicken Chili with Califor cadas, Caiifomia Avocaco Fajita
Bowt and Sweet 2nd Spicy Celifornia Fish Burger — can be prepared at home or o outdoor grils and
are now fetured on YouTube, CalifomiaAvocaco.com, and rumning on several NEWOrKS.
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California Avocado Commission
Irvine, GA

CAC Advertising Campaign Year 2: The
Best Avocados Have California In Them
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Crop Updates and CAC Board News Also Are Key Topics
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helping to guide the future

Referendum announced for California avocado
growers

Every five years the California Department of Food and Agriculture
holds a state-mandated referendum vote to provide California
avocado growers the opportunity to determine whether the Califomia
Avocado Commission will ba reapproved to continue for the next five i &

years. s v - =

“The referandum process is a vital component of the law that i ~
established the California Avocado Commission,” said Rob Grether, . - - '
chairman of the CAC board of directors. "It provides growers the i ¢

opportunity to cast their vote on continuing the operations of the Srrye 4
organization.” 7 i

Fresh
Plaza

California avocados building in volume

Ballots will be mailed to eligible California avocado commercial
producers on February 16, 2021 and must be postmarked and sent to
CDFA for tallying by March 17, 2021. Eligible commercial producers
who do not receive a ballot should contact the CDFA marketing branch o s
staff at 916-900-5018. Results are expected Lo be lallied by CDFA and - -
announced no later than March 31, 2021 L o

Astor damand. 4 corsince rong for C
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Harvest is building for California avocado growers.

“The California Avocado Commission exists to support California Jan Delyser, vice-president marketing for the California Avocado

¥ i Soismedhiasoaid ol e i Commission based in Irvine, CA says that while some local California
retailers have had local supplies of avocados for some time now,
some major chains are transitioning to California fruit.

O 9
by the cutstanding avocados
grown by California farmers. she says
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Statewide Grower Referendum Affirms
Continuation of California Avocado
Commission

The CAC forecast for its fiscal year 2020-21 (which runs November
through to October) is 292 million Ibs. of avocados. “This is less than
the crop volume last year but still in the range of an “average” size.
There's promotable volume available,” says DeLyser.
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Women in Produce — Angela Fraser
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0 o piiepr March gained momentum
e B faseul divicpes DeLyser notes that harvest started earlier last year but this year's
' micdle of fhe country as well 35 .
B e Tt it nts = b o Calr e, Thaon sl harvest has ramped up throughout March. “Our forecast for a 15-week
sigriont foom for growth Outside of the U.S. - sha says. period of peak availability from April through August is very similar to

last year,” she says.
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California avocado marketers expect strong demand this season C:.,‘,:,,.,, Avocado Commission With less rain this season though, there may be fewer extra-large

4556751

sizes--36s and 30s--available. "But there are a variety of sizes

resats e sgan available to meet most needs,” says DeLyser.

growers for more

Aabout the Callfornia Avacado Commission

Spring through summer is the period of the greatest California
avocado availability this year. To maximize this availability, the CAC
has launched advertising campaigns and other marketing initiatives
including brand advocate outreach. “Springtime merchandising,
including themed programs around Easter, Cinco de Mayo and
Mother's Day all fit very well with in-season California avocados,” says
DeLyser. “Our marketing challenge is to achieve the premlum price
warranted by the avocados grown by Califoria farmers.”

and
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DATA AND RESEARCH

State of the Avocado Category Study
* A multi-year review of the positive retail sales in the California and Western
regions:
= Sales lift during the California season
= Incremental sales, volume and lift driven by the California season
= Sales of bagged and organic avocados

— Perca pita pu rchases DOLLAR SALES SHOW EVEN GREATER LIFT DURING

THE CALIFORNIA SEASON

= Trends by market

In 2020, average weekly dollar sales during the California California Region
Season exceeded the Non-California Season by +33%. This Season Lift in Average Weekly Dollar Sales
lift equated to an average of +$5 million per week. Dollar lift -

29%
is greater than volume lift (+22%) due to an increase in % -
Average Selling Price (ASP). o -
The category experienced California Season dollar lift each yzz l - I
0% oy s o o

year for the past four years.

California Region Retail Avocado Dollar Sales i
(Sept2019 - Aug2020) / +33/ Li ft M
nAwrage b
£ 2020 California Season \ Weeek\y Sales/ Vi
:; Non-California Season Avg = $16M California Season Avg = $21M Sa
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DATA AND RESEARCH

California Promotional Retail Study

* Analysis of the retail benefits of advertising and promoting California Avocados

e California vs. generic avocados

WEEKS WITH CALIFORNIA AVOCADO FEATURES SHOW

GREATER AVERAGE WEEKLY DOLLAR SALES

+39% “, Average Weekly Dollar Sales
H 2019
LY

* California Avocado feature weeks
showed $405k per week in 2019,
while "other" avocado feature Smmm————
weeks showed a $292k weekly
average

* This equates to +39% greater
average weekly dollar sales
during California Avocado
feature weeks vs. "other" California Avocado Feature Weeks Other Avocado Feature Weeks
avocado feature weeks

(

: Greater
: Avg. Weekly ',  $405,445
1

$292,083

_ " 416\ % Changein Avg. Weekly Dollars
* Dollar sales also increased at a ' Polnts N 2019 vs. 2018
N . . e o, ’
faster rate during California ! Grester | 23%
Avocado feature weeks. \ Growth Rate }
- - - -

* California Avocado weeks
saw dollar growth of +23%,
+16 points higher than
"other" avocado weeks (+7%)

7%

California Avocado Feature Weeks Other Avocado Feature Weeks

Source:IRI



DATA AND RESEARCH

Shopper Research: Avocado Ripeness Study

Study of California shopper’s preferences for levels of ripeness at retall

Determine the drivers and barriers to retail purchases related to ripeness

e PARTICIPANTS ENGAGE MULTIPLE SENSES WHEN SELECTING . i:g’;":;f&';:‘é‘ég'“""‘“ TRENDS IN SHOPPING STYLES
DY) A RIPE AVOCADO, STARTING WITH LOOK

) Preferred Store choice is
Based on visual analysis alone, the perfectly ripe avocado is TSthPP_mg{ Style based on:
e majority o . .

Stage 3or4 participants like to take o Location (Convenience)
Under-ripe Perfectly ripe Over-ripe their time to browse a Prices

— o' Selection

—
79%) AVOCADO SHOPPERS ENJOY THE SHOPPING EXPERIENCE o Meal Preparation
"l'onw' They typically won't plan every
meal, but think about what

they want to eat for the week
and create their list
Stage 1 Stage 2 Stage 3

time Shopping Enjoyment
family “l don’t always meal prep, but when | do, | will
“l usually go for a purple looking “I select stop : £, 8 2 er grocery shop on Sunday and prepare meals that
avocado. | also look for shiny relatively ] weekly day for the week ahead. Typically, 2-3 meals
avocados...dull looking avocados are light to ¢ yone crowss y Out of 10

usually too ripe or even spoiling so my very firm eat

irtner that will rotate. .
i need f m -Lieran P @ \
default is shiny avocados.” when squ | L need ”Hb ; grab 2
- Nelly C e short

. covid
eXxcCl te d sunches “Excited - | usually buy myselfa treat

cove want routine when | go grocery shcpprng so it makes

: it all the more fun!”
napp - Nelly C e
picture ‘ Mt y A Y

“Excited. | like having a fridge full of
food options, and | enjoy browsing the
grocery store and deciding what | want
to eat that week.”

- Jennifer B

Activity 3, Task 3: In as much detail as possible, describe your process for selecting an avocado, Tell us what y
avoid

mastering

Activity 2, Task 1: When you hear the words “grocery shopping”, how do you feel? On a scale of 1-10, how much do you enjoy grocery shopping?



DATA AND RESEARCH

2021 California Avocado Tracking Study

* The Commission’s annual consumer attitudes and preferences tracking study
was fielded in August-September
* More than 1,500 avocado shoppers surveyed in the U.S., with enough in

California and the West to analyze regions compared to the national sample

* Results expected by 11/30/21



Category Manager/Produce Director Meetings

CORPORATE

Albertsons/Safeway Companies

SOUTHERN CALIFORNIA

OTHER

OTHER

AWG Corporate

Albertsons/\VVons/Pavilions

Costco (Western Divisions)

Aldi

Kroger (Western Divisions)

Bristol Farms

Sam's Club (Western Divisions)

Food 4 Less

Target

Gelson's

Walmart (Westemn Divisions)

Grocery Outlet

Whole Foods (Western Divisions)

Northgate

Ralphs

Smart & Final

Stater Bros.

Superior Grocers

Trader Joes

California AvoScore Card
Retailer A

Total Avocado Category Overview
Recent 4-Weeks Recent 52-Weeks
Week Ending Retailer  ROM Point Week Ending Retailer  ROM Point.
T Thousands 8lo8/2021 vs.PY  vs.PY Variance 8/08/2021 ws.PY  vs.PY Variance

Rolling

Retailey

UnitSales  2,583.8 +8.6% +6.2% +24 29,1457  +95% +39% +56 |Croduc$shure

Avocado § Share

Dollar Sales”  $2,889.3 +13.9% +35% +0.4  $36,172.7 +38% +3.6% +0.2 Fair Share Gap

Average Price Per Unit $1.12 +57% +9.0% 33 $1.24 +6.2% +53% +0.9
Avocado Segment Overview

Recent 52-Weeks Point

Ending 8/08/2021 Variance:
ot 860 i ot $34238 +133%  294% 427 95% 4,065.4 22.9%  -201% 440 1

5 §120763  -138% +126% 264 334% 7,677.9 35%  +254% 289 2

§1617.8  08% 243 251 2% 73494  WS9% 6% 485 2

RW Hass UPCs 934425  +N8%  63%  +81  95% 28659  +287% 3% 4320 ¢
(Unined S B o)

RW non-Hass $295.0 +2066% 1% 955  0.8% 126.9 +87.6%  +8.0% 4796  C
rotss LU

RW Organic $15.0 +627% 39 4665 0.0% 95 +633%  3.0% 4663 (
@iy

FW Organic $11155 0.3 2200 222 3% %619 +346% +452% 107
ergic o)
FW Conventional $4.186.9  100% 292% 392 116% 6,088.9 HSY +A6T% 451 2

“Percert Change = Capped o1 4853
Total Weekly Avocado Sales

: 2020
I ot Semon mUnit: mDollars —=-Average Price/ Unit .

1.50
$130 $137 $147 5143

© k3
3 2

Praared by FUSIGN Data Source: IRl (Week Ending 08/08/2021)

Califernia Avocado Commission (CAC)
Promotion Agreement
Company: Company (Hereinafter “COMPANY] Market:

COMPANY Contact with Address, Phone # & Email:
COMPANY Payment Remittance:
HANDLER Name and Gontact with Address, Phone # and Email:

Promotion Objectives:
1

2
3

Promotion Name:

Promation Timing:

Promation Description: Whereas COMPANY and COMMISSION desire 1o wark together lo
promote Califomia Awocados threugh mutually beneficial activities which wil include Fresh Califomia
Mvocados featurad in [ist menu items hare]. The COMMISSION's California Avocados brand loge will
be used on [listilems here] and social media posts (sollectively "Promotional Malerials")

Performance Measurements:
1

2.
EX

Prometion Amount: §### 00 (PAID BY CAC)

Budget Account: G 2 #ez

During the term of this promotion, COMPANY, HANDLER, and CAC

Services and Benefits provided by COMPANY.
+ Provide to CAC at least 30 days prior to prometion the name of the HANDLER(S) that
COMPANY hasinave eontracied with to provide Fresh Califomia Avoeados
1 I the supply is not contracted, then GOMPANY will send 2 letter (with a copy to CAC) to all of
their fresh avacaco handler(s) 1o advise of the promotion and require the specication and
use of Fresh California Avocados during the promotion
+ Clearly canvey “Fresh Galifornia Avocadas® on all Prometion Materials
« Requesl and secure Frash California Avacades from HANDL FRS(Suppliers for use durng
pramotion

Pagelaf2

THE CALIFORNIA AVOCADO
SEASON IS RAMPING UP!

Our creamy California Avocados are in season spring through summer.
This year's crop volume is estimated to be 292 million pounds for il
varieties. Your shoppers anxiously anticipate the California season
because thee is s California difference-reliabiity, quality and
cansistency. In fact, BO%" of shoppers said it's important that the
avocados they buy are grown by California farmers.

The California Avocado Commission sponsors digital
online advertising and social media assets for retail
partners that help communicate with your shoppers.

[
]

For more information on California shopper preference,
retail dietitian resources and our consumer marketing
program, click here.

Our experienced merchandising team is dedicoted to Carolyn Beckar, Dave Andenen,

heling you grow your California Avocado sales. b v Dianit gl
(303)520-8284 (936) 6767797

Source: 2020 C Tracking Stuy GC Price arocadon

Hom mpartart are anch o tha tobourm 3 ) Anawers. axtrermety’ mocetant

SUMMER IS PEAK DEMAND FOR CALIFORNIA AVOCADOS!

Summer is the perfect time to promote the premium quality of California avocsdes [N

with peak season availability. When avocados are in a shopper’s grocery basket, the

overall basket ring increases nearly 113% (from average $31.85 to $67.80)" !
The Commission is supporting customized retail promotions throughout the summer

that drive swareness of California avocados st point of purchase.

Click here for our June promotions https://bit ly/25wDVOK

The California Avocsdo Commission sponsors
innovative, branded digital advertising and
social media to promote California avocados
with geo-targeting designed to drive shoppers
to your stores.

Are you carrying bagged California avocados?
Research indicates that bagged avocados are increasing
faster during the Californi Sesson (2020 vs. 2017).** eex

2
8 Bagged avocado dollar sales increased +114% during et
the California Sesson, +23 points ahead of the
Non-Cakfornia Season (+91%) Jasx
%
W Bagged avocado volume increased +166% during

the Califoria Sesson, +26 poinis shesd of the [ sy S oy w—rr—r—

Calfornia Rogion Unit Share  Californi Rngion Unit Gromth
020 2020w, 2017

Non-Cakfornia Sesson (+140%) Wi Woa

Our g teom s dedicates Curclyn Becker, Ndusian,

helping you grow your California Avocado sales. oy oo el o st s
(303)520-8284 (9366767797

‘Source: 2020 Calfornis Avocaco Commession Market Basket/Afinity Study.IRI Consumer Netmark. 1n Cabormis dheing Cabforn
“S/FrashLook Stats o the Avocado Categery 2021

©2021 Cdornia Avacads Cmmissian, A righ




THE BEST AVOCADOS HAVE
CALIFORNIA IN THEM

California Avocados are in demand all season long. In fact, 81% of avocado

shoppers in the U.S. say it's important that their avocados are grown in the U.S.
They anticipate the consistent quality, freshness and homegrown
taste that comes from California growers who are

committed to consistent quality and reliability.
Keep up with the demand by giving your shoppers
what they want—California Avocados.

Consistency and reliability also are found

in our innovative marketing program for 2021.
Our programs and people are dedicated to supporting
your sales of California Avocados, year after year.

Source: 2020 California Avocado Tracking Study. QCI. Price and ripeness are sometimes important factors in purchasing
avocados. How important are each of the following when purchasing avocados? (Grown in the U.S.)
Answers: extremely/very/somewhat important.

California Avocado Commission = 12 Mauchly, Suite L Irvine, CA 92618-6305 + CaliforniaAvocado.com/Retail @

ST

7opr

5 a00%

PRODUCT PERCEPTIONS

California Avocados exceed Mexico on being the best and worth paying mo ST
(in nearly all western states®). 1C}

2021

ety

ARETHEREST e six 55%
RO 43%  43% 42% FREE POINT-OF-SALE MATERIAL AND DOWNLOADABLE IMAGES
Skl aen) 35% 34% POS Order Forms by Images:
M CALIFORNIA 27%
by g the g desired i

W “eExico OTHER MATERIALS
B anren

Vesico 2020

AZ co OR uT

Complote tha form below to
finalize your order

CALIFORNIA IS THE PREFERRED GROWING REGION
IN THE WEST AND IN THE U.S. OVERALL

Among those with a preference, California is preferred by:

of ppers
n the total US.

ion + 12 Mauchy, Suite L Irvine, CA 92618-6305 «+  CaliforniaAvocsdo.com/Retsi

77%

of avocado shoppers
in California

Source: 2020 Callfornis Avecada Tracking Study.
G911 given & choice, wivch avocados would be your proference? Avocados grown in... Please seiect only ore.

California Avocado Commissior




AQBristol Farms

* Passport to Savings Coupon

= Online Special with special at 2/$3
on large bulk avocados

= March 31 - May 25

California Avocados
and Bristol Farms know
Californians love
fresh fruits and vegetables
that sustain a healthy lifestyle.

The best avocados
have CALIFORNIA in them.
Look for them in your store!

~ A
The best avocados have ;; R .
California taste in them. 4@
- > ‘f
c ‘ e

©2021 California Avocado Commission. All rights reserved.

Early supporter of
conventional and
organic California
Avocados



“irst Seaso” isplay contest Geﬁjo“%

/) gelsonsmarkets /#/#/ We don't have

\ to tell SoCal how to appreciate an
avocado: it was OUR state fruit before
it was our state fruit. But it IS the
beginning of avocado season, and
would you just look at these great big
beauties — hello, perfectly ripe,
creamy perfection! Now is the time to
spread them on toast, whirl them up in

smoothies, and slice them into
everything from eggs to tacos, salads,
and hamburgers.

Look for specials on organic avocados
through 2/9/21. Want the whole story
behind our avocados? Check out the

link in profile.
The best avocados \ - #Gelsons #ilovegelsons
have California in them. et e et A it

223 likes

O
10

lazyacresmarket « Follow
San Diogo County. Calfornia

lazyacresmarket Dickinson Family
Farm avocados arrived just in time for
game day® These San Diego County
grown avos are creamy, easy to peel,
and complement almost any dish. Get
on the winning team and pick some up
for your game day eats. A1 2 for 83, this
smai-batch won'tlast long, & &/ &/

#GameDayEsts #ShopLocal
LazyAcresNaturalMarket FEatOrganic
#LifesBetterLazy SLANMProduce
#BaconAvocados

sparofoods Best thing about Siper
bowd is a Sdper bowl of guac. & jus
sayin’ &

- oQvy W

112 likes

Merchandised new avocado sizes
n bags to test a|ongside bulk fruit

MOLLIE STONE'S®:.

MARKETS
Easter sales/display contest




%) RETAIL PROMOTIONS - SOUTHWEST -

d¥ocant?

Cinco de Mayo sales/display contest in all stores Mmm STOE'“_

April 21 - May 5 WARKETS
Average 19-26% volume lift during and after contest

California Avocado signs and display bins in stores
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May and June Ads Request for Bagged Avocado promotions
Cinco de Mayo ad

Memorial Day ad
e June 8 ad

Sandia S
___sin Semilla

Manzana Gala
16 0z. Package e 3 g Gala Apples

199

= ;—‘\( .
R Uvas Verdes /4%
pe Green Grapes | !

Ib.

<

T
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RETAIL PROMOTIONS - SOUTHWEST :

* Holiday Market/Northstate Grocery H%I_IDAY
- GEM variety promotion

= Sales Contest: May 9 thru June 4
= Custom signs created by CAC with GEM Characteristics
— Average of 347% increase over May GEM Sales

v | Paas | %
R = , 3
. | 6 -
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Mneg
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¢

* Natural Grocers Loyalty Card . s \
rae INVASTI | (5RO = RS
Moal Deal Promotion ¥aNATURAL GRYCERS
good4u
e June 2021
* In-store flyer, banner ad on st Y i
. L eaNaTuRAL e ARSI AN
website and Mobile App GRECERS JATHER'S LAy
good4u DINNER) R)l]L} i
MEAL@DEALS QN/UHE@ MULSUS
. EEEDRYOURYEAMILYZOLRA

4. - WoRIUNDERRE 12




RETAIL PROMOTIONS - SOUTHWEST

Sales Contest £\ Abertsons YONS PAVILIONS

* July Promotion
e $1.00 off bagged avocados just4U coupon

e Over $2.5 million in sales and 3.75% increase on bag avocados

e California in them.

AVOGADOS




National Retailer Local Promotion

* Front Page Ad Feature

* California Avocado Growing Region Feature

* Guac This Way Recipes Nationally on Sprouts Website

* Store Displays with California Branding

CALIFORNIA AVOCADOS

Taste the California difference with creamy,
farm-fresh California Avocados! The rich, coastal soil
and warm, sunny days provide optimal growing conditio
for more than 3000 avocado growers across the state
D) Monterey County We work with local growers and know exactly where
they are, so you can enjoy peak-of-season avocados
for a perfect slice, every time.

Riverside
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CALIFORNIA GROWN
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RETAIL PROMOTIONS - SOUTHWEST

July Mega Event

o
* Co-Promotion with California Milk Advisory Board @ Sw)e Mm

* $2.00 off coupon on bagged California Avocados
* Sales Contest

* Billboard Advertisement with the CAC Consumer Campaign

a. CHEESE o
CALIFORNI 7 DK
PLEASE

Monthly Special

Simple Summer Salads

with California Cheese and Avocados

savemart.com/cheese-please . Scan here for
fmesh E‘% e
=
8, e
Urrata

The best ansesdos have Calfaeni io

& Aot s @81

AVOGADO

California Summer Salad with
Burrata and Avocado
Avocado Caprese with
Creamy Balsamic Dressing

CHEESE wm
PLEASE

& VOCADDs

Monthly Special

On Any (1) cheese with the —
Real California Milk seal and =
° (1) bag of California Avocados




Nugget TATERBROS.  SAFEWAY ()

\—U markets.
* Custom Store Signage * July 4th Ad * NorCal
* Bulk & Organic Ad Promotion e California Grown is
Promotion e Social Media Tie-in Front-Page Ad
giveaways Driver

WEEKLY SPECIALS w| -

'\:E!!b

99-.

Low Price
California Grown

- BUY1GET

. 1FREE

Large Hass

Medium Avgoca s :moam. VALUE

Avocados California Grown. Club Price
&




RETAIL PROMOTIONS - NORTHWEST

Sales Contest

US. CHEF STORE

GREAT FOOD. WHOLESALE PRICES.

* Bulk and Bagged Month-Long Promotion
— Bags 62% increase
— Bulk 70ct carton 16% increase

CALIFORNIA * =&
HASS AVOCADOS

July 5 - July 18 July 19 - August 1



e California Avocado Virtual Grove PCC COMMUNITY
Tour for over 200 PCC Members MARKETS
* Bagged Avocado Promotion

i il o o e, < A

Jessica Hunter, California Avocado Grower

Bonsall, California

i T Pl | L
Get in the grove. %:!»;,.;;K gV ZE - %"

Organic, peak-season avocados are in from Californial Fertile soil, coastal
breezes and plenty of sunshine provide perfect conditions for growing this
creamy fruit. Pick up a couple at your neighborhood PCC.

y A

Organic California Avocados

i i GET INTHE GROVE
with ORGANIC,
ORGANIC HASS AVOCADOS CALIFORNIA-GROWN
Grown in California AVOCADOS. o

ZRIFORRS

2 for $5 O

dvocano2




Farm to Table N\agazine Insertion

14,000,000 printed for distribution

to priority Costco members in May

GRILLED RIB-EYE STEAKS WITH
CALIFORNIA AVOCADO AND GOAT
CHEESE TOPPING

California Avocado Commission, Calavo Growers Inc,
West Pak Avocado, Mission Produce,
Del Rey Avocado Company

AVOCADO MIXTURE
1 ripe, Fresh California Avocado, seeded,

peeled and diced small
Y2 cup crumbled goat cheese
1 cup grape or cherry tomatoes, quartered
STEAKS
4 (8 oz each) boneless rib-eye steaks,

% inch thick
1Tbsp olive oil
Sea saltand pepper
Y2 cup balsamic vinegar
1Tbsp butter
Prepare the avocado mixture: In a bowl, gently mix ingredients ‘.
for avocado mixture; set aside. = —
Prepare the steaks: Rub steaks with oil, salt and pepper. Preheat
grill to medium-high. Pour vinegar into a small grill pan, place —
on grill, and cook for 2 minutes or until vinegar is reduced by = .
half. Remove from grill and stir in butter; set aside. Cook steaks 3

@’ ~

ongrill for 4 minutes, flip and cook for 3 minutes, or until a

suggested internal temperature of 145 . Remove steaks from ’
grill, spoon avocado mixture onto each steak and let rest for S
5 to 10 minutes. Drizzle steaks with balsamic reduction,

then serve. Makes 4 servings. = S
© 2021 California Avocado Commission m (]

Dedicated All-California Event

* New Aurora Colorado Depot

(CO, WY, NM, UT)

* Executing in May: $1.00 off bags for

/8,000 transactions
- +23% vs. other Depots

* Social media engaged videos served

on Costco platforms — 4.2 million

VIEWS

Slice. Blend. Enjoy. California Avocados now in season and available
at Costco - great for smoothies, guac and more.




Western Divisions (800 stores)

* 360,000 downloads available, 15t campaign June-July
* 90,000 downloads added (Fred Meyer - Ralphs) August

FredMeyer

FOOD STORES
I “ s«

Smiths

Save $1.00 Save $1.00
on California Avocados on California Avocados
when you buy ONE (1) bag of California when you buy ONE (1) bag of California
Avocados. Excludes bulk organic avocados. Avocados. Excludes bulk organic avocados.
Exp 07/14/2021 Exp 07/14/2021

Load to Card Load to Card



RETAIL PROMOTIONS - CORPORATE

721 Western U.S. locations Geo-targeted Spotlight Video Ads

* Delivered via digital media with
influencer overlay reaching 1.6 million

shoppers with guaranteed VIeWs

* Executed last week of April through May-.lune Influencer Campalgn

middle of May

o 721stores (CA, AZ, NV, UT, WA,
OR, NM, ID, MT)

1 .
:‘: Spotllght Social Reach
156K 1% e (D) MK ® 27K, e

NAicki Sizemore

RRRRR uggestions
n Salad recipe, which could be eaten over fresh greens or in a sandwich

book page is temporarily down but will be up and running soon. For your reference, her

Social Reach

12T ()5 ® 1K
33 . 7 K 96.7K 23




Digital Demos

Week-long in club displays with QR code link to video and
messaging, 162 clubs

* April 24 - April 30

v. sqm\sdubo
astesandtips. gt | tasﬁﬁﬁ‘fﬁ‘ﬁﬂgﬁ

sample solve.Saxe:

week s
featured |
digital P
CALIFORNIA AVOCADOS demo item )
ARE A HEARTHEALTHY |

CALIFORNIA AVOCADOS
ARE A HEART-HEALTHY
SUPERFOOD




RETAIL PROMOTIONS - MIDWEST

e $1.00 off bags — Summer Holiday timing .
e 108 stores Jchnuck/S

July 4th with boosted content online/website

Email blast to Schnucks shoppers with recipe

Three separate coupon events throughout the summer

Save $1 on Del Rey
Bagged Fresh California
Avocados (4 ct. bag)-
Limit 5 per account

5/26/21 7/6/21

SAVE $1
CALAVO

Bagged Fresh California
Hass Avocados (4ct)

Valid 07/21 - 07/27/2021




THE

FRESH

by 1.9 1 FREE

TODAY ONLY

A FORN

2vocanos

Del Rey California Avocados

Sourced from a third-generation, family-owned business, jumbo-sized
Reed Avocados are creamy and rich with a buttery, nutty flavor.

We also love Morro Bay Avocados. Grown in San Luis Obispo
County, they're equally rich with an exceptionally high oil content.

A cooler climate slows down the fruit's maturing process. resulting in
a superior eating experience.

Reed Avocados
EXTRA LARGE
SAVE P TO 882 ON 2

2/ 4 Save up to $1.38 on 2

Hass Avocados



TRADE RELATIONS:

RETAIL COMMUNICATIONS

Total Impressions: 3.3 Million Digital and Traditional Media Activations

California Avocado Retail Resource Guide

Raeey’s UBristol Farms

L\ Albert )
rnsersons  Gelsons

wouestoesa  uvee

MARKETS

pcc communiTy INugget
MARKETS \\/

¥ Save Mart STATER BROS

markets.




TRADE RELATIONS:

RETAIL COMMUNICATIONS

Key Account Marketing
MOLLIE STONE'S %) [

‘ 7
MARKETS Raley's @ ¥

1Juneat 10:34- Q@

Nuseet NUgget Markets @
August 6 - Q

Think outside the guac and try fresh California Avocados hot off the
grill! Get cooking with these delicious recipes, and enter to win a grill
of your own! & https://bit.ly/3y9WesN @ &

Wi melle_stenes - Folowing It's California Avocado season! Celebrate by adding fresh, locally
grown avocados to your salad, sandwich or guacamole throughout the
summer. Now available at your neighborhood store! California
mole,_stones & Happy Coco de

e e e e utting the pacey arted Avocados #peakseason
wih Three Way Cabtorma AvoTacos’

Chack out the recipe ot
DAORMOSeII00e. C0m a0 then Te
e 50 3800 by your local Molle
Stone’s Pracce Department for oy S

the foeshant @ch_ivocaden Daily Dish & wius s ure oo o g
BLNCOdemayD Berodermayo 0 V’ ikt .
08 Avocadon FCarvocedon b ot
BPRtO8 BT B0) 13O0 M0y
Flacotime Peta Prreiesicon
BTOSGVOrOUTIr ety B0 IP G oW
tamiyowned

Qv Al

P Lhed by ecotarmarvocados and
5 othars

@

Summertime Ice Cream Maker Giveaway

Cinco de Mayo California Avocado Month B e (e T

oﬁson’A £\ Albertsons
“ S y—— VONS PAVILIONG ~ Peak Season

1 5 L\ Large Ripe
oQvY N (Y W«

92 likes

@

First of season




TRADE RELATIONS:

RETAIL COMMUNICATIONS

Retailer Experiences, Retail Dietitians/Cooking Schools

MOLESTONFY® Hylee. D e

¥ uvinewew ° newhopehyvee e

From the Dietitian: What's all the
hype about California Avocados?

Jenn Blaser Special to
Pz L1

EE=govs=a

Avocados have recsived a lot of attention
in the past f

Register

i i i 1 are a hat topic
June is California Avocado Month and we want you to ind area hot lop

in the health space. From avocados in

meet one of the farmers behind everyone’s favorite summer becynileatn,avocadn loe creamiio
ingredient! Also keep reading for our Summer BBQ & Picnic avocado chips, Lo avocado toast, this
Meals and our hand-picked favorites this month! Hight; greenifitilt seemns tnbhaeyerywhere

and in eversthing. So what's all the hype

about? And is it worth i12

meet th e f armer California avocados provide many health

benefits. You may have heard that
avocados offer healthy fats — this is s
commonly highlighted benefit, and it is
correct; more than 75% of the fat in
avocados is unsaturated fat and
promotes heart health. But healthy fats
are far from the only thing that avocados
bring to the table
than 20 vitamins, minerals and phytonutrients, To name
vitamin K, riboflavin, polassium, niscin, vitamin B6, m

v also offer more

afew, they have O O V m

ese and iron.

0 likes

newhopehyvee \® § Did you know California
Avocados are high in healthy fats, which can be
beneficial for fertility as well as for baby’s brain
development?

All month long our #HyVeeDietitians are sharing
about Bump to Babe! Check out nutrition store
o At #

Sarsen O Alnnnnn an mean i Srmmn S oalinm Encbitiin

A Q ® O &~

Meet Dorcas McFarlane and Gordon Kimball, these are the
faces behind the fresh California Avocados that you can
enjoy in our Produce Departments! Click to learn more
about their 100-acre avocado ranch.

CA Avocado Giveaway!

Prize Includes: A Big CA Avocado Box and an exclusive
CA Avocado Summer Swag Bag!

PCC COMMUNITY
MARKETS

This is a Mollie's VIP Email Subseriber exclusive giveaway!
All you need to do to enter to win is:

R~ COOKING WITH CALIFORNIA
AVOCADOS

Ami Karnosh, M.S., C.N.

2. Then reply to this email with that secret phrase & your
favorite Mollie Stone’s Location!

Demo, Vegetarian




Paid Social

RETAIL COMMUNICATIONS :

* Promote awareness of California Avocado season in retall
stores throughout designated time periods

* Utilize a combination of Facebook, Twitter and Instagram

based on retailer preFerence

% California Avocados @ .ee

It's California Avocado season! Find California
Avocados today at your local Albertsons!

% California Avocados @ .es

It's California Avocado season! Find California
Avocados today at your local Pavilions!
— =

LOCAL.ALBERTSONS.COM
It's California Avocado
Season!

LEARN MORE

[I’b Like D Comment £> Share

LOCAL.PAVILIONS.COM
It's California Avocado
Season!

LEARN MORE

o Like () comment 7> Share

@ California Avocados @ .

Freshen up your meals with delicious, in-season
California Avocados, now available at your local
Save Mart!

SAVEMART.COM
It's California Avocado
Season at Save Mart!

LEARN MORE

LI,\J Like () comment

/> Share

California Avocados & @CA_Avocados
Jun 04

The time has arrived: Fresh California

Avocados are in-season and at

@gelsonsmarkets now!

It's California Avocado Season ...
www.gelsons.com

@ California Avocados @ .ee

It's California Avocado season at Raley's! Now
through summer, enjoy locally-grown, delicious
avocados at your neighborhood ...See More

RALEYS.COM
It's California Avocado
Season at Raley's!

LEARN MORE

o Like () Comment

A> Share



RETAIL COMMUNICATIONS :

Digital
* Partnered with Viant and Tremor to |everage hyper—targeting to drive consumers to select
retailer locations and drive a sense of urgency when California Avocados are available

* Users are shown the nearest location that currently has California Avocados based on their

VIANT. . TREMOR VIDEO

location

Available Now Pesons
\ e f : 2707 Via De La Valle 1.7 Miles
f N\ Bristol Farms lore
A \ 9 11 miles awa GET DIRECTIONS Y Near You Del Mar, CA 92014 »
»3/(/\; 4 ; Y
5%

Viant and Tremor video networks include a variety of premium websites

Sample sites include: COOK!MQ my REAL SIMPLE
FatingWell m2itha SouthernLiving G




Print and Digital Advertising and Public Relations
* Reached target audience through 55 traditional print and digital media
* Leveraged digital media to maintain presence during pre- and post-season

* Public relations used to influence editors, feature California Avocado recipes to
support articles

Public Relations

'Fli.écipe report: Celebrating spring

10100

Celebrate the California Lifestyle and Cuisine

avocados have California in them.
For more reclpes and Information, click here.

nnnnnnn
ALTVERTISENENT ﬂ
i

Yo cap!

Celahrate the Califomia lifastyle with produce-farward tacos
that feature the smaoath texture and rich, nutty flavar of
Fresh California Avocados. Put the passion for California

i Awocados fo work an spring and summer menus, The best

ot

California Avocado Stuffed
Chicken Sandwich

Bring the essence of
California to spring and
summer menus with this open
sandwich featuring the lush
flavor and sunny color of
California Avocados

View Recipe

i'!.éelpe report: Asian dishes for Lunar New
Year

snse ¥
REGIONAL

PIZZAISSUE  =isnsss

S
\ JACOB MUSYT 4




Foodservice publications’ enewsletters

The best avocados have California in them.

AVOGADOS

re SO u rC eS to C h a i n S (m e n u Now inseasoni The best avocados have California taste in them.

It's California Avocado season and your guests are ready for
. . . . this seasonal delight to appear on their favorite menus! " =
I e a t I o n ro m Ot I O n u n I n S A recent patron preference study showed that diners want Seasonal. Local. California Avocados.
lifornia Ay the . W lifornia A vdl
’ ’ Cak oml? Vocados.on the menu. hen you ddd Ca_' or.nla Ll It's California Avocados peak season and almost 90% of
you're showing you put quality and local sourcing first* and A i
adding style, an in-season vibe and lots of California cool consumers belleve restaurants with
California Avocados on the menu feature fresh and

.
) r /bea
reapes) and how-to’s

* Two enewsletters promoting

“Source: Manu Matzers, "Patron preference for ‘California” and *Califormia Avocados’, 2020° believe that a menu item with California Avocados
has a somewhat to significantly better value.
Add some irresistible appeal to summer specials and see why
California Avocado lovers believe the best avocados
have California taste in them.

* Average open rate of 18.63%
* Average CTR 2.8%

*Source: Menu Matters, “Patron preference for ‘Califonia’ and ‘California Avocados’, 2020"

California Avocado
Tips and Techniques

From tree to table,
we've got you covered with
California Avocados.
Check out our video library
for best practices, tips,
facts and new ways to think
about using California‘s
iconic fruit.

We are here for you

Discover why California Avocados are a big draw to the menu
i ia Avocado Commission can support
your summer California Avocado menu promotion!

Why Avocado Toasts

California Avocados, are so Crave-able
any way you " .
want ‘em! Discover how aromatic
compounds in Fresh
Dine-in, take-out or to go, California Avocados
California Avocados complements or balances
add color, flavor, texture and an other ingredients to build
in-season vibe to sandwiches irresistible flavor combinations. |
and wraps, all summer long. Contact us to set up your

flavor pairing demo.

Unleash Summer’s
Bounty with
California Avocados

Brighten up your
menu with
California Avocados

Simple, elegant, classic.
It's easy to create memorable
California cuisine
on summer menus with
California Avocados,
one scrumptious layer at a time.

From the sunny state of
California, you'll discover
carefully nurtured avocados
that are creamy in texture

and nutty in flavor...
just like California sunshine,
they look great on everything.




FOODSERVICE - NON-TRADITIONAL MEDIA -

Social Media Posts
* Created the CALIFORNIA AVOCADO ACADEMY series featuring Chef

Jason Hernandez

* 18 2-minute videos Featuring topics such as:
— California Avocado in Global and Asian cuisines

- CaliFornia—ster on the menu

— California Avocados in to-go and delivery

— California Avocado receiving & storage tips
— California Avocado handling & cutting tips CALIFORNIA AVOCADO ACADEMY
— California Avocado advanced prep techniques

= Photo-worthy dishes with California Avocados




FOODSERVICE - INDUSTRY EVENTS

Transitioned from Virtual...

* During off-season, sponsored two events
beginning of fiscal year 2020-21 to reach
chain and independent operators with tips
and ideas to roll out in spring/summer 2021

* Culinary Institute of America’s Worlds of
Flavor (11/10/20 -11/13/20)

* Virtual Flavor Experience

(12/1/20 -12/2/20)

2 e
Chef's Tip: Underripe avocados are bast for pickling, cooking or Frying. ‘ Matthew Harding

Vay pm&ﬂ/‘om,«m Jn.ua’s

to On-site

StarChefs.com Los Angeles
(June21,2021) éSTARCHEFS

moving the industry forward

PMA Foodservice, Monterey, CA
(July 21-22,2021)

Flavor Experience, Monterey, CA

(September 6-8, 2021) FLAV(
CXPCHCIICe

FoodOvation, Sun Valley, ID
(September 26-28,2021) FOODOVATION

EXCHANGE

'

International Foodservice @~ 8 @

Editorial Council, Annapolis, MD erc
(October 25-27,2021)



Inspiring Chains Culinary R&D
B JSLINDS

ine burgers & drinks

* Chains cutback on culinary

innovation during COVID-19

 Chains balancing menu

rationalization with new items
to entice diners back in

e California Avocado menu
ideation positioned as added

bandwidth for under-

resourced culinary R&D

Virtual Ideation with Islands Restaurants

Onsite presentation

FAL T
Y A p- e
Ml ok 3
> B0 s
XU/
i o -
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Flavor Pairing with California Avocados

* Interactive educational component to influence chain culinary R&D to |everage

California Avocados in menu builds
* Discussed aromas and taste of each spice, then spice + California Avocado and

Finally possible menu applications and inspiration




ch"‘FoR 14
d¥ocant?

2021 Chain Promotions

Regional and national chains with a strong presence in the western region

NORDSTROM Restaurant Division

Habit gpixcs

'BURGER GRILL

esto DELICAFE 1o73

pennys

RubTo'S  FLAME ¢ BROILER




RESTAURANT CHAIN PROMOTIONS

Chains
identified
as potential
targets

KFU” service/Quick

service

* Menu profile

* National chains with
a strong
representation of
units in the west

* West coast-based
chains

e Chain contacts met

at Events /

Chains
reached

KContact initiated in
December 2020/
January 2021

* 37 chains either
didn’t meet
threshold or no
contact information
available

/

Chain
Promotions

Kll returning chain
partners from 2020

* 2 chain partners
from 2018-19




FOODSERVICE

Target Accounts

Target Chain Criteria
* Chain partners from 2019-20 and 2018-19

* Former chain partners who have promoted California Avocados in the past
few years

* West coast-based chains or national/regional chains with more than 50% of
units in the west coast

Chain Funding
e $50/unit with California Avocados brand logo on the website

$150 Flat rate for returning partners

$150 Flat rate for social media support

Additional $200 if more than 4 social media posts across two social media
venues

Support incentives and contests with branded merchandising



FOODSERVICE

Secure and promote In-season menu placement and Pl’OMOtiOhS

Generate awareness and interest through industry events, advertising and PR

Menu
Ideation
Sessions

: - Menu
Print/Digital l Promotions

Ads ’ with Chains
California

Avocados on
the Menu

. Events:
Foodservice Virtual and

PR On-site

Educational
AvoTour &
Immersion




California Avocado Virtual Cooking Class (April 26)

* Celebrity Food Stylist Boeun Lee
* Spicy Grilled Chicken with California Avocados

and a California Avocado Sauce

California Avocado In-Person Cooking Class (May 13)
* Celebrity Chef Young Bin Kim
* 16 Mothers & Food Influencers

- California Avocado Brownie

— Chicken and California Avocado Quesadilla

- California Avocado Smoothie

* Instagram Live — 1,757 views by May 14

California Avocado Verbal Demos:

* 35 Homeplus stores
- May 14-16
- May 20-22

* 74 Emart stores
- May 19, 21-22



e “California Avocados” social media account on Redbook

was launched on May 9

* Engaged a celebrity chef to feature California Avocados

in Chinese cuisine

* Engaged influencers who focus on cooking, healthy
living, fitness and parenting to build awareness of

California Avocados

it all 4G @ )

,@ D fashis:

dvocan02 RED ID: 9428272224
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QUESTIONS

THANK YOU




