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Calendar 
For a listing of industry events and dates for the coming year, please visit:  

http://www.californiaavocadogrowers.com/commission/calendar 

 

Production Research Meeting 
April 2 

Time: 12:00 p.m. – 3:00 p.m. 

Location:  California Avocado Commission, 12 Mauchly, Suite L, Irvine, CA 

 

CAS/CAC/UCCE Grower Seminar: Water/Salinity and Avocado Budgeting 
April 2 

Time: 1:00 p.m. - 3:00 p.m. 

Location:  Fallbrook Public Utility District Board Rm., 990 East Mission Rd., Fallbrook, CA 

 

Avocado Meeting: Breeding, Pollination, Flowering and PSHB Update 

April 8 

Time: 8:30 a.m. – 11:30 a.m. 

Location: UC Lindcove Research and Extension Center, 22963 Carson Avenue, Exeter, CA  

 

CAC Board Meeting 
April 14 

Time: 12:00 p.m. – 2:00 p.m. 

Location:  Grand Tradition Estate (220 Grand Tradition Way, Fallbrook, CA) 

 

 

http://www.californiaavocadogrowers.com/commission/calendar
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CAC Annual Meeting 

April 14-16 

April 14 

Time: 9:00 a.m. - 11:00 a.m. 

Location:  Grand Tradition Estate & Gardens (220 Grand Tradition Way Fallbrook, CA 92028) 

 

April 15 

Time: 1:00 p.m. - 3:00 p.m. 

Location:  Museum of Ventura County (100 E. Main St. Ventura, CA 93001) 

 

April 16 

Time: 9:00 a.m. - 11:00 a.m. 

Location:  SLO County Farm Bureau (4875 Morabito Place San Luis Obispo, CA 93401) 

 

Sustainable and Organic Production Seminar 
April 16 

Time: 8:00 a.m. – 3:15 p.m. 

Location:  Lakehouse Hotel and Resort, 2015 La Bonita Drive, San Marcos, CA 
 

Industry Stakeholders Encouraged to Attend Commission’s Annual Meetings 

The California Avocado Commission (CAC) encourages industry stakeholders to attend the upcoming annual meetings on 

April 14-16. During these sessions, CAC management, including Tom Bellamore, Jan DeLyser, Ken Melban and Tim Spann, 

will provide updates on issues of importance to the California avocado industry, including: 

 CAC’s Vision 2025 and strategic planning process 

 Marketing program activities and initiatives 

 Issues management including water, legislative and PSHB 

 Production research program and funded projects 

The meetings will take place: 

 April 14, 9:00 a.m. – 11:00 a.m. at Grand Tradition Estate & Gardens, 220 Grand Tradition Way Fallbrook, CA 

92028 

 April 15, 1:00 p.m. – 3:00 p.m. at the Museum of Ventura County, 100 E. Main St. Ventura, CA 93001 

 April 16, 9:00 a.m. – 11:00 a.m. at the San Luis Obispo County Farm Bureau, 4875 Morabito Place San Luis Obispo, 

CA 93401 

California Avocado Commission Annual Report Available Online 

The CAC 2013-14 Annual Report is now available online. The report provides an overview of the Commission’s FY 2013-14 

activities and financials, including: 

 Audited Financial Statements (2013-14) 



Page 3 of 12 

 An overview of the Commission’s California avocado labeling initiative 

 A summary of collaborative advocacy efforts addressing the California 

drought, water availability and pricing 

 Advances in CAC-funded polyphagous shot hole borer (PSHB) and 

fusarium dieback research 

 Independent research studies tracking avocado consumption and 

CAC’s integrated marketing program successes 

 Synopses of the Commission’s award-winning consumer, retail and 

foodservice outreach and marketing efforts 

 A review of Field Day sessions held at the Pine Tree Ranch 

Demonstration Grove 

 Ten-year Industry Statistical Data 

Commission Staff Testify Against Ag Water Rate Increase in Santa Barbara 

Tom Bellamore, Commission President, and Ken Melban, Director Issues Management, recently joined local growers in 

testifying at the Santa Barbara City Council meeting against proposed water rate increases. The rates, as proposed, would 

result in an increase of nearly 60% on agricultural customers. Much of the discussion among the City’s Council and staff 

centered on whether the City could legally, under Proposition 218, provide a special rate for agricultural customers. 

Proposition 218 mandates that public agencies charge actual cost of service proportionally among all customers. 

In question is whether agriculture customers can be classified as a different class of customer. Bellamore gave examples of 

other California water agencies who have established such special rates on the basis that agricultural rate payers are a 

different class of customer. If the drought continues, and limited water supplies result in a public Health and Safety 

emergency, agricultural customers will undoubtedly be cut back, thus these customers receive a different class of service. 

“Some of Santa Barbara’s water supply comes from local supplies and therefore could be allocated to agricultural users at 

a different rate, which is ample justification from a strict proportionality analysis,” said Bellamore. Communities like 

Goleta and Escondido along with the San Diego County Water Authority have established agricultural water rates that 

recognize the added benefits agriculture provides. 

In addition to providing public comments, the Commission also submitted a letter to the Council members outlining the 

benefits agriculture provides to the City and residents of Santa Barbara. Melban addressed these benefits, which go well 

beyond job creation and the generation of property tax revenue for the City. “Avocado groves in the City of Santa Barbara 

are a hedge against fire and urban expansion, provide open space and environmental benefits, and add aesthetic qualities 

to the Santa Barbara landscape,” said Melban. The point was also made that crops do not require treated water so the 

agricultural sector is not driving needed capital improvements for water treatment or system expansion. This was a direct 

argument against the City’s recent $40 million decision to reactivate the desalination plant which was mothballed in 1992. 

Based on the strong opposition raised by the Commission and other agriculture representatives, coupled with the merit of 

our arguments, the Council instructed City staff to go back and explore a pathway for maintaining an agricultural customer 

rate. While the final decision hasn’t been made, we are hopeful if agricultural rates are increased it will be much less than 

was proposed. The Commission will continue to support growers’ efforts in Santa Barbara and elsewhere to avert such 

dramatic water rate increases. 
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Spring Issue of From the Grove Now Available Online 

The Spring 2015 issue of From the Grove is now available and may be viewed 
online. 

The Spring 2015 issue covers the following topics: 

 A review of the California Avocado Commission’s (CAC) negotiations with 
China to gain access to their markets and import California avocados 

 Summary of polyphagous shot hole borer (PSHB) activities, including field 
trials, trapping, monitoring and external funding 

 PSHB harvest best practices (Spanish and English language versions) and 
PSHB research update 

 An overview of early season California avocado retail promotions and 
activities 

 Spring avocado grove management best practices, including measures to 
take in case of snow damage 

 Grower’s perspective concerning the Temecula snowstorm 

 A behind-the-scenes look at CAC’s participation in the Fruit Logistica International Trade Fair 

 A tour of the updated and re-launched CaliforniaAvocado.com consumer website 

 A look at 50 years worth of collaboration between CAC and the Fresh Produce & Floral Council and how the 
partnership has benefited the industry 

 The advocacy efforts of the Escondido Growers for Agricultural Preservation that resulted in agricultural water 
rate stabilization 

 Summary of salinity tolerance in avocado rootstock and phytophthora detection research 

 Handler update on early season size profile 

 Anticipated impact of Jalisco avocado imports on the U.S. market 

San Diego County Water Authority Extends Agricultural Water Rate through 2020 

The San Diego County Water Authority (SDCWA), at their March 26, 2015 Board meeting, extended the current 

Transitional Special Agricultural Water Rate (TSAWR) through December 31, 2020. According to the Board’s action, if the 

TSAWR is uncontested in 2020 it will automatically be continued. “This decision is a culmination of ongoing efforts by the 

Commission and San Diego County Farm Bureau to advocate the benefits of maintaining the TSAWR to the County Water 

Authority,” said Charley Wolk, Commission Water Committee Chair. Two SDCWA Board members, Gary Arant, Valley 

Center Water District General Manager, and Bryan Brady, Fallbrook Public Utilities District General Manager, also played a 

critical role in the successful outcome through their resolute support of the program. 

 

“The 5-year extension and the possibility for continuing the TSAWR beyond 2020 if uncontested represents a huge shift in 

the Board’s past actions,” said Tom Bellamore, Commission President. “In previous years extensions had to be negotiated 

annually with SDCWA staff and Board members,” he said. For 2015 the TSAWR program provides a savings of $374 per 

acre foot ($192 storage and $182 supplemental exemptions) for participating farmers. With a little over 20,000 acres of 

avocados in San Diego County, assuming half are opted-in and use 3 acre feet of water per acre, the TSAWR represents an 

http://www.californiaavocadogrowers.com/publications/from-the-grove
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annual savings of more than $11.2 million dollars to those participating avocado growers. This is significant to an industry 

already battling out of control water costs. 

 

While the extension of the TSAWR is good news, unfortunately it seems some bad news is imminent. As with all basic 

economics, there is no such thing as a free lunch, and part of the justification for the TSAWR is an exclusion from the 

storage and supplemental supply costs. This means TSAWR customers have not been paying their full proportion for the 

costs to build additional storage capacity or for the development of additional supplies (Imperial Irrigation District 

transfers, lining of the canal, and soon the Carlsbad desalination facility). The TSAWR supply is entirely sourced from the 

Metropolitan Water District (MWD) supply. As the State’s historic drought continues water agencies are preparing to 

implement mandatory cuts to customers. Growers who are participating in the TSAWR program are subject to supply 

cutbacks at a level equal with MWD’s cuts to their member agencies, such as SDCWA. The level of MWD cuts will be 

determined in the next couple of months and are anticipated to range from 10-20%, with likely implementation in July, 

2015. Growers who are not participating in the TSAWR pay the full Municipal and Industrial rates, and will probably face 

cuts that are half of the MWD cuts.  

 

The Commission will continue to work with water agencies to identify possible options that result in any possible savings 

to growers, but as the drought continues it becomes more and more difficult. 

CAC Receives Federal Funding to Assist in Fight Against PSHB 

On Wednesday March 18, the California Avocado Commission (CAC) learned that we will be receiving $225,000 in Federal 

funding for the fight against the polyphagous shot hole borer (PSHB). The funding was awarded through a competitive 

grants process that CAC applied to in late 2014 through Section 10007 of the 2014 Farm Bill. This section of the Farm Bill is 

specifically earmarked for projects focused on preventing the introduction or spread of plant pests, diseases and 

pathogens. This is CAC’s second time applying for and receiving such funds. CAC previously received $110,500 in the 2014 

Federal fiscal year. The current funds will be available for the 2016 Federal fiscal year, July 1, 2015 through June 30, 2016.  

 

The Federal funding will be used to continue and enhance CAC’s PSHB monitoring efforts throughout California’s avocado 

growing region, with particular emphasis in San Diego County. It is CAC’s belief that an intensive monitoring program for 

PSHB, coupled with current recommendations to mitigate non-natural movement of this pest, is our best strategy to buy 

time for our industry while research efforts are continuing to develop effective control strategies.  

 

CAC reminds all interested growers that there will be a PSHB grower outreach meeting onTuesday March 24 in Escondido. 

UC Riverside researchers and CAC staff will provide an update on field trials evaluating possible curative and/or 

prophylactic pesticides and fungicides. The meeting will be held at the California Center for the Arts, 340 North Escondido 

Boulevard, Escondido, CA 92025 from 9:00am to 11:00am. Meeting details can be found on CAC’s grower website. 

HAB Seeking Nominations 

The Hass Avocado Board (HAB) is currently scheduling its annual board elections for vacant domestic Hass avocado grower 

and Hass avocado importer members, as well as alternate seats, and encourages interested parties to apply. 

HAB is dedicated to promoting the consumption of Hass avocados in the United States. The twelve-member board 

represents domestic producers and importers of Hass avocados and leads HAB’s promotion, research and information 

programs under the supervision of the U.S. Department of Agriculture. HAB members meet in person four times a year at 

HAB’s office in Orange County, California. Meetings typically last six hours and members serve a three-year term. 

The following seats are available: two importer member seats, two importer alternate member seats, two producer 

member seats and two producer alternate member seats. 

http://californiaavocadogrowers.bmetrack.com/c/l?u=50037A4&e=704B2D&c=1C58A&t=0&l=BFEF7FD&email=unqopRisHmt39Q2LLs%2BlTIbyzHNB5Rcr
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The following links provide interested applicants with more information concerning the HAB board:  

 HAB board member responsibilities 

 HAB minutes from past meetings 

 List of upcoming HAB meetings 

 HAB Annual Reports 

Application materials are due April 6, 2015. Nomination forms are listed below: 

 HAB Producer Member and Alternate Nomination Form 

 HAB Importer Member and Alternate Nomination Form 

Ballots for HAB elections will be mailed by April 27 with a May 26 deadline. Newly elected members and alternates will be 

seated at the November 2015 board meeting. 

For more information, visit the HAB website. 

Avocado Meeting: Breeding, Pollination, Flowering and PSHB Update 

The University of California (UC) will host an avocado meeting on Wednesday, April 8 from 8:30 a.m. – 11:30 a.m. at the 

UC Lindcove Research and Extension Center, 22963 Carson Avenue, Exeter, CA, 93221.  

The event will include the following: 

 A walkthrough of the UC breeding program 

 A discussion of pollination and avocado flowering 

 A chance to meet Patricia Manosalva, UC’s new rootstock breeder 

 A polyphagous shot hole borer update by Tim Spann, California Avocado Commission research program director  

The session will conclude with an informal taste panel and a question and answer session. 

California Retailers Begin Spring Avocado Promotions 

Grocers in core California markets are promoting the start of the California avocado season with a variety of marketing 

campaigns designed to encourage consumers to purchase the fresh fruit in season. 

Retailers including Albertsons, Bristol Farms, Costco, Fresh & Easy, Gelson’s, Mollie Stone’s, Raley’s, Ralphs and Stater 

Bros. are currently carrying California avocados and Save Mart should transition to the local fruit by the first week of April. 

Programs in outer markets will vary based on customers, generally occurring in peak season. 

Examples of the retail promotions include:  

 A California avocado sales contest hosted by Mollie Stone’s from March 4 – March 18 

 Ralphs’ ads featuring California avocados and a California grower 

http://www.hassavocadoboard.com/sites/all/themes/hab/pdf/HAB-Board-Member-Responsibilities.pdf
http://www.hassavocadoboard.com/about/board/meetings
http://www.hassavocadoboard.com/about/board/meetings
http://www.hassavocadoboard.com/about/hab/annual-reports
http://www.hassavocadoboard.com/sites/default/files/2015-nomination-form-producer.pdf
http://www.hassavocadoboard.com/sites/default/files/2015-nomination_form-importer.pdf
http://www.hassavocadoboard.com/about/2014-elections
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 Geo-fencing digital marketing, which targets consumers by their GPS location, utilized for a Gelson’s Market 

program in early March 

 Three Bristol Farms’ events including a Mediterranean Easter cooking school with Grace Marie at the Manhattan 

Beach store; a Passport to Savings Program from April 1 – May 26; and a California Avocado Sales Contest in April 

In addition, the California Avocado Commission (CAC) is making personal visits to targeted retailers along the West Coast. 

Jan DeLyser, CAC’s vice president of marketing and Dave Anderson, CAC’s retail marketing director, met with the head of 

Haggen’s produce at their first remodel in Washington. The chain is currently in the process of converting 146 retail stores 

in California and the Pacific Northwest to the Haggen banner; of those stores, 83 are located in California.  

 
CAC representatives met with Haggen produce on February 12 as the converted store was being converted for a reopening 

on Valentine’s Day. 

Early Season Avocados Showcased in Western Chain Restaurants 

The 2015 California avocado season kicked off with Limited Time Offers (LTOs) in three high profile restaurant chains 

located in the western United States. The promotions included a mix of California avocado menu items, merchandising, 

social media posts and coupon advertising. 

El Pollo Loco is celebrating the start of the California avocado season with a six-week promotion of Signature Avocado 

Tostadas. The promotion, which runs from March 7 – April 15, features mouth-watering images of California avocados and 

the Hand Grown in California logo on cash register display posters and free standing insert coupons supporting 395 

locations, as well as in-store tray liners highlighting the nutritional aspects of the fruit. The chain will promote the 

Signature Avocado Tostadas to its fans and eclub members with a series of social media posts and eblasts. 

Ninety Marie Callender’s units in California, Idaho, Nevada, Texas and Utah will showcase fresh, local produce and 

California avocados with a lunch- and dinner-themed Farmer’s Market Promotion. Fresh California avocado salsa will be 

piled high on the chain’s California Burger and the Braised Pulled Pork Street Tacos featured on LTO menus from April 16 –

 June 25. 

As part of the California avocado season celebration, the Newport Beach based zpizza chain is bringing back its popular 

Avocado Arugula Salad and pairing it with a new Carnitas Pizza. From April 6 – July 5, 91 units will display the Hand Grown 

http://www.andnowuknow.com/buyside-news/haggen-outlines-five-month-conversion-plan-its-146-new-stores/christofer-oberst/44436?utm_source=ANUK&utm_campaign=df31564f30-ANUK_Newsletter_0212152_11_2015&utm_medium=email&utm_term=0_05a0621836-df31564f30-14895949#.VQcki2TF9mB
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in California logo on cash register wraps and window posters. The chain also will promote the LTO menu items in eblasts, 

social media posts and press releases. 

Foodservice chain promotions such as these encourage demand for California avocado growers’ fruit. In addition, these 

programs increase awareness of fresh California avocados and provide consumers with ideas on how to incorporate them 

in at-home meals. 

 
Consumers can celebrate the launch of the California avocado season with El Pollo Loco’s Signature Avocado Tostadas. 

Avocado Breakfast Recipes Celebrate Start of California Avocado Season 

The California Avocado Commission is celebrating the start of the season by releasing four delicious new California 

Avocado Breakfast Toast recipes. The recipes, created by Artisan Chef partners Maxine Sui and Jessica Koslow, provide 

consumers with exciting ways to enjoy the fresh fruit for breakfast or as a healthful snacking option. 

The California Avocado Breakfast Toast recipes will be featured in an early April press release highlighting the creative, 

everyday use of California avocados and the four easy-to-prepare recipes. Chef Sui, co-founder of Plow — a San Francisco 

eatery featuring seasonal food sourced from local farms — created California Avocado Toast with Pickled Red Onions, Egg 

and Esplette Pepper and California Avocado Toast with Prosciutto, Fennel and Medjool Date. Chef Koslow, whose Los 

Angeles daytime café features an artisanal breakfast and lunch menu, crafted California Avocado and Pea Toast and 

California Avocado Butter and Smoked Trout Toast. 

It is expected the 2015 season opener press release will garner nearly 2.5 million media impressions, similar to the 2014 

season opener press release. 
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Chef Jessica Koslow’s California Avocado and Pea Toast and California Avocado Butter. 

Commission Breaks New Ground in the Produce Industry with 2015 Retail Advertising Campaign 

Due to increased competition from imported avocados, the California Avocado Commission’s (CAC) retail trade advertising 

campaign is taking a fresh approach to further differentiate California avocados, providing information on the California 

avocado crop and marketing support to key retail decision makers. 

The Commission has increased the frequency and positioning of its ads in key industry publications and in the process will 

set a number of industry “firsts.” One of those “firsts” includes the half-page cover ad that ran March 16 in The Packer. 

This front-page placement will run almost every week throughout the California avocado season. 

CAC’s retail ad campaign runs from mid-March through the end of July and works in tandem with CAC’s trade PR program 

to ensure ample media coverage throughout the California avocado season. In addition to running ads on the front page of 

many publications, the Commission will run ads in The Snack, The Shelby Report West, Fresh Digest, Progressive Grocer, 

PMA Fresh Magazine and Fresh Digest. CAC also will run digital ads in The Packer, Produce News, Smart Brief and 

AndNowYouKnow online newsletters. Trade advertising keeps California avocados top of mind in season among decision 

makers at CAC’s targeted retail customers. The ads reinforce California avocado attributes of freshness, reliability, 

proximity to market and preference. 

“We are excited to be the first advertiser to run on the front page of The Packer,” explains Jan DeLyser, CAC’s vice 

president of marketing. “This exclusive positioning has captured the attention of our customers — the strong creative, 

variety of formats and placement in other leading industry publications will make California avocados stand out this 

season.” 

More details about the Commission’s trade advertising campaign will be made available in the summer edition of From the 

Grove. 
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The ad copy in CAC’s full- page ads includes, “Our nearly 5,000 California Avocado growers thank you for your loyalty!” 

Commission Connects with Key Restaurant Chain Dietitians and Nutritionists 

Michelle Dudash, one of the California Avocado Commission’s (CAC’s) registered dietitian ambassadors joined the 

foodservice team to meet with 40 nutritionists and dietitians from 30 top restaurant chains to discuss the healthful 

benefits and versatility of California avocados at the Nutrition Executive Study Group in Orlando, Florida. At the event, CAC 

provided attendees with copies of the Registered Dietitian (RD) Tool Kit and discussed means of incorporating fresh 

California avocados on menus. Attendees were treated to California Avocado Toast — Three Ways and California Avocado 

Cucumber Cups during the refreshment break.  

While the Commission routinely meets with culinary and marketing decision makers from restaurant chains, this event 

offered CAC the opportunity to network with new contacts whose role is to focus on nutrition. The Commission 

established a dozen new contacts with representatives from BJ’s Restaurants, Bloomin’ Brands (Bonefish Grill, Carrabba’s, 

Fleming’s, Outback Steakhouse), Brinker International (Chili’s and Maggiano’s), Carl’s Jr., Compass Group, DIneEquity Inc. 

(Applebee’s and IHOP), McDonald’s Corporation, Rubio’s, Wendy’s and Walt Disney Parks/Resorts.  

 
RD Michelle Dudash discussing CAC Foodservice RD Tool Kit with Bill Ruggles (Sheetz, Inc.) 
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California Market Trends 

To view all market trend graphs, including “Weekly Volume Summary,” “Weekly Avocado Prices” and “U.S. Avocado Supply,” please 

visit: http://www.californiaavocadogrowers.com/industry/market-statistics.   

 
 

 

 

Weather: 30-Day Outlook For California’s Coastal & Valley Areas 

Synopsis - The current pattern of sea surface temperature anomalies supports a tendency for high pressure (longwave ridging) west of 

northern California and Oregon. Troughs trying to move into central California are weakening as they do so. Troughing is also found to 

the west of central and southern California. 

In the Near-Term - Southern California Avocado Area – April 1 to 15… It will turn colder on the 2nd to 6th, with showers possible on 

the 5th and 6th. Other showers are possible on about the 10th and 11th. There will be some cold nights but freezes appear unlikely. 

http://www.californiaavocadogrowers.com/industry/market-statistics


Page 12 of 12 

Summary – April 16 to 30… Warmer than normal sea surface temperatures near the coast of California and out to the west about 700 

miles will continue to support a longwave tendency for high pressure near the California coast. The southern storm track will be 

intermittent and a few showers may occur in southern California from upper lows that develop offshore and migrate to the coast. El 

Niño will support the movement of upper lows and troughs into central California. This may result in thunderstorms and a little above 

normal rainfall in the Sierras but about normal rainfall along the coast of central California. Also supported are some showers and 

possible thunderstorms in the mountains of southern California. Despite occasional troughs moving through California, rainfall for the 

most part will continue to be spotty. 

In the avocado growing areas, there may be showers around the 15th to 17th and again around the 23rd to 25th, as upper lows are 

induced by El Niño. These showers may contain sufficient moisture for showers and thunderstorms in the mountains. An enhanced 

coastal drizzle is more likely in the later system (23-25th) but with still a few thunderstorms in the mountains. 

Seasonal Outlook/El Niño Update – May 1 to August 1… Our water supply is the continuing issue. Days are longer now, and after 

some rains we will return to dry and warm conditions aloft. Watch for an early melting of the current snowpack during May. Even with 

support for troughing to the west of southern California, the net result for central and northern California will still be a few showers 

alternating with gusty north by northwest flow events. This is normal for May. 

In May there appears to be support for similar conditions in the Sierras. There is the possibility of above normal rainfall from 

thunderstorms along the west slope and crest of the central Sierras. Rainfall may be 1 to 2 inches above normal for May and occur in 

only three rain days. 

June and July… Conditions will be warmer than normal and seasonably dry. There will still be a higher than normal risk of 

thunderstorms in the central Sierras through July and into August. 

The avocado areas will continue to see weak cutoff lows develop occasionally. This may indicate an above normal chance of rainfall in 

the southern California mountains during the first half of May. Sea surface temperatures will continue to be above normal, and this 

should keep conditions warmer than normal despite the coastal marine layer cloudiness. 

...Alan Fox, Fox Weather LLC... 


