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Calendar 
For a listing of industry events and dates for the coming year, please visit:  

http://www.californiaavocadogrowers.com/commission/calendar 
 

Reading Your Trees - Index Fresh, Inc. Grower Seminar 
November 14 

 

Click here for more information 

 

Quarantine Endorsement Pilot Program Listening Sessions 
November 14, 15 

Please click here for time and location information 

 

CAC Board Meeting 
November 14 

Time: 9:00 a.m. - 2:30 p.m. 

Location:  CAC Board Room, 12 Mauchly, Suite L, Irvine, CA 92618 

 

HAB Board Meeting 
November 21 

Time: TBA 

Location:  230 Commerce, Suite 190, Irvine, CA 

 

California Avocado Commission GAP Educational Seminars 
December 10 

Time: 9:00 a.m. - 11:00 a.m. 

Location: Grand Tradition Estate & Gardens, 220 Grand Tradition Way, Fallbrook, CA 92028 

 

 

 

 

http://www.californiaavocadogrowers.com/commission/calendar
http://www.californiaavocadogrowers.com/sites/default/files/documents/November%202013%20Grower%20Seminar%20Announcement.pdf
http://www.californiaavocadogrowers.com/event/quarantine-endorsement-pilot-program-listening-sessions
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December 11 

Time: 1:00 p.m. - 3:00 p.m. 

Location: Museum of Ventura County, 100 East Main Street, Ventura, CA 93001 

 

December 12 

Time: 9:00 a.m. - 11:00 a.m. 

Location: SLO Veterans Memorial Building, 801 Grand Avenue, San Luis Obispo, CA 93403 

CAC-GAP Grower Workshops set for December 10th, 11th, & 12th 

With the finalization of the Food Safety Modernization Act (FSMA) pending, and increasing pressure from buyers for growers to 

demonstrate compliance with GAP (Good Agricultural Practices), the Commission is offering another series of Grower GAP Workshops.  

Spanish translation will be provided at all three workshops, which are free and open to all growers, grove managers, and their 

employees.  If your grove has not been GAP certified you are encouraged to join us for an informational workshop on the CAC-GAP 

program to include:  

 Report from Chili’s/Maggiano’s Restaurants on their food safety practices and supplier requirements (Colista Yates, Senior 

Manager, Global, Produce & Distribution) 

 Panel discussion with handler representatives on buyer pressures for GAP certified produce; 

 Updates on FSMA and food safety incidence in the US, and how it all impacts CA avocado growers; 

 Explanation of CAC’s role in assisting CA avocado growers who choose to become GAP certified, including the GAP Incentive 

Rebate; 

 Report on current number of CA avocado acres that are GAP certified and a description of the USDA audit process; 

 Overview of the CAC-GAP Manual and related materials, and identification of key areas to watch in the GAP certification 

process; 

 Questions and answers 

All farmers, grove managers and their employees are encouraged to attend these free workshops and learn what the CAC-GAP 

program is all about.   (Attendance does not necessarily indicate a commitment to becoming GAP certified) 

Dates, Times, and Locations: 

Fallbrook:  Tuesday, December 10
th

, 9:00 to 11:00 am 

Grand Tradition, 220 Grand Tradition Way, Fallbrook 

Ventura:  Wednesday, December 11
th

, 1:00 to 3:00 pm 

Museum of Ventura County, 100 E Main St, Ventura 

San Luis Obispo:  Thursday, December 12
th

, 9:00 to 11:00 am 

Veterans Memorial Building, 801 Grand Ave., San Luis Obispo 

California Small Farmer Conference Scholarships Available 

Scholarships are now available for the 27th California Small Farmer Conference. Awards include registration, all workshops and 

networking sessions, conference meals and a Sunday Field Course at a discounted rate of $25. Lodging and travel expenses may be 

offered, depending on distance traveled. Small farmers, student farmers and farm employees are eligible. 

http://www.californiafarmconference.com/
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The conference takes place March 9 - 11, 2014 at the Doubletree Hotel in Rohnert Park, California, and provides small farmers with the 

opportunity to meet and learn from researchers, technical experts and other farmers. The conference includes a tasting reception, 

field courses and workshops. 

Some of the field courses of interest to California avocado growers include: 

 Specialty Crops and Products. Field Course Leader: Paul Vossen, University of California Cooperative Extension Sonoma 

County. While this field course does not take place in an avocado grove, attendees will visit four farms and learn about 

innovative mixed-use farming, marketing, start-ups and building relationships with farmers’ markets and handlers/processors.  

 Biodiversity on the Farm. Field Course Leaders: Rex Dufour, National Center for Appropriate Technology and Ben Garland, 

United States Department of Agriculture Natural Resources Conservation Service. Field course participants will visit two 

locations to learn how farmers use biodiversity to support healthy crops, including creating beneficial habitats, soil and water 

management. 

Growers may also be interested in some of the two-day workshops: 

 Emerging Issues. This series of workshops includes two food safety workshops, farm business planning and pest management. 

 Production. These workshops include water use, specialty crops and weed control strategies.  

 Farm Management. This series examines labor issues and regulations, gaining access to capital, sourcing materials and inputs, 

and marketplace analysis. 

 Marketing. These workshops cover selling locally, community supported agriculture (CSA) strategies, utilizing social media for 

marketing, and processor relationships. 

California avocado growers can download the application, or request an application at 1.888.712.4188 or 

conference@californiafarmconference.com. The application deadline is December 6, 2013. Applications received after the close of 

business on December 6 through December 31 will be placed on a waiting list. 

 

Funding for Three NRCS Programs Available 

The U.S. Department of Agriculture’s Natural Resources Conservation Service (NRCS) is accepting applications for the Environmental 

Quality Incentives Program (EQIP), Agricultural Water Enhancement Program (AWEP) and Wildlife Habitat Incentives Program (WHIP). 

The EQIP program provides technical assistance and cost sharing for growers developing and implementing conservation plans that 

address soil erosion, water quality, runoff management, wildlife habitat and implementation of pest, nutrient and water management. 

For first consideration, submit your application prior to the November 15 deadline. 

The AWEP program provides funds for irrigation evaluations, irrigation management, and installation of structures to address water 

conservation. A list of current AWEP programs is available online. Growers submit applications to the applicable programs based on 

their location.  

The WHIP program offers funding to create, enhance or restore wildlife habitat. Lands eligible for this program include privately owned 

agricultural land, Native American land or nonindustrial private forest land. NRCS typically enrolls lands that:  

 promote the restoration of declining or important native wildlife habitat 

 protect, restore, develop or enhance wildlife habitat of at-risk species (candidate species, and State and Federally listed 

threatened and endangered species 

 reduce the impacts of invasive species on wildlife habitats 

 protect, restore, develop or enhance declining or important aquatic wildlife species habitats 

http://www.californiafarmconference.com/index.php/conference/field-courses
http://www.californiafarmconference.com/index.php/conference/workshops
http://www.californiafarmconference.com/index.php/attend/scholarship
mailto:conference@californiafarmconference.com
http://www.californiaavocadogrowers.com/publications/greensheet/article/usda-conservation-funding-deadline-approaching
http://www.nrcs.usda.gov/wps/portal/nrcs/main/ca/programs/financial/awep/
http://www.nrcs.usda.gov/wps/portal/nrcs/main/ca/programs/financial/awep/
http://www.nrcs.usda.gov/wps/portal/nrcs/main/ca/programs/financial/whip/


Page 4 of 11 

The deadline for the WHIP program is December 20, 2013.  

For more information about the EQIP, AWEP and WHIP programs, contact Alan Forkey, Program Manager at 530-792-5653 or 

Alan.Forkey@ca.usda.gov; or Erik Beardsley, Program Specialist at 530-792-5649 or Erik.Beardsley@ca.usda.gov. 

To find your local NRCS office, consult the online listing of NRCS offices in Southern California counties. 

CDFA 21st Century Invasive Pest Management Symposia 

On October 17, the California Department of Food and Agriculture hosted another installment of its 21
st

 Century Invasive Pest 

Management Symposia series on the UC Davis campus. This most recent symposium focused on invasive insects, diseases, nematodes 

and other invertebrates. Dr. Ring Cardé, Distinguished Professor of Entomology at UC Riverside, was one of the keynote speakers and 

presented an excellent overview of invasive insect pest biology. One of the most interesting and troubling facts that he presented was 

that pre-9/11 the U.S. averaged six new invasive insects per year. However, in the post-9/11 era the average has increased to nine new 

invasive insects per year. He attributes the increase to a shift in government resources and focus of inspections. Dr. Richard Bostock, 

Professor of Plant Pathology at UC Davis, was the second keynote speaker. In his presentation, Dr. Bostock told the audience that 2.8 

billion live plants pass through U.S. ports of entry annually. At current staffing levels, inspectors have just 6 seconds to inspect each 

plant. The result of these deficiencies in our system is that 65% of crop losses in the U.S. are due to introduced pathogens. Once 

introduced, the rate of evolution of pests and diseases allows them to quickly overcome resistance that native plants and crops may 

have, thus, the focus must be placed on keeping them out.  

More information on past and future symposium can be found at http://www.cdfa.ca.gov/plant/21stCenturySymposia/. 

Production Research Committee Meeting 

The Production Research Committee (PRC) met at the CAC office in Irvine on October 24. The primary purpose of the meeting was to 

receive updates on a selection of projects from researchers. Drs. Tim Paine and Akif Eskalen updated the PRC on polyphagous shot 

hole borer (PSHB) and its associated fungi, respectively. Dr. Paine is having some success with insecticide treatments to prevent PSHB 

attack; however, none of the pesticides tested so far offer protection for more than 8 weeks. Solarization of wood chips or intact logs 

was very effective at killing the beetle during summer months, but was not as effective in early spring. His lab is conducting more trials 

to establish temperature/duration relationships. Dr. Eskalen presented data on fungicide research to combat the fungi spread by 

PSHB. In lab and greenhouse trials he has identified several fungicides that are very effective, and is moving those products into field 

trials in the coming months. The goal of this research is to have efficacy data ready to apply for a Section 18 Emergency Exemption 

when this pest/disease complex starts affecting commercial avocado groves.  

Dr. David Crowley also presented an update on his project to develop web-based decision support tools using artificial neural network 

(ANN) analysis.  Dr. Crowley’s project is collecting data on numerous factors (e.g., yield, rootstock, soil characteristics, leaf nutrient 

content, climate variables) from 12 grower-cooperator sites throughout the avocado growing region. Through ANN analysis his group 

will attempt to identify how each of the various factors affects yield to provide growers with information about how changes in 

production practices will affect yield. Based on his preliminary data the PRC is very optimistic that the project will achieve its goals. 

Avocado Meeting at South Coast Research and Extension Center – Irvine 

 On Tuesday December 9, from 10:00 a.m. to 1:00 p.m., there will be a meeting at the South Coast Research and Extension Center in 

Irvine titled, “Potential Pests and Diseases of Avocado – Laurel Wilt Disease, Polyphagous Shot Hole Borer and Potential Pests Coming 

to California.” Speakers will include Dr. Jonathan Crane, Professor of Horticulture from the University of Florida’s Tropical Research and 

Education Center, and Drs. Mark Hoddle and Akif Eskalen from UC Riverside. RSVP required; please contact Diana Nix at 559-646-6500 

or dlnix@ucanr.edu. 

First Lady Michelle Obama Helps Announce Collaboration Between Sesame Workshop and Produce 

Marketing Association 

On October 30 at The White House, First Lady Michelle Obama, Sesame Workshop, and Produce Marketing Association (PMA) 

announced the formation of an unprecedented collaboration committed to increasing children’s consumption of fresh fruits and 

vegetables. The collaboration was forged by the Partnership for a Healthier America, working in tandem with the First Lady’s Let’s 

mailto:Alan.Forkey@ca.usda.gov
mailto:Erik.Beardsley@ca.usda.gov
http://offices.sc.egov.usda.gov/locator/app
http://www.cdfa.ca.gov/plant/21stCenturySymposia/
mailto:dlnix@ucanr.edu
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Move! initiative. The agreement allows PMA’s community of produce suppliers and retailers to take advantage of the strength and 

influence of the Sesame Street brand and characters such as Elmo, Big Bird, Cookie Monster and Rosita to help deliver messages about 

fresh fruits and vegetables. Sesame Workshop will license the Sesame Street characters to suppliers via PMA for a two-year period – 

for free.  

 

“Just imagine what will happen when we take our kids to the grocery store, and they see Elmo and Rosita and the other Sesame Street 

Muppets they love up and down the produce aisle,” said First Lady Michelle Obama today. “Imagine what it will be like to have our 

kids begging us to buy them fruits and vegetables instead of cookies, candy and chips. That’s what this new collaboration between 

Sesame Workshop and the Produce Marketing Association is all about – showing our kids that healthy food can be fun and that fruits 

and vegetables don’t just make us feel good, they taste good too.” 

 

Jan DeLyser, vice president of marketing for the California Avocado Commission and immediate past chairman of PMA’s board of 

directors, addressed the audience at The White House noting, ”It’s our hope that the power of the Sesame Street brand, combined 

with the power of savvy marketers in the fresh produce industry, will change the image of fresh fruits and vegetables from a 

‘sometimes’ food to an ‘anytime’ food – enjoyed by kids and their parents with every tasty bite.” 

H. Melvin Ming, President and CEO of Sesame Workshop, said that he is proud to work with PMA and Partnership for a Healthier 

America to continue this important work. “Sesame Workshop has long been committed to the health and well-being of children 

through our longstanding Healthy Habits for Life initiative—since 2004, we have been integrating messages about healthy food choices 

and exercise into Sesame Street, the television program, in our community outreach, and on our other off-air activities.” 
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Under the agreement, members of the fresh produce industry will receive access to Sesame Street’s licensed characters, free of 

royalties for two years from the launch date. Over the next few months, a small task force of members will work with PMA’s new 

president Cathy Burns and the team at Sesame to develop the licensing agreement and a toolkit for industry – with a goal of launching 

the initiative in March 2014. 

After the announcement CAC’s DeLyser had the opportunity to join Mrs. Obama and a few dignitaries, local school children, Sesame 

Street characters Elmo and Rosita and the media in The White House garden. 

 

CAC Retail Advertising and Display Contests Awards Announced 

Retail participation in CAC’s 2013 retail advertising contest from May 1, 2013 through September 11, 2013 was excellent. Retailers 

signed up for the contest and earned points for every California avocado ad they ran, as well as bonus points for using the Hand Grown 

in California logo and for ads during key American Summer holiday promotion periods. Save Mart Supermarkets in California 

accumulated the most points with 172 earning them the Grand Prize – a Canon digital SLR camera package ($1,200 value). Seventeen 

retailers were awarded prizes including: Bashas’ Supermarkets (Phoenix); Cardenas Markets (SoCal); Jons Marketplace (SoCal); Lucky 

Supermarkets (NorCal); Safeway (NorCal); Sprouts Farmers Markets (SoCal); Stater Brothers (SoCal) and Vallarta Supermarkets (SoCal). 

     

The ad contest encouraged retailers to merchandise and feature California avocados, resulting in 162 ads during the contest period, 

with 112 featuring the HGIC logo. 

Concurrently, CAC also held a retail display contest. There were 31 qualified entrants who submitted photos with displays featuring 

California avocado point-of-sale. Displays were judged on the following criteria: size of display, use of ripe California avocados and use 

of California avocado point-of-sale and overall creativity. Each qualified entry received a $25.00 Amazon.com gift card and the 15 

stores with the top point totals will each receive a Canon digital camera ($200 value). 

  

The Grand Prize winner was chosen at random amongst the 31 entrants and Food Town store #7 in Houston claimed the prize – an 

Apple iPad® Mini ($400 value). 

The retail display contest encouraged retailers to increase California avocado branding at point-of-purchase with the use of the 

California avocado display bins in their primary displays, or as secondary displays by the entrance of their stores. 

 

PMA Fresh Summit Activities Are Big Wins for CAC 
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CAC expanded its outreach at Produce Marketing Association (PMA) Fresh Summit in New Orleans by maximizing participation in 

retailer meetings, sponsorship of the Produce for Better Health Foundation’s (PBH) educational program for supermarket registered 

dietitians and innovative social media activities.  

 

 
CAC President Tom Bellamore talking with Kasey Cronquist, president of California Cut Flower Commission and chair of Buy California 

Marketing Agreement in CAC’s Fresh Summit Booth 

 

“We had some outstanding meetings with retailers at Fresh Summit,” said Jan DeLyser, CAC vice president of marketing and outgoing 

chairman of PMA. “The energy throughout the expo was phenomenal. Between pre-planned customer appointments and excellent 

retailer traffic at our booth we are very pleased with the interaction between CAC’s team and retail decision-makers.” 

 

 
Will Miller, Smart & Final; Connie Stukenberg, CAC; Kent Kuwata, Smart & Final and Dave Cruz, CAC meet at the CAC booth during Fresh 

Summit. 

 

This year CAC was a sponsor of the Produce for Better Health (PBH) Foundation’s Supermarket Registered Dietitians (SRDs) Fresh 

Summit program. As part of the well-organized program, nearly 30 participating SRDs visited CAC’s booth in groups of five throughout 

the day on Saturday. CAC provided the SRDs with information on avocado nutrition and the California avocado programs the 

Commission has to support SRD communications.  

 

“With consumer interest in healthy living on the rise, SRDs are an invaluable tool for today’s shoppers, retailers and produce suppliers 

alike,” said DeLyser. “This year’s PBH SRD program brought engagement with an emerging audience at Fresh Summit to a new level.” 
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One of five SRD meetings held on Saturday at CAC’s booth with CAC Chair Ed McFadden, Chef Susan Spicer, CAC VP Jan DeLyser and 

Laura Paden, PJPR. 

 

CAC invited SRDs to tweet about California avocados with the #freshsummit event hash tag for a chance to receive prizes, and 12 

dietitians participated. Colette Hansen, SRD for Mariano’s Fresh Market, a Chicago-based supermarket, was chosen as one of the 

winners (see tweet below) . 

 
The tweeting about California avocados by these credible experts at the event provided CAC with some invaluable, credible exposure 

and demonstrated CAC’s leadership to the produce industry.  

 

In addition, the Commission engaged consumers before the expo with a contest giving them a chance to ask a question of Susan 

Spicer, the award-winning New Orleans-based chef who was featured in CAC’s Fresh Summit booth, to be eligible to win free California 

avocado prizes, Spicer’s cookbook and an Amazon Kindle. Consumer response was outstanding, with more than 2,000 California 

avocado fans submitting questions for their chance to win. Spicer chose two winning questions; CAC recorded videos of her responses 

at her restaurant Mondo, and shared them to Facebook during the expo. 

http://www.marianos.com/
https://www.facebook.com/media/set/?set=vb.246802262422&type=2
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California Avocado Commission 2013 Social Media Highlights 

The 2013 season marks another successful year of social media activity for CAC. Levels of consumer engagement increased greatly 

year-over-year and the growth of CAC’s social channels far exceeded the stretch goals set at the beginning of the year. At fiscal year 

end, there were more than 260,000 total fans/followers that have opted-in on Facebook, Twitter, Instagram and Pinterest (242,000, 

5,000, 15,000 and 2,800, respectively). Links shared on these social channels continually drive traffic to CaliforniaAvocados.com. 

 

 
 

This year, CAC expanded its social media presence with an Instagram account. The photo/video sharing mobile application, owned by 

Facebook, has proven to be a rapidly growing platform and branding sweet spot for CAC since food photography is one of the most 

popular categories. With more than 15,000 followers including consumers, bloggers, chefs and other culinary influencers, CAC shared 

photos of avocado recipes, California avocado displays and behind-the-scenes photos of growers and CAC events throughout the year.  

 

A Look Back at 2012-13 CAC Social Media  

 

CAC hosted its Second Annual Season Opener Event in April on Facebook featuring three 

live chats in one week with California avocado experts including California avocado grower 

Chuck Bandy, Registered Dietitian Bonnie Taub-Dix and blogger/chef Gaby Dalkin. RSVPs for 

the celebration totaled 237 people, and the hosts answered 175 questions and comments 

during the chats.  

 

Consumers were educated about the importance of a nutritious breakfast with the Wake 

Up to Breakfast with California Avocados campaign.  CAC launched its first ever Pinterest 

contest as a part of the promotion.  Nearly 700 people entered the contest and pinned 

more than 1,000 breakfast recipes, each pin containing a link back to recipes on 

CaliforniaAvocados.com. 

 

Holiday-based campaigns continued to engage the social media community. The annual 

Cinco de Mayo promotion encouraged users to enter and find their “personalized” 

California avocado guacamole recipe with a decision tree on Facebook. In addition to 

adding 12,000 new fans to CAC’s Facebook page, sweepstakes entries increased 26 percent 

versus the prior year and one-third of entrants shared the contest with their personal social 

networks, increasing the reach of California avocados.  

 

This year’s 4
th

 of July campaign included a well-received consumer recipe contest. Entries 

doubled year-over-year and visits to the 4
th

 of July microsite increased 122 percent compared to the 2012 effort.  

 

CAC has many exciting plans to promote the 2013-14 crop. Stay tuned for updates! 

 

 

 

 

http://californiaavocados.com/
http://www.instagram.com/ca_avocados
https://www.facebook.com/CaliforniaAvocados/posts/10151457765807423
https://www.facebook.com/photo.php?fbid=10151464552322423&set=a.382966957422.173968.246802262422&type=1
https://www.facebook.com/photo.php?fbid=10151467040972423&set=a.382966957422.173968.246802262422&type=1
http://www.pinterest.com/ca_avocados/wake-up-to-breakfast-with-california-avocados/
http://www.pinterest.com/ca_avocados/wake-up-to-breakfast-with-california-avocados/
http://californiaavocados.com/
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California Market Trends 

To view all market trend graphs, including “Weekly Volume Summary,” “Weekly Avocado Prices” and “U.S. Avocado Supply,” please 

visit: http://www.californiaavocadogrowers.com/selling-avocados. 

 

 

Weather: 30-Day Outlook For California’s Coastal & Valley Areas 

Synopsis... The dry and warm period has persisted through the past week. Light freezes and wetbulb freezes have been an issue for 

southern California (San Diego, Orange and western Riverside Counties) in valley areas on multiple nights. Although warm upper high 

pressure has occurred, the airmass aloft has been dry enough to allow significant radiational cooling with clear skies over the long 

nights. Also, fog in the San Joaquin Valley and Delta has been minimal due to the dry airmasses persisting in central California. 

http://www.californiaavocadogrowers.com/selling-avocados
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In the Near-Term - Southern California Avocado Region – November 13 to 27…While offshore flow will occur in northern and north-

central California, there is a chance for weak cutoff lows developing over southern California. AS for the result, we should expect dry 

conditions and an alternation between Santa Ana wind events and dry cold events with light freezes in the valleys. Santa Ana winds are 

most likely to occur on the 14th and 15th, the 18th to the 20th, and possibly on the 24th in connection with a cutoff low. 

November 28 to December 11 - Discussion... Currently there is a lack of El Niño influence. El Niño forcing is insufficient to increase 

circulation in the southern storm track or to intensify disturbances as they arrive onshore into southern California. 

The next peak in activity associated with the MJO cycle would be expected from about November 29 or 30 through December 7. For 

this period, we would cautiously suggest some troughs with showery events occurring from the 29th through December 7, or so. On 

December 10 to 12, dry Santa Ana or N-NE wind events would be more likely. 

For the first week of December, we expect southern California to have a better chance for some rains in Santa Barbara County and 

south to Ventura. We expect some cutoff lows to develop. These always add more complexity into the prevailing longwave pattern 

and uncertainty to the occurrence and timing of rains. 

Seasonal Outlook/El Niño Update - December 12 to February 28... The latest ENSO trends at this point favor a trough over the central 

U.S. as well as in the east Pacific around 140W. This combination does not favor a return to above normal rainfall in central and 

northern California. In southern California, the pattern does support the development of cutoff lows and troughs. 

After some good rain events in November, December, and January, we may see a return to a drier pattern for California. Currently it 

appears that the southern storm track will be strongest over Mexico and the U.S. southwest rather than over Southern California. The 

drier than normal pattern in California may extend into February although interrupted at times by upper lows and associated showers. 

The usual number of freeze events should be expected, occurring between rains, in December, and during the dry period in January. 

...Alan Fox, Fox Weather LLC... 


